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The  Tribune  ended  the  season  last  year  with 
over  2,225,000  lines  of  color  advertising — the 
equivalent  of  nearly  900  ptagee. 

With  the  Tribune’s  vast  circulation,  that’s 
enough  color  to  cover  200,000  baseball  dia¬ 
monds.  You  can  bet  it  scored  a  solid  string  of 
hits  for  the  311  Tribune  advertisers  who  used  it. 

'Tribune  color  is  a  time-tested,  profit- 
proved,  highly  productive  form  of  advertising. 
We  can  cite  cases  where  it  has  outpulled 
identical  advertising  in  other  Chicago  papers 
by  margins  of  4  to  1! 

When  your  marketing  plan  calls  for  im¬ 
pact,  make  it  color  in  the  'Tribune.  Watch 
how  fast  it  clears  the  bases. 

Mote  reao/ets,,. 

Mote  edvertietng,,. 

More 


The  Th/bune  ^efs  'em  in  ^icagof 


5-unit  SCOTT  press  and  3/2  Folder  with  upper  former.  Equipped 
with  color  plate  cylinder  and  reversing  drive.  Capacity,  40  pages 


This  newspaper 
color  story 
can  best  be  told  in 


black  and  white 


In  January,  William  Esty  Company  rated  the  reproduction 
quality  of  all  newspapers  carrying  the  four-color  advertising  of 
their  Salem,  Winston  and  Camel  campaigns.  The  reproduction 
ratings  ranged  from  “very  poor”  to  “very  good.”  More  than 
16,000  tear  sheets  were  examined. 

Every  insertion  of  the  eighteen  that  appeared  in  The  Washington 
Star  received  Esty’s  “very  good”  rating. 

Thank  you,  William  Esty  Company. 

Why  not  add  the  impact  of  color  to  your  sales  strategy  in 
Washington?  Your  materials  will  receive  skilled  production 
follow-through  coupled  with  The  Star’s  evening  selling  strength. 


THE  WASHINGTON  STAR 

EVENING  AND  SUNDAY  •  WASHINGTON,  D.  C. 


Afe/n6e/-0^  MILLION  MARKET  NEWSPAPERS,  INC. 

N»w  York:  529  Fifth  Avenuo  •  Chicago:  333  N.  Michigan  Boulavard  •  Datrolt:  Naw  Cantar  Building 
Los  Angalas:  3540  Wllshira  Boulavard  •  San  Francisco:  111  Suttar  Straat 


Peg  your 
sales  volume  higher 


with 

DEPTH  OF  PENETRATION 


THE  CHRISTIAN  SCIENCE  MONITOR 
has  the  Depth  of  Penetration  that  gets  under¬ 
neath  the  surface  interest  of  its  readers  — 
right  into  where  the  sales  action  starts.  The 
addition  of  this  great  newspaper  to  a  media 
list  has  often  made  it  possible  for  a  sales 
manager  to  peg  his  year's  sales  volume  higher 
and  achieve  it. 


MONITOR  readers  ask  by  name  for 
branded  merchandise  they  have  seen  adver¬ 
tised  in  the  ^lONITOR.  For  this  reason, 
both  retailers  and  manufacturers  are  con¬ 
stantly  praising  the  extraordinary  pulling 
power  of  this  newspaper. 


Peg  your  sales  volume  higher  by  backing 
it  with  a  planned  program  of  MONITOR 
advertising — tailor-made  to  fit  your  particular 
needs.  —  THE  CHRISTI.AN  SCIENCE 
MONITOR.  One  Norway  Street,  Boston  15, 
Massachusetts. 

yews.  Advertising,  Readership 
Devoted  to  Building  a 
Better  Civilization 

Branch  Offices 
NEW  YORK:  588  Fifth  Avenue 
CHICAGO:  333  N.  Michigan  Avenue 
LOS  ANGELES:  650  S.  Grand  Avenue 
LONDON.  W.C.  2:  Connaught  House, 
163/4  Strand 


Christian 

Science 

Monitor 


EDITOR  &  PUBLISHER  CALENDAR 

APRIL 

6-8— Iowa  Press  Association,  Des  Moines. 

6-8 — North  Dakota  Press  Association,  Fargo. 

6- 8 — South  Dakota  Press  Association,  Aberdeen. 

7- 8 — Iowa  City  Editors  Conference,  Cedar  Rapids,  Iowa. 

8 -  Classified  Advertising  Conference,  Kellogg  Center,  Michigan  Stats 
University,  East  Lansing. 

8-9 — Kansas  AP  Wire  Editors  Association,  Lassen  Hotel,  Wichita. 

8- 9 — Illinois  Press  Association  Mechanical  Conference.  Hotel  Abraham 

Lincoln,  Springfield,  III. 

9- 11 — Northern  States  Circulation  Managers  Assodation,  Hotel  Lowry 

St.  Paul,  Minn. 

9-11— Pacific  Northwest  Classified  Advertising  Managers  Associatioa 
Alderbrook  Inn,  Union,  Washington. 

i  9-11 — Inter-State  Circulation  Managers  Association,  Hotel  Abraham  Lia- 
coin,  Reading,  Pa. 

9- 15 — Newspaper  Comics  Week. 

10- 12 — By-Line  Club.  Las  Vegas,  Nevada. 

I  10-21 — City  Editors  Seminar.  American  Press  Institute.  Columbia  University 
New  York. 

13- 15— Nebraska  Press  Association,  Lincoln. 

14—  California  Newspaper  Advertising  Executives  Association,  Leopara 
Cafe,  San  Francisco. 

14-15— Hoosier  State  Press  Association,  Marott  Hotel,  Indianapolis. 

14- 15— Iowa  AP  Telegraph  Editors  Association.  Holiday  Inn  South,  Dm 
Moines. 

15- 16 — Missouri  AP  Wire  Editors  Assodation,  Mickey  Mantle  Holiday  Ina, 
Joplin. 

16- 18— Oh  io  Circulation  Managers'  Association,  Pick-Ohio  Hotel,  Youngs¬ 
town,  Ohio. 

16-19 — New  York  State  Circulation  Managers  Association.  Grosslngar's. 
19— ASNE  Science  Seminar,  Statler  Hilton  Hotel,  Washington. 

19 —  Canadian  Press,  Royal  York  Hotel,  Toronto. 

20- 21 — Canadian  Daily  Newspaper  Publishers  Assodation,  Royal  York  Hotal, 
Toronto. 

20-22 — American  Association  of  Advertising  Agencies,  The  Greenbrie, 
White  Sulphur  Springs,  West  Va. 

20-22 — American  Society  of  Newspaper  Editors,  Statler  Hilton  HoW 
j  Washington. 

23- 25— Institute  of  Newspaper  Controllers  and  Rnance  OfRcers,  Western 
Regional  Conference,  Benson  Hotel,  Portland,  Ore. 

24—  Associated  Press  annual  membership  meeting  and  luncheon.  Waldorf- 
Astoria  Hotel,  New  York. 

24-27 — American  Newspaper  Publishers  Assodation,  75th  annual  convert 
tion.  Waldorf-Astoria  Hotel,  New  York. 

24-28— Communications  Week  program.  University  of  Rorida,  Gainesvills, 
Ha. 

26 — Mid-Atlantic  Circulation  Managers  Association,  Monticello  Hotel, 
Charlottesville,  Va. 

30-May  6 — University  of  Missouri  School  of  Journalism  Week.  Columbia. 
MAY 

1- 12 — American  Press  Institute,  Publishers,  Editors  and  Chief  News  Eiacu- 

fives  seminar  (on  newspapers  under  50,000  circulation),  Columbia 
University,  New  York. 

2- 3 — Iowa  AP  Managing  Editors  Association,  Des  Moines. 

4- 6— Pacific  Northwest  Newspaper  Advertising  Executives  Association.  52iifl 

convention,  Portland.  Ore. 

5- 6 — Illinois  Press  Association.  Hotel  Jefferson.  Peoria,  III. 

6-  Minnesota  AP,  Minneapolis. 

6-7 — Louisiana-Mississippi  AP,  Vicksburg. 

6-7— North  Carolina  AP  News  Council,  Hotel  Prince  Charles,  Fayetta- 
ville,  N.  C. 

10- 13— Newspaper  Personnel  Relations  Association.  Statler  Hilton  Hots*. 
Washington. 

1 1- 13— Association  of  American  Editorial  Cartoonists,  Biltmore  Hotel,  La 
Angeles. 

12 -  California  Newspaper  Advertising  Executives  Association,  Leopard 
Cafe.  San  Francisco. 

12-13— Florida  Newspaper  Advertising  Executives.  Bradenton  Cabana  Hotel, 
Bradenton,  Fla. 

12-13— Nevada  State  Press  Association,  Hotel  Nevada,  Ely,  Nevada. 
15-lfr— South  Dakota  AP  Managing  Editors  Association,  Sioux  Falls. 
15-26— American  Press  Institute,  Women  Editors  seminar,  Columbia  Uni- 
I  versify.  New  York. 

I  16— New  England  Daily  Newspaper  Association.  Sheraton-Plaza  Hotei, 
I  Boston. 
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This  is  the  pencil  that 
knocks  out  the  wasted 
phrase. 

In  the  hands  of  a  DPI 
editor,  it  cuts  until  it  hits 
a  live  word. 

Then  it  stops. 

And  another  lean  and  agile 
dispatch  is  committed  to 
the  wire. 


A  UPI  MAN 
IS  AT  THE  SCENE 


"^Jnited 
press 

^  ntemational 


•  1 


BRANHAM 

and 

ROP  COLOR 

* 

Yesterday’s 

PIONEER... 

Twenty-five  years  ago 
Branham  saw  the 
coming  importance  of 
ROP  color,  and  was 
the  first  to  publish  a 
booklet  on  color  avail¬ 
abilities  for  advertis¬ 
ers  and  their  agencies, 
thus  providing  a 
needed  service  for  the 
newspaper  industry. 

Today’s 

LEAOER... 

Today  every  Branham 
newspaper  offers  ROP 
color,  and  our  sales 
force  continues  to 
keep  abreast  of  new 
innovations  and  tech¬ 
niques,  by  working 
closely  with  produc¬ 
tion  men  and  adver¬ 
tisers.  As  new  devel¬ 
opments  occur,  Bran¬ 
ham  will  know  about 
them  .  .  .  and  so  will 
you! 

THE 

BRANHAM 

COMPANY 

New  York  •  ChicaKO  •  Detroit 
Atlanta  •  Dallas  •  St.  Louis 
LosAngeles*  Miami*  Minneapolis 
Charlotte  •  Memphis 
San  Francisco 


*rwin  J 


CJ, 


umn 


AN  M.E.  WHO  TRAVELS 

Wesley  First,  managing  editor  of  the  New  York  World-Telegram 
&  Sun,  returned  recently  from  a  10-day  visit  to  Israel  convinced 
he  had  found  the  dream  country  for  young  men  anxious  to  succeed. 
Mr.  First  said  that  if  he  were  younger  he  would  go  there  with  his 
family  to  live  and  work.  He  is  41. 

“It’s  a  really  cosmopolitan  country,”  was  his  assessment.  He  : 
even  thought  young  American  newspapermen  would  find  oppor-  i 
tunities  on  English-language  papers  such  as  the  Jerusalem  Post. 

A  busy  metropolitan  newspaper  desk  man,  Mr.  First  believes  | 
it  is  important  for  newsmen  to  travel.  He  has  made  several  trips  , 
to  Europe.  With  his  wife  and  two  children  he  took  a  year’s  leave 
of  absence  from  August  1958  to  July  1959  and  spent  it  at  Mont- 
erosso  al  Mare,  a  small  village  50  miles  from  Genoa,  Italy. 

“It  gave  me  an  opportunity  to  stand  back  and  look  at  the  i 
world,”  he  said.  “It  was  the  be.st  thing  I  ever  did.”  I 

Mr.  First  was  asked  if  he  had  suddenly  inherited  money  to  j 
enable  him  to  “stand  back  and  look  at  the  world.”  He  said,  no,  ‘ 
that  it  was  money  saved  by  his  wife  from  what  he  earned  as  a 
newspaperman. 

Last  Fall,  Mr.  First  started  teaching  a  course  at  Finch  College 
on  “The  Role  of  the  Newspaper  in  American  Democracy.”  He 
believes  that  a  text  book  will  develop  out  of  his  weekly  classes 
from  noon  to  1  P.M.  What  he  is  teaching  is  evidently  attractive  ; 
to  the  girls  of  Finch,  or  Mr.  First  is.  The  class  started  with  four 
students,  jumped  to  13,  now  numbers  26. 

“It  is  not  a  journalism  course,”  Mr.  First  said.  “I  don’t  believe 
in  occupational  schools.  I  try  to  teach  a  greater  awareness  of  life, 
perceptivity,  the  value  of  words  and  communications.” 

Mr.  First  was  graduated  in  1958  Phi  Beta  Kappa  from  Columbia 
while  working  for  the  WT&S.  He  started  on  the  copy  desk  in  . 
1950,  after  experience  on  the  old  Erie  (Pa.)  Dispatch.  He  was 
named  managing  editor  in  Februarj'  1960,  succeeding  Richard  ' 
Starnes,  now  a  columnist. 

*  *  * 

M.AN  WITH  PRESENCE  OF  MIND 

Honolulu,  Advertiser  reporter  Jack  Teehan,  who  went  unscathed 
through  32  bombing  missions  over  Europe  in  World  W’ar  II,  re¬ 
ceived  severe  bums  on  both  hands  recently  putting  out  an  air¬ 
plane  fire  that  threatened  the  lives  of  him  and  two  others. 

“He  saved  our  lives,”  said  Honolulu  Star-Bidletin  Reporter 
George  West.  Teehan  and  West  were  aboard  a  private  plane  tak¬ 
ing  pictures  of  Niihau,  a  “forbidden  island”  whose  owners  pro¬ 
hibit  the  public  to  enter. 

The  Piper  Supercruiser  was  about  2,000  feet  up  when  the  pilot, 
Antone  'Texeira,  and  his  passengers  smelled  smoke.  They  found 
that  burning  insulation  on  an  electric  cable  had  ignited  a  section 
of  the  plane’s  fabric.  Teehan  ripped  out  the  burning  paneling 
and  tore  the  cable  loose. 

A  former  Army  Air  Corps  pilot,  Teehan  realized  speedy  action 
was  necessary  to  prevent  the  wind’s  fanning  the  fire  until  it 
enveloped  the  plane. 

“I’ve  been  frightened  before,  but  never  like  that,”  he  said  after¬ 
ward.  Because  the  plane  couldn’t  land  on  Niihau,  Teehan  had  to 
wait  more  than  half  an  hour  for  treatment  at  a  hospital  on 
another  island. 

«  «  4t 

CIVIC  .4PPREaATION  OF  ‘MR.  GENE’ 

The  Mississippi  Gulf  Coast  Hotel  Association  awarded  Eugene 
Wilkes,  publisher-president  of  the  Gulfport-Biloxi  Daily  Herald, 
its  citation  for  meritorious  service  as  an  outstanding  citizen. 

When  presented  by  Doug  Fountaine,  president  of  the  association, 
it  was  pointed  out  that  the  citation  specifically  stressed  his  long 
and  unswerving  service  in  publicizing  and  promoting  both  the 
tourist  and  the  industrial  advantag^es  and  assets  of  the  Mississippi 
Gulf  Coast. 

Bom  less  than  a  year  after  the  Daily  Herald  itself  was  started 
in  1884,  Eugene  Wilkes  began  work  on  the  newspaper  as  a  carrier 
when  he  was  13.  Since  that  day  he  has  never  ceased  his  associa¬ 
tion  with  it  —  working  as  typesetter,  mail  clerk,  pressman,  ad¬ 
vertisement  setter,  reporter,  linotype  operator,  machinist,  tele¬ 
graph  editor,  city  editor,  make  up  man,  managing  editor,  and  now 
president  and  general  manager. 

His  has  been  a  busy  life  of  civic  service  —  with  his  lifelong 
hobby  being  the  Boy  Scouts.  “Mr.  Gene”  also  has  always  been 
much  interested  in  the  beautification  and  zoning  of  the  Coast. 


SPORTS 

EDITORS 

USE 
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SCHOOL 

because  . . . 

‘It  helps  a  reader 
with  instruction 
...  to  improve  his 

hobbyr 


‘*lt  gets  the  extra 
enthusiasm  of  be¬ 
ing  a  participant 
and  not  just  a 
spectator.” 


“It  nails  down  a 
new  audience  for 
him.” 

It  can  be  yours 
daily  for  a  collect 
phone  call  or  wire 
to  .  .  . 
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Metropolitan  HARRISBURG  Area 


BIGGEST  Percentage  POPULATION 
GAIN  in  State  of  Pennsylvania! 


LARGEST  Single  City  Sector 
Outside  of  Philadelphia  &  Pittsburgh 


GAIN  52,829! 


ONE  MEDIUM  Covers  95  %  of  all 

Households  at  ONE  LOW  COST! 


‘I960  U.  S.  Census 


Represented  Nationally  by  MOLONEY,  REGAN  A  SCHMITT 


editorial 


Color  Linage  Up  25% 


’’I^he  growth  of  newspaper  color  advertising  can  be  calletl  nothing 

less  than  phenomenal.  In  10  years  it  has  almost  quadrupled  in 
volume,  according  to  Media  Records.  It  has  captured  the  imagination 
of  advertisers,  local  and  national,  because  it  has  given  added  impact 
and  sales  imijetus  to  black  and  white  newspaper  atlvertising. 

The  exclusive  information  appearing  in  this  issue  prove  these 
points.  One  thousand  and  42  newspapers  are  offering  at  least  one 
color  and  black  to  atlvertisers.  Half  that  number  offer  three  colors. 
The  list  of  advertisers  taking  advantage  of  this  color  availability  is 
extensive.  The  success  stories  of  those  advertisers  are  numerous. 

It  is  dollars  and  cents  sense  for  advertisers  to  use  a  medium  that 
pays  off.  The  figures  prove  their  success  with  newspaper  color.  In 
1960  the  newspajaers  measured  by  Media  Records  showed  a  15.9%  gain 
in  color  linage.  The  newspapers  supplying  their  figures  to  E&P,  usually 
in  smaller  cities,  showed  a  36%  gain  in  color  linage.  The  total  color 
advertising  volume,  in  excess  of  358  million  lines,  was  a  25%  increase 
over  the  previous  year. 

Newspaper  color  is  now  available  to  advertisers  in  83.3%  of  the 
total  daily  newspaper  circulation.  With  linage  increases  as  noted 
above,  what  greater  argument  can  there  be  for  the  remaining  16.7% 
of  daily  circulation  to  join  the  parade? 

We  frequently  hear  complaints  that  newspaper  color  reproduction 
has  not  yet  reached  the  level  of  perfection  and  uniformity  required 
by  advertisers.  Most  newspaper  production  men  would  agree  readily 
there  is  always  room  for  improvement.  But  it  should  be  noted  that 
newspajier  color  is  not  as  imjjerfect  as  some  of  its  detractors  would 
have  us  believe. 

William  Esty  Co.,  one  of  the  largest  users  of  newspaper  color  for 
its  clients,  has  studied  this  problem  and  reports  (also  in  this  issue) 
that  86%  of  present  ROP  reproduction  can  be  rated  as  “good.”  Fifty- 
six  percent  was  graded  as  “very  good,”  30%  as  “good”  10%  “fair,” 
2%  “poor,”  and  2%  “very  poor.” 

Those  less-than-par  examples  will  show  improvement,  we  feel  sure. 
Every  advertising  agency  executive  who  has  served  on  the  judging 
panels  of  the  E&P  color  contests  over  the  last  four  years  has  given 
solid  testimonial  to  the  steady  improvement  of  reproduction.  It  will 
continue. 

As  to  the  future  of  ROP  newspajjer  color,  the  Media  Records  re¬ 
port  for  R.  Hoe  &  Co.,  shows  another  6.6%  linage  gain  for  January, 
1961.  Compare  that  with  the  black  and  white  linage  trend  and  no 
more  need  be  said. 


Un~American  Activity 


heartiest  congratulations  to  the  Kennedy  Administration  for 
halting  what  has  been  a  most  un-American  activity — that  of 
censoring  incoming  mail  at  our  borders. 

For  11  years  the  Post  Office  has  been  intercepting  certain  books, 
maga/  ;s  and  other  material  mailed  to  this  country  from  behind 
the  I*"  Curtain.  At  first  it  was  done  without  notice  to  the  addressee. 
Since  ’56  because  of  repeated  complaints  the  material  has  been 
delivered  without  interruption  to  newspapers,  libraries  and  the  like. 
Since  1958  individuals  have  been  notified  their  foreign  mail  has  been 
held  up  and  they  could  obtain  it  if  the  Post  Office  was  notified  that 
it  had  been  duly  subscribed  to,  etc.  Now  the  delivery  of  Pravda  and 
other  Soviet  periodicals  is  being  made  without  going  through  U.S. 
Customs.  The  delivery  policy  to  individuals  is  under  review  by  the 
Post  Office  and  State  Department. 

Representative  Francis  E.  Walter,  chairman  of  the  so-called  House 
Un-American  Activities  Committee,  has  introduced  a  bill  to  resume 
the  interception  of  all  mail  from  Communist  countries. 

Are  we  going  to  have  two  Iron  Curtains  instead  of  one? 


For  God  sent  not  His  son  into  the  icorld 
to  condemn  the  icorld;  hut  that  the  icorld 
through  Him  might  he  saved.— St.  John, 
III;  17. 
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The  Oldest  Publishers'  and  Advertisers' 
Newspaper  in  Annerica 

With  which  has  been  merged:  The  Journalist, 
established  March  22,  1884;  Newspaperdom, 
established  March,  1892;  the  Fourth  Estate, 
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WASHINGTON 

News  Frontier 


defense  ads  debated 

A  Defense  Department  policy 
of  paying  for  some  advertise¬ 
ments  placed  by  defense  con¬ 
tractors  has  bwn  called  into 
question  by  Sen.  Howard  W. 
Cannon  (D-Nev.). 

Senator  Cannon  said  “our  de¬ 
fense  contractors  spend  an  esti¬ 
mated  $o00  million  a  year  on 
advertising  charged  to  the  fed¬ 
eral  government.” 

“The  American  people  are 
paying  this  bill,”  he  told  the 
.\merican  Rocket  Society,  “and 
1  am  sure  they  would  be  highly 
displeased  to  learn  that  the 
beautiful  four-color  printing  ex¬ 
hibits  which  appear  in  our  popu¬ 
lar  magazines  and  newspapers 
praising  the  wonders  of  a  de¬ 
fense  product  wei«  actually  paid 
for  by  their  tax  dollars.” 

This  claim  brought  a  rejoin¬ 
der  from  Graeme  C.  Banner- 
man,  deputy  assistant  Secretary 
of  Defense,  who  estimated  that 
the  department’s  advertising 
bill  was  less  than  $20  million. 

He  said  the  Defense  Depart¬ 
ment  paid  for  almost  no  adver¬ 
tising  in  the  public  press.  He 
said  he  had  run  a  check  on  some 
large  defense  ads  placed  in 
newspapers  and  magazines  and 
had  found  that  “none  of  them” 
were  government-financed. 

The  only  ads  in  the  public 
press  which  the  department  pays 
for,  he  said,  are  help-wanted  ads 
and  ads  requesting  scarce  ma¬ 
terials  or  seeking  disposal  of 
surplus  materials.  “You  can 
imagine  how  few  of  those  there 
are,”  he  added. 


Mr.  Bannerman  said  “the  gov¬ 
ernment  does  pay  for  institu¬ 
tional  ads,  but  will  not  pay  for 
ads  concentrating  on  a  specific 
product.” 

If  a  defense  contractor  wants 
to  advertise  his  company  and 
his  whole  line  of  products,  he 
can  do  so  at  the  taxpayers’  ex¬ 
pense,  but  if  he  wants  to  ad¬ 
vertise  one  product  —  a  missile 
for  example  —  he  has  to  pay  the 
bill  himself. 

Mr.  Bannerman  said  the  rea¬ 
son  for  the  government’s  policy 
was  to  support  the  publication 
of  trade  journals,  which  he  de¬ 
scribed  as  useful  for  the  ex¬ 
change  of  technical  information. 

*  m  * 

TEA  DATE 

The  First  Lady  has  invited 
the  wives  of  members  of  the 
American  Society  of  Newspaper 
Editors  —  about  350  of  them  — 
to  tea  at  the  White  House  on 
April  20.  The  President  will  ad¬ 
dress  the  editors’  luncheon  that 
day. 

*  *  * 

ASSIGNMENT  DUE 

One  of  Pierre  Salinger’s  old 
buddies  on  the  San  Francisco 
Chronicle,  John  Wood,  is  slated 
to  be  director  of  information  in 
the  Food  for  Peace  Program. 
Mr.  Wood  recently  sold  a  week¬ 
ly  he  published  at  Willows, 
Calif.,  and  a  daily  at  Coming, 
Calif. 

«  *  * 

NO  CENSORSHIP  REVIEW 

The  Supreme  Court,  again  on 
a  5-4  vote,  this  week  refused  to 


By  Pat  M unroe 
Gordon  White 
Warren  Zimmerman 
Gerry  van  der  Heuvel 


give  a  rehearing  to  the  movie 
censorship  case  involving  a  Chi¬ 
cago  ordinance  which  requires 
a  showing  of  the  film  to  police 
reviewers  before  a  license  may 
be  given  for  its  exhibition. 
Briefs  of  several  organizations 
were  accepted  before  the  court 
threw  out  the  petition. 

*  «  * 

ON  POUTICAL  PATH 

Radio  news  director  and  news¬ 
paperman,  Ray  Niblack,  34,  of 
Charlottesville,  Va.,  has  been 
tapped  for  the  top  public  infor¬ 
mation  slot  at  the  Federal 
Housing  Administration  at  a 
salary  of  approximately  $14,000 
a  year. 

Mr.  Niblack  has  been  News 
Director  of  Radio  Station  WIN  A 
of  Charlottesville  since  1957. 
During  that  period  he  also 
served  as  Charlottesville  corre¬ 
spondent  for  the  Washington 
Post  and  the  Richmond  News 
Leader. 

During  the  1960  Presidential 
campaign  he  took  a  two-month 
leave  of  absence  to  direct  state 
campaign  activities  of  the  Vir¬ 
ginia  Straight  Democratic 
Ticket  committee. 

He  received  a  degree  in  politi¬ 
cal  science  from  the  University 
of  Virginia,  and  also  did  gradu¬ 
ate  work  there.  He  served  in  the 
Army  as  a  first  lieutenant 
during  the  Korean  War. 

He  previously  worked  for 
Norfolk  (Va.)  Newspapers,  Inc., 
and  the  Detroit  (Mich.)  Free 
Press. 

Mr.  Niblack  is  married  to  the 
former  Sidney  Green  Strider  of 


Charles  Town,  W.  Va.,  and  they 
have  one  son. 

*  *  « 

COPYRIGHTED  SPEECHES? 

The  Supreme  Court  agreed 
this  week  to  delve  into  the  tricky 
questions  of  whether  and  when 
a  public  official  can  copyright 
his  speeches. 

It  accepted  a  case  brought  by 
Public  Affairs  Press  which  ran 
into  the  copyright  question  when 
it  wanted  to  publish  a  collection 
of  speeches  by  Adm.  Hyman  G. 
Rickover,  the  Navy’s  expert  on 
atomic  submarines. 

Admiral  Rickover  said  the 
speeches  were  copyrighted  and 
denied  permission  to  quote  from 
them  because  he  had  made  ar¬ 
rangements  with  another  pub¬ 
lisher. 

The  Court  of  Appeals  here 
said  the  Admiral  had  a  right  to 
copyright  the  speeches  because 
there  were  not  governmental 
publications  but  a  product  of 
his  own  work. 

However,  it  said  that  he  had 
lost  that  right  on  21  of  the  22 
speeches  which  the  Press  wanted 
to  use  because  he  gave  them  wide 
distribution  in  printed  form  be¬ 
fore  attempting  to  copyright 
them. 

The  Press  took  the  case  to  the 
Supreme  Court  because  it  thinks 
Rickover  has  no  right  to  copy¬ 
right  these  speeches  as  private 
property.  It  contends  they  were 
so  closely  related  to  his  public 
duties  that  they  cannot  be  con¬ 
sidered  private. 

The  Court  set  the  case  down 
for  full  argument  sometime  next 
fall. 

The  appeal  said  the  Circuit 
Court  decision  “hobbles  the  pub¬ 
lic’s  right  to  know”  by  sanc¬ 
tioning  the  right  of  Admiral 
Rickover  “to  conceal  or  selec¬ 
tively  to  release  official  published 
materials.” 
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NOT  A  CROWD  PLEASER 

Cunningham,  Associated  Press. 


Short  Takes 


Rep.  Kearns  Sits  Pat  on  Squatters’ 
Rights.  —  Greenville  (S.  C.)  News. 

«  *  * 


All-A  pupils  have  been  named  .  .  . 
The  list  covers  the  fourth  sex- weeks’ 
grading  period.  —  Little  Rock  Arkansas 
Gazette. 

*  *  « 


Franklin  County  Team  Leads  All  the 
Way  in  Downing  Bourbon.  —  Frankfort 
(Ky.)  State  Journal. 


LENT  BOOKS  AVAILABLE  AT  LI¬ 
BRARY.  —  Glendale  (Calif.)  News- 
Press. 


Woman  Living  on  Houseboat  Killed  by 
Train.  — ■  Louisville  (Ky.)  Courier-Jour- 
nal. 
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In  this  shop,  as  in  so  many  others,  no  single 
newspaper  is  more  respected  and  admired  than 
The  New  York  Times,  and  none  is  used  so  fre¬ 
quently  as  a  valuable  auxiliary  tool.  It  would 
be  possible  to  publish  the  Providence  Journal- 
Bulletin  without  using  The  Times— but  it  would 
be  a  lot  more  difficult.” 

Sevellon  Brown,  Editor,  Providence  Journal-BuUetin 


Every  Saturday  Since  1 884 


Editor  &  Publisher 

THE  SPOT  NEWS  PAPER  . 

OF  THE  NEWSPAPER  AND  ADVERTISING  FIELDS 


Dailies  Share  in  358-Million 
Line  Color  Bonanza  in  ’60 


1,042  Papers  Take  Page  Units; 
83.3%  of  Circulation  in  Color 


By  Robert  B.  McIntyre 

Take  177,548,837  lines  of  run-  c 
of-paper  (ROP)  newspaper  t 
color  advertising  measured  by  < 
Media  Rt*cords,  add  ’em  to  181,-  1 
008,238  lines  of  color  reported 
by  publishers  to  Editor  &  Pub-  < 
USHER  and  you  get  358,557,075  1 
lisea  of  color  used  by  newspaper  < 
idrertisers  in  1960.  ' 

The  combined  total,  compiled  < 
for  this  Fifth  Annual  Spring  ’ 
ROP  Color  issue  of  Editor  &  ' 
PCBUSHER,  represents  a  72,547,- 
479-line,  or  25%  gain  over  the 
286,009,596  lines  tallied  in  1959. 

I  A  breakdown  of  the  combined 
total  shows  that  color  volume 
measured  for  Editor  &  PuB- 
I  USHER  by  Media  Records  in  424 
I  papers  published  in  142  major 


cities  was  up  24,333,374  lines, 
or  15.9%,  over  the  153,215,463 
color  lines  measured  by  Media 
Records  in  1959. 

E&P’s  own  tabulations  of 
color  linage  reported  by  pub¬ 
lishers  marks  a  48,214,105-line, 
or  36%  increase  over  the  132,- 
794,133  lines  reported  in  1959. 
Of  the  total,  129,520,327  lines 
were  local  and  51,487,911  lines 
were  national. 

New  Data  Added 

This  year.  Editor  &  Pub¬ 
lisher  has  added  two  new  tabu¬ 
lations  to  its  color  statistics : 
One  covers  the  five  leading  re¬ 
tail  advertisers  in  ROP  color 
in  the  Top  Five  newspapers  in 


retail  color  linage  (page  78). 
The  other  lists  the  Top  10  dailies 
in  total  color  and  shows  the  per¬ 
centage  relationship  of  color 
advertising  by  Retail,  General, 
Automotive,  Financial  and  Clas¬ 
sified  classifications  to  all  adver¬ 
tising  carried  by  each  paper 
(page  78). 

The  overall  increase  in  color 
linage  in  1960  was  accompanied 
by  a  marked  increase  in  the 
number  of  newspapers  accepting 
full-page  units  for  one,  two  and 
three  colors  which  jumped  to 
1,042,653,  and  553  respectively, 
according  to  figures  compiled  for 
E&P  by  the  Bureau  of  Adver¬ 
tising,  AN  PA.  These  figures 
compare  with  985,590,  and  496 
papers  reported  by  the  Bureau 
for  1959.  The  number  of  news¬ 
papers  accepting  1,000-line  units 
for  one,  two,  and  three  colors  in 
1960  jumped  from  964  to  1,021, 
from  488  to  552,  and  from  355 
to  425  respectively. 

The  Bureau  measurements  of 


TABLES  AND  CHARTS  on  ROP 
Color  in  this  issuo  ineludo: 

Pago 

Color  vs.  Black-and-Whit# .  17 

Cost  and  Circulation  . 18-19 

Linage  Loaders  .  19 

Important  Advertisers  .  86 

Rates  and  Data  .  36 

Five  Leading  Retail  Color  Adver¬ 
tisers  in  Top  Five  Newspapers 

in  Retail  Color .  78 

Color  Advertising  of  Top  10 
Newspapers  Showing  Percent¬ 
age  Relationship  of  Color  Ad¬ 
vertising  by  Classification  To 
All  Advertising  Carried  by 

Each  Paper  .  78 

Color  Linage  by  Papers .  100 

ROP  color  circulation  available 
in  1960  showed  an  increase  of 
2,299,828.  Thus,  out  of  59,136,- 
777  daily  circulation,  49,282,538, 
or  83.3%,  is  now  available  with 
color.  In  1959,  total  daily  circu¬ 
lation  was  58,302,191  of  which 
46,982,710,  or  80.6%,  was  avail¬ 
able  with  color. 

G(4or-Minded  Retailers 

Grand  Central  super  market. 
Salt  Lake  City,  Utah,  with  645,- 
289  color  lines,  topped  the  list 
of  important  retailers  using 


(Continued  on  page  10) 


Study  Rates  86%  Of  Color  ‘Good’ 


Present  reproduction  of  news-  Philip  N.  Schuyler 

paper  ROP  color  received  a  firm,  declared.  “So  we  do  not 
rating  of  86%  above  the  grade  wish  to  do  so  in  this  instance.” 
of  “good”  in  a  comprehensive  R.  j.  Reynolds  currently  is 
study  made  by  the  Wm.  Esty  not  buying  any  newspaper  ad- 
Co.,  agency  for  the  R.  J.  Reyn-  vertising.  Whether  there  is  any 
olds  Tobacco  Co.  connection  between  this  fact  and 

Ratings  graded  down  from  a  the  ROP  study  could  not  be  de- 
Mgh  of  56%  “very  good,”  to  termined.  Mr.  Gray  declined 
30%  “good,”  10%  “fair,”  2%  comment. 

“poor”  and  2%  “very  poor.”  Agency  executives  indicated 

Percentages  are  not  based  that  while  long-term  heavy  com- 
upon  the  complete  study,  which  mitments  are  necessarily  made 
wered  a  total  of  16,000  tear-  with  TV,  radio  and  magazines, 
sheets.  Neither  the  agency  nor  the  “flexibility”  of  the  news- 
its  client,  one  of  the  biggest  paper  medium  causes  it  to  be 
users  of  newspaper  color,  would  used  “as  needed  to  back  up  and 
ffl^e  public  the  results.  supplement  other  media.”  The 

Individual  newspapers  in-  last  newspaper  ads  for  one  of 
jolved  in  the  study  have  been  the  client’s  brands  (Winston) 
inmished  their  own  ratings.  The  appeared  early  this  month, 
complete  tabulation  shows  soine  Figures  Editor  &  Publisher 
sn^rising  comparisons,  it  is  obtained  do  not  cover  the  study 
understood,  and  could  be  invalu-  through  1960,  nor  include  ads  in 
able  to  the  newspaper  industry  the  last  series  just  ended.  They 
as  a  means  of  improving  ROP  cover  a  series  of  18  ROP  color 
m  or  reproduction  for  the  bene-  ^jjgt  appeared  in  180  news- 
01  all  advertising.  papers.  Of  this  series,  seven 

Ketiults  Noi  Told  were  for  one  brand,  seven  for 

“We  have  made  studies  of  another,  and  four  for  a  third, 
other  media  and  have  not  made  This  accounted  for  a  total  of 
than  public,”  Howard  Gray  ad-  669  tearsheets,  out  of  16,000 
’Wtising  director  of  the  tobacco  that  comprised  the  complete 
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study.  Out  of  the  669,  agency 
production  executives  classified 
374  as  “very  good,”  200  as 
“good,”  67  as  “fair,”  12  as 
“poor”  and  16  as  “very  poor.” 

A  point  system  was  worked 
out  to  provide  newspapers  with 
their  own  individual  ratings. 
Thus  if  an  ad  was  graded  as 
“very  grood”  it  was  given  10 
points;  “good,”  eight  points; 
“fair,”  five  points;  “poor,”  one 
point;  and  “very  poor,”  zero. 

In  advance  of  making  the 
study,  newspapers  were  asked 
to  cooperate  by  furnishing  “typi¬ 
cal”  tearsheets.  A  copy  selected 
from  the  center  of  the  run  was 
requested  rather  than  the  “best 
of  the  lot.” 

Thus  the  16,000  tearsheets 
were  assembled.  Going  through 
them  the  proportionate  gradings 
were  determined  by  John  J. 
Flanagan,  vicepresident  and  pro¬ 
duction  manager  of  the  agency. 

Last  year  the  same  agency 
and  client  sought  a  continuity 
and  volume  discount  of  10%  on 
ROP  color  from  those  papers 
with  rates  of  $10  a  thousand.  All 
but  four  papers  out  of  65  ac¬ 


cepted  the  proposition. 

At  the  beginning  of  this  year 
for  the  series  of  Winston  ads, 
the  last  to  appear,  the  agency 
again  sought  a  10%  discount  on 
a  full-page  of  color  for  13  ads. 
There  was  a  qualification  stated 
to  the  effect  that  a  paper  with  a 
low  cost  per  thousand  didn’t  re¬ 
quire  any  discount. 

About  100  newspapers  agreed 
to  the  agency’s  request,  the 
agency  stated.  Last  year  when 
the  idea  of  the  discounts  was 
first  advanced  by  Esty  there 
were  four  newspaper  hold-outs. 
They  were  the  Buffalo  (N.  Y.) 
Evening  News,  the  Baltimore 
(Md.)  Sun,  Detroit  (Mich.) 
News,  and  the  Dayton  (Ohio) 
News  &  Journal  Herald. 

One  of  these,  the  Detroit 
News  qualified  for  the  Winston 
ROP  copy,  because  increased 
circulation  resulting  from  pur¬ 
chase  of  the  Detroit  Times 
brought  its  rate  to  under  $7  a 
thousand,  according  to  an  Esty 
media  executive. 

The  Buffalo  News,  Dayton 
News  &  J-H  and  Baltimore  Sun 
are  still  refusing  to  offer  a  dis¬ 
count,  the  agency  official  said. 


Color  Bonanza 

{Continued  from  page  9) 


ROP  color  in  the  10  cities  run¬ 
ning  the  greatest  volume  of  re¬ 
tail  color  during  1960,  as  meas¬ 
ured  by  Media  Records.  Second 
on  the  list  of  color-minded  re¬ 
tailers  is  King  Soopers,  Denver, 
Colo.,  with  593,316  lines. 

As  in  previous  years.  Media 
Records  again  emphasizes  that 
the  retail  advertisers  listed  are 
not  the  15  leading  retail  adver¬ 
tisers  in  ROP  color  volume. 
Rather,  they  represent  the  im¬ 
portant  ROP  color  advertisers  in 
the  10  cities  running  the  greatest 
volume  of  retail  color  during 
1960. 

The  1960  list  of  important 
color-linage  retailers  covers  two 
department  stores,  as  against  11 
in  1959,  11  food  chains,  as 
against  two,  and  two  independ¬ 
ent  grocers,  as  against  one  in 
1959. 

Top  25  Newspapers 

The  Milwaukee  (Wis.)  Jour¬ 
nal,  with  3,663,806  lines,  again 
led  all  other  dailies  in  ROP  color 
by  scoring  24%  gain  over  its 
1959  color  linage  total  of  2,957,- 
761  lines.  But  from  there  on  the 
scramble  for  second,  third  and 
fourth  place  positions  in  1960 
was  as  action-packed  as  a  bolt 
of  lightening  in  an  apple  orch¬ 
ard,  according  to  Media  Records 
measurements. 

The  Los  Angeles  Times  dis¬ 
lodged  the  Chicago  Tribune  from 
second-place,  pushing  the  Trib¬ 
une  down  to  fourth  spot,  and 
the  Fort  Worth  Star-Telegram 
moved  up  into  third  spot.  The 
Denver  Post  skyrocketed  from 
18th  place  in  1959  to  fifth  posi¬ 
tion  in  1960,  while  the  Salt  Lake 
City  Tribune  dove  from  fifth  to 
15th  place. 

According  to  figures  supplied 
to  E&P  by  publishers,  the 
Tucson  (Ariz.)  Star  not  meas- 


TOTAL  ROP  COLOR 
LINAGE 

(For  all  papers  as  measured  by 
Media  Records,  Inc.) 


Year  Linage 

1951  .  46,817,024 

1952  .  49,257,765 

1953  .  60,781,949 

1954  .  69,602,906 

1955  .  90,171,262 

1956  .  109,318,171 

1957  .  114,362,040 

1958  .  122,621,232 

1959  .  153,215,463 

1960  .  177,548,837 


These  figures,  which  are  ex¬ 
clusive  of  linage  carried  in  five 
newspapers  not  measured  by 
Media  Records,  show  1960  color 
linage  climbed  24,333,374  lines 
over  1959  for  a  gain  of  15.9%. 


ured  by  Media  Records,  followed 
the  Denver  (Colo.)  Post  on  the 
Top  25  list  with  2,078,  991  lines 
of  ROP  color  in  1960.  In  1959, 
the  Tucson  Star  carried  1,532,- 
826  lines  of  color. 

Winston  Leads  List 

Winston  cigarets,  using  ROP 
color  like  a  cigaret  should  with 
2,672,847  lines,  led  the  list  of 
important  general  and  automo¬ 
tive  color  advertisers.  Pepsi-Cola 
and  Camel  cigarets  moved  into 
second  and  third  positions  with 
2,092,998  and  2,032,923  lines 
respectively.  In  1959  Shell  Oil 
was  second  with  2,251,691  lines 
and  Eastern  Air  Lines  was  third 
with  1,861,485  lines. 

The  summary  of  ROP  color 
linage  by  Media  Records  classi¬ 
fications — General  and  Automo¬ 
tive — shows  that  General  totaled 
58,478,766  lines,  up  18.6%  over 
1959.  Automotive  was  down 
0.6%  with  a  total  of  14,870,511 
lines  compared  with  14,963,854 
lines  racked  up  in  1959. 

The  grand  total  of  73,349,277 
represented  an  increase  of 
14.1%. 

• 

Spitaleri  Elected 
Sta-Hi  President 

Whittier,  Calif. 
Vernon  R.  Spitaleri  was 
elected  president  of  Sta-Hi  Cor¬ 
poration  at  the  annual  meeting 
of  the  board  of  directors  of  the 
newspaper  equipment  manufac¬ 
turing  firm.  He  had  served  the 
last  four  years  as  executive  vice- 
president. 

Craig  C.  Baker,  one  of  the 
founders  of  the  company  at  its 
inception  in  1928,  and  president 
since  1945,  was  elected  chairman 
of  the  board. 

Other  officers  named  are  Don¬ 
ald  V.  Weber,  vicepresident  and 
secretary;  0.  T.  Cochran,  vice- 
president  and  director  of  sales; 
Samuel  D.  Oderman,  vicepresi¬ 
dent-engineering  and  Lee  Take, 
treasurer. 

Mr.  Spitaleri  will  continue  to 
serve  as  president  of  Sta-Hi 
Color  Service. 

• 

New  Daily  Begins 
In  New  Mexico 

Las  Cruces,  N.  M. 
The  Las  Cruces  American  has 
begun  publication  as  an  after¬ 
noon  paper,  Monday  through 
Friday,  and  Sunday  morning. 

It  is  published  by  the  offset 
printing  process  in  El  Paso. 
Robert  L.  Lawrence,  former  UPI 
staff  correspondent  is  telegraph 
editor. 

The  Las  Cruces  Sun-News  is 
observing  a  later  Saturday  dead¬ 
line.  The  full  news  crew,  with 
the  exception  of  the  society  edi¬ 
tor,  works  until  the  new  mid¬ 
night  press  time. 


Choate  Says 
Sale  of  H-T 
Not  Favored 

Boston 

Robert  B.  Choate,  president 
and  publisher  of  the  Boston 
Herald-Traveler,  told  stock¬ 
holders  in  the  corporation  this 
week  that  management  would 
look  with  disfavor  on  the  sale  of 
control  of  the  newspaper  to  any¬ 
one  while  the  courts  are  con¬ 
sidering  continuance  of  the  com¬ 
pany’s  license  for  a  television 
station  on  Channel  5. 

Mr.  Choate’s  comment  came 
during  a  discussion  which  was 
set  off  by  an  inquiry  from  Sidney 
J.  Cook,  treasurer  of  the  Spring- 
field  Republican  Company.  Mr. 
Cook  came  to  the  meeting  as  the 
spokesman  for  the  Springfield 
Newspapers’  Pension  Funds 
which  had  recently  purchased  a 
few  shares  of  Herald-Traveler 
Corp.  stock. 

Given  permission  to  ask  a 
question  although  he  was  not 
yet  a  stockholder  of  record,  Mr. 
Cook  inquired  whether  there  had 
been  any  negotiations  with  S.  I. 
Newhouse  for  purchase  of  a 
major  block  of  Herald-Traveler 
stock. 

Mr.  Choate’s  answer  was : 
“Definitely  no.” 

Supreme  Court  Case 

Later,  he  elaborated  on  the 
company’s  situation,  involving 
an  appeal  to  the  Supreme  Court 
of  the  United  States  to  review 
the  Circuit  Court  ruling  which 
directed  the  Federal  Communi¬ 
cations  Commission  to  put  the 
TV  permit  up  for  bidding  again. 
The  Herald-Traveler’s  subsidi¬ 
ary  company,  WHDH,  Inc.,  won 
the  license  several  years  ago  but 
a  Congressional  committee  later 
raised  an  issue  of  undue  influ¬ 
ence  being  brought  to  bear  on 
the  FCC  by  Herald-Traveler  of¬ 
ficials  and  high  government 
officers. 

Mr.  Cook  said  his  inquiry  was 
prompted  by  rumors  that  Mr. 
Newhouse  was  trying  to  buy  a 
newspaper  in  Boston.  Mr.  New¬ 
house  and  the  management  of 
the  Springfield  newspapers  are 
engaged  in  litigation  which  grew 
out  of  purchase  of  a  large  stock 
interest  by  Mr.  Newhouse. 

The  Herald-Traveler  report 
showed  that  WHDH,  Inc.  paid 
a  dividend  of  $1,335,000  to  the 
parent  company  for  1960  and 
consolidated  earnings  were  $1,- 
152,659,  equal  to  $^69  a  share 
as  compart  with  $2.18  in  1959. 

In  answer  to  a  question,  Mr. 
Choate  advised  stockholders  not 
to  look  for  cash  dividends  until 
the  debt  to  the  Prudential  In¬ 


surance  Company — $7,600,000  it 
the  end  of  the  year — lias  beat 
substantially  reduced.  A  tax  i«. 
fund  of  $1,200,000  was  applied 
to  the  loan.  The  company  paid 
a  5%  stock  dividend  in  1960  and 
4%  in  1959.  There  are  449,328 
shares.  The  working  capital  a^ 
count  advanced  to  $2,995,500. 

Mr.  Choate  said  newspaper 
and  broadcast  operations  wen 
better  in  the  first  two  months  of 
this  year  than  they  were  in  the 
same  period  of  1960. 

• 

Mrs.  Vi  Murphy 
Ready  to  Start 
Term  in  Jail 

Colorado  Springs,  Colo. 

Attorneys  worked  out  ar¬ 
rangements  this  week  for  Mrs, 
Vi  Murphy  to  start  serving  i 
30-day  jail  sentence  for  con- 
tempt  of  court,  after  the  Sn- 
preme  Court  of  the  United 
States  had  declined  to  hear  an 
appeal  testing  the  right  of  a 
reporter  to  protect  a  news  con¬ 
fidence. 

Mrs.  Murphy,  now  farm  and 
ranch  editor  of  the  Colondo 
Springs  Gazette-Telegraph,  was 
held  in  contempt  last  Octobe 
when  she  refused  to  tell  where 
she  had  obtained  a  copy  of  a 
petition  filed  later  in  an  alleged 
bribery  case.  Her  story  based  on 
the  advance  copy  ran  after  the 
petition  had  been  filed. 

Supreme  Court  Justice 
William  O.  Douglas  said  he  be¬ 
lieved  her  appeal,  based  on  the 
First  Amendment,  should  have 
been  considered. 

While  she  is  in  jail,  Mrs. 
Murphy  said,  her  four  children, 
aged  11  to  17,  will  be  in  their 
father’s  care. 

• 

Plant  Elxpansion 

A  survey  by  American  New^ 
paper  Publishers  Association 
shows  that  832  U.  S.  and  Cana¬ 
dian  daily  newspapers  invested 
$100,177,081  in  plant  expansioi 
in  1960,  and  the  same  new» 
papers  anticipate  spending  an¬ 
other  $110,378,300  for  the  same 
purpose  in  1961.  A  similar  sur 
vey  last  year  showed  that  876 
U.  S.  daily  newspapers  sp«t 
$97,546,213  for  plant  expanskw 
in  1959. 

• 

Joins  NEA  Staff 

Washingtoh 

Charles  J.  Higgins  has  joined 
the  staff  of  the  National  Edi¬ 
torial  Association  here.  A  native 
of  Detroit,  he  is  a  1954  g;raduate 
of  the  Georgetown  University 
Foreign  Service  School.  He  hsi 
worked  on  Nation’s  Busituti 
magazine. 
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RUNS  INTO  LEGAL  BLOCKADE 


Los  Angeles  Mirror  Abandons  Its  Shopper 
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Los  Angeles 
The  Loa  Angelea  Mirror  dis¬ 
continued  its  weekly  Shopping 
News  March  16  after  having 
published  seven  issues. 

Arthur  Laro,  editor  and  pub¬ 
lisher  of  the  Mirror,  and  Robert 
W.  Chandler,  general  manager, 
said  the  shopper  was  being 
folded  because  of  legal  opposi¬ 
tion  to  its  distribution  stirred 
up  by  community  dailies  and 
weeklies  in  the  circulation  area. 

Mr.  Laro  said  in  a  formal 
statement,  “The  Shopping  News 
was  well  received  by  readers  in 
its  original  700,000-circulation 
area,  but  since  it  has  become  ap¬ 
parent  that  we  can  no  longer 
guarantee  a  stabilized  distribu¬ 
tion  area,  we  have  decided  to 
cease  publication.” 

Suburban  cities  in  Los  An¬ 
geles  and  Orange  counties  have 
had  on  their  books  since  the 
1930s  ordinances  forbidding  the 
distribution  to  homes  of  resi¬ 
dents  of  any  printed  advertising 
matter  without  the  express  per¬ 
mission  of  the  residents.  Ex¬ 
cluded  from  the  penalties  of 
the  model  ordinance  are  legally 
idjudicated  newspapers,  into 
which  category  most  suburban 
dailies  and  weeklies  fall. 

Ordinances  Revived 

Since  announcement  was  made 
of  the  Mirror’s  intention  to  pub¬ 
lish  a  shopper,  at  least  three 
cities,  Azusa,  Glendora  and  Tem¬ 
ple  City,  have  passed  new  or¬ 
dinances  of  this  sort. 

In  other  communities,  Mr. 
Chandler  said,  old  ordinances 
which  had  not  been  enforced  for 
many  years  were  suddenly 
s  t  r  i  c  1 1  y  interpreted.  Among 
these  cities  Mr.  Chandler  named 
Arcadia,  Sierra  Madre,  and 
Ihiarte  in  Los  Angeles  county 
and  Buena  Park  and  Costa  Mesa 
in  Orange  county. 

“So  far  as  we  know,”  Mr. 
Candler  said,  “the  Mirror  shop¬ 
ping  News  was  the  only  publi¬ 
cation  against  which  these  ordi¬ 
nances  were  enforced.  There  are 
legal  ways  by  which  we  could 
have  become  a  legal  paper  to 
escape  the  ordinances,  but  we 
couldn’t  see  that  there  were  any 
moral  ways  to  get  adjudicated 
s  legal  paper.” 

Mr.  Chandler  said  the  Mirror 
expected  when  it  launched  the 
shopper  that  it  would  encounter 
s  stiff  sales  battle  “because  the 
bo8  Angeles  area  is  the  most 
competitive  newspaper,  adver¬ 
tising  and  marketing  area  in  the 
United  States.” 

There  are,  he  pointed  out, 
editor  ac  PUBLISHER 


some  30  daily  papers  serving 
Los  Angeles  county,  350  weekly 
papers  and  commxmity  shoppers, 
seven  television  stations  and  50 
radio  stations. 

“We  expected  a  sales  battle,” 
he  said,  “but  we  didn’t  expect 
so  much  legal  resistance.” 

.Advance  Warning 

No  legal  action  was  ever 
taken  against  the  Mirror  Shop¬ 
ping  News  or  its  distributor,  a 
private  newspaper  distributing 
company,  Mr.  Chandler  said.  The 
Mirror  always  received  advance 
warning  of  an  impending  crack¬ 
down  from  chief  of  police  in 
the  various  cities  he  said. 

Suburban  editors  admitted 
they  had  persuaded  city  officials 
to  pass  and  enforce  the  handbill 
ordinances  but  said  they  weren’t 
passed  just  to  get  at  the  Mirror. 

Lee  P.  Payne,  co-editor  with 
Ralph  Turner  of  the  Temple 
City  Timea,  said  the  paper  was 
instrumental  in  getting  the  ordi¬ 
nance  passed  in  that  newly  in¬ 
corporated  city. 

“That  was  the  first  ordinance 
ever  passed  by  our  new  City 
Council,”  Mr.  Payne  said.  “But 
we  weren’t  mad  at  the  Mirror. 
They  wouldn’t  hurt  us.  We  just 


don’t  want  our  town  cluttered 
up  with  throwaway  pamphlets.” 

Mr.  Chandler  said  the  restric¬ 
tive  ordinances  did  not  affect 
the  shopper’s  total  guaranteed 
circulation  of  700,000  but  they 
did  affect  seriously  certain  areas 
the  shopper  had  promised  ad¬ 
vertisers  it  would  cover.  A 
maximum  of  13  percent  of  the 
original  circulation  area  was  af¬ 
fected  by  the  ordinances.  But, 
he  said,  other  cities  were  con¬ 
sidering  similar  ordinances  and 
the  situation  was  sure  to  get 
worse. 

The  Mirror  Shopping  News 
was  first  published  Feb.  2  for 
distribution  on  Wednesdays  and 
Thursdays.  It  ran  28  pages, 
about  80  percent  advertising  all 
full  run.  Since  the  first  issues 
most  advertising  had  been  part- 
run,  zoned  advertising  but  the 
number  of  advertisers  had  re¬ 
mained  substantially  the  same 
Mr.  Chandler  said.  The  shopper 
was  in  the  black  at  first  and 
lost  a  little  the  last  few  issues 
when  it  was  down  to  12  pages. 

“The  cash  loss  of  the  opera¬ 
tion  was  pretty  small  if  we  lost 
anything,”  Mr.  Chandler  said. 

All  advertisers  who  used  the 
shopper  also  had  to  advertise 


during  the  same  week  in  the 
Mirror. 

Additional  advertising  gener¬ 
ated  for  the  Mirror  by  the  Shop¬ 
ping  News  provided  “substan¬ 
tial  benefits”  to  the  paper. 

• 

Readers  Interested 
In  School  Program 

Albuquerque,  N.  M. 

A  series  of  articles  on  the 
fringe  benefits  offered  in  Albu¬ 
querque  schools  brought  the 
Albuquerque  Journal  a  total  of 
112  signed  letters  from  readers. 
In  addition,  723  ballots  were 
returned,  and  more  than  50  un¬ 
signed  comments  were  also  re¬ 
ceived. 

The  series  explained  the  cost 
of  each  fringe  benefit  and  some 
of  the  reasoning  behind  its  in¬ 
clusion  in  the  program  of  the 
Albuquerque  Public  Schools. 

The  fringe  benefit  of  music 
and  art  drew  the  grreatest  re¬ 
sponse,  with  articles  on  physicial 
education  and  driver  training 
running  close  behind.  The 
largest  amount  of  controversial 
comment  followed  the  publica¬ 
tion  of  an  article  on  dancing. 
All  stories  in  the  series  were 
written  by  Bob  Lawrence. 


Times  Herald  Puts  Sampler  In  Dallas  Area 


Dallas,  Tex. 

The  Dallaa  Timea  Herald  pub¬ 
lished  on  March  15  the  first  edi¬ 
tion  of  the  Dallaa  Sampler,  a 
service  designed  to  extend  the 
newspaper’s  coverage  for  adver¬ 
tisers  to  100%  in  the  densely 
populated  areas  of  Dallas  Coun¬ 
ty  containing  middle  and  upper- 
income  families. 

Seventy-five  thousand  copies 
of  the  initial  12-page  Sampler 
were  distributed  by  boy  carriers 
to  non-subscribing  households  on 
their  routes.  Plans  call  for 
distribution  every  Wednesday. 

Included  among  the  38  adver¬ 
tisers  in  the  first  issue  were 
department,  junior  department, 
furniture,  jewelry,  appliance, 
shoe  and  various  specialty 
stores.  All  copy  was,  and  will 
be,  straight  pickup,  without 
change,  of  ads  run  or  to  be 
run  in  the  Times  Herald  within 
the  calendar  week. 

Retail  advertisers  are  charged 
50%  of  their  earned  1960  rate 
for  the  extra  Sampler  coverage, 
and  Sampler  linage  does  not 
accrue  to  earned  contract  rates. 
General  advertisers  will  be 
charged  a  flat  20c  extra  for  the 
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Sampler,  making  total  Times 
Herald  and  Sampler  cost  75c 
per  line. 

Features  from  Daily  Paper 

Editorial  content  of  the  Sam¬ 
pler  consisted  of  choice  columns 
and  features  from  the  Times 
Herald,  an  announcement  of  its 
purpose,  and  a  contest  offering 
readers  a  chance  to  win  one  of 
four  $25  shopping  sprees. 

Participation  in  the  75,000 
Sampler  boosted  possible  adver¬ 
tising  impressions  for  co-operat¬ 
ing  stores  from  the  Times  Her¬ 
ald’s  normal  190,000  plus  to 
265,000,  virtually  all  of  which 
are  concentrated  within  the  pri¬ 
mary  Dallas  retail  area. 

“We  are  attempting,  by  ex¬ 
tending  our  circulation  with  this 
publication  to  give  advertisers 
almost  complete  coverage  of 
their  most  desirable  market  in 
a  single  medium,”  said  James 
V.  Lovell,  Times  Herald  assist¬ 
ant  general  manager  for  adver¬ 
tising. 

“T^e  Sampler,  in  combination 
with  the  Times  Herald,  offers 
many  unique  advantages. 

“Our  brightest  features,  car¬ 


toons  and  coluntms  give  it  a 
built-in  reading  appeal.  The  ads 
themselves  are  a  strong  reader- 
ship  factor. 

“Secondly,  distribution  by  car¬ 
rier  boys,  only  to  households 
which  do  not  receive  the  Times 
Herald,  eliminates  duplication 
and  waste.  Since  the  carriers 
receive  special  payment  to  dis¬ 
tribute  it,  we  can  offer  a  guar¬ 
anteed  circulation,  barring  hu¬ 
man  error,  and  yet  at  a  mini¬ 
mum  cost  when  compared  to 
other  types  of  selective  distri¬ 
bution. 

“Thirdly,  we  have  already  the 
largest  metropolitan  area  cir¬ 
culation  in  the  Southwest.  When 
we  add  to  this  another  75,000, 
making  a  total  of  about  243,000 
in  Dallas  County  alone,  we  can¬ 
not  help  but  make  a  tremendous 
impact.” 

James  F.  Chambers  Jr.,  presi¬ 
dent  of  the  Times  Herald,  in¬ 
structed  department  heads  to  in¬ 
vestigate  the  possibility  of  an 
auxiliary  publication  in  mid- 
January.  'The  Sampler,  in  its 
present  form,  is  the  result  of 
intensive  interdepartmental 
studies. 
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Local  Ads  Called  Key 
To  National  Campaign 


Arlington,  Va. 

Print  media  advertising  at  the 
local  level,  over  local  signature, 
is  a  “must”  ingredient  of  any 
successful  national  advertising 
campaign,  Philip  B.  Hinerfeld, 
vicepresident  and  director  of  ad¬ 
vertising,  Pepsi-Cola  Company, 
said  here  last  week. 

Addressing  a  spring  meeting 
of  the  Virginia  State  Pepsi-Cola 
Bottlers  Association,  Mr.  Hiner¬ 
feld  told  the  group: 

“In  order  for  the  total  adver¬ 
tising  dollar  to  work  harder, 
faster  and  at  peak  efficiency,  the 
so-called  umbrella-type  national 
advertising  program  must  be 
supplemented  by  the  strongest 
possible  newspaper  effort  at  the 
local  level.  Local  newspaper  ad¬ 
vertising  fills  a  specialized  niche 
in  the  total  market  program. 

Provide  ‘Inulanleity* 

“Local  newspaper  insertions, 
keyed  to  the  national  theme  and 
appearing  over  local  signature 
take  advantage  of  the  timeli¬ 
ness,  excitement  and  power  of 
the  daily  newspaper.  They  pro¬ 
vide  instanteity,  flexibility,  and 
place  the  selling  message  in 
closer  proximity  to  the  actual 
shopping  trip.  By  doing  this, 
they,  in  turn,  make  the  point-of- 
purchase  material  at  the  ‘final 
three  feet  of  sale’  more  effec¬ 
tive,”  the  Pepsi-Cola  executive 
declared. 

Mr.  Hinerfeld  likened  the  re¬ 
lationship  of  total  national  ad¬ 
vertising  reach  and  local  follow- 
through,  to  a  successful  golf 
swing. 

“Like  a  well-directed  golf 
swing,  if  advertising  stops  at 
the  moment  of  impact,  the 
money  like  the  energy  is  wasted. 
But,  if  there  is  extra  power, 
generated  by  follow-through, 
the  ball  rolls  true  toward  the 
pin. 

“In  advertising,  the  follow- 
through  is  collective  and  indi¬ 
vidual  effort  by  local  outlets, 
keyed  directly  to  the  same  look, 
and  sell  of  the  basic  national 
effort,”  Mr.  Hinerfeld  said. 

He  warned  the  group  of  the 
dangers  of  local  distributive  out¬ 
lets  “standing  under  the  na¬ 
tional  umbrella  and  doing  noth¬ 
ing  more  than  ‘just  standing 
still.’  ” 

“Such  thinking  could  not  be 
more  fallacious,”  he  said,  “If 
you  take  national  advertising 
for  g^ranted,  without  your  own 
follow-through,  the  fickle  public 
is  liable  to  take  your  product 
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for  grante<l,  too.  It  is  important 
that  you  keep  continuously  at 
the  task  of  helping  the  public 
to  remember  your  product  in  the 
marketplace  when  it  ‘votes’  its 
popularity  through  regular  pur¬ 
chases. 

‘People,  Not  Geography* 

“The  soft  drink  market  is  uni¬ 
versal,”  Mr.  Hinerfeld  declared, 
“It  is  people,  not  geography. 
Our  market  is  where  the  people 
are  and  there  are  52,000,000 
American  homes  filled  with  peo¬ 
ple  where  the  timeliness,  vitali¬ 
ty,  and  power  of  local  newspa¬ 
per  gets  full  audience  and  care¬ 
ful  attention  each  day.  The 
newspaper  advertisement  is  a 
salesman  looking  for  a  cus¬ 
tomer,  and  finding  him  in  the  re¬ 
laxed  atmosphere  of  the  home.” 

Mr.  Hinerfeld  pointed  out  that 
Pepsi-Cola  Company,  and  its  na¬ 
tion-wide  group  of  over  500 
bottlers  using  local  and  area 
programs,  had  scheduled  inser¬ 
tions  in  more  than  1,100  news¬ 
papers  as  an  adjunct  to  the  na¬ 
tional  multi  -  media  campaign 
that  is  keyed  to  the  “Now,  It’s 
Pepsi  For  Those  Who  Think 
Young”  theme. 

*  *  * 

LEES  DEALERS  GET  COLOR 

As  a  major  part  of  its  pro¬ 
gram  of  providing  all  Lees  deal¬ 
ers  with  the  most  complete  and 
most  useful  retail  advertising 
aids  in  the  carpet  industry,  Lees 
has  provided  all  dealers  with 
the  completely  revised  and  up¬ 
dated  1961  edition  of  Lees  Ad 
Mat  Book  along  with  the  1961 
supplementary  collection  of  re¬ 
tail  ads  for  Lees  Retail  Idea 
File. 

New  elements  in  the  1961  Ad 
Mat  Book  include  a  section  de¬ 
voted  to  the  use  of  ROP  color 
in  retail  advertising  and  a  sec¬ 
tion  illustrating  a  new  selection 
of  mats  that  show  carpet  only, 
without  artwork  or  copy. 

Pholograpliy  Eliminated 

The  matted  illustrations  of 
carpets  have  been  produced  to 
provide  dealers  who  make  up 
their  own  ads  with  pictorial  ma¬ 
terial  that  will  eliminate  the 
need  for  photog^raphy  and  en¬ 
graving.  A  store  that  uses  this 
matted  artwork,  instead  of  pro¬ 
ducing  its  own,  can  save  as 
much  as  $500  on  a  full-page  ad. 
The  carpet  illustrations  are  uni¬ 
form  in  size  and  shape. 

The  Ad  Mat  Book  also  illus¬ 


trates  matted  ads  of  every  car¬ 
pet  in  Lees  running  line.  There 
are  ads  for  all  new  fabrics  and 
new  ads  for  existing  fabrics 
such  as  “Dignity,”  “Virginian,” 
“Palace  Park,”  “Lancewood” 
and  others. 

The  Idea  File  supplementary 
collection  of  retail  ads  that  have 
actually  been  used  by  dealers 
was  produced  to  prov'ide  a  wide 
variety  of  ideas  for  dealers  who 
rely  less  heavily  on  matted  ads. 
In  this  file  the  dealer  may  find 
a  fresh  approach  to  quoting 
prices,  illustrating  merchandise, 
or  listing  his  services  that  will 
provide  a  great  lift  to  his  ad¬ 
vertising. 

The  Idea  File,  along  with  the 
1961  supplement,  provides  over 
100  different  ^s  containing 
ideas  that  should  be  valuable 
to  every  dealer  who  is  con¬ 
cerned  with  this  advertising. 
Additional  copies  of  the  Idea 
File  are  available  from  Lees  Ad¬ 
vertising  Department,  Bridge¬ 
port,  Pa. 

The  page  forcefully  makes 
the  point  of  the  effectiveness  of 
color  by  showing  two  Lees  mats 
in  black  and  white  side  by  side 
with  the  same  mats  using  one 
color.  Copy  states  that  all  Lees 
mats  are  suited  for  spot  or  tint 
block  color.  No  special  color 
mats  are  required. 

Statistics  of  cost  and  effec¬ 
tiveness  of  color  advertising  are 
based  on  survey  conducted  by 
the  Houston  Chronicle. 

*  «  4> 

NEW  KODAK  MATS  READY 

A  wide  variety  of  ad  mats, 
keyed  to  the  “Kodak  1961  Cam- 
emland”  Spring  -  Summer  pro¬ 
motion,  is  now  available  to  news¬ 
papers  from  Eastman  Kodak 
Company. 

The  mats  —  in  two  assort¬ 
ments,  each  with  10  separate 
mats  —  are  offered  to  newspa¬ 
per  advertising  managers  to 
help  them  sell  advertising  to 
photo  dealers  and  finishers. 

“Assortment  A”  features  film, 
finishing,  and  lower-priced  cam¬ 
eras.  “Assortment  B”  is  de¬ 
signed  to  help  dealers  sell  some¬ 
what  higher-priced  equipment 
—  cameras,  projectors,  and  out¬ 
fits. 

Both  assortments  are  geared 
to  dealers’  needs,  and  to  Kodak’s 
national  promotions.  In  addition 
to  the  main  Cameroland  theme, 
they  emphasize  such  special 
themes  as  “Picture  It  Now  .  .  . 
Enjoy  It  Again  And  Again,”  va¬ 
cations,  and  graduations. 

New  cameras  and  projectors 
in  the  “Kodak  1961  Camera- 
land”  line  are  featured  as  well 
as  popular,  older  models. 

Mats  and  proof  sheets  are 
available  free  of  charge  from 
Eastman  Kodak  Company,  Ad¬ 
vertising  Department,  Rochester 
4,  New  York. 


N.Y.  Herald  Tribune 
Has  New  City  Editor 

Murray  (“Buddy”)  Weiss  be¬ 
came  city  editor  of  the  New 
York  Herald  Tribune  on  .March 
24,  succeeding  Richarc,  West, 
who  left  the  paper  afti  r  m(« 
than  30  years  of  service. 

The  change  had  been  planned 
for  some  time  by  Fendall  W. 
Yerxa,  managing  editor.  Mr. 
Weiss  returned  to  the  HT  from 
the  New  York  Times.  He  had 
left  the  Whitney  daily  where  he 
was  day  city  editor  last  Novem¬ 
ber  to  accept  a  position  as  assist¬ 
ant  make-up  editor  of  the  Times. 

Both  Mr.  Weiss  and  Mr.  West 
began  their  careers  as  copy  boyi 
on  the  HT. 

• 

Wall  Street  Journal 
Executives  Promoted 

Three  executive  appointments 
on  the  Wall  Street  Journal  were 
announced  this  week  by  Bernard 
Kilgore,  president  of  Dow  Jones 
&  Company,  publisher  of  the 
daily.  They  are: 

William  F.  Kerby,  vicepresi¬ 
dent  and  editorial  director— to 
executive  vicepresident  and  edi¬ 
torial  director. 

Buren  H.  McCormack,  vies 
president — to  vicepresident  and 
general  manager,  retaining  his 
duties  as  editorial  director  and 
treasurer. 

Vermont  C.  Royster,  editor— 
a  member  of  the  company’s  ex¬ 
ecutive  committee. 

• 

New  Bureau  Chief 

Edgar  A.  Poe,  53,  long-time 
member  of  the  Washington  Bu¬ 
reau  of  the  New  Orleans  Timet- 
Picayune,  has  been  named  to 
take  over  the  duties  of  the  late 
Paul  Wooton,  who  had  headed 
the  Bureau. 

Mr.  Poe  joined  the  Times- 
Picayune  staff  in  1930,  covered 
politics  in  both  Louisiana  and 
Mississippi  before  being  assigned 
to  Washington.  As  a  war  corre 
spondent  he  covered  the  sur¬ 
render  ceremonies  in  Tokyo  Bay 
and  was  one  of  the  first  U.  S. 
reporters  to  visit  atom-scared 
Hiroshima. 

Mr.  Poe  is  a  native  of  Jasp«. 
Ala.  He’s  a  member  of  the 
National  Press  Club,  Oversea* 
Writers,  and  Gridiron  Club. 

• 

Ayer  Cup  Date 

Philadelphu 

Wednesday,  March  15,  ha* 
been  chosen  as  the  date  of  issue 
for  newspapers  entering  the  31»t 
Annual  Newspaper  Contest  for 
the  Ayer  Cup  and  other  awards 
Newspapers  will  be  judged  on 
the  basis  of  typography,  make 
up  and  printing.  All  English' 
lang^uage  daily  newspapers  pub¬ 
lished  in  the  U.  S.  are  eligriWa. 
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Starzel  Tallies  AP 
Gains  Around  World 


Growl  h  of  the  Associated 
Press  on  a  global  scale  con¬ 
tinued  in  1960,  General  Man- 
jger  Frank  J.  Starzel  reported 
to  the  membership  this  week. 

In  the  domestic  operation,  the 
bnadcast  subscribers  increased 
by  80  in  the  year  to  a  total  of 
2422  while  publication  member¬ 
ships  declined  by  18  to  a  total 
of  1,760. 

AP,  Mr.  Starzel  said,  was  dis¬ 
tributing  news  and  pictures  out¬ 
side  the  United  States  on  the 
Inrgest  scale  in  its  history.  He 
included  in  his  bill  of  particu¬ 
lars: 

The  number  of  those  receiving 
AP  World  Services  overseas  in¬ 
creased  by  157  with  notable 
gains  in  Germany,  France  and 
Argentina  offsetting  losses  in 
Cuba  and  the  United  Kingdom. 

Sendee  was  begun  to  Israel, 
to  Switzerland’s  German-lan¬ 
guage  press  and  to  Indonesia. 

A  permanent  Wirephoto  net¬ 
work  linked  major  European 
capitals. 

Six  national  radio  and  tele¬ 
vision  networks  abroad  became 
subscribers  to  AP  service. 

From  a  single  bureau  with 
one  fulltime  staffer  five  years 
ago,  AP’s  setup  in  Africa  grew 
to  bureaus  at  Cairo,  Algiers, 
Johannesburg,  Lagos,  Leopold¬ 
ville  and  Elizabethville. 

Eight  bureaus  with  talented 
personnel  were  in  operation  in 
Latin  America. 

Foreign  Staff  Enlarged 

The  foreign  staff  was  brought 
up  to  758  with  the  addition  of 
28,  while  10  men  were  added  to 
the  domestic  service  staff. 

Mr.  Starzel  noted  that  70  of 
the  foreign  staffers  are  from  the 
United  States.  Coverage  of  the 
riots  in  Japan  which  cancelled 
President  Eisenhower’s  visit 
there,  Mr.  Starzel  said,  was  car¬ 
ried  out  by  a  staff  made  up  of 
experienced  American  newsmen 
and  of  talented  Japanese  able  to 
equal  the  Americans’  efforts  in 
both  reporting  and  writing. 

“It  was,”  he  added,  “an  ex¬ 
emplification  of  AP’s  amalgam 
of  the  skills  of  national  newspa¬ 
permen  and  the  know-how  of 
American  newsmen  —  a  blend¬ 
ing  of  talents  that  has  produced 
strong  bureaus  in  many  parts 
of  the  world.” 

In  its  second  quarter  century 
of  service,  the  Wirephoto  net¬ 
work  had  554  members  served 
duectly.  This  was  a  net  gain  of 
17  from  the  number  in  1959  and 
^1  but  one  of  the  additions 
rfected  to  receive  pictures  by 

editor  8c  publisher 


the  automatic  Photofax  method, 
Mr.  Starzel  reported. 

The  High-Sp^  Teletype^t- 
ter  Financial  Service,  stepping 
up  its  speed  by  more  than  a 
third  in  its  first  year,  with  six 
instead  of  four  circuits,  de¬ 
livered  quotations  on  perforated 
tape  for  linecasting  machines  at 
a  combined  rate  of  51  agate 
lines  per  minute.  Tables  were 
completed  half  an  hour  faster 
than  when  the  service  was  be¬ 
gun.  An  abbreviated  wire  was 
provided  for  smaller  papers. 

Mr.  Starzel  said  the  TTS 
Sports  Wire  added  11  subscrib¬ 
ers  and  now  reaches  78  cities. 

Doniewlir 

In  a  summary  of  domestic 
memberships,  the  report  showed 
27  withdraw’als,  seven  due  to 
discontinuance  of  publication, 
and  other  changes  resulting  in 
the  net  drop  of  18  for  the  year. 

The  emergence  of  many  inde¬ 
pendent  countries,  which  brought 
expansion  of  the  United  Nations 
to  99  members,  posed  problems 
of  covering  the  new  areas,  the 
general  manager  said. 

The  goal  of  having  AP  repre¬ 
sentation  —  staff  or  part-time 
stringer  —  in  each  of  the  99 
countries  had  not  been  reached 
at  the  year-end.  The  effort  to 
reach  it,  however,  is  continuing 
through  a  maze  of  difficulties, 
he  said. 

“Not  the  least  of  these,”  he 
explained,  “was  the  fact  that 
some  of  the  countries  do  not 
have  educated  newsmen  trained 
in  the  tradition  of  a  free  press. 
It  was  obviously  impossible  for 
Associated  Press  to  have  staff 
representation  in  all  the  new 
countries.  It  was  a  challenge 
to  find  newsmen  who  could  re¬ 
port  fairly  and  adequately,  often 
under  pressure  from  govern¬ 
ments  more  totalitarian  than 
democratic.” 

The  Presidential  campaigfn 
and  election  were  the  year’s  big¬ 
gest  stories,  and  jet-age  travel, 
which  enabled  candidates  to 
visit  every  comer  of  the  land, 
made  it  the  most  arduous  and 
expensive  in  history,  Mr.  Starzel 
commented. 

“AP  again  maintained  its 
reputation  for  election  accuracy 
in  the  vote  tabulations  at  the 
political  conventions,  the  pri¬ 
maries  and  the  general  elec¬ 
tion,”  he  said. 

He  noted  a  major  shift  in 
coverage  of  women’s  news,  un¬ 
der  the  direction  of  Joy  Miller, 
new  women’s  editor,  and  Jean 
Sprain  Wilson,  assistant. 
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“For  years,”  Mr.  Starzel  re¬ 
marked,  “coverage  of  women’s 
news  might  be  described  as 
closely  related  to  Germany’s 
traditional  description  of  wom¬ 
en’s  place  as  being  ‘kinder, 
kuche  and  kirche,’  (children, 
kitchen  and  church). 

“The  ‘Kinder,  Kuche,  and 
Kirche’  coverage  has  been  re¬ 
vised  to  include  humor,  women 
in  the  news,  women  behind  men 
in  the  news,  social  sciences, 
medicine,  and  virtually  every¬ 
thing  else  in  the  board  spectrum 
of  women’s  activities  today.” 

*  *  * 

New  Agency  in  India 

The  United  News  of  India, 
wholly  owned  by  eight  newspa¬ 
per  groups  began  operations 
March  21,  distributing  Associ¬ 
ated  Press  news  to  14  newspa¬ 
pers  in  six  cities.  Its  subscribers 
publish  in  the  English,  Hindi, 
Bengali,  Taimil  and  Marathi 
languages.  Their  combined  cir¬ 
culation  of  800,000  is  almost  a 
fourth  of  the  total  circulation 
of  Indian  dailies. 

The  Press  Trust  of  India  dis¬ 


tributes  news  from  British  and 
French,  news  services. 

D.  P.  Wagle,  58-year-old  gen¬ 
eral  manager  of  UNI,  has  had 
30  years  news  agency  experi¬ 
ence.  He  served  first  with 
Reuters  and  then  with  the  Press 
Trust  of  India.  He  retired  in 
1958  after  four  years  as  general 
manager  of  the  latter. 

Founders  of  the  new  agency 
include  the  Hindu  of  Madras, 
the  Amrita  Bazar  Patrika  group 
in  Calcutta  and  Allahabad;  the 
Statesmen  in  New  Delhi  and 
Calcutta;  the  Hindustan  Times; 
Ananda  Bazar  Patrika,  paper  in 
Calcutta;  the  Indian  Nation 
Hindi  English  editions  in  Patna; 
the  Mail  of  Madras;  and  the 
Sakai  Marathi  Daily  of  Poona. 
• 

Directory  of  Weeklies 

The  41st  edition  of  the  Na¬ 
tional  Directory  of  Weekly 
Newspapers,  containing  infor¬ 
mation  on  more  than  8,000  pub¬ 
lications,  has  been  published  by 
Weekly  Newspaper  Representa¬ 
tives,  404  Fifth  Avenue,  New 
York  18. 


Soviet  Ends  Censoring  of 
Foreign  News  Reports 


The  Soviet  Union  abolished 
censorship  on  foreign  corre¬ 
spondence  March  23. 

Foreign  office  press  secretary 
Mikhail  Kharlamov  made  the 
announcement  that  correspond¬ 
ents  would  be  free  to  send  dis¬ 
patches  by  cable  or  telephone 
from  any  point  at  their  conveni¬ 
ence.  Previously  all  dispatches 
could  be  sent  only  from  the  cen¬ 
tral  telegraph  office  in  Moscow 
where  the  censors  worked. 

UPI  marked  the  occasion  by 
telephoning  news  of  the  censor¬ 
ship  lift  from  Moscow  to  Hel¬ 
sinki,  Finland,  calling  it  the  first 
dispatch  to  move  uncensored  out 
of  Moscow  under  the  new  rules. 

Mr.  Kharlamov  said  censor¬ 
ship  has  not  yet  been  lifted  on 
movement  of  photographs  and 
television  film  but  he  added  that 
“this  is  a  new  question  and  we 
will  have  to  work  it  out.” 

The  press  director  said  he  ex¬ 
pected  removal  of  censorship 
might  put  some  reporter  “in  a 
difficult  position.”  This  appeared 
to  be  a  warning  that  corre¬ 
spondents  would  be  expelled  if 
their  reports  were  not  satisfac¬ 
tory  to  Soviet  authorities. 

Mr.  Kharlamov  said  the  re¬ 
sponsibility  for  “incorrect  ru¬ 
mors”  will  lie  on  correspondents 
themselves  and  he  emphasized 
several  times  that  copies  of 
stories  must  be  kept  in  case  of 
any  misunderstanding  on  the 
content  of  your  reports  pub¬ 


lished  in  the  foreign  press.” 

He  said  that  the  main  reason 
for  ending  censorship  was  that 
the  number  of  correspondents 
has  grown  so  large  it  has  be¬ 
come  impossible  to  handle  them 
all. 

Censorship  in  Russia  has  been 
in  almost  continual  effect  since 
1917,  except  for  two  brief  peri¬ 
ods  during  the  summer  of  1939 
and  1946. 

A  correspondent  raised  the 
subject  of  restrictions  against 
Soviet  correspondents  working 
in  the  U.  S.,  recently  the  ob¬ 
jects  of  complaint  in  the  Soviet 
press.  Mr.  Kharlamov  said 
state  department  representa¬ 
tives  told  him  that  restrictions 
against  Soviet  correspondents 
in  America  receiving  their  mail 
will  be  revised  as  well  as  rules 
on  fingerprinting. 

Russian  newsmen  have  ac¬ 
cused  the  U.  S.  government  of 
harassing  them  with  limitations 
on  travel,  police  surveillance  and 
searches  of  their  apartments. 

The  barrage  of  complaints 
came  at  a  time  when  rumors 
were  circulating  that  the  Rus¬ 
sians  were  about  to  end  censor¬ 
ship  of  stories  written  by 
foreign  correspondents.  The 
charges  were  interpreted  as  a 
campaign  to  reap  propaganda 
value  from  the  ending  of  cen¬ 
sorship  by  underscoring  “mis¬ 
treatment”  of  Soviet  newsmen 
here. 
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CIRCULATION 

Carrier  Union  Seeks 


Bargaining 

St.  Louis 

A  newspaper  carriers  union 
has  filed  suit  in  Federal  Court 
asking  a  ruling  that  it  may 
negotiate  with  both  St.  Louis 
newspapers  on  the  retail  price 
of  newspapers  without  violating 
antitrust  laws. 

St.  Louis  Paper  Carriers 
Union  No.  450,  in  a  second 
action,  asked  the  court — if  it 
denies  the  first  ruling — to  decide 
that  union  members  are  indi¬ 
vidual  business  men  and  the  pub¬ 
lishers  cannot  determine  the  re¬ 
tail  prices  that  shall  be  charged. 

The  second  action  also  asked 
that  the  Post-Dispatch  and 
Globe-Democrat  be  enjoined 
from  publishing  a  retail  price 
unless  the  price  is  qualified  by 
the  word  “suggested,”  or  similar 
wording. 

The  union  has  tried  to  nego¬ 
tiate  the  question  of  carriers’ 
pay  with  the  two  newspapers, 
the  petition  said,  but  the  pub¬ 
lishers  have  refused  to  negoti¬ 
ate  on  this  point  on  the  ground 
that  any  agreement  on  wages 
would  be  an  agreement  to  fix 
the  price  in  violation  of  antitrust 
laws. 

It  charged  that,  to  the  extent 
the  wholesale  prices  paid  by 
union  members  and  the  retail 
prices  they  can  charge  are  pre¬ 
scribed  by  the  publishers,  the 
two  defendants  determine  the 
pay  of  the  carriers. 

The  petition  asserted  there 
have  been  oral  and  written 
agreements  between  the  union 
and  the  publishers  on  other 
matters,  and  asked  the  court  to 
rule  that  the  union  is  entitled 
to  negotiate  on  compensation, 
without  violating  antitrust  laws. 

The  Post-Dispatch,  Globe- 
Democrat  and  old  Star-Times 
were  closed  from  Aug.  16  to 
Sept.  7  in  1945  by  a  strike  of 
house-to-house  carriers  demand¬ 
ing  recognition  as  employees  of 
the  three  publishers.  An  agree¬ 
ment  ending  the  strike  specified 
the  publishers  would  purchase 
the  routes  of  union  carriers  and 
bargain  collectively  with  them 
on  wages,  hours  and  conditions. 
• 

Sunday  Prices  Raised 

The  prices  of  Sunday  news¬ 
papers  in  Newark,  N.  J.  were 
raised  this  week,  the  Sunday 
News  going  from  12c  to  15c  and 
the  Sta/r-Ledger  from  10c  to  15c. 
The  News  has  been  sold  at  12c 
since  the  Sunday  Call  was 
absorbed  in  1946. 


on  Price 

Boston  Carrier  Boy 
Wins  Pictnre  Contest 

Boston 

William  H.  Mosher,  15,  of 
Dorchester,  Mass.,  a  Record- 
American  -  Sunday  Advertiser 
carrier  boy,  has  won  the  grand 
prize  and  regrional  prize  awarded 
by  Sears,  Roebuck  &  Company 
for  the  best  color  picture  taken 
during  the  Junior  Diplomat  trip. 

Sears,  Roebuck  had  presented 
each  American  Weekly  and 
Hearst  Newspaper  Junior  Dip¬ 
lomat  with  a  camera  with  a 
built-in-flash  and  a  supply  of 
film  as  a  gift  prior  to  their 
holiday  in  South  America. 

Bill  Mosher’s  picture  showed 
three  Brazilian  youngsters  shy¬ 
ly  looking  out  of  their  window 
in  Rio  de  Janeiro. 

Bill  was  given  two  merchan¬ 
dise  certificates  for  $50  and  $15 
by  Robert  K.  Wilson,  Boston 
Group  Manager  of  Sears,  Roe¬ 
buck  &  Co.  Present  at  the  cere¬ 
monies  were:  Charles  Mungie, 
circulation  director  of  Record- 
American  -  Sunday  Advertiser; 
and  Jerry  Krum,  advertising 
director  of  Sears,  Roebuck  &  Co. 
Boston  group. 

• 

Newspaper  Drops 
Its  ‘Oscar’  Contest 

Mansfield,  Ohio 

The  Mansfield  News-Journal 
this  week  announced  that  its  an¬ 
nual  reader  contest  to  pick  the 
1960  winners  of  “Oscars”  from 
the  Academy  of  Motion  Picture 
Arts  and  Sciences  will  not  run. 

The  editorial  stated  that  the 
News-Journal  considers  this 
year’s  nominations  in  such  ob¬ 
vious  bad  taste  that  under  such 
circumstances  it  could  hardly 
condone  the  Hollywood  attitude 
by  promoting  further  reader 
interest. 

• 

Basketball  Extra 

Kokomo,  Ind. 

When  Kokomo’s  Wildcats  won 
the  state  basketball  champion¬ 
ship  after  50  years  of  trying,  the 
Kokomo  Tribune  had  an  extra 
waiting  for  the  fans  on  their 
return  from  Indianapolis.  The 
8-page  edition  on  Sunday,  March 
18,  carried  a  342-point  banner  in 
red,  “KATS  DID  IT !”  The  paper 
carried  a  play-by-play  account 
of  the  championship  game 
played  Saturday  night.  Sales  ex- 
ceded  10,000  copies,  at  10c  each. 


First  Amendment  Book  Wins  Award 


Best  book  of  1960  represent¬ 
ing  research  in  journalism  was 
named  this  week  by  the  national 
scholarship  society.  Kappa  Tau 
Alpha,  as  “Legacy  of  Suppres¬ 
sion,”  by  Leonard  W.  Levy,  dean 
of  the  graduate  school  of  Bran- 
deis  University.  This  work  pre¬ 
sents  a  new  view  of  the  origins 
and  the  general  contemporary 
understanding  of  the  First 
Amendment  to  the  Constitution. 

This  is  the  17th  annual  award 
made  by  KTA  for  the  top  re¬ 
search  in  this  field,  but  the  first 
under  the  new  title  adopted  last 
fall,  “Frank  Luther  Mott  Re¬ 
search  Award  of  Kappa  Tau 


Alpha.”  Announcement  of  th« 
award  to  the  Levy  lKK)k  wai 
made  by  A.  L.  Higginl)othiun, 
University  of  Nevada,  n.itioiul 
president  of  KTA. 

35  to  34  for  Guild 

Elgin,  Ill. 

By  a  vote  of  35  to  34,  mm- 
bers  of  the  Elgin  Courier-Newt 
staff  voted  in  favor  of  the  Chi¬ 
cago  Newspaper  Guild  for  (se¬ 
lective  bargaining  in  an  NLRB 
election  March  10.  The  group 
would  include  advertising,  edi¬ 
torial,  circulation,  busine.ss  office 
and  maintenance  departments. 


It’s  Difference  of  Opinion 


That  Makes  a 

Hartford,  Conn. 

What  happens  when  a  capital 
city’s  two  dailies  see  a  major 
issue  differently  and  proceed  to 
research  their  points  of  view  ? 

Hartford  readers  paid  their 
money  and  took  their  choice 
when  the  morning  Courant  and 
evening  Times  disagreed  on  a 
state-wide  referendum  to  settle 
the  question  of  horse  racing. 

Connecticut  has  no  horse  or 
dog  tracks.  Pari-mutuels  are 
not  permitted  by  law.  Every 
attempt  to  legalize  betting  has 
failed,  though  in  1935  a  bill 
cleared  the  legislature  before  it 
was  vetoed  by  the  governor.  A 
similar  measure  was  given  pub¬ 
lic  hearing  on  March  6. 

“I  think  this  is  a  question 
the  people  of  the  state  should 
decide  for  themselves,”  said 
Gov.  John  Dempsey,  breaking 
with  the  traditional  stand  of  his 
predecessors.  He  added  that  he 
was  personally  opposed  to  rac¬ 
ing  in  Connecticut. 

“Governor  Dempsey  Ducks 
The  Gambling  Issue,”  headlined 
the  Courant  on  its  lead  editorial 
March  8. 

“I  think  the  Governor  is 
right,”  countered  the  Times  in 
a  comment  signed  by  Editor 
Robert  Lucas  on  March  11. 

Editorial  Barrage 

The  Courant  tackled  the  issue 
with  a  one-two  punch,  frowning 
on  a  referendiun  in  five  edito¬ 
rials  within  10  days  while  its 
reporters  wrote  articles  about 
tracks  in  neighboring  states. 

The  Times  had  nothing  more 
to  say  editorially,  but  assigpied 
a  team  of  writers  to  check  on 
effects  of  the  racing  business  in 
the  same  area.  (Rhode  Island, 
New  York  and  Massachusetts 
tracks  are  easily  accessible  to 
Connecticut  horse  players.) 


Horse  Player 

“Strife,  Turmoil  Laid  to 
Racing,”  headlined  the  Courant 
on  Page  1  of  its  March  12  issue. 

“Pari-Mutuel  Betting,  Tracks 
Profitable  for  State,  Towns,” 
the  pro-referendum  'Times  tag¬ 
ged  a  story  March  14. 

“Road  Signs  Link  Crime  to 
Racing,”  the  Courant  announced 
on  March  13. 

“Rhode  Island  Welfare  Offi¬ 
cials  Find  No  Race  Track  Prob¬ 
lem,”  a  Times  article  was 
headed  March  15. 

'The  Courant  carried  10  letters 
from  readers  in  a  week.  Most 
were  against  having  a  referrai- 
dum.  If  the  Times  received 
reader  comments,  few  were  pub¬ 
lished  during  the  same  period. 

‘Dead  Horse’ 

The  morning  newspaper  found 
policing  problems  where  there 
was  legalized  betting,  plus  evi¬ 
dence  that  the  larger  tracks  had 
this  under  control.  The  Times 
stressed  tax  revenue  in  its 
series. 

The  controversy  died  abrupt¬ 
ly  on  March  15  when  Democrats 
who  control  the  Senate  voted 
in  caucus  to  oppose  any  horse 
racing  or  pari-mutuel  legislation 
at  the  current  session. 

The  Courant  could  not  resist 
an  editorial  chortle.  “.  .  .  we 
see  about  us  a  number  of  the 
lads  who  could  not  pick  ’em  . . . 
It  looks  as  though  some  of  our 
contemporaries  are  coming  away 
from  the  window  with  nothing 
to  show  .  .  .  Possibly  the  floors 
of  their  reportorial  and  edito¬ 
rial  rooms  are  littered  with  now 
useless  galley  proofs.” 

But  the  Times,  its  readers 
were  told  March  16,  would  press 
on.  The  series  would  be  con¬ 
tinued.  “The  racing  bill  .  .  .  will 
come  up  again.” 
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U)UISMLLE  EDITOR  CHARGES; 

Crime  Reporting  Still 
Back  in  the  Jazz  Age 


Chicago 

The  crime  of  present-day 
crime  reporting  in  newspapers 
is  that  it  hasn’t  been  good  re¬ 
porting  at  all,  Norman  E. 
Isaacs,  Louisville  (Ky.)  Times 
managing  editor,  charged  in  his 
keynote  address  to  the  third  an¬ 
nual  Northwestern  University 
Short  Course  for  Newsmen  on 
Crime  News  Reporting  here  this 
veek. 

“When  good  reporting  has 
been  attempted,  the  results  have 
been  spectacular  —  prison  re¬ 
form,  impeachment  of  judges, 
mtroduction  of  modem  parole 
systems,  exposures  of  tax 
frauds,”  said  Mr.  Isaacs. 

Haven’t  Kept  Pace 

Basically,  however,  he  con¬ 
tended  that  newspapers  haven’t 
kept  pace  in  reporting  crime 
news  in  the  same  way  they  have 
improved  their  coverage  in  other 
fields,  both  domestically  and 
abroad.  “Few  national  issues 
are  greater  than  the  vast  one  of 
crime  and  its  ramifications,”  he 
told  the  conference.  “Only  now, 
for  example,  are  we  coming  to 
realize  the  immense  importance 
of  police  philosophy,  police 
training  and  police  action  in  the 
whole  aggravated  field  of  race 
relations.” 

Mr.  Isaacs  took  his  audience 
bade  to  the  “twilight  days”  of 
the  late  ’20’s,  when  he  started 
as  a  young  reporter  and  the  in¬ 
tensity  of  “crime  waves”  was 
dependent  on  how  much  decent 
newrs  was  available  to  balance 
off  petty  crimes  reported  on  the 
police  blotter.  Unfortunately,  he 
added,  the  approach  is  much  the 
same  today,  although  with  less 
emphasis,  particularly  in  mo¬ 
nopoly  situations  where  the 
pressure  of  circulation  competi¬ 
tion  is  gone. 

“The  crime  of  present-day 
crime  reporting  is  that  it  is 
basically  the  same  kind  of  job 
we  were  doing  25  and  30  years 
ago  —  and  it  was  a  rotten  job 
then,”  he  declared. 

Covered  By  ’Hacks’ 

“Countless  editors  who  make 
the  luncheon-club  circuit  point 
with  pride  to  the  down-play  of 
crime  news  in  their  newspapers. 
No  longer  is  every  stabbing  a 
page  one  story.  It’s  on  page  17. 
The  fact  that  we  have  a  smaller 
head  on  the  story  and  let  the 
ntakeup  editor  place  it  on  an 
inside  page  is  treated  as  if  this 


was  some  great  journalistic  ad¬ 
vance. 

“These  same  hacks  who  were 
once  unlettered  copyboys  are 
now  unlettered  police  reporters. 
And  they  wouldn’t  understand 
what  a  good  city  editor  meant 
if  he  wanted  some  significant 
police  reporting.” 

Nor  does  Mr.  Isaacs  put  all 
the  blame  on  the  reporter.  He 
was  equally  critical  of  his  fel¬ 
low  editors,  asserting  they  have 
paid  so  little  attention  to  the 
problem  of  crime  news  —  and 
crime  costs  which  amount  to  $22 
billion  annually  —  that  they  re¬ 
flect  “a  fascinating  ambiva¬ 
lence”  toward  the  whole  sub¬ 
ject. 

Cites  N.  Y.  Case 

He  credited  Edward  R.  Mur- 
row  of  CBS-TV  for  having  fo¬ 
cused  the  shortcomings  of  news¬ 
paper  performance  in  New  York 
in  the  case  of  15-yeaivold  Peter 
Manceni,  who  had  been  charged 
with  the  murder  of  an  old  man 
in  Central  Park.  He  told  of  a 
suppressed  statement  given  by 
the  old  man  to  the  police  before 
he  died.  “The  statement  alone 
should  have  been  enough  to  give 
the  law  enforcement  officials 
pause  as  to  whether  they  had 
the  right  young  man,”  said  Mr. 
Isaacs. 

“The  press  knew  nothing  of 
this  statement,”  he  continued. 
“Nevertheless,  the  handling  of 
the  story  by  the  majority  of  the 
New  York  newspapers  reflect 
nothing  so  much  as  the  old- 
fashioned,  irresponsible  baying 
for  a  villian  with  no  checking 
visible  anywhere. 

“The  drumfire  of  news  cover- 
age  was  concentrated  on  what 
the  District  Attorney  had  to  say. 
There  was  no  evidence  of  any 
attempt  by  the  newspaper  re¬ 
porters  to  seek  out  balancing 
comment.  The  Manceni  family 
was  the  target  of  a  steady 
stream  of  crank  letters  and 
crank  telephone  calls.  But  in 
the  newspapers  not  a  word  of 
this.  Fifteen -year -old  Peter 
Manceni  was  still  a  vicious 
killer.  No  attempt  was  made  to 
talk  with  the  boy,  or  with  his 
family. 

“The  reporting  during  the 
trial  covert  only  the  sensa¬ 
tional  aspects.  There  was  a 
notable  failure  to  bring  out  in 
stories  facts  favorable  to  the 
boy.  .  .  .  The  suppressed  last 
statement  of  the  dead  man  final¬ 


ly  came  out  and  the  man  had 
reported  that  two  big  boys  had 
jumped  him.  The  boy  was  quick¬ 
ly  found  not  guilty.  One  news¬ 
paper  didn’t  even  bother  to  re¬ 
port  the  verdict.  ...  In  short, 
the  press  came  close  to  partici¬ 
pating  in  what  seems  to  have 
had  all  the  earmarks  of  a  rail¬ 
roading  expedition.  Edward 
Murrow’s  expose  of  this  episode 
will  have  been  valuable  only  if 
it  creates  in  the  mind  of  news¬ 
paper  editors  the  recognition 
that  too  much  of  our  crime  re¬ 
porting  is  shallow  and  uncriti¬ 
cal.” 

Critical  of  Statistics 

Mr.  Isaacs  was  also  critical 
of  the  manner  in  which  some 
newspapers  rewrite  FBI’s  Uni¬ 
form  Crime  Reports  to  make 
their  communities  “look  good.” 
Such  stories  are  idiotic,  he  said. 
“The  important  thing  for  Louis¬ 
ville  is  not  where  it  rates  in  the 
national  table.  The  important 
thing  is  how  many  automobile 
thefts  were  there  this  year,  as 
compared  to  last,  and  to  the 
year  before  that.” 

Similarly,  there’s  a  lot  more 
to  reporting  on  how  a  police 
department  is  operating  than  a 
mere  recital  of  arrest  and  traffic 
figures,  he  added.  “How  long 
since  your  own  newspaper  has 
figured  out  the  police  depart¬ 
ment’s  budget  per  capita  —  the 
police  manpower  per  work  week 
—  the  maximum  and  minimum 
salaries  —  the  square-mile  area 
covered?  And  have  you  ever  had 
a  reporter  study  how  police 
manpower  has  shrunk  in  ratio 
to  every  population  increase 
about  which  your  editorials  have 
boasted  so  much?” 

Likewise,  he  charged  that  too 
many  editors  have  for  years 
paid  entirely  too  much  attention 
to  the  problem  of  getting  cam¬ 
eras  into  courtrooms  and  not 
enough  to  the  whole  problem  of 
crime  and  delinquency.  “I  am 
still  for  opening  up  courtrooms 
to  intelligent  use  of  the  camera,” 
he  said.  “But  I  believe  that  there 
are  other  things  in  our  society 
equally  important. 

“It  may  be  true  to  a  large  ex¬ 
tent,  yet  the  police  records  in 
almost  all  cities  will  show  a 
staggering  incidence  of  crime 
among  the  residents  of  public 
housing  developments,”  he  said. 
“I  submit  that  what  it  suggests 
is  that  society  is  wrong  when 
it  thinks  that  merely  by  ripping 
down  a  slum  and  replacing  it 
with  a  low-cost  housing  project 
it  has  discharged  its  responsi¬ 
bilities.  And  I  submit,  further, 
that  American  newspapers  have 
misled  the  public  when  they 
have,  by  editorial  arguments, 
suggrest^  such  an  eventuality. 
Not  only  has  our  reporting  been 
of  a  sorry  order,  our  editorializ¬ 
ing  has  b^n  fatuous  and  vapid.” 


Guild  Units 
Okay  Pact 
In  Chicago 

Chicago 

A  two-year  contract,  covering 
Chicago  Sun-Times  and  Chicago 
Daily  News  editorial  staff  mem¬ 
bers,  has  been  approved  by  the 
membership  of  both  units  of 
Chicago  Newspaper  Guild. 

The  contract  represents  the 
first  joint  agreement  to  be  nego¬ 
tiated  since  both  newspapers 
came  under  the  single  ownership 
of  the  Newspaper  Division  of 
Field  Enterprises,  Inc.,  follow¬ 
ing  purchase  of  the  Daily  News 
by  Marshall  Field  Jr.  two  years 
ago. 

Guarantees  Separability 

The  contract  guarantees  sep¬ 
arability  of  the  two  editorial 
staffs  and  provides  for  no  inter¬ 
change  between  the  staffs  of  the 
two  editorial  departments  as  far 
as  news  copy  is  concerned  and 
no  staff  transfers  without  con¬ 
sent  of  the  employee. 

The  contract,  retroactive  to 
March  1,  provides  for  increased 
minimums  in  all  categories  and 
includes  a  $2  general  increase 
for  those  earning  less  than  $100 
a  week;  $3  increase  for  those 
earning  $100  to  $144;  and  $4.25 
for  those  earning  in  excess  of 
$144.  A  straight  $3  general  in¬ 
crease  across  the  board  is  pro¬ 
vided  for  the  second  year. 

In  One  Pension  Plan 

The  new  contract  also  pro¬ 
vides  for  a  37%  hour  week  for 
all  employes  on  both  staffs  and 
puts  both  groups  under  the  same 
pension  plan  previously  nego¬ 
tiated  for  S-T  employes.  Daily 
News  employes’  dismissal  pay  is 
now  integrated  with  the  pension 
program,  which  is  a  non-con¬ 
tributory  plan  as  far  as  em¬ 
ployes  are  concerned,  and  is 
operated  by  a  joint  committee, 
representing  the  guild  and  man¬ 
agement. 

Another  feature  of  the  con¬ 
tract  spells  out  exemption  from 
overtime  and  includes  the  pro¬ 
vision  that  any  writer  earning 
over  $12,000  a  year  is  exempt 
from  overtime  and  shift  pro¬ 
visions. 

Meanwhile,  the  local  guild  is 
continuing  its  organizing  cam¬ 
paign  in  the  advertising  and 
circulation  departments  of  the 
Sun-Times  and  Daily  News. 
Staff  members  of  these  two  de¬ 
partments  operate  under  a 
merged  arrangement  for  both 
papers. 
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Russ  Schoch 
To  Join  Staff 
At  Institute 

Russ  Schoch,  feature  editor 
of  the  Des  Moines  Register  and 
Tribune  and  a  newspaperman 
for  24  years,  has  been  named  an 
associate  director  of  the  Ameri¬ 
can  Press  Institute  of  Columbia 
University.  He  will  join  the  staff 
on  May  1. 

The  appointment  was  made 
by  Dr.  Grayson  Kirk,  president 
of  Columbia,  acting  on  the 
recommendation  of  J.  Montgom¬ 
ery  Curtis,  Institute  director. 
Mr.  Schoch  will  fill  the  vacancy 
created  by  the  death  on  Jan.  1 
of  William  M.  Stucky,  who  had 
been  associate  director  for  five 
years. 

Founded  in  1946,  the  Institute 
each  year  conducts  a  series  of 
seminars  for  newspaper  execu¬ 
tives  and  staff  members.  The 
programs  have  been  attended  by 
more  than  2,700  men  and 
women. 

The  executive  committee  of 
API’s  12-member  newspaper  ad¬ 
visory  board  concurred  in  recom¬ 
mending  Mr.  Schoch.  Paul 
Miller,  president  of  the  Gannett 
Newspapers,  is  chairman  of  the 
board  and  its  executive  commit¬ 
tee.  The  other  committee  mem¬ 
bers  are  Ben  Reese,  board  co- 
chairman  and  former  managing 
editor  of  the  St.  Louis  Post- 
Dispatch;  and  Turner  Catledge, 
managing  editor  of  the  New 
York  Times. 

Mr.  Schoch  will  join  with  Mr. 
Curtis  and  Walter  Everett,  also 
an  associate  director,  in  plan¬ 
ning  and  conducting  seminars, 
and  in  the  related  work  of  the 
Institute. 

In  Scholastic  Journalism 

Born  in  St.  Paul,  Minn.,  in 
1914,  Mr.  Schoch  attended 
schools  there  and  graduated  cum 
laude  from  Carleton  College, 
Northfield,  Minn.,  where  he  ma¬ 
jored  in  English.  He  worked  on 
student  newspapers  throughout 
junior  and  senior  high  schools 
and  college.  He  joined  the  staff 
of  the  Des  Moines  Tribune  in 
1937.  For  the  first  five  years  he 
served  as  general  assignment 
reporter,  covered  most  “beats” 
and  worked  on  most  desks  in  the 
newsroom  until  he  was  appointed 
assistant  picture  editor.  In  1942 
he  was  named  night  telegraph 
editor  and  served  in  that  capac¬ 
ity  during  the  war  years  and 
until  1949,  when  he  was  pro¬ 
moted  to  telegraph  editor. 

During  the  mid-forties  Mr. 
Schoch  was  in  charge  of  picture 
coverage  for  the  Register’s  Sun¬ 
day  football  section.  When  the 


Russ  Schoch 


post  of  feature  editor  of  the 
Register  and  Tribune  was  cre¬ 
ated  in  1955,  Mr.  Schoch  was 
appointed  to  fill  it.  In  that  ca¬ 
pacity  he  has  been  in  charge  of 
the  women’s  department,  super¬ 
vised  all  women’s  news  and 
feature  activities,  and  served  as 
editor  of  special  sections. 

Also  in  1955  he  was  named 
color  editor  of  the  two  papers, 
helping  organize  a  color  com¬ 
mittee  which  now  handles  this 
work.  During  this  period  he 
studied  the  color  operations  of 
leading  newspapers  in  the  mid¬ 
west  and  south  and  attended 
mechanical  conferences. 

Mr.  Schoch  was  a  member  of 
an  API  seminar  in  1957,  and 
returned  two  years  later  as  a 
guest  speaker  before  another 
group. 

He  was  married  to  the  former 
Mary  Eloise  Anderson  of  Des 
Moines  in  1939.  They  have  three 
children. 


Awards  Again  Posted 
For  ROP  Color  Ads 


For  the  fifth  consecutive  year. 
Editor  &  Publisher,  in  coopera¬ 
tion  with  the  American  Associa¬ 
tion  of  Newspaper  Representa¬ 
tives,  will  present  awards  to 
newspapers,  advertisers  and 
agencies  for  outstanding  repro¬ 
duction  and  creative  use  of  color 
in  run-of-paper  newspaper  ad¬ 
vertising. 

Newspapers  are  invited  to  sub¬ 
mit  entries  in  full  color  (black 
plus  three  colors)  and  spot  color 
(black  plus  one  color),  with 
separate  awards  being  presented 
in  three  different  circulation 
categories;  under  100,000;  100,- 
000  to  250,000;  and  over  250,000 
circulation. 

Six  E&P  plaques  for  outstand¬ 
ing  color  reproduction  will  be 
presented  to  newspapers.  Certifi¬ 
cates  of  excellence  will  be  pre¬ 
sented  to  the  advertiser  and 
agency  represented  in  each  clas¬ 
sification  and  color  category. 

National  and  Retail 

The  competition  covers  na¬ 
tional  and  retail  advertising 
published  in  daily  newspapers  of 
general  circulation  between  June 
1,  1960  and  May  31,  1961.  Dead¬ 
line  for  submitting  entries  is 
July  1. 

Reproduction  awards  will  be 
presented  for  general  (national) 
advertising,  placed  by  an  adver¬ 
tising  agency.  Retail  advertising 
will  be  judged  on  the  basis  of 
creative  use  of  color,  with 


awards  for  both  full  and  spot 
color. 

Contest  entries  will  be  judged 
in  New  York  by  a  pane!  of  ad¬ 
vertising  agency,  art,  and  pro- 
duction  executives.  Awards  will 
be  presented  at  the  E&P-AANR 
Color  Awards  Luncheon  Sept. 
26  at  the  Hotel  Biltmore,  New 
York  City. 

Committee  co-chairmen  rep¬ 
resenting  the  New  York  chapter 
of  AANR  are  John  C.  Davidson, 
vicepresident,  Cresmer  &  Wood¬ 
ward,  Inc. ;  John  E.  Lang,  man¬ 
ager,  west  coast  group,  Hearst 
Advertising  Service,  Inc.;  and 
Costello  Bishop,  The  Katz 
Agency,  Inc. 

Creativity  Oass 

E&P  will  also  present  Crea¬ 
tivity  in  Color  Awards  to  agen¬ 
cies,  advertisers  and  creative 
personnel  for  “outstanding  use 
and  implementation  of  color  in 
newspaper  general  advertising.” 

Judging  of  these  awards  is 
based  on  copy,  design,  art,  im¬ 
plementation  of  ideas,  and  con¬ 
tinued  effective  use  of  the 
medium.  Awards  will  be  pre¬ 
sented  for  both  full  and  spot 
color,  with  identical  statuettes 
to  be  awarded  to  the  advertiser 
and  the  advertising  agency. 

All  entries  should  carry  official 
entry  blanks,  and  be  addressed 
to  Newspaper  Color  Awards 
Contest,  Room  403,  141  East 
44th  Street,  New  York  17,  N.  Y. 


Seminar  Covers 
PubRc  Service 

A  two-week  seminar  for  news¬ 
paper  men  and  women  concern¬ 
ed  with  investigative  and  pub¬ 
lic  service  reporting  is  now 
in  session  at  the  American 
Press  Institute,  Columbia  Uni¬ 
versity.  It  is  the  first  API  pro¬ 
gram  devoted  entirely  to  this 
field. 

The  28  seminar  members  are: 

Leo  Joseph  Adde,  Miami 
(Fla.)  Hercdd. 

Edith  Evans  Asbury,  New 
York  Times. 

Malcolm  A.  Borg,  Hackensack 
(N.J.)  Record. 

H.  H.  Burchfield,  Oklahoma 
City  (Okla.)  Times. 

William  J.  Cahill,  Gloucester 
(Mass.)  Daily  Times. 

Richard  J.  Connelly,  Memphis 
(Tenn.)  Commercial  Appeal. 

Bill  Dvorak,  Cleveland  (O.) 
Press. 


Kenneth  R.  Fanizzi,  Glovers- 
ville  (N.Y.)  Leader-Herald. 

Charles  Q.  Finley,  Camden 
(N.J.)  Courier-Post. 

Claude  D.  Fitchette,  Bing¬ 
hamton  (N.Y.)  Evening  Press. 

John  F.  Gardner,  St.  Peters¬ 
burg  (Fla.)  Times. 

Carl  R.  Glines,  Jr.,  Camden 
Courier-Post. 

Ernest  M.  Gray,  Rome  (N.Y.) 
Daily  Sentinel. 

Lewis  Smith  Haber,  South 
Bend  (Ind.)  Tribune. 

Joseph  N.  Hartmann,  Detroit 
(Mich.)  News. 

Frederick  Johnstone,  Ottawa 
Citizen, 

Michael  Liuzzi,  Christian  Sci¬ 
ence  Monitor. 

Robert  P.  Mellace,  Charleston 
(W.  Va.)  Daily  Mail. 

John  H.  Nelson,  Atlanta  (Ga.) 
Constitution. 

Chester  J.  Paschang,  Norfolk 
(Va.)  Ledger  -  Dispatch  and 
Portsmouth  Star. 

William  J.  Prager,  Windsor 
(Ont.)  Star. 


Frank  Rail,  Lincoln  (Neb.) 
Journal. 

Edward  J.  Sherer,  Ocolo 
( Fla. )  S tar-Banner. 

Desmond  Stone,  Rochester 
(N.Y.)  Times-Union. 

Jack  Thompson,  Providence 
(R.I.)  Journal  and  Bulletin. 

James  H.  White,  Memphis 
(Tenn.)  Press  Scimitar. 

Joseph  R.  Wilhelm,  Lockport 
(N.Y.)  Union-Sun  &  JournaL 

Carter  A.  Van  Lopik,  Detroit 
(Mich.)  Free  Press. 


ANPA  Convention 
Listings  Sought 

Persons  who  plan  to  attend  the  aa- 
nual  convention  ot  the  Ameri«a 
Newspaper  Publishers  Associativa 
April  23-28  in  New  York  are  invited 
to  submit  their  names,  company  afRTi- 
ation  and  hotel  addresses  to  EDITOR 
&  PUBLISHER  for  listing  in  the  Pra- 
Convention  Number,  April  22.  Stad 
the  information  to  Convention  Listiaa 
EDITOR  &  PUBLISHER.  1475  Broad¬ 
way,  New  York  36,  N.  Y. 
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EDITOR  Be  PUBLISHER  for  March  25,  1961 


Analysis  of  Cost  and  Daily  Circulation  of  All  Newspapers  Accepting  ROP  Color 

(Prepared  by  the  Bureau  of  Advertising,  ANPA) 

Number  of  Papers  Accepting  I  Cost  $  I  Doily  Circulation 


1 


Note:  I)  All  combination  newipapert  countad  a»  two  Source:  Newspaper  SRDS.  Feb.  15-March  IS.  1961 

2  I  Ic  is  on«  color  and  blacic,  2c  two  color  and  black,  #tc. 


ROP  COLOR  TOTAL  ADVERTISINQ  OF  THE  FIRST  TWENTY  FIVE  NEWSPAPERS 
Measured  By  Media  Records,  Inc. 


I960 

Lines 

L  Milwauktc  Journal — E  &  S _  3,663,806 

2.  Los  Angeles  Times— M  &  S _  2,644,093 

3.  Fort  Worth  SUr-Tele|ram— E  k  S _  2,300,226 

4.  Chicago  Tribune— hi  &  S _  2,225,108 

5.  Denser  Post— €  &  S _  2,101,317 

•Teeion  SUr— hi  &  S _  2,078,991 

6.  Dallas  News— hi  &  S _  1,983,088 

7.  Dallas  Times-HeraW— E  &  S _  1,979,305 

i  Nasheille  Tennessean — M  &  S _  1,962,848 

9.  Minneapolis  Star  &  Tribune— E  &  S _  1,955,321 

*San  Bernardino  Sun-Telegram — M  &  S _  1,943,752 

10.  Miami  Herald— hi  A  S  _  1,939,759 

^Midland  Reporter-Telegram — E  &  S _  1,938,835 

U.  SL  Paul  Pioneer  Press  &  Dispatch — E  &  S  1,899,994 

12.  Columbus  Dispatch — E  &  S _  1,874,302 

13.  Omaha  World  Herald— E  &  S _  1,868,915 

14.  Houston  Chronicle — E  &  S _  1,821,349 

15.  Salt  Lake  City  Tribune— M  &  S _  1,672,819 

16.  Long  Beach  Independent- 

Press  Telegram— E  k  S _  1.591,368 

17.  New  Orleans  Times-Picayune — M  k  S _  1,583,254 

18  Cincinnati  Enquirer — M  k  S _  1,575,422 

19.  Seattle  Times— E  k  S _  1.538,132 

20.  Atlanta  Journal  k  Constitution — E  AS _ 1,50^836 

2L  Akron  Beacon  Journal — E  k  S _  1,502.071 

22.  Oh  Moines  Tribune  Register — E  AS _  1,501,833 

23.  Washington  Post— M  k  S  _  1.499,942 

24.  Birmingham  News — E  k  S _  1,480.961 

25.  Sacramento  Bee — E  k  S _  1,450,354 

*  Figures  supplied  by  publishers.  Not  measured  by 
ledia  Records. 


1959 

Lines 

L  Milwaukee  Journal— E  k  S  _  2,957,761 

2.  Chicago  Tribune— M  k  S _  2.413.503 

•Midland  Reporter-Telegram— £  k  S _  2,257,783 

3.  Los  Angeles  Times— M  k  S _  2.170.059 

4.  Miami  Herald— M  k  S _  2,011,171 

5.  Salt  Uke  Ctiy  Tribune— M  k  S _  1,919,240 

6.  Fort  Worth  Star-Telegram— E  k  S _  1,789,970 

7.  Houston  Chronicle— E  k  S _  1,728,247 

•San  Bernardino  Sun-Telegram— M  &  S  „  1,684,2M 

8  Nasheille  Tennessean— M  &  S _  1,614,365 

9.  Salt  Lake  City  Deseret  News  Telegram— E  1,613,473 

10.  Minneapolis  Star  k  Tribune — {  k  S _  1,599,047 

U.  New  Orleans  Times-Picayune — M  k  S _  1,584,320 

12.  AtlanU  Journal  k  Constitution— E  AS..  1,574,105 

IX  Cincinnati  Enquirer — M  k  S _  1,570,489 

14  Dallas  Times-Herald— E  k  S _  1,553.990 

IX  SL  Paul  Pioneer  Press  k  Dispatch — E  k  S  1,543,844 

•Tucson  Star— M  k  S  _  1.532.826 

•Lansing  State  Journal— E  k  S _  1,492,764 

18  Columbus  Dispatch — E  k  S _  1.490.323 

17.  Birmingham  News— E  k  S _  1,4^,390 

•Vancouver  Columbian— E _  1,466,507 

IX  Denver  Post— E  k  S _  1,446,495 

19.  Cincinnati  Post  k  Times-Star — E _  1,429,675 

2a  Omaha  World  Herald— E  k  S _  1,422,141 

21  Dallas  News— M  k  S  _  1,417,550 

22.  San  Diego  Union — M  k  S _  1361,948 

a  SL  Louis  Post-Dispatch— E  k  S  . .  1,361,757 

24.  Des  Moines  Tribune  Register— E  k  S _  1,341,042 

2i  San  Diego  Tribune— E _  1,338,319 

•  Figures  supplied  by  publishers.  Not  measured  by 
Media  Records. 


1958 

Ungg 

1.  Milwaukee  Journal— E  k  S  _  2,400,344 

2.  Los  Angeles  Times— M  k  S _  1,882,231 

3.  Miami  Herald— M  k  S _  1,679,383 

4.  Chicago  Tribune — M  k  S _  1,603.815 

•Midland  Reporter-Telegram — E  k  S _  1,474,832 

5.  Salt  Uke  City  Tribune— M  k  S _  1.462.789 

6.  AtlanU  Journal  k  Constitution— E  AS..  1,458,846 

7.  SL  Louis  Globe-Democrat— M  A  S _  1,418,262 

8.  Houston  Chronicle — E  A  S _  1,348,518 

9.  Birmingham  News— E  A  S _  1,339,785 

10.  Nashville  Tennessean— M  A  S _  1,295.416 

11.  New  Orleans  Times-Picayune — M  AS _  1,293,900 

12.  Dallas  Times-Herald— E  A  S _  1,264,740 

13.  Long  Beach  Independent- 

Press  Telegram— E  A  S _  1,235,280 

14.  Salt  Uke  City  Deseret  News  Telegram— E  1,225,418 

15.  Minneapolis  Star  A  Tribune — E  A  S _  1,182,049 

16.  Seattle  Times— E  A  S _  1,181,071 

17.  Fort  Worth  Star-Telegram— E  A  S _  1.179,326 

18.  Columbus  Dispatch— E  A  S _  1,177.884 

19.  SL  Louis  Post-Dispatch— E  A  S _  1,167.109 

20.  San  Jose  News  A  Mercury  News — E  A  S  1,165,279 

21.  Dallas  News— M  A  S _  1,155,421 

22.  Omaha  World  Herald— E  A  S _  1,124,244 

•Chattanooga  News-Free  Press  A  Times— 

E  A  S  _  1,105,877 

23.  Denver  Post— E  A  S _  1,100,913 

24.  Long  Beach  Independent— M _  1,097,782 

25.  Cincinnati  Enquirer — M  A  S _  1,094,026 

*  Figures  supplied  by  publishers.  Not  measured  by 
Media  Records. 

1957 

Lines 

1.  Milwaukee  Journal— E  A  S _  2.643.440 

2.  Los  Angeles  Times— M  A  S _  1,744,263 

3.  AtlanU  Journal  A  Constitution— E  A  S  1,67^162 

4.  Nashville  Tennessean— M  A  S _  1,532,679 

5.  Birmingham  News— E  A  S _  1,454,520 

6.  Miami  Herald— M  A  S _  1,441,425 

7.  Long  Beach  Independent- 

Press  Telegram— E  A  S _  1,378.392 

•Midland  (Tex.)  Reporter  Telegram _  1,376,858 

8.  St  Louis  Post-Dispatch— E  A  S _  1,314,674 

•Pasco  (Wash.)  TriCity  Herald  _  1,298,010 

9.  Salt  Uke  City  Tribune— M  A  S _  1,295,074 

10.  Long  Beach  Independent — M  _  1,261,189 

11.  New  Orleans  Times-Picayune  A  SUtes — 

M  A  S  - _ 1,219.434 

12.  Houston  Chronklo— E  A  S _  1,204,103 

13.  St.  Louis  Globe-OMOcrat— M  A  S _  1,183,716 

•Chattanooga  News-Free  Press  A  Times — 

E  A  S _  1,169.994 

14.  Chicago  Tribune— M  A  S _  1,138.538 

15.  Seattle  Times— E  A  S  _  1,136,985 

16.  Cincinnati  Enquirer — M  A  S _  1.129,608 

17.  San  Jose  News  A  Mercury  News— E  A  S  1,086,807 

18  Cincinnati  Post — E  _  1,084,682 

19.  Columbus  Dispatch— E  A  S _  1,060,430 

20.  Fort  Worth  Star-Telegram— E  A  S _  1,049,481 

21.  Dallas  News— M  A  S _  1,046,402 

22.  St  Paul  Pioneer  Press  A  Dispatch— S  A  E  1,045,877 

23.  Toledo  Blade— E  A  S  _  1,025,882 

•Tucson  Star  A  Citizen— E  A  S _  1.021.441 

24.  Dallas  Times-Herald— E  A  S _  1,017,293 

25.  San  Diego  Union— M  A  S -  991,250 

•  Figures  supplied  by  publishers.  Not  measured  by 
Media  Records. 


1956 

Lines 

1.  Milwaukee  Journal — E  A  S _  2,586,814 

•Birmingham  News-Post  Herald — E  AS _  1,655,631 

2.  Los  Angeles  Times — M  A  S _  1.641,175 

3.  Chicago  Tribune— M  A  S _  1,571,960 

4.  AtlwU  Journal  A  Constitution — E  A  S  1,530,911 

5.  Nashville  Tennessean — M  A  S _  1,487,500 

6.  St  Louis  Post-Dispatch — E  A  S -  1,415,679 

7.  San  Jose  News  A  Mercury  News— E  A  S  1,322,939 

8.  Long  Beach  Independent- 

Press  Telegram — E  A  S _  1,308,061 

9.  Houston  Chronicle— E  A  S _  1,277,062 

10.  New  Orleans  Times-Picayune  A  SUtes — 

MAS _  1,267,552 

•Midland  Reporter-Telegram — E  A  S _  1,221,556 

11.  Cincinnati  Enquirer— JM  A  S _  1,193,478 

•Winnepeg  Tribune— E  _  1,171,270 

•Eugene  RegisUr-Guard — E  A  S _  1,163,792 

12.  Dallas  News— M  A  S _  1.148,431 

U.  Fresno  Bee— E  A  S _  1,126,544 

14.  Dallas  Times-Herald — E  A  S _  1,119,007 

15.  Miami  Herald- M  A  S _  1,097.925 

•Baton  Rouge  Advocate-SUte  Times— M  A  S  1,093,960 

16.  St.  Paul  Pioneer  Press  A  Dispatch — E  A  S  1.091,461 

17.  St  Petersburg  Times — M  A  S -  1.087,063 

18.  Fort  Worth  Star-Telegram — E  A  S _  1,083,185 

19.  Denver  Post— E  A  S _  1.061,793 

20.  Omaha  World  Herald— E  A  S -  1,055,374 

•San  Bernardino  Sun-Telegram — M  AS—  1,048,091 

21.  VMshington  Post  A  Times-Herald— M  A  S  1.040,446 

22.  Long  Beach  Independent — M _  1.031,896 

23.  Columbus  Dispatch— E  A  S -  1,028207 

24.  Cincinnati  Post— E  _  1,023,623 

25.  Los  Angeles  Examiner — M  A  S -  994,425 

•  Figures  supplied  by  publishers.  Not  measured  by 

Media  Records. 

1950 

Lines 

1.  Milwaukee  Journal— E  A  S _  1.082,540 

2.  New  Orleans  Times-Picayune  A  SUtes — 

MAS _  844,433 

3.  Chicago  Tribune — M  A  S _  816,540 

4.  Dallas  News— M  A  S _  766,863 

8  Birmingham  News— E  A  S _  701,142 

6.  Dallas  Times  Herald— E  A  S _  683,712 

7.  Oakland  Tribune— E  A  S _  657,344 

8  Tuha  World— M  A  S _  609,346 

9.  Lot  Angeles  Examiner— M  A  S _  598211 

18  New  Orleans  Item-^  A  S _  558,352 

11.  Los  AngelH  Times— M  A  S _  539,384 

12.  Sacramento  Bee— E  _  507,073 

13.  Houston  Chronicle— C  A  S _  493,919 

14.  San  Francisco  Chronicle— M  A  S -  477,072 

15.  Cincinnati  Post — E -  463,643 

16.  SL  Lwis  Post  Dispatch — E  A  S _  462,619 

17.  San  Diego  Union— ^  A  S _  453,775 

18  Cincinnati  Times  Star — E _  427,695 

19.  TuIm  Tribune— E _  403,606 

20.  San  Diego  Tribune — E _  397,277 

21.  Salt  Uke  City  Tribune— M  A  S _  396,154 

22.  Fort  Worth  Star  Telegram — E  A  S _  389,888 

23.  Fresno  Bee— E  A  S _  388,668 

24.  Memphis  Commercial-Appeal — M  A  S  —  383,983 

25.  Nashville  Tennessean — M  A  S _  376,016 

•  Figurn  supplied  by  publishers.  Not  measured  by 
Media  Records. 


ROP 

Color  Cireulafion  Available 
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Cm 
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Circulation 

Circulation 

ROP  Color 
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ROP  Color 

N.E. 

3,916,849 

2,879,498 

73.6% 

W.N.C. 

6,283,616 

4,778,827 

90.4% 

MT. 

1,848.484 

1,692.492 

91 ,8% 

OumM 

Conn, 

793,491 

606.317 

63.8 

la. 

943,906 

842.399 

89.2 

Arix. 

316,677 

296.268 

93.6 

a. « 

Me. 

248,943 

200,266 

80.4 

Kane. 

629,627 

646.481 

86.6 

Colo. 

616.419 

671,862 

92.8 

Maas. 

2,360.369 

1,976,678 

83.7 

Minn. 

1,083,218 

1.006.411 

92.9 

Ida. 

149.466 

133,236 

89.1 

n.h. 

123,831 

88,278 

71.3 

Mo. 

1,884,780 

1,699.661 

92.6 

Mont. 

171,888 

160,046 

87.3 

C  c 

R.I. 

296,944 

63,875 

21.6 

Neb. 

466,066 

431,368 

92.6 

Nev. 

90,166 

81,164 

90.0 

c  • 

0  w 

Vt 

92,271 

46.094 

48.9 

N.D. 

169,627 

106.722 

66.3 

N.M. 

186,777 

161.663 

81.6 

0 

S.D. 

166,492 

147,886 

88.8 

Utah 

238,036 

238.036 

100.0 

2“8 

M.A. 

14.248,324 

9,022.238 

63.3 

Wyo. 

75,066 

70.329 

93.7 

u 

N.J, 

1,464,789 

1,232,690 

84.2 

S.A. 

7,266,152 

6,790,426 

93.6 

1  s 

;  N.y. 

8.671,902 

4,036,463 

47.1 

Del. 

116,667 

106,206 

90.2 

PAC. 

6,624,347 

6,361,668 

96.9 

5  0 

Pa. 

4,211,633 

3,763,096 

89.1 

D.C. 

861,967 

861.967 

100.0 

Cal. 

6.096.396 

4.876.210 

96.7 

O  j 

Fla. 

1,616,646 

1.692.762 

98.6 

Ore. 

668,849 

637.520 

96.2 

K.N.C. 

12,286.372 

10,778,797 

87.7 

Ga. 

920.866 

821,091 

89.2 

Wash. 

969,102 

938.928 

96.9 

<- 

III. 

3,863.194 

3,230,718 

83.8 

Md. 

770.863 

770,863 

100.0 

lad. 

1,624,247 

1,291,681 

79.6 

N.C. 

1,096.489 

1,015,868 

92.6 

Alaska 

61,176 

21,990 

43.0 

—  w 

Mich, 

2.276,621 

2,047,077 

89.9 

S.C. 

492,637 

477,922 

97.0 

Hawaii 

201,807 

178,846 

88.6 

Ohio 

3,376,019 

3,114,476 

92.3 

Va. 

908,191 

788,669 

86.8 

■g 

Wile. 

1,166,291 

1,094,946 

94.7 

W.Va. 

487,047 

361,107 

74.1 

TOTAL 

Z 

U.S. 

69.136,777 

49,282.588 

83.3 

88C. 

2.638,394 

2,486,366 

94.2 

W.8.C. 

4,779,366 

4,301.412 

90.0 

Ala. 

671,048 

638,293 

96.1 

Ark. 

398,110 

331.093 

83.2 

SOURCE 

:  Newspaper 

SRDS,  Feb.  16-Mar.  16.  1961. 

Ky. 

640.611 

664,472 

88.1 

La. 

732,496 

708,094 

96.0 

Mill. 

288.268 

274,096 

96.1 

Okla. 

732,989 

611,029 

83.4 

NOTE:  Texarkana  credited  to  Arkansas.  Bristol  Ya.- 

Teun. 

1,038,467 

1,009,496 

97.2 

Tex. 

2,916,762 

2.666,196 

91.1 

Tenn. 

credited  to  Virginia. 

1961 
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ROP  Color  llsis 
Outgrown  Color  TY 


Herbert  H.  Weibel,  retail  ad 
chief  of  the  Allentown  Call- 
Chronicle  Newspapers,  recently 
described  ROP  color  as  being 
newspaper  advertising’s  latest 
profit  tool  for  both  advertiser  and 
newspaper.  But,  he  asked,  how 
do  you  price  color  for  profit? 

*  *  * 

Mr.  Weibel  said  he  put  the 
question  to  several  dailies  that 
print  color  and  got  some  interest¬ 
ing  answers. 

For  example,  on  a  daily  of 
38,000  circulation  charging  $60 
to  $150  for  color,  running  53 
color  ads  in  single  and  multi¬ 
color  at  an  average  color  charge 
for  the  53  ads  of  $70,  production 
costs,  including  ink,  stereo,  press, 
were  about  $825. 

“This  left  a  profit  of  about  $40 
per  ad  at  a  production  cost  of 
$30,”  Mr.  Weibel  said. 


By  Eugene  Dalgin,  Ridder-Johns,  Inc., 
and  John  B.  Mauro,  The  Branham  Co. 

If  we  were  to  ask  the  average  dimension,  formerly  the  prop- 
advertiser  “What  is  the  fastest  erty  of  only  the  magazines  and 
growing  medium?”  he  would  Sunday  supplements  —  color, 
probably  snap  back,  “Television,  The  newspaper  has  appropri- 
of  course.”  But  he  would  be  ated  for  itself  the  ability  to 
wrong.  The  fastest  growing  me-  reproduce  the  actual  colors  of 
dium  in  this  coimtry  is  news-  the  package  (or  symbol)  and 
paper  ROP  color.  Comparing  the  appetite  appeal  of  food  and 
1960  with  1959,  the  total  TV  drink.  Here  we  have,  for  the 


1960  with  1959,  the  total  TV  drink.  Here  we  have,  for  the  - - - 

dollar  expenditure  has  increased  first  time,  all  the  assets  of  the 

5.4%  Newspaper  ROP  color  Hn-  newspaper  and  the  inajor  ^ets  ^  ^ 

age  has  grown  15.9%  or  actu-  of  the  magazine  without  all  the  ^  readershio  and  reten- 

ally  triple  TV’s  rate  of  growth,  magfazine’s  liabilities;  thinness  .  t.,  oii  _ _ 


Another  study  revealed  that  in 
a  daily  of  about  three  times  the 
size  of  the  first  one,  average  costs 
of  printing  a  color  ad  was  $50 
with  a  $100  color  charge. 

Pointing  out  that  color  inks 
vary  from  34c  per  pound  for  mix¬ 
ing  white,  to  45c  per  pound  for 
standard  red  and  yellow,  and  as 
high  as  $1.00  per  pound  for 
Green  Blue,  Mr.  Weibel  noted 
that  since  most  ads  use  standard, 
or  close  to  standard,  colors,  “we 
could  estimate  average  cost  per 
pound  to  be  about  60c.  This  in 
comparison  to  about  5-1 /3c  per 
pound  for  black  ink.  The  average 
usage  per  color  unit  could  be 
roughly  20  pounds  per  color  unit 
per  100,000  circulation,  or  about 
$12. 

“We  compare  this.”  Mr.  Wei¬ 
bel  continued,  “to  about  $4.90 
per  color  unit  for  the  38.000  cir¬ 
culation  paper,  and  we  are  fairly 
close  to  an  average,  with  greater 
percentage  of  loss  through  foun¬ 
tain  clean-outs  on  the  smaller 
circulation.  Production  costs  are 
for  labor  and  ink  onlv,  and  do 
not  include  investment  for  special 
equipment  needed  to  print  color.” 
*  *  * 

Mr.  Weibel  emphasized  that 
labor  contracts  have  a  very  defi¬ 
nite  effect  on  profits  of  any  kind. 

“It  would  seem,”  he  said,  “that 
producing  color  is  close  to  a  fixed 
cost  on  each  newspaper  and  the 
greatest  variation  is  the  amount 
of  ink  used.” 


How  close  do  these  costs  come 
to  your  color  costs? 

20 


age  nas  grown  !{>.»%  or  actu-  oi  tne  magazine  wiinoui  an  me  r  readershin  and  reUm. 

ally  triple  TV’s  rate  of  growth,  magfazine’s  liabilities;  thinness  .  ,  ,,  ^  . 

If  "the  fatter  were  measW  in  of  Storage,  rigidity  of  schedul-  bT^hraSion'^ 

dollars,  as  is  TV’s,  the  difference  mg  and  small  size.  No  wonder  what  is  even  more  intJ 

in  rate  of  growth  would  be  even  newspaper  color  has  grown  so  ^ 

more  pronounced.  rapidly.  retention  value  than  it  did 

The  growth  of  ROP  color  The  effectiveness  of  newspa-  readership  An  analysis  of  these 
since  1951  has  been  even  more  per  color  is  a  difficult  thing  to  ^g  aSf  show^  fS  readers 
fantastic  than  its  immediate  measure.  It  can  be  used  imagi-  incffaJd  n^^. 

In  1960  advertiser,  natively  or  it  can  be  used  ao  ^JaS  moreThlTtS 
bought  178  million  Imes  of  color,  badly  that  the  color  actually  has  Televfsion  has  attempted  to 

1  fit  e  ec  .  owe  e  ,  color’s  emotional  stimulus 

1951.  Since  1953,  220  additional  there  have  been  several  excellent  ^  ^ 

newspaper  have  added  color  un-  local  studies  that  are  indicative  ^  singular  failure.  People 

til  today  there  are  well  over  800  of  its  unique  potential.  .  ,  .  ..  . 


newspapers  which  make  color  The  Chicago  Tribune  has  con- 
available  to  advertisers.  The  ducted  an  interesting  study  de- 


u.  .MU,.  television 

The  Chicago  Tribune  has  con-  ,  .  a  v  j  .a 

cfatri  riat-  coloi*  ^as  not  bocn  good  enough 


combined  circulation  amounts 
to  more  than  44  million  and  rep¬ 


resents  77%  of  the  total  daily  products  advertised  in  ROP 
circulation  in  the  nation  and  color.  In  all  instances  the  atti- 
reaches  86%  of  the  families  tudes  towards  products  adver- 


(see  figure  1). 

Offers  New  Dimension 


ja  aaau  ji-  to  waiTaut  the  extra  cost,  and 
si^ed  to  get  at  the  underlymg  ^  TV  ha^  not 

attitudes  of  readers  towards 

products  advertised  in  ROP  '^Va*  •  a  i  au  a-  i 
,  T  11  •  a  au  aa-  It  IS  not  Only  the  national 

color.  In  all  instances  the  atti-  .  u  i.  j- 

,  j  .  .  _ ,  .  ,  advertiser  who  has  discovered 

tudes  towards  products  adver-  ^ 

tised  m  color  were  more  f^or-  advertising  has  been 

able  than  to  those  advertised  in,  ,,  .  _  .. 

ov,,!  /eaua  91  ^one  by  department  stores;  and, 


tised  in  color  were  more  favor¬ 
able  than  to  those  advertised  in 


black  and  white  (see  figure  2).  - -  . . 

Readers  felt  that  color  affects  fen  more,  grocery  chains  wh^ 


What  is  it  about  newspaper  senses  and  because  of  it  the  always  been  largt 

color  that  has  exploded  it  into  ^uct  advertised  is  liiore  blocks  of  price  listings,  have  be- 
the  forefront  as  an  advertising  visualized  and  the  moods  illustrations  to 

medium?  The  black  and  white  produced  are  of  “cheerfulness  Promote  appetite  appeal. 


medium?  The  black  and  white  produced  ar 
newspaper  has  always  had  pow-  vitality.' 
erful  assets  possessed  by  no 
other  medium.  It  has  an  atmos-  Color  Imp 
phere  of  immediacy,  flexibility.  The  Milwa 


Color  Improves  Readership 
The  Milwaukee  Journal’s  Col- 


Newspaper  color  is  a  pot«it 
force;  but,  like  rocket  power, 
it  can  leave  the  missile  stand¬ 
ing  on  the  launching  pad  or 


news  value,  physical  size,  depth  oroptics  and  the  Houston  Chron-  shoot  it  unerringly  towards  the 
of  coverage,  and  many  others,  icle  Surv'ey  of  ROP  Color  were  target.  What  it  actually  does. 
Now,  however,  it  can  offer  a  big  well  thought-out  surveys  de-  depends  upon  the  creative 


n,:rr  location  of  newspapers  accepting 

ROP  COLOR  ADVERTISEMENTS 

_ 


.  V  •  V 


— **'VF  ability  of  the  advertiser.  Color, 

jljig  '  however,  will  provide  the  thrust 

*  John8on„  Kudner 

|_.v  Media  Chief,  Retires 

Hugh  H.  Johnson,  director  of 
.  media  at  Kudner  Agency,  Inc., 

..  retires  this  month  after  17  years 

with  the  agency.  He  will  con- 
S''  tinue  to  serve  in  a  consulting 

'V'f  capacity. 

Mr.  Johnson  came  to  Kudner 
in  1944  as  associate  director  of 
.  media  and  became  director  of 

^  media  in  1954.  Before  that  h* 

<  was  advertising  director  of  Bell 

V-.’*  V  Aircraft,  Buffalo,  N.  Y.,  for  two 

•  -4  years,  and  earlier,  advertising 

manager  for  Reo  1922-1932  and 
advertising  manager  for  Buick 
lo  1342. 
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. . .  that’s  why  so  many  advertisers  find  it  so  profit¬ 
able  to  be  seen  in  the  Plain  Dealer.  Here  are  the 
facts:  the  Plain  Dealer’s  27,134-line  gain  was  the 
largest  of  any  of  the  “Top  25”  papers  in  1960.  The 
Plain  Dealer  goes  to  most  of  the  Greater  Cleve¬ 
landers  who  have  most  of  the  money  to  spend. 
These  affluent,  on-the-go  Clevelanders  believe 
in  the  Plain  Dealer . . .  believe  in  Plain  Dealer 
advertisers.  So . . . 

more  travel  advertisers 

get  results  from  Plain  Dealer  readers. 

It’s  Ohio’s  largest  Resort  and  Travel  medium. 

Cleveland  PLAIN  DEALER 

EoMUm  lUsori,  TtwhI  ftspr^ssntativm: 

Tks  Ksnn^dy  Co.,  UO Loxington  Aoo.,  N.  Y. •  990t  CoUino  Aoo.,  Miami  Booth,  Fla.  FTational  Roprooen C- 
oftvt:  CroomorA  Woodward,  tne,.  Now  YoTk,Chieago,Dotroit,  AUanta,San  Franeioco,Loo  AngoUo, 


Reach  them  before  they 
go,  in  The  Plain  Dealer’s 
EXCITING 
VACATION  SECTIONS 


Spring  Vacation  Section 
April  9, 1961 

Summer  Vacation  Preview 
featuring  the  Civil  War  Centenial 
May  7, 1961 

Summer  Vacation  Section 
June  11. 1%1 

Mid-Summer  Vacation  Section 
July  16, 1961 

Winter  Vacation  Preview 
November  5, 1961 

Winter  Vacation  Section 
December  3, 1961 


THEYREAD...THEYGO 


Why  2 -Color  Ad  Costs 
Vary  Paper  To  Paper 


are  highly-paid  journeymen.  But  for  all  pressmen  in  the  plant, 
even  here  the  men’s  per-hour-  when  we  print  color.  And”  he 
wage  fluctuates  from  market  to  added,  “this  is  usually  at  ove^ 
market,”  Mr.  Herman  said.  time  rates.” 


By  Robert  B.  McIntyre 

While  there  are  many  cost,  1 
thus  rate,  areas  in  newspaper-  ( 
dom  that  are  not  universally 
understood,  the  great  variance  i 
in  two-color  ROP  costs  from  pa¬ 
per  to  paper  and  city  to  city 
need  clarification  if  for  no  other  ( 
reason  than  the  current  interest 
in  ROP  color  advertising,  ac¬ 
cording  to  Laurence  T.  Herman, 
advertising  director  of  the  De¬ 
troit  (Mich.)  News. 

This  week  he  cited  chapter 
and  verse  on  a  number  of  basic 
reasons  for  the  variances  in 
two-color  costs. 

First  and  foremost,  he  said, 
is  the  difference  in  union  man¬ 
ning  schedules  when  color  is  run 
and  how  it  is  run.  “When  we 
print,  for  example,  a  36-page 
paper  with  no  color  straight 
run,  or  in  two  sections,  we  now 
have  to  have  as  of  January, 
11)61,  66  pressmen,  16  paper 
handlers  and  23  men  in  the  mail 
room,”  Mr.  Herman  said. 

“If  we  have  color,  we  must 


Color  in 


have  72  pressmen,  17  paper  han¬ 
dlers  and  23  mailers.  If  36 
pages  go  in  four  sections  on  a 
collect  run  and  with  no  color, 
we  have  to  have  82  pressmen, 
24  paper  handlers  and  36  mail¬ 
ers.  If  36  pages  on  a  straight 
run,  include  color,  we  must  have 
!)4  pressmen,  a  gain  of  28,  26 
paper  handlers,  a  gain  of  10 
and  36  mailers,  an  increase  of 
13  men. 

“As  you  can  see,”  Mr.  Her¬ 
man  continued,  “the  cost  goes 
up  enormously  but  still  the  same 
amount  of  revenue  as  advertis¬ 
ing  linage  is  constant.  The  same 
holds  for  circulation  income. 

“These  complements  build  up 
as  the  paper  gets  larger,  and  we 
run  big  papers  collect  on  Sun¬ 
days,  Wednesdays,  Thursdays, 
Fridays,  and  often  Tuesdays. 
•As  a  result,  if  we  run,  say,  84 
pages  including  color,  we’re 
forced  to  use  179  pressmen,  41 
pai)er  handlers  and  between  40 
and  48  mailers.  All  these  men 


HNm-HEWS 


PACKS  A  PROMOTION  PUNCH! 


Because  of  \ 

•  INTENSIVE  MET  MARKET  FAMILY  COVERAGE 

•  GREATEST  GROWTH  RATIO  OF  WISCONSIN  MARKETS 

•  HIGH  FAMILY  INCOME 

•  HIGH  INOUSTRIAL  EMPLOYMENT  LEVEL 

•  EXCELLENT  COLOR  PRODUCTION  FACIUTIES 

Kenosha News 


National  Advertising  Representative 

JANN  &  KELLEY.  INC. 

New  York  •  Chicago  •  Detroit  •  San  Francisco  •  Los  Angeles  •  Kansas  City  •  Atlanta 


Sheer  Amount  of  Ink 

Turning  to  the  sheer  amount 
of  ink  used  in  printing  a  news¬ 
paper,  Mr.  Herman  pointed  out 
that,  on  the  average,  black  ink 
runs  about  5V*c  per  pound  as 
against  50c  to  70c  per  pound  for 
the  usual  color  inks. 

“A  1,000-line  ad  in  the  Detroit 
News  would  use  at  least  210 
pounds  with  the  poundage  in¬ 
creasing  depending  upon  ink 
coverage.  A  small  bucketful  of 
ink  would  take  care  of  some 
small-newspaper  needs,”  he  said. 

Another  basic  reason  for  vari¬ 
ances  in  two-color  costs  raised 
by  Mr.  Herman  had  to  do  with 
the  kind  and  amount  of  print¬ 
ing  equipment  involved.  Run¬ 
ning  on  12  or  13  presses  of  six 
units  each,  the  Detroit  News  has 
lots  of  makeready,  men,  ink, 
paper  waste,  etc.  Far  more  than 
a  small  one-press  operation. 
Variances  in  types  and  costs  of 
labor  were  also  cited  by  Mr. 
Herman  who  pointed  out  that 
some  newspaper  shops  are  non¬ 
union  or,  if  they  are  union, 
■some  are  company  union  and  not 
international  union,  etc. 

Routing,  Pre-Registering 

Mr.  Herman  also  pointed  to 
the  need  for  more  routing  and 
pre-registering  on  two-color. 

“Color  printing  cost  is  the 
same  whether  an  ad  is  1,000 
!  lines  or  a  page.  After  all,  a 
page  could  have  color  in  but 
one  small  isolated  spot,  such 
as  a  Four  Roses  ads  might  use. 
Here  the  only  possible  saving 
would  be  a  minor  one  on  ink. 
All  other  costs  are  constant,” 
Mr.  Herman  said. 

He  further  noted  that  even  if 
I  the  color  ad  requirements  were 
'  minimized  with  space  cost  fig¬ 
ured  in  relation  to  technique 
I  cost  —  art,  plates,  color  sur¬ 
charge,  etc.  —  “this  would  be 
out  of  line  and  would  be  a  case 
I  of  the  tail  wagging  the  dog,” 
i  he  said. 

I  On  most  papers,  Mr.  Herman 
went  on,  the  color  page  and  its 
companion  page  have  to  be 
.  locked  up  roughly  a  day  early. 
“That’s  a  great  handicap  edi¬ 
torially  and  mechanically.  If  we 
'  had  16  color  ads  in  a  64-page 
paper,  for  example,  it  could  con¬ 
ceivably  foul  up  32  pages,  mak¬ 
ing  the  sheet  a  magazine,  not  a 
newspaper,”  he  said. 

Mr.  Herman’s  last  basic  rea¬ 
son  for  two-color  cost  variances 
among  newspapers  concerned 
featherbedding.  “We  have  many 
!  other  unions  affected  other  than 
the  three  first  mentioned,  and 
all  sorts  of  little  extras  crop  up, 
such  as  20  minutes  for  clean-up 


4-Color  More-So 

Mr.  Herman  continued: 

“Four-color  is  the  same  only 
more  so,  and  you  can  spell  that 
‘more  overtime.’  For  throe  and 
four  color  we  have  to  hav» 
nickel  plates,  more  presses,  mo« 
plating.  Otherwise  color  would 
break  down  on  long  runs.  Yon 
don’t  have  this  problem  with 
small  circulation  handled  on  on* 
press. 

“In  addition,  there’s  the  com¬ 
pounded  routing  and  pro-regis¬ 
tering  for  more  plates,  for  mow 
colors,  for  more  presses,  when 
we  run  three  and  four  colors. 
Our  average  stereotype  cost  on 
a  four-color  job  is  about  $140. 
This  is  naturally  reflected  in  a 
higher  surcharge  than  would  be 
on  a  fractional  operation.  Also 
with  color  there’s  much  mow 
waste  of  newsprint  on  all 
presses,  and  at  today’s  costs  this 
sum  in  dollars  is  sizeable. 

‘.Not  Bleeding' 

“We’re  not  bleeding,”  Mr. 
Herman  admitted.  “We  charge 
for  these  costs  and  they  aw 
amortized  over  big  runs  so  that 
our  relative  cost  is  favorable. 
But  the  color  premium  .still  is 
a  high  figure  standing  by  itself 
on  a  rate  card,  if  not  explained 
in  proper  perspective  to  an  ad¬ 
vertiser.  Naturally,  a  low  color 
premium  could  be  high  if  other 
factors  are  not  commensurate.” 

According  to  Mr.  Herman, 
most  color  minimums  today  aw 
1,000-line  ad  units  for  three  key 
reasons : 

1)  Lowering  color  minimums 
to  600  lines  or  less  is  unfair  to 
other  advertisers  on  the  same 
page,  for  with  smaller  color  ads 
“we  would  have  more  space  to 
be  filled  by  other  advertisers, 
but  we  would  be  allowing  a  less 
dominant  ad  in  color  to  sub¬ 
merge  the  larger  black  and 
white  ads’  impact,”  he  ex¬ 
plained. 

Minimum  Is  Maximum 

2)  When  minimums  are  low¬ 
ered  the  new  minimum  becomes 
a  maximum,  an  immediately  ad¬ 
vertisers  strive  to  again  lower 
the  minimum.  “This  can  go  on 
to  a  point  of  no  return  for  all 
concerned.” 

3)  All  newspapers’  color  pre¬ 
miums  are  predicated  on  profit 
on  black  and  white,  “not  on  the 
color,  which  is  at  best  self- 
liquidating.  When  the  color 
premium  minimum  sizes  are 
lowered,”  Mr,  Herman  con¬ 
cluded,  “we  dissipate  the  profit 
anticipated  on  black  and  white." 
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Color  Sells  San  Diego! 

R.O.P.  color  registers  with  resounding  impact  in  the  expanding  San  Diego  market.  The  San 
Diego  Union  and  Evening  Tribune  have  been  pioneers  and  leaders  in  the  production  of  full  news¬ 
paper  color  for  over  31  years.  Our  Goss  Headline  Presses  are  completely  color-equipped.  Our 
stereotyping  and  color-matching  equipment  is  the  finest.  And  our  files  are  full  of  success  stories 
which  prove  that  our  R.O.P.  color  sells.  (A  card  to  our  National  Advertising  Department  will 
bring  a  detailed  report  on  case  histories.)  Let  us  help  you  plan  your  campaign  now. 

COPLEY  NEWSPAPERS:  15  Hometown  Daily  Newspapers  covering  San  Diego, 

California  —  Greater  Los  Angeles  —  Springfield,  Illinois  —  and  Northern  Illinois. 

Served  by  the  Copley  Washington  Bureau  and  The  Copley  News  Service. 

REPRESENTED  NATIONALLY  BY  WEST-HOLLI  DAY  CO.,  INC. 

(Nelson  Roberts  &  Associates)  ' 

Wit  i^att  ISiega  ISnion  |  Evening  Tribune 


^  (WW  M«a«lw»t2M8 

ing  of  Truth”  I  |  1  • 


I 


EDITOR  &  PUBLISHER’S  COLOR  AWARD  ENTRIES  STILL  ON  TOUR— 
I960  ROP  color  Award  enfries,  still  touring  tha  convention  circuit,  at¬ 
tract  attention  of  three  members  of  American  Association  of  Newspaper 
Representatives  (left  to  right):  Fiske  Lochridge,  Katr  Agency,  president 
of  AANR's  New  York  Chapter;  Tom  Sinding,  Johnson,  Kent,  Gavin  & 
Sinding,  AANR  president;  and  Jack  Rohde,  Kati  Agency,  Chicago,  I960 
chairman  of  the  Newspaper  Food  Editors  Conference. 


Color  Gains 
Credited  to 
3  Factors 

Vancouver,  Wash. 

An  ingenious  press  foreman, 
a  “core”  advertiser  who  is  sold 
on  the  effectiveness  of  color  ads, 
and  an  individualized  sales  ap> 
proach  are  three  basic  ingredi¬ 
ents  of  the  Vancouver  Colum¬ 
bian's  “color  formula.” 

These  have  put  the  newspaper 
into  the  nation’s  front  ranks  in 
color  linage  and  have  demon¬ 
strated  that  color  is  the  most 
effective  medium  for  carrying 
an  advertiser’s  sales  message  to 
the  buying  public,  according  to 
Don  P.  Campbell,  general  mana¬ 
ger. 

Tha  Columbian’s  belief  in 
color  is  attested  to  by  impres¬ 
sive  figures. 

For  1959,  this  newspaper, 
with  a  19,028  circulation,  rank¬ 
ed  second  among  all  newspapers 
in  retail  color  linage  with  a 


lines. 

For  1960,  the  Columbian  in¬ 
creased  its  1959  linage  by  33.4% 
in  retail,  with  1,810,095  lines  of 


color.  The  total  increased  color 
linage  advanced  30.5%  to  1,912,- 
925  lines. 

What  is  behind  the  Colum¬ 
bian’s  color  success  story? 


Through  the  ingenuity  of 
George  Dietz,  press  foreman,  a 
series  of  web  patterns  were  de¬ 


vised  enabling  color  to  be  print¬ 
ed  on  virtually  any  page. 

The  second  reason  behind  the 
color  success  here  is  a  growing 
Vancouver  supermarket  chain, 
Pay’N  Takit,  which  is  sold  on 
the  effectiveness  of  color  adver¬ 
tising. 

This  company  ran  virtually 
all  of  its  1960  advertising  in 
color.  That  provided  455,154 


lines  or  one-fourth  of  the  Colum- 
bian’s  total  retail  color  linage 
for  the  year. 

All  color  work  for  Pay’N 
Takit  is  prepared  by  the  (Colum¬ 
bian  under  the  super\’ision  of 
Del  Jackson,  advertising  direc¬ 
tor. 

The  volume  establishes  the 
supermarket’s  conviction  of  the 
soundness  of  the  Columbian’s 
maxim:  “There’s  nothing  more 
powerful  than  an  idea  in  color." 

More  important  for  the  news¬ 
paper,  other  advertisers  have 
followed  the  Pay’N  Takit  ex¬ 
ample. 

A  third  ingredient  of  the  local 
color  formula  lies  in  the  prep¬ 
aration  of  a  large  number  of 
speculative  color  layouts  fat 
prospective  advertisers.  These 
are  tailor-made  to  meet  the 
needs  of  each  potential  advw- 
tiser.  The  layouts  have  proven 
an  effective  argument  in  demon¬ 
strating  color’s  appeal. 

Newspaper  and  advertisers 
alike  have  found  profits  in  color 
linage  as  used  here  during  the 
past  few  years,  Mr.  Campbell 
reported. 

The  Columbian’s  total  revenue 
from  color  premiums  during 
1960  totalled  $41,827.  This  re¬ 
sulted  from  a  charge  of  $45 
additional  per  color  per  page. 
There  are  small  discounts  for 
color  frequency. 


1,364,979  total.  It  was  17th  in 
total  color  linage  with  1,466,507 


The  begining  was  in  1955 
when  a  Z-pattem  Hoe  press, 
built  in  1918,  was  installed. 


INSIDE  SOLID  CINCINNATI 


"Well,  after  all,  these  Cincinnati  Enquirer  families  have 
$600  a  year  more  to  spend  than  the  average  Cincinnati  family 


in 

Pf  1 

itti 

SOLID  CINCINNATI  READS 
THE  CINCINNATI  ENQUIRER 

Daily  Enquirer  families  make  more,  need  more,  spend 
more.  You’re  in  solid  with  them  when  you  advertise 
in  their  newspaper . . .  the  Cincinnati  Daily  Enquirer. 
For  more  facts  on  the  market-that-niatters  in  Cin¬ 
cinnati,  write  the  Cincinnati  Enquirer’s  Research 
Department  for  the  latest  Top  Ten  Brands  surv'ey. 

Represented  by  Moloney,  Regan  &  Schmitt,  Inc. 
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In  1960  we  ran  more  ROP  color  than  any  other  Boston  newspaper.  It 
looked  great  — sharp,  clear,  perfect  definition.  And  we  led  in  every 
important,  national  category:  Total  general  *  Total  automotive  *  Total 
foods  *  Total  tobacco  *  Total  alcoholic  beverages  *  Total  classified. 
Obviously,  The  Globe  has  a  way  with  color.  It’s  why  we're  first  in  color 
in  Boston,  as  well  as  first  in  total  advertising  by  over  1.3  million  lines. 
Get  the  full  spectrum  of  The  Globe’s  great  color  story  from  our  Million 
Market  Man.  You’ll  find  him  a  colorful  character  with  a  colorful  story. 


^ofiton 


(Blobt 


A  MILLION  MARKET  NEWSPAPER:  NEW  YORK.  CHICAGO.  DETROIT.  LOS  ANGELES.  SAN  FRANCISCO 


TM'snitiir 

mtft 

ftttm.dmi 

rnnctmune 


ff  Tfc  I  "WWT  ‘The  Witness’ were  preempted — 

rl^'lAT'  r*  1  ir^  I  \)w  ^Y1  one  by  the  Presidential  election, 

▼▼  Xl.V-rX  V-41-FJ.VFJL  TT  VTJLI.  the  other,  Dec.  1,  by  some  spec- 

1  •  1  T^T  tacular.  This  gave  us  about 

$100,000  which  we  decided  to 
1/Vr  J.  1  vy  TT  S  use  W  a  quick  ROP  newspaper 

A.  M.  campaign. 

Conferences  are  now  in  prog-  Schick  electric  shaver  makes  an  T-Column  4d 

ress  between  Schick  and  Nor-  ideal  gift.  That  means,  when  '** 

man,  Craig  &  Kummel,  its  new  you  advertise  it,  you  should  use  “Thus,  for  what  it  cost  us  to 
agency,  planning  the  1961  adver-  a  medium  that  offers  prospective  sponsor  two  shows  over  140 
tising  program  that  will  push  purchasers  the  opportunity  to  CBS  stations  we  were  able  to 
electric  shavers  as  gifts  for  give  your  product  th«!  careful  buy  a  seven  column  spot  color 
birthdays,  graduation.  Father’s  consideration  it  deserves.  The  1875-line  ad  that  we  repeated 
Day,  and  Christmas.  medium  you  use  should  stimu-  from  two  to  four  times  in  75 

“You  can  be  sure  newspaper  late  thought  as  well  as  buying  newspapers  in  50  markets.” 

ROP  color  will  receive  a  sub-  power.  This  ad  pictured  the  1066 

stantial  portion  of  the  budget,”  “In  other  words,  when  buying  three-speed  Schick  electric  shav- 
Gerald  Light,  Schick’s  vicepresi-  gifts,  people  like  to  ponder  er  against  a  deep  blue  reversed 
dent  in  charge  of  marketing  de-  before  purchasing.  Pondering  plate  background  (see  cut).  In 
dared.  implies  discussion.  You  almost  bold  newspaper  headline  style. 

During  the  first  quarter  of  ne^  to  have  something  in  your  the  news  was  told: 
this  year  in  a  campaign  pre-  hand  to  show  when  you  say:  “Now  Schick  harnesses  the 

pared  by  Benton  &  Bowles,  the  ‘What  do  you  think  of  this  for  world’s  mightiest  head  to  the 
former  agency,  newspapers  were  Junior’s  birthday?’  most  powerful  motor  in  shaving 

used  exclusively.  (E&P,  Feb.  11,  “Try  to  hold  what  you  see  on  history.” 

page  15).  a  TV  screen  in  your  hand  while  Reside  the  enlarged  picture  of 

Retention  Doubled  pondering!  ^  what  you  hear  in  white  against  the 

over  radio.  Without  detracting  blue  were  the  words:  “That’s 
Air.  Li^ht)  s&id  thci^  iiici©pGTi(i“  sll  from  th©  fr©m©Tidous  im-  'wli^  you  ^©t  f&st©rj  clos©rj  mor© 
©ni^  r6s©urch  uffor  u  dirisfmus  puct  of  vizuul  domoustrufiouy  coiuforfubl©  shsv©s  •  •  •  or  your 
campai^  showed  that  the  second  TV  just  doesn’t  give  viewers  money  back!” 

color  increased  attention  value  this  opportunity  for  careful  .  .  ^  _ .  ^ 

MM  yw*  V  .J  ’ja*  At  the  bottom  of  the  ad  came 

advance  consideration.  detailed  descriptions  in  close-up 

33%%  and  almost  doubled  r^  “This  was  clearly  demon-  ^nder  the 

tention  value  over  comparable  strated  to  us  funng  our  cam-  subheadline:  “This  Christmas, 
black  and  white  copy.  paign  before  last  Christmas  bi  in 

A  gift  Item  IS  a  consider^  Mr.  Light  continued  “Suddenly  shaving.”  The  real  pay- 

purchase,  Mr.  Light  said.  “A  two  periods  of  our  network  show  ,  clincher  was  the  nar.a- 


Now  Scliick  hiimcsM's  ihc  muiMs 
inil^iticsi  lte:i(i  IoiIiciikki 
jumviful  motor  ill  sliatiiiji'liision' 


There’s  color  aiii  there’s  color  in  R.O.P.— 
how  wetj  you  know.  Count  on  Maryland’s  leading 
newsiflpers,  th#  Baltimore  Sunpapers,  for  the 
persBiat  care,  expert  handling  and  modem 
methods  that  assure  you  the  finest  availM)le 

color  reproduction.  You'll  get  it. 


IP  National  Represmtathms: 

Cromer  &  Woodwercf— New  York,  San  Francisco,  Los  Angeles 
Scolaro,  Mteker  &  Scott— CMcago,  Detroit 


4* 


CHANG 


The  attractive,  feature-packed  WEEK-END  EDITION  of  the 
Buffalo  Evening  News  is  now  the  preferred  Saturday  and  Sunday 
reading  in  this  market. 

It  reaches  86%  of  all  families  in  the  city  of  Buffalo;  in  the 
suburbs  it  covers  90%.  By  comparison  the  Sunday  paper  gives 
only  71%  and  80%  coverage. 

In  advertising  influence,  the  leadership  of  the  Buffalo  Even* 
ing  News  is  even  more  pronounced.  An  average  of  90%  of  its 
readers  state  that  they  regularly  read  its  display  advertising. 

The  source  of  this  data  is  a  survey  made  by 
Carl  J.  Nelson  Research,  Inc.  For  further  informa¬ 
tion  on  the  newspaper  coverage  of  this  great 
market  of  over  1,600,000  people  see  the  bro¬ 
chure,  ''Newspowe/'  or  ask  your  Kelly-Smith  man. 

Buffalo  Evening  News 

_ KELLY- SMITH  CO. — National  Representatives 
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^^ource;  Media  Records 
^^1959  and  1960 


Full-Color  Ad 
Used  for  New 
Shopping  Center 

Chicago 

Opening  of  a  new  90,000 
square  foot  shopping  center  in 
LaGrange,  Ill.  was  announced 
by  Topps  Super  City  and  Na¬ 
tional  Food  Stores  in  a  full-color 
page  in  the  Chicago  Sunday 
Tribune.  The  LaGrange  unit  is 
the  second  joint  Chicagoland 
venture  for  Topps  and  National. 

Sunday’s  “grand  opening”  ad 
appeared  in  the  Western  edition 
of  the  Tribune’s  neighborhood 
news  section.  The  same  color  ad 
was  used  as  the  cover  for  a  10- 
page  advertising  section  dis¬ 
tributed  as  part  of  the  Tribune 
on  Tuesday. 

The  section  was  given  selec¬ 
tive  circulation  to  households  in 
suburbs  located  in  the  vicinity 
of  the  new  LaGrange  Super 
City,  as  well  as  the  Niles  unit 
which  Topps  and  National 
opened  in  March,  1960.  The  ad 
section  utilized  a  selective  ad¬ 
vertising  plan  recently  developed 
by  the  Tribune  to  enable  shop¬ 
ping  centers  and  other  neigh¬ 
borhood  retailers  to  utilize  the 
advertising  benefits  of  a  major 


metropolitan  daily  newspaper 
(E&P,  Feb.  25,  page  61). 

'The  National  Food  outlet  oc¬ 
cupies  approximately  one-fourth 
of  the  new  Super  City  unit.  The 
balance  of  the  fioor  space  is  oc¬ 
cupied  by  some  100  Topps  dis¬ 
count  departments,  including 
wearing  apparel,  housewares, 
gifts,  hardware,  toys,  cosmetics, 
auto  accessories,  sporting  goods, 
and  a  snack  bar. 

• 

Shell  Newspaper 
Drive  to  Continue 

Shell  Oil’s  massive  newspaper 
advertising  campaign  will  con¬ 
tinue,  a  sales  management  meet¬ 
ing  at  the  Westchester  Country 
Club,  Rye,  N.  Y.,  was  assured 
March  15. 

Jock  Elliott,  senior  vicepresi¬ 
dent  of  Ogilvy,  Benson  & 
Mather,  who  supervises  the 
account,  made  a  two  and  a  half 
hour  report  that  was  termed 
“top  secret”  but  received  high 
praise  from  those  attending. 

There  was  no  suggestion  of 
change  in  media.  Editor  &  Pub¬ 
lisher  learned.  New  merchandis¬ 
ing  ideas  are  being  sought  to 
build  on  the  strong  impact  of 
newspaper  space,  and  those  in 
charge  of  station  operations 
were  urged  to  follow  through  on 
the  full  page  newspaper  ads. 


Color  Researcher 
Applies  Consumer 
Study  To  Inks 

'The  appointment  of  a  leading 
color  research  firm  as  consultant 
to  the  General  Printing  Ink  Di¬ 
vision  of  the  Sun  Chemical  Corp. 
is  described  as  “one  of  the  first 
applications  of  scientific  market 
research  to  the  uses  of  color  by 
the  printing  ink  industry.” 

John  S.  ’Thome,  Sun  vicepresi¬ 
dent  and  general  manager  of  the 
company’s  Graphic  Arts  Group 
announced  that  Faber  Birren, 
president  of  American  Color 
Trends  and  one  of  the  nation’s 
foremost  color  authorities,  would 
apply  studies  of  consumer  be¬ 
havior  to  predicting  future 
trends  in  color  acceptance  in  all 
markets  served  by  printing  ink. 

“Color  has  tremendous  and 
generally  accepted  economic 
value  in  almost  every  aspect  of 
modem  commerce,”  Mr.  Thome 
said,  “and  for  most,  printing  ink 
is  the  only  medium  for  realizing 
that  potential  value  with  the 
consumer, 

“Mr.  Birren  and  his  associates 
will  study  all  phases  of  the  econ¬ 
omy  served  by  color  printing,” 


he  added.  “The  results  will  not 
only  be  applied  to  the  dix  isioa^ 
own  marketing  plans,  but  will 
also  be  made  available  to  key 
planning  personnel  and  design, 
ers  for  Sun’s  printing  ink  cn*. 
tomers.” 

Mr.  Thome  .stressed  that  the 
scientific  nature  of  modem  color 
research  makes  it  possible  for 
experts  to  predict  with  greet 
accuracy  future  color  trends. 
“By  coordinating  color  data 
from  every  sector  of  the  Ameri¬ 
can  economy  an  expert  .such  u 
Mr.  Birren  is  able  to  trace  the 
recurring  cycles  of  color  accept¬ 
ance  and  to  predict  with  amaa- 
ing  accuracy  the  strengths  of 
color  trends.” 

Based  upon  Mr.  Birren’i 
studies.  Sun  will  release  periodie 
reports  to  packaging,  maricet- 
ing,  advertising  and  printing 
production  specialists  who  serr- 
ice  major  printing  ink  cus¬ 
tomers. 

• 

‘Ad  Week’  Planned 

The  11th  annual  “Inside  Ad¬ 
vertising  Week,”  co-sponsoied 
by  the  Advertising  Club  of  Ne* 
York  and  the  Association  of  Ad¬ 
vertising  Men  and  Women,  will 
be  held  April  2-7,  according  to 
R.  Steele  Sherratt  of  Sterwia 
Chemical  Co.,  general  chaimaa 
of  the  event. 


In  I960  the  Duluth  Herald  and  News-Trib¬ 
une's  color  advertising  increased  321,217* 
lines,  up  43  7o  from  1959.  Join  the  growing 
number  of  successful  advertisers  now  taking 
advantage  of  our  excellent  color  reproduc¬ 
tion. 

Take  a  look  at  the  2nd  Market  in  Minnesota, 
and  in  Wisconsin  too. 

DULUTH-SUPERIOR 


For  further  information  on  color  odverfising  including  full  color  in  the 

DULUTH  HERALD  and  Jfems-irtfUiunc 

Contact  W.  J.  Buesgen,  Notional  Advertising  Manager,  or  Ridder-Johns,  Inc. 
New  York,  Detroit,  Chicago,  Minneapolis,  San  Francisco,  Los  Angeles. 
The  Westernmost  port  in  America's  fourth  seacoast. 

DULUTH  -  SUPERIOR 
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. . .  use  the  extra  sell  of  color  in  Big  D’s  biggest,  most  powerful  newspaper  —  The  Dallas  Morning 


News!  □  6th  in  the  nation,  first  in  Dallas,  in  color  lineage!  1,983,088  lines  in  1960  —  up  39.9%  over 
1959,  71.6%  more  than  in  19581*  □  Color  gets  added  force  from  The  News’  larger  circulation  and 
greater  influence  in  Texas’  biggest,  richest  market.  It’s  a  bang-up,  sure-fire  combination :  Color  and 
The  News!  □  If  you’ve  tried  it,  you  know.  If  you  haven’t,  you  should.  ♦Media Records 


CRESMKK  &  WOODWARD.  INC.,  NATIONAL  REPRESENTATIVE  /  THE  LEONARD  COMPANY.  FLORIDA  TRAVEL  REPRESENTATIVE 


A  J  plained  that  this  was  a  retailers’  the  sale  of  American-made  goods 

.f\Cl  £l."VlVt5S  way  to  promote  domestic  goods  will  create  more  jobs  .  .  .  en- 

.  ,  «  during  the  month  of  patriots,  hance  the  qus” 

Dliy  .AmCnCIlll  a  30-foot  flag,  PainesviHe’s  .  .  .  and  stit 

^  largest,  flew  from  the  store  dur-  munity.” 

The  American  flag  in  full  ing  the  period.  No  price-sh 

color  touched  off  an  unusual  de-  Every  department  in  the  store  come-ons  wer 
partment  store  promotion  in  the  featured  American  goods,  with  promotion.  A 
Painesville  (Ohio)  T  '  '  ’’ 

during  February — the 

of  the  presidents.”  All  displays  and  items  fea- 

The  full-page,  three-color  ad  tured  were  tied  '  ‘  ~  ’ 

kicked  off  a  “Hurrah  America!”  graph  advertisements  during  the 
campaign,  sponsored  by  the  Car-  month.  It  also  merited  a  news 
lisle-Allen  Company,  which  has  story  and  photos  as  the  event  Correction 
three  stores  in  the  Northeastern  got  under  way. 

Ohio  region. 

Object  of  the  campaign  is  to 
emphasize  American-made  prod¬ 
ucts  with  displays,  posters  and 
flags  inside  and  outside  the 
stores. 

Main  windows  featured  ex¬ 
hibits  from  major  industries  of 
the  area. 

A  company  spokesman  ex- 


Chicago  Retailers 
Find  Color  Pulls 


Chicago 
have  found  that 

. . .  _ _  e, . . .  -  - ,  ads  can  stimulate 

Telegraph  displays  and  films  showing  the  Telegraph  Advertising  Manager  sales,  whether  it  be  a  shirtwaist 
e  “month  manufacturing  processes.  Vernon  Webster,  It  sold  Amen-  dress  or  a  “Whole  Roomful  of 

can-made  merchandise  strictly  Furniture.” 
in  with  Tele-  merit — dollar-for-  Typical  examples  come  from 

dollar  value  received.”  the  files  of  the  Chicago  Daily 

•  News  and  Chicago  Sun-Times; 

•  A  spot  color  ad  in  black  and 
pink,  advertising  shirtwaist 
dress  at  $3.99,  brought  over  400 

.  „  _  telephone  orders  on  Sunday  and 

sion  of  roto-prepared  ads  into  Monday  for  the  Fair  Store  after 
four-color  process  plates  by  the  the  ad  had  appeared  in  the  Sun- 
Oklalioma  City  (Okla.)  Okla-  day  Sun-Times. 

"  ^  ^  House  of  Kitchens  dou¬ 

blespread  in  blue  spot  color,  ap¬ 
pearing  in  the  Daily  News,  re¬ 
ceived  enthusiastic  comment 
from  the  Midwest  Division  of 
Caloric  Co.  No  sales  figures  were 
released,  but  the  ad  is  being 
readied  for  two  repeat  runs. 

•  Rose  Discount  Record  Stores 
are  using  an  average  of  24  spot 
color  page  ads,  following  par¬ 
ticularly  successful  Valentines 
Day  promotion  done  in  red. 

•  Sears,  Roebuck  &  Co.,  used 
a  three-color  page  ad  in  the 
Sun-Times,  advertising  a  “Whole 
Roomful  of  Furniture  at  One 
Low,  Low  Price!”  Sears  has  re¬ 
peated  the  same  ROP  color  fur¬ 
niture  ad  five  times,  indicating 
that  color  brings  business  on  big 
ticket  items. 


Copy  in  the  opening  ad  ex¬ 
plained: 

“As  merchants,  Carlisle’s  has 
a  role  in  the  American  economy. 

As  buyers,  we  create  jobs.  As 
sellers,  w’e  provide  jobs.  As  tax¬ 
payers,  we  strive  to  improve  our  Needham"  Louis  &  Brorby.  The 

account  is  handled  by  Leo  Bur- 
‘We  believe  that  stimulating  nett  Co.,  Inc.,  Chicago. 


Think 


when  you  think  of 


Atlass  Heads  Up 
Y&R  Merchandising 

Hadley  Atlass,  a  vicepresident 
of  Young  &  Rubicam,  Inc.,  has 
been  named  director  of  the  mer 
chandising  department.  Mr.  At¬ 
lass  came  to  Y&R  in  1944  as  a 
member  of  the  merchandising 
department.  He  was  made  a 
supervisor  in  1956  and  was  pro¬ 
moted  to  executive  supervisor 
of  merchandising  in  1958.  A 
year  later  he  was  appointed  a 
vicepresident  and  associate  di¬ 
rector  of  merchandising. 

Mr.  Atlass  succeeds  Wilson  H. 
Kiersted  who  was  recently  pro¬ 
moted  to  a  senior  vicepresident 
and  division  manager. 

The  department,  which  now 
numbers  90,  was  created  when 
the  agency  was  founded  in  1923, 
and  was  the  first  of  its  kind  in 
the  advertising  field. 


When  you  start  your  count-down  for  resultful  media 
— take  heed  of  this  billion  dollar  market  and  the 
ONE  low-cost  medium  that  tri99ers  sales  with  im¬ 
pact!  Daily  metropolitan  covera9e  is  91.6%  (Ari¬ 
zona  family  covera9e  63%).  One  of  the  nation's 
fastest  9rowin9  electronics  centers,  Metropolitan 
Phoenix  shows  a  five-year  82.5%  boost  in  manufac- 
turin9  employment;  manufacturin9  payrolls  are  up 
92%;  food  sales  have  more  than  doubled.  Penetrate 
this  BUYING  POWER  and  a  9rowth  pattern  that's 
second  to  none! 


ISude  in  Soap  Ad 

London 

Only  a  thin  film  of  soap  suds 
veils  a  nude  French  model  in  a 
Lever  Brothers  ad  for  Breeae 
soap  which  has  been  running  in 
newspapers  here.  The  agency 
(Colman,  Prentis  &  Varley  Ltd.) 
said  the  same  copy  had  b^n  ac¬ 
cepted  for  use  on  television. 
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Republic 


Evening 


Morning  and 
Sunday 


WE  RE  USING  MORE  OF  IT! 


34<fo  MORE 

•  A  total  of  597  process  color  photos  —  spot  news,  sports,  food, 
fashions  and  others  —  were  used  in  the  editorial  columns  of  the  Okla¬ 
homan  and  Times  during  1960.  This  was  an  increase  of  34  percent  from 
1959  which  was  up  80  percent  over  1958. 


•  The  Oklahoman  and  Times  published  1,017  r.o.p.  color  advertise¬ 
ments  totaling  1,666,101  lines  during  1960  compared  with  852  advertise¬ 
ments  and  1,355,878  lines  in  1959  —  an  increase  of  19.3  percent  in 
number  of  advertisements  and  22.9  percent  in  linage. 


•  The  Oklahoman  and  Times  pioneered  the  direct  printing  of  r.o.p. 
full  color  from  original  plates,  improving  the  quality  of  r.o.p.  full  color 
immeasurably.  The  Oklahoman  &  Times  has  developed  a  low  cost  engrav¬ 
ing  process  for  converting  roto  and  slick  magazine  ad  materials  to  letter- 
press  use.  Ask  a  Katz  man  for  details,  or  write  direct  to  the  Director 
of  Advertising. 


Daily  Combined  274,965  •  Sunday  245,812  #  A.B.C.  9/30/60 

Published  by  The  Oklahoma  Publishing  Company  •  Represented  by  The  Katz  Agency 


Color  Turns 
‘Scents’  into 
Sales  Dollars 


How  a  full-page,  full-color 
strawberry-scented  ad  in  the 
Levittoum-Briatol  (Pa.)  Times- 
Courier  sold  20,720  package 
units  of  Seabrook  Farms  frozen 
strawberries  and  waffles  were 
told  this  week  by  Murray  C. 
Hotchkiss,  co-publisher  of  the 
dailies. 

According  to  Mr.  Hotchkiss, 
John  Rotelle  of  Rotelle,  Inc., 
local  Seabrook  Farms  distribu¬ 
tor,  and  James  Murphy,  sales 
representative  for  Esco  Associ¬ 
ates,  Seabrook  broker,  made  ar¬ 
rangements  with  James  H.  Wil¬ 
liams,  national  ad  manager  of 
the  Times-Courier,  to  run  an  ad 
that  would  exceed  in  sales  re¬ 
sults  of  a  previous  single-color 
strawberry  ad  which  ran  in  Jan¬ 
uary  of  1960. 

“It  was  decided  to  run  the 
same  ad  but  in  full  color  scented 
ink  and  to  use  the  black  plate 
from  the  first  ad,  thus  necessi¬ 
tating  the  processing  of  only 
three  plates  to  complete  the  full- 
color  make  up,”  Mr.  Hotchkiss 
explained. 


COLOR  THE  "BERRIES"— James 
H.  Williams,  national  advertising 
manager,  Levittown-Bristol  (Pa.) 
Times-Courier,  shows  Murray  C. 
Hotchkiss,  co-publisher  of  the 
dailies,  full-page,  full-color  straw¬ 
berry-scented  ad  which  ran  for 
Seabrook  Farms  froien  strawber¬ 
ries.  The  ad,  placed  by  Rotelle, 
Inc.,  Seabrook  area  distributor, 
sold  20,720  package  units. 


The  ad  ran  in  the  Times- 
Courier  of  Jan.  25,  1961.  That’s 
when  the  fun  started. 

“When  the  ad  arrived  in  the 
homes  of  subscribers,  we  ex¬ 
perienced  varied  reactions,”  Mr. 
Hotchkiss  said.  “Those  who 
liked  the  idea  expressed  pleasure 
in  the  colors  and  the  novelty  of 
the  strawberry  aroma.  Those 
against  the  scented  ad,  found 


the  aroma  too  strong  and  un¬ 
pleasant.” 

He  said  the  explanation  for 
the  strong  strawberry  scent  was 
simple. 

“The  evening  of  Jan.  25,  the 
temperature  was  eight  degrees 
above  zero,  allowing  for  prac¬ 
tically  no  escape  of  aroma  while 
the  paper  was  in  the  process  of 
delivery.  Once  in  the  heated 
homes  of  subscribers,  however, 
the  aroma  was  released  full 
strength.  Had  it  been  a  normal 
degree  day,  the  aroma  would 
probably  have  been  more  pleas¬ 
ing  to  those  who  did  complain,” 
Mr.  Hotchkiss  said. 

Sales  results,  however,  tell  the 
story  of  the  ad’s  effectiveness. 
In  just  two  weeks  after  the  ad 
ran,  nine  major  independent 
super  markets  and  several  smal¬ 
ler  stores  collectively  sold  11,- 
120  packages  of  Seabrook  straw¬ 
berries  and  9,600  packages  of 
Seabrook  waffles  for  a  total  of 
20,720  package  units. 

• 

1st  Full-Color  Ad 

The  Greensburg  (Pa.)  Tri¬ 
bune-Review  recently  carried  its 
first  full-color,  full-page  ad  for 
Davis  Super  Market  here,  using 
Del  Monte  Rainbomat  Service 
produced  through  the  Milwaukee 
(Wis.)  Journal’s  ROP  Color 
Service  for  California  Packing 
Corp.,  packers  of  Del  Monte 
brand  products. 


BoA  Issues  Appliaiire 
Dealer  Presentation 

A  new  presentation  designed 
to  help  appliance  dealers  esti¬ 
mate  their  share-of-market  for 
10  major  appliances  has  be«» 
published  by  the  Bureau  of  Ad¬ 
vertising,  AN  PA. 

Entitled  “Measure  Your  Mar¬ 
ket  For  10  Major  Appliances 
.  .  .  And  Increase  Your  Share,” 
the  presentation  enables  the  ap¬ 
pliance  dealer  to  uncover  weak 
spots  and  untapped  opportuni¬ 
ties  in  his  selling,  and  to  com¬ 
pare  his  store’s  performance 
with  those  of  other,  competitive 
stores.  The  new  presentation 
also  proposes  a  tested  four-step 
advertising  program  to  help 
dealers  increase  sales  volume 
and  share-of-market,  and  en¬ 
sure  that  each  appliance  they 
sell  is  producing  a  fair  share 
of  volume  and  profits.  It  is 
available  to  retailers  through 
member  newspapers  of  BoA. 

One  survey  quoted  in  the  pre¬ 
sentation  reveals  that  appliance 
dealers  rate  newspapers  as  their 
primary  advertising  medium. 
The  surveyed  dealers  favored 
newspapers  heavily  over  televi¬ 
sion,  magazines  and  radio.  They 
especially  endorsed  newspapers 
as  their  favorite  medium  for 
“creating  store  traffic”  and  de¬ 
livering  “customers  likely  to 
buy.” 


demands  attention 


IN  REMARKABLE 


ROCKFORD 

Spot  color  .  .  .  full  color  .  .  .  good  color  is  a  daily  habit  for  the 
readers  of  Rockford  newspapers.  Finest  full  color  production  facilities 
guarantee  compelling  attention  for  ads  and  editorial  features.  Because  color 
advertising  gets  increased  attention  resulting  in  increased  sales,  it’s 
no  wonder  Remarkable  Rockford  leads  the  state,  outside  Chicago,  in  retail 
sales  month  after  month.  Get  your  share  of  this  rich  and 
growing  market  .  .  .  tell  your  story  in  the  colorful  pages  of  the  .  .  . 

MORNING  STAR  $ 

33rd  in  ROP  color  for  1960 

1st  in  Illinois  in  ROP  Retail  Color 
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THESE  2  TOOLS  ADJUST  YOU  TO  NEW  PRINTING  EFFICIENCY 

The  new  Hoe  Colormatic*  press  unit  proves  the  point  that  “a  masterpiece  is  an  exercise  in  planned  simplicity.” 
Two  tools  make  all  operational  adjustments!  Working  mostly  from  outside  the  unit  housing,  your  pressroom 
personnel  need  only  these  two  tools  to  silence  the  entire  unit,  or  silence  individual  printing  couples,  or  change 
direction  of  cylinder  rotation,  or  adjust  the  variable  stroke  of  ink  drums,  or  set  printing  impression.  This  two- 
tool  operating  simplicity  is  but  one  of  many  points  of  Colormatic  efficiency.  70,000  PPH  is  its  tempo,  if  you 
need  it  to  meet  your  production  requirements.  But  remember,  whether  it’s  in  maintenance, 
speed,  or  color  fidelity,  Hoe  builds  a  bit  of  tomorrow  into  today’s  equipment.  Look  to  Hoe 
for  progress  in  printing.  R.  Hoe  &  Co.,  Inc.,  910  East  138th  Street,  New  York  54,  New  York. 


R.O.P. 

Bouquet 


THE  KANSAS 


In  I960,  advertisers 
presented  The  Star 
a  handsome  bouquet  —  a 


16.3^0  INCREASE 
IN  R.O.P.  COLOR 


Total  for  the  year,  1,528,47]  lines. 


Color  Pix 
DominateAds 
For  Bakery 

Chicago 

A  lu  wspaper  color  advertis¬ 
ing  campaign  which  presents 
the  appetizing  aspects  of  quali¬ 
ty  bakery  g^s  through  high 
quality  full-color  photographs  is 
currently  being  run  in  the  Chi¬ 
cago  Tribune  by  Bumy  Bros., 
Chicago  bakery  firm. 

Created  for  Bumy  Bros,  by 
Henri,  Hurst  &  McDonald  ad¬ 
vertising  agency,  the  13-ad 
series  stresses  the  fine  eating 
quality  of  Bumy  Bros,  prod¬ 
ucts.  Kach  advertisement  is 
dominated  by  a  full-color  pho¬ 
tograph  that  occupies  most  of 
the  page,  with  a  brief  message 
that  explains  how  the  firm  main- 


ill  It  \V 
HK<  )v 


tains  its  high  standards  of  qual¬ 
ity,  ending  with  a  reminder  to 
“Bring  home  something  good 
from  Burny  Bros.” 

New  Plant  Opened 

The  Chicago  bakery  has  30 
retail  outlets  in  the  Chicago 
area,  and  also  operates  some  50 
bakery’  departments  in  Chicago 
area  supermarkets.  The  firm  re¬ 
cently  opened  a  large  new  bak¬ 
ing  plant  in  suburban  North- 
lake,  Ill.,  said  to  be  one  of  the 
most  modem  baking  facilities 
in  the  country. 

First  ad  in  its  newspaper  color 
campaign,  which  was  published 
in  the  Chicago  Tribune  on 
March  3,  was  headlined  “Breads 
with  Character.”  (see  cut). 

A  three-quarter  page  illus¬ 
tration  of  several  loaves  of  bread 
earried  the  caption:  “Long 
loaves  of  crusty  French  bread; 
smooth  golden  delicate  breads; 
well-flavored  substantial  breads ; 
nil  with  soft  velvety  emmbs, 
PlcMing  fragrance,  and  a  fine 
eating  quality.  .  .  .” 


Amsterdam  News 
Names  Ad  Director 

Kelvin  A.  Wall,  former  as¬ 
sistant  advertising  manager  of 
Ebony  magazine,  has  been 
named  director  of  advertising 
for  the  New  York  Amsterdam 
News,  serving  the  New  York 
Negro  community  of  some  1,- 
250,000  persons. 

Mr.  Wall’s  responsibilities  will 
include  development  of  new  ad 
revenue  for  the  50-year  old  Har¬ 
lem  weekly,  which  last  year  had 
advertising  revenue  in  excess  of 
$1,000,000. 


Color  Photos 
Mark  Edition 

Spokane,  Wash. 

The  strides  taken  by  news¬ 
paper  color  were  abundantly 
demonstrated  in  the  annual 
progress  edition  of  the  Spokane 
Spokesman-Review. 

There  were  94  full  -  color 
photos  in  the  112-page  tabloid 
progress  magazine.  This  was 
themed  to  “the  awakening 
giant”  slogan  and  told  of  the 
Inland  Empire’s  “giant”  land, 
borders,  strength,  rivers,  sinews. 


There  also  were  sections  devoted 
to  the  giant  times,  endeavors, 
potential  and  force  of  the  region. 

Color  appeared  also  in  other 
sections,  beginning  with  a  front 
page  panorama.  'The  first  sports 
page  had  a  six  column  outdoor 
view.  A  16-page  magazine  had 
color  on  14  pages,  including 
three  full-color  photos. 

The  progress  magazine  had 
either  spot  or  full  editorial  or 
advertising  color  on  94  of  its 
pages.  The  giant  theme  was 
emphasized  by  layouts  of  one  to 
three  pictures  against  the  back¬ 
ground  of  a  shadowy  giant. 

The  progress  magazine  photos 
were  taken  by  Dale  Morgan. 


FOR  AN  EXPERIENCED  IMPERIAL 
PHOTOENGRAVING  ENGINEER 


Consultation  with  an  Imperial  Photoengraving  Engineer 
is  the  first  step  to  a  profitable,  low-cost,  future  operation. 
His  years  of  experience  and  his  recommendations  for 
plant  layout,  equipment  and  materials,  provide  a  sound 
basis  for  your  own  photoengraving  department.  A  letter 
brings  an  Imperial  Photoengraving  Engineer,  without 
obligation,  to  fill  the  chair  at  your  meeting.  Write  today. 


IMPERIAL  TYPE  METAL  COMPANY 


CHICAGO  so  NEW  YORK  7  PHILADELPHIA  34 
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Daily  Newspapers  offering  ROP  color:  rates  and  data 

Compiled  by  Lake  Shore  Electrotype  Company,  Chicago,  March  1961 


3  Colors  3-Color 

and  Black  extra 

Min.  Size  charge 


Days  Cloaini  Number 

of  Week  Publ.  Standard  Mix  days  for  Progs  Can  Stb 

Volume  Color  is  Tabloid  Process  Special  Material  and  Patch  Cyt. 

Discounts  Available  Suppl.  Ink  Ink  Pg.-Partial  Proofs  Mats  Avail. 


Anniston  Star _ 1000 

Birmingham  News-Post  Herald  1000 

Decalur  Daily _ 

Dothan  Eagle _ None 

Florence  Times  & 

Tri  City  Daily _ 1000 

Gadsden  Times _ 

Huntsville  Times  1000 


Tu.scaloosa  News 


vrrtiser  Journal  1000 


No  All  No  Yes  Yes _ 7; 

No _ All  No _ Yes  Yes _ !• 

Yes  All  No  Yes  ^3 

Yes  All  No  Yes  Yes  2- 


No  All 

Yes  All 

No  All 


Yes  Yes  Yes 

No  Yes  Yes 

No  Yes  Yes 


All  No  Yes  No 


Anchorage  News _ 

Fairbanks  News  Miner 


_ 1000 

70%  None 


50%  1000  35% 

55%  None  40% 


_ 

Yes  7-7 


flagstaff  Daily  Sun 

Mesa  Tribune _ 

Phoenix  Republic-Gazette 


1000  $500 


1000  35% 

Page  $55 

1000  $300 


Tucson  Citizen,  Star 

980  $180  980  $150 

980 

$120 

No 

All  Yes 

Yes  - 

Yuma  Sun.  Sentinel 

1000  $120  lOOO  $80 

1000 

$40 

All 

Yes  : 

ARKANSAS 

Blytheville  Courier-News 

1000 

$30 

No 

MTuFS 

Yes  ] 

fel  Dorado  News-Times 

1000 

33^% 

TWTFS 

Yes  ^ 

Arkansas  Times _ 

Fort  Smith  Times  Record 
Southwest  American 
Hot  Spring  News  Era- 

Sentinel  Record _ 

Jonesboro  Sun 
Little  Rock  Democrat 


Yes  Yes  5-5 


1000  $200 


1000  $150 


1000  $100 


All  No  Yes  Yes  14-14 

All  No  Yes  Yes  7-7 

AlP  Yes  Yes  No  6-6 


Culver  City  Star  News 
El  Centro  Post,  Imperial 
Valley  Press 

Escondido  Times-Advocate 

Eureka  Humboldt  Standard-Times _ 

Fontana  Herald-News _ None 

Fresno  Bee _ 980 

Fullerton  News  Tribune  980 

Garden  Grove  Daily  News  None 

Glendale  News-Press  10Q0~ 

Hanford  Sentinel  ~1000 

Hayward  Daily  Review 
Hollywood  Citizen-News  1000 

Huntington  Park  Signal  1000 

Inglewood  News  588 

Txxli  News  Sentinel 
Long  Beach  Independent  Press- 

Telegram _ 1000_ 

T-os  .Angeles  Examiner  1000 

I-os  Angeles  Herald-Express  1000 

Ix>s  -Angeles  Mirror  1000 

Ta>s  Angeles  Times  1000 

Martinez  Contra  Costa  Gazette 

(1)  Full  page  25% 

(2)  2  &  3  colors  option  required  Thurs. 

(3)  All  ex  Wed. 

(41  2.&  3  colors  ex  Wed. 

(5)  1  color  daily;  2  colors  MTuFS 

(6)  2  &  3  colors  ex  Wed. 


No  SMTWF  Yes 
Yes  All*  Yes 

Yes  All  No 

All 

Yes  All  Yes 

Yes  All  No 

All 
All 

No  All  Yes 

No  All  Yes 

No  All  No 

No  All*  No 

AlP 


All  Yes 
All*  Yes 
All  Yes 
All  Yes 
All”  Yes 
MTTFS 


(7t  2  &  3  colors  ex  Wed.  &  Thurs. 

(8)  $500;  $500;  $300  for  1500  li.  to  page. 

(9)  2  &  3  colors  ex  Sun.  &  S  it. 

2  &  3  colors  ex.  Sun.  &  Sat. 

(11)  or  $35  mim. 


(Continued  on  page  38) 

EDITOR  8C  PUBLISHER  for  March  25,  1961 


COLOR  SINGS 


In  Washington,  color  sings  a  sweeter  sales  tune 
in  The  Washington  Post.  That  is  why  The  Wash¬ 
ington  Post  is  first  in  Washington  and  third  among 
all  newspapers  in  America’s  top  ten  markets  in 
total  R.O.P.  color  advertising. 

Advertisers  can  buy  black  and  one  color  in  The 
Washington  Post  for  a  lower  cost  per  1000  circula¬ 
tion  than  the  other  standard  size  newspaper’s  cost 
for  black  and  white.  In  addition,  color  frequency 
discounts  are  available  on  page  and  less  than  full 
page  units. 


The  Washington  Post  offers  advertisers  nearly 
50%  more  circulation  than  any  other  Washington 
paper,  60%  coverage  of  the  metropolitan  market 
and  87%  of  its  City  and  Retail  Trade  Zone  circula¬ 
tion  home  delivered. 

In  the  year  ahead,  make  a  sound  investment  in 
America’s  wealthiest  major  market  in  per  family 
income.  Use  dynamic  color  in  The  Washington 
Post,  the  newspaper  of  influence  in  the  world’s 
most  influential  area.  You,  too,  will  sing  the  praise 
of  color.  And  watch  your  business  hum. 


M«mb«r  Newspaper  Color  Advertising,  inc. 

®lie  pmt 

Ntoriy  460,000  Sunday  Circulation  Ovtr  400,000  Doily  (irculotion 


Represented  nationally  by:  Sawyer,  FergOson,  Walker  Company  in  New  York,  Chicago,  Detroit,  Atlanta,  Philadelphia,  San  Francisco  ond  Los  Angeles 
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3  Colors  3^olor  2  Colors  2-Calor  1  Color  1-Color  of  Wtek  Publ.  Standard  Mix  days  for  Progs 

and  Black  extra  and  Black  extra  and  Black  extra  Volume  Color  is  Tabloid  Process  Special  Material  and 

Min.  Size  charge  Min.  Size  charge  Min.  Size  charge  Discounts  Available  Suppl.  Ink  Ink  Pg. -Partial  Proofs 


Can  5th 

Patch  Cyl. 

Mats  Avail. 


X  t 


CALIFORNIA  (Cont.) 

.Marysviile-Vuba  City  Appeal- 

_ Ucniocrat 

-Merced  Sun-Star 

.^^odc5to  Bee  980 

-Monrovia  .\ ews-l’ost 

-Monterey  Peninsula  Herald  %  pg. 

Napa  Kegiiiter _ "60 0 

Oakland  Tribune  1000 

OoeansideCarisbad-V'ista 
Blade-Tribune 

Ontario-Cpland  Rei)ort  ~ 

Oroville  -Mercury-Register 

fjxiiard  I'ress-Courier  None 

Palm  Springs  Desert  Sun 

Palo  -Mto  Times  588 

Pasadena  Iiide|iendent 

Star-News _  _ 1000 

Pomona  Progress-Bulletin 
_Redding  Record  Searchlight  588 

Kediands  Facts 

Redontio  Beach-Hermosa  Beach- 
Maiihattan  Beach-Torrance 
_ Daily  Breeze 

Redwixid  City  Tribune  588 

Richmond  liide|>cndeiit  588 

Riverside  Press,  Kiiterprise  1()00 

Sacramento  Bee  980 

Sacramento  t  nion  980~ 

Salinas  Californian  560 

San  Bernardino  Sun  Telegram  None 

San  Diego  I'nion  .md  Tribune  1000 

San  Fernando  Valley  Times  600 

San  Francisco  News-Call 

BtOlfPn  _ 1000 

San  Francisco  Chronicle  HKM)" 

San  F'rancisco  Examiner  lOOO" 

San  (labriel  X^alley  Tribune 
San  Jose  Mercury.  News  1 0(t0 

San  l.eandrri  Morning  News  fooil" 

San  l.nis  Obispo  Telegram 
Tribune  Ntme 

San  Mateo  times  &  News  l-^der  lOOO" 
San  Pedro  News  Piled  6W~ 

Santa  .Ana  Register _ 1000 

Santa  Barbara  News-Press _ 1000~ 

Santa  Criiz  Sentinel _ 

Santa  Maria  Times 

Santa  Monica  Outlook 

Santa  Rosa  Press-Democrat  (5)  1000 

Sonoma  Review 

Stockton  Record  1000 

Sunnyvaiie  Standard  Register- 
l.eader 

Tulare  -Advance-Register  None 

Turlock  Journal 

'^llfjo  News-Chronicle  & 

Times-Herald  None 


JUO _ 980 

_  _  lOOOj 

_ 75% _ 600 

$600  1000 


None 

600“ 

$1 10 _ 5M^ 

^$70 _ lb00_ 

_ 50% _ ^  pg^ 

50%  600 

$600  1000 


_A1I _ 

^Ml 

All  Yes 

~A1I  ^ 

-All _ No~ 

All  Yes 

All* 


$1*5  588 

$100  '  _  .588  ' 

65%  560 

$2^5  980 

_ $.12li.  980 

_ ()5%^ _  560 

$145  .None 

~^oo  loop" 

_  '  $.38  li.  600 

$350  1000 

$900 ~  1000 

$.6^11'’' 1000 

_ 1000_ 

$350»  1000 

$90 _ 1000 

_ $80  None 

75 %  1000~ 

$112’50  600 

$325  1000 

75%  lObo' 

560 


$.10  li.  560 
_  45%  560 

$105  None 

~$475  ~lb00~ 

$.35  li.  600 

$325 _ 1000_ 

$900  1000 

$.65  li.»  1000 
$115  None 
~$285*  lOdO 
$60 _ 1000 

$60 _ None_ 

50%  640 

~$75  600 

$250  1000 

_ 50%  588 

$70  ~  560 

None 

^  $r00  588  ~ 

$110  600 
560 

$.09  li.  1000 


$50  None 

$60  None 


$100 _ 

_$66 _ 

$60 _ 

_ 33^%_ 

$175 _ 

_ $.07  li. 

_ 30% 

_  $t;0 _ 

$350 _ 

_  $!32  li. 

$250 

$250 

$.30  li.» 

_$75 _ 

_$l'75J _ 

$45 

_ $40 _ 

35% 

_  $37.50 
$150 
33$^% 
$35 

^5% _ 

$60 

_ $77 _ 

$50 

$.07  li. 


Jill _ A’es 

Jill _ ^A’es 

^AU  _ Yes 

All _ No_] 

Jill  No 

AU 

All  Yes 

JIP _ J'es^ 

-All  No 

^An__ 

All  A'es 

All 


_  \  entura  Star-Free  Press 

14  li.  $130 

14  li. 

$100 

14  li. 

$65 

~^'isalia  Times-Delta 

None  $90 

None 

$60 

None 

$30 

Watsonville  Register  Pajaronian 

None 

$40 

\\  hittier  News 

Page 

$100 

M  PK- 

$50 

Woodland  Democrat 

Page  $100 

1000 

$70 

1000 

$40 

Air  Yes 
All  A’es 

"t\vt  N^ 

All»  Yes 
-All 


Boulder  Camera 

1000 

$105 

1000 

$70 

1000 

$35 

Colorado  Springs  Free  Press 

1000 

$28 

Colorado  Springs  Gazette 
Telegraph 

Page 

$300 

Page 

$200 

1000 

$60 

Denver  Post  1000 _ 50% 

Denver  Rocky  Mt.  News 
(Tabloid) _ 1000  $310 

(1)  Multi-color  Mon.  &  Wed.  only 

(2)  Sun.  publishers  option 

(3)  Sun.  3  colors  $300:  2  colors  $240;  1  color  $150 

(4)  2  &  3  colors  ex  Wed.,  Thurs. 

(5)  New  rates  effective  May  1,  1961 


(6)  $35  mim.  charge 

(7)  3  colors  ex  W^.,  Thurs. 

(8)  2  colors  ex  Wed. 

(9)  2  &  3  colors  at  publishers  option. 
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Color  Advertising 

"^Pi'aised  by  leading  Advertising  Agency... 


j. 'Walter 


THO^^PSOK  CO^APAR^ 


320  CaueoRNIA  street 

San  Francisco 

f>ebrua*V 


Oakland,  Cal 

-« a.  «•  ThD®P®®^  CO*P** 

„r.  Boody. 

«c“^r-r  “  “ 

color  in  ff  smaller  papera.  ^^lor. 

out8tandinfi3Ji5 - ^ 


production 


Th«  graater  East  Boy  (Oakland)  araa  is  an  enliraly 
saporata  markat  from  tha  Wast  Bay  (San  Francisco) 
araa  , . .  with  diffarant  local  aditoriol  intarasts. 


...and  the  ONLY  newspaper  that 
really  covers  Metropolitan  Oakland, 
Northern  California’s  BIGGEST  Market! 


d^ahlanh-^d^dTribune 

NATIONAL  REPRESENTATIVES:  Crasmar  &  Woodward,  Inc. 
SUNDAY  COMICS:  Matropoliton  Sunday  Nawspopars,  Inc. 


Largest  Home  Delivered  Circulation  in  Northern  California! 


Daily  Newspapers  offering  ROP  color:  rates  and  data — Cont'd. 
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i-CiAor  2  Coiott  2-Col<r  1  Color  1-Color 

extra  and  Bluk  extra  and  Black  extra 


Oayt  Cloaing  Number 

of  Week  Publ.  Standard  Mix  days  fx  Progs 

Volume  Coix  is  Tabloid  Process  Special  Matxial  and 


chvge  Min.  Size  chxge  Min.  Size  chxge  Discounts  Available  Suppl.  Ink  Ink  Pg.-Pxtial  Proofs 


Can  Stb 

Patch  Cyl. 

Mats  Avail. 


COLORADO  (CoRt.) 

Ft.  Collins  Coloradoan  _ 

Grand  Junction  Sentinel _ Page 

Greeley  Daily  Tribune 

Pueblo  Star-Journal  Chicftan  1000 

Sterling  Advocate _ 

CONNECTICUT 


Danbury  News-Times 
Greenwich  Time 
Hartford  Courant 


1222 


ew  Britain  Herald 


New  Haven  Register  & 
Journal-Courier 


Waterbury  Republican  & 
American 


1000  $125 


Page  $290 


JISO _ 

$75 

33^% 

$150 


No 

Yes 

No 

2-2 

1-1 

Yes 

No 

No 

Yet _ 

Yes 

7-7 

1-1 

Yes 

No 

No 

Yes 

Y'es 

3-3 

1-1 

No 

Yes 

Yes 

Yes _ 

'Yes 

7-7 

2-1 

Yes 

Yes 

No 

Yes 

[No 

3-2 

1-2 

No 

No 

Yes 

Yes 

No 

7-7 

3-3 

No 

No 

Yes 

Yes 

7-7 

2-2 

No 

Yes 

No 

Yes 

No' 

5-5 

1-1 

No 

No 

Yes 

Yes 

Yes 

7-7 

2-2 

Yes 

No 

Wilmington  News  Journal 

Page 

$450 

1000 

$325 

1000 

$175 

.Ml 

Yes 

Yes 

7-7 

1-1 

No 

No 

DISTRICT  OF  COLUMBIA 

News  (Tabloid) 

600 

$350 

600 

$250 

600 

$150 

Yes 

All 

Yes 

Yes 

Yes 

3-3 

1-3 

No 

No 

Washington  Post 

1000 

$600 

1000 

$400 

1000 

$275 

All 

Yes 

Yes 

5-5 

1-6 

Yes 

Yes 

Washington  Star 

1000 

$550 

1000 

$375 

1000 

$250 

Yes 

All 

No 

Yes 

Yes 

7-7 

2-6 

No 

No 

FLORIDA 

Bradenton  Herald 

1000 

$70 

.Ml 

Yes 

Yes 

3-3 

2-2 

Yes 

No 

HiriiifUiiBal 


eLand  Sun-News _ 

Fort  Lauderdale  Daily  News  1000 


iaft'.  .'J.a ; 


_ icree  News-Tribune _ 

Gainesville  Sun _ 

Jacksonville  Times  Union 

Journal _ 

key  West  Citizen 


Lakeland  Ledger _ 

Lake  Wales  Daily  Highlander 
Marianna  Jackson  County 

Floridian _ 

Miami  Herald 


Miami  News 


Miami  Beach  Sun 


Ocala  Star-Banner 


Isfl  ffT.  IffB  fcfP 


Panama  City  News  Herald 


Pensacola  News-Journal 


Pompano  Beach  Sun  Sentinel 


St.  Augustine  Record 


St.  Petersburg  Independent 


St.  Petersburg  Times 


Sarasota  Herald-Tribune  Journal 


Tallahassee  Democrat _ 1000 

Tampa  Times  &  Tribune  1000 


West  Palm  Beach  Post  A  Times  1000 
Winter  Haven  N ews-Chief 

GEORCIA 

Albany  Herald 


1000  40% 


1000  $90 

None  $500 


1000  40% 

None  $475 


All  No 
All*  Yes 


No  All  Yes 
All 


NoMTWTF  No 


Yes  Yes 
Yes  Yes 


Yes  10-10 
2-2 


Yes  Yes  10-10 


Yes  Yes 


Yes  Yes 


$65 


1000  $95 

1000  $385 


$125 


1000  $90 

1000  $150 


1000  $300 


Yes 

Yes  Yes 
Yes 


All  No 
AlP  No 


1000  $125 

All  No 

Yes 

Page  $65.86 

ThSu 

Yes  Yes  4-4 


Waycross  Journal-Herald _ 1000 _ 

West  Point  Valley  Times-News  None _ 45% 

(1) 2  colors  Mon.,  Tues. 

(2)  2  &  3  colors  ex  Wed.,  Sat. 

(3)  2  &  3  colors  ex  MTWF 

(4)  2  colors  ex  Wed.  or  Thurs.;  3  colors  Sun.  only 

(5)  2  4  3  colors  MThFSu 


(6)  2  4  3  colors  ex  Sun. 

(7)  2  &  3  criors  ex  Sun. 

(8)  2  4  3  colors  ex  Sat. 

(9)  Rates  have  not  been  set 
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Only  DETROIT  Newspaper 
that  sells  color  7  days  a  week 

(it’s  available  only  1  day  a  week 
in  the  other  paper) 


840  lines 


600  lines 


FREQUENCY 
DISCOUNTS  TOO! 

FULL  COLOR  up  to  20% 
1000  line  SPOT  COLOR 
up  to  12'/2% 


®l)je  Pjelr0it 


FIRST  WITH 


IN  DETROIT 


National  Repreaentativea:  Story,  Brooka  &  Finley 


Daily  Newspapers  offering  ROP  color:  rates  and  data — Cont'd. 
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3  Colars  3-Colar 

and  Black  extra 

Min.  Size  charge 


2  Colars  2-Color  1  Color  1-Color 
and  Black  extra  and  Black  extra 

Min.  Size  charge  Min.  Size  charge 


Days  Closing  Number 

of  Week  Publ.  Standard  Mix  days  for  Progs  Can  Stb 

Volume  Color  is  Tabloid  Process  Special  Material  and  Patch  Cyl 

Discounts  Available  Suppl.  Ink  Ink  Pg.-Partial  Proofs  Mats  Avail. 


Hilo  Tribune-Herald 
Honolulu  Advertiser 
Honolulu  Star-Bulletin 


600 _ iV/i%  600 

500  $125 _ 500 

1000  $180  loop 


Ml 

_ All _ 

Yes  All  Yes 


Yes  7.7 
Yes  14-14 


Boise  Statesman _ 

Coeur  d'Alene  Press _ 

Idaho  Falls  Post-Regi  ster 
Lewiston  Tribune 
Nampa-Caldwell  Free  Press 
Pocatello  Idaho  State  Journal 
Twin  Falls  Titnes-N’ews 


1000  $90 _ 1000 

_ 1000 

600  $75 _ 600_ 

_ None 

560  50%  560 

588  $75 _ 588 

600  25%  600 


Yes  5-3 
Yes  3-3 


Alton  Telegraph 

Aurora  Beacon-Xews _ U 

Bloomington  Pantagraph _ P 

Canton  Ledger _ H 

Centralia  Sentinel _ 

Champaign-Urfaana  News  Gazette 

Chicago  American _ P 

Chicago  Defender _ P 

Chicago  Daily  News _ ^ 

Chicago  Sun-Times _ L 

Chicago  Tribune _ P 

Dixon  Telegraph  % 


DuQuoin  Call 


Effingham  News 


Elgin  Courier-News 


Galesburg  Register-Mail 


MTWFS 

All  Yes 
AlP  No 
All  No 
MTWFS  No 
MTWFS  No 
MTWTF 
MTWT 

All  No 


Yes  4-4 

No  6-6 

Yes  5-5 _ 

Yes  14-2 

No  14-14 

No  6-2 

Yes  10  10 
No  7-7 


Harrisburg  Register 


Joliet  Herald-News 


Kankakee  Journal _ 

Kewanee  Star-Courier _ 

LaSalle-Peru  News  Tribune 

Macomb  Journal _ 

Mattoon  Journal-Gazette 
Moline  Dispatc h* 

Monmouth  Review  Atlas 
Mt.  Vernon  Register-News 
Ottawa  Republican-Times 
Pekin  Times 


1000  $150 

Page  $340.80 

2000  $140 


1000  $240 

Page  *105 


Peona  Journal  Star 

lono 

$250 

1000 

$192.50 

putney  Herald-Whig 

Rockford  Star-Register-Republic 

1000 

$275 

1000 

$225 

Rock  Island  Argus* 

1000 

$240 

1000 

$212 

Springfield  State  Journal 
&  Register 

1000 

$240 

1000 

$185 

Sterling  Gazette 

TaylorviJIe  Hreeze-C'ourier 

None 

$50 

Waukegan  News-Sun 

1000 

$54 

1000 

$45 

No  All 

No  All 

No  All  No 

No  All  No 

No  Ail _ 

_ All  No 

Yes  All  Yes 

All 

No  All  No 

Yes  All  No 

•Ml 

No  All  exTh.  No 

Yes  All  No 

No  All  Yes 

All  Yes 

All 

No  All  No 

No  All*  Yes 


Bloomington- Bedford  Herald 

_ Telephone-TimesMail- 

Columbus  Republican 
Connersville  News  Examiner 
Crawfordsville  Journal  &  Review 
Elkhart  Truth 

Evansville  Courier-Press  Page 

Fc«t  W'ayne  Journal-Gazette 
_  News-Sentinel  1000 

F rankf ort  Times 

Gary  Post-Tribune  1000 

Goshen  News  1000 

Hammond  Times  1200 

Indianapolis  Star  and  News  fOOO 

Indianapolis  Times _  1000 

KtJtomo  Tribune  fOOO 

Lafayette  Journal  &  Courier  1000 
Logansport  Pharos  Tribune 

&  Press _ 1000 

Marion  Chronicle, 

Leader-Tribune  None 

(1)  Days  offering  color  not  set  up  as  yet. 

(2)  2  &  3  colors  ex  M.  Sat. 

(3)  2  &  3  colors  4-day  option  charge  $550 

(4)  Comb,  with  Rock  Island  Argus 

(5)  Comb,  with  Moline  Dispatch 


1000  _ $90  _ 

Page _ $85 _ _ $50 

_ _  600  $40 

TilOO  ’  $90  lOfiO  $‘50 

1000  50%  1000  Ts% 

1000 _  .50%  1000  45% 

1000  $425  1000  $150 

_ _ _ 'A  pg. _ ^50 _ 

1000  $170  1000  $110 

1000  $60  1000  $34 

1000  $190  1000  "$130 

1000  $400  1000  $300 

1000  $‘230  100‘0  $160 

1000  $105  1000  “$60 

1000  $120  ‘  600  $80 


(6)  3  colors  ex.  Tues. 

(7)  Bedford  &  Bloomington  sold  in  comb,  only 

(8)  2  &  3  colors  ex  Sun. 

(9)  2  &  3  colors  ex  Wed.  Thurs. 

(10)  3  colors  ex  Sun.  &  W^. 


Yes  MTTS  Yes  No  6-6 

Yes _ All  No  Yes  Ves  .3-3 

_ All _ No  No  ~~Tr 

No _  All  No  Yes  Yes  3-3 

Yes  All  Yes  Yes  Yes  3-3 


All  Yes 
TWS  No 


Yes  Yes 

No  Y>r 

Yes  Yes 

No  Yes 

Yes  Yes 

No  Yes 


All*  No 
All*  No 
All  Yes 


Yes  5-5 

Ye^  TT 
Yes  7^ 

Yes  4-4 

_ 7J_ 

Yes  7-7 

Yes  3-3 

No  7-7 

No  3-3 


Yes  YfV 

^ 

Yes  No 

No _ ^ 

No  No 

No  No 

Yes  So 

Yes 

Yes  No 
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"...have  had  no  trouble 
whatever  in  casting  or... 
handling  mats  using  Bista 
treatment.  We  have  gotten 
clean  highlights  and  sharp 
printing. " 


"The  results  by  comparison 
were  enough  to  convince  us 
that  mats  molded  for  direct 
casting  and  Bista  Pre- 
Makeready  are  the  solution 
for  sharper  and  clearer 
reproduction. " 


"Not  only  did  this  mat  make 
our  job  in  stereotyping 
easier,  but  the  advertising 
department  and  the  client 
were  highly  satisfied." 


Compare  all  mats  used  for  ROP  color . . . 
the  important  difference  is  “Pre-Makeready” 


"...a  great  advance  for 
better  reproduction  of 
full-color  work  in 
newspapers.  Our  reproduction 
casts  have  been  excellent." 


"...we  find  your  Bista 
Pre-Made ready  mats  highly 
satisfactory.  Your  system  is 
certainly  the  best  we 
know  of." 


"In  our  opinion  the  Lake 
Shore  Bista  Pre-Madeready 
mats  have  given  us  the 
desired  results  in  color 
reproduction . " 


There  are  a  lot  of  ROP  mats  on  the  market  today  (Lake  Shore  has  both.)  But  no  one  else  has  Bista 
and  several  claim  to  be  “just  like  the  Bista  mat”  in  pre-makeready,  the  proven  treatment  that  protects 
the  reproduction  results  they  give.  highlights  and  vignettes. 

We  appreciate  the  compliment,  but  the  fact  is  that 
no  other  mat  can  be  “just  like”  Lake  Shore’s  Super- 
Bista  Pre-Madeready®  mat. 

Some  ROP  color  mats  are  made  to  size  for  direct 
casting;  others  use  a  minimum  shrinkage  flong. 

SUPER-BISTA  PRE-MADEREADY  MATS 

are  fully  protected  by  U.  S.  Patents  and  made  only  by 

LAKE  SHORE  ELECTROTYPE  DIVISION 

812  West  Van  Buren  Street  •  Chicago  7  •  HAymarket  1-1000 

For  information,  contact:  REILLY  ELECTROTYPE  OIV.,  New  York  City  NEW  HAVEN  ELECTROTYPE  DIV.,  New  Haven  MICHIGAN  ELECTROTYPE  &  STEREOTYPE 
DIV..  Detroit  ADVANCE  INDEPENDENT  ELECTROTYPE  DIV.,  Indianapolis  AMERICAN  ELECTROTYPE  DIV.,  San  Francisco  REILLY  PLASTICTYPE  OIV.,  Los  An(eies 


How  important  is  this  difference? 

Note  the  quotation  excerpts  from  newspapier  users 
above.  Then  add  this  fact:  Agencies  for  over  a 
hundred  national  advertisers  order  these  mats  again 
and  again  and  again. 


Daily  Newspapers  offering  ROP  color:  rates  and  data — Cont'd. 
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3  Colors 

3-Color 

2  Colors 

2-Color 

1  Color 

1-Color 

Days 
of  Week 

Publ. 

Standard 

Mix 

Closing 
days  for 

Number 

Progs 

Can 

Stk 

and  Black 

extra 

and  Black 

extra 

and  Black 

extra 

Volume 

Color  is 

Tabloid 

Process 

Special 

Material 

and 

PaUh 

CyL 

Min.  Size 

charge 

Min.  Size 

charge 

Min.  Size 

charge 

Discounts 

Available 

Sugpl. 

ink 

Ink 

Pg. -Partial 

Proofs 

Mats 

Avail. 

INDIANA  (CoMt.) 


Michigan  City  News-Dis|>atch 

1000 

$150 

1000 

$100 

1000 

$50 

No 

All 

No 

Yes 

No 

5-5 

2-2 

No 

No 

Muncie  Press,  Star 

1000 

$75 

No 

All 

No 

Yes 

Yes 

7-7 

2-2 

Yes 

Ye, 

New  Albany  Ledger  and  Tribune 

588 

30% 

All 

Yta 

Yes 

4-4 

2-2 

No 

No 

New  Castle  Courier-Times 

None 

$120 

None 

$60 

No 

WF 

No 

Yes 

No 

3-3 

2-2 

No 

No 

Peru  Tribune 

None 

$105 

None 

$70 

None 

$35 

No 

All 

No 

Yes 

Yes 

3-3 

1-1 

Yes 

Ye, 

Plymouth  Pilot  &  News 

Page 

$120 

Page 

$80 

A  PK- 

$25 

No 

MTWFS 

No 

Yes 

No 

4-3 

2-2 

No 

No 

Rushville  Republican-Telegram 

1000 

$35 

All 

No 

No 

4-4 

2-2 

No 

NT 

Seymour  Tribune 

1000 

$90 

1000 

$45 

No 

All 

No 

Yes 

Yes 

5-3 

3-2 

No 

No 

Shelbyville  News 

1000 

$70 

1000 

$35 

All 

Yes 

Yes 

4-4 

2-2 

No 

No 

South  Bend  Tribune 

1000 

$300 

1000 

$250 

1000 

$135 

Yes 

All 

Yes 

Yes 

Yes 

7-7 

1-2 

Yes 

No 

Wabash  Plain  Dealer 

None 

$70 

None 

$35 

MTuFS 

Yes 

Yes 

3-3 

2-2 

No 

No 

Warsaw  Times-Union 

None 

$40 

MTuSu 

No 

Yes 

14-14 

2-2 

Yes 

No 

IOWA 

Ames  Tribune 

A  pg- 

$30 

.Ml 

Yes 

Yes 

7-7 

2-3 

No 

No 

Burlington  Hawk-Eye 

1000 

$120 

1000 

$90 

1000 

$60 

No 

All 

No 

Yes 

Yes 

3-4 

2-2 

No 

Ye, 

Carroll  Times  Herald 

None 

$35 

No 

MTTFS 

No 

No 

4-4 

2-2 

No 

No 

Cedar  Rapids  Gazette 

Page 

$250 

Page 

$200 

1000 

$100 

No 

All 

No 

Yes 

Yes 

3-3 

2-2 

No 

Ye, 

Clinton  Herald 

1000 

$60 

Yes 

All 

No 

Yes 

Yes 

3-5 

2-2 

No 

No 

Council  Bluffs  Nonpareil 

1000 

$160 

1000 

$110 

1000 

$60 

AH' 

No 

Yes 

Yes 

3-3 

1-1 

Yes 

No 

Davenport  Times-Democrat 

1000 

$224 

1000 

$224 

1000 

$90 

No 

AP 

Yes 

Yes 

Yes 

3-3 

2-2 

Yes 

No 

Des  Moines  Register  &  Tribune 

Page 

$500 

Page 

$500 

Page 

$350 

Yes 

All 

Yes 

Yes 

Yes 

6-5 

1-2 

No 

No 

Dubuque  Telegraph-Herald 

1000 

30% 

.All 

Yes 

No 

4-4 

2-2 

No 

No" 

Fort  Dodge  Messenger  & 
Chronicle 

Page 

$120.74 

1000 

$49 

1000 

$25 

No 

All 

No 

Y<s 

Yes 

3-2 

1-1 

Yes 

Ye, 

Iowa  City  Press-Citizen 

'A  pg. 

$70 

'A  pg- 

$45 

No 

AH 

No 

Y-.-S 

No 

7-7 

1-1 

No 

No 

Keokuk  Daily  Gate  City 

1000 

$75 

1000 

$55 

1000 

$35 

No 

All 

No 

Yes 

Yes 

3-2 

2-2 

No 

Ns 

Mason  City  Globe-Gazette 

1000 

25% 

No 

Al! 

Yes 

Yes 

Yes 

3-3 

1-1 

Yes 

No 

Muscatine  Journal 

1000 

$145 

1000 

$145 

1000 

$135 

All 

No 

Yes 

Yes 

3-3 

1-1 

No 

No 

Newton  News 

Page 

25% 

All 

Yes 

No 

6-6 

1-1 

Yea 

No 

Oskaloosa  Herald 

1000 

50% 

No 

All 

No 

Yes 

No 

6-6 

1-1 

Yes 

Ye, 

Ottumwa  Courier 

1000 

40% 

1000 

30% 

1000 

25% 

No 

AIF 

No 

Yes 

Yes 

3-3 

2-1 

No 

No 

Perry  Chief 

Page 

50% 

All 

No 

No 

2-2 

1-1 

No 

No 

Sioux  City  Journal,  Tribune 

Page 

35% 

Page 

35% 

1000 

25% 

No 

All 

Yes 

Yes 

Yes 

7-7 

2-2 

No 

No 

Spencer  Reporter-Times 

1000 

$.03  li. 

All 

No 

No 

5-5 

1-1 

No 

No 

Waterloo  Courier 

Page 

$250 

Page 

$175 

1000 

$85 

All 

No 

Yes 

Yes 

7-7 

1-1 

No 

Ye, 

KANSAS 

Arkansas  City  Traveler 

1000 

35% 

All 

Yes 

Yes 

3-3 

2-2 

Yes 

No 

Atchison  Globe 

1000 

$30 

No 

SMW 

No 

Yes 

Yes 

2-2 

1-1 

Yes 

No 

Coffeyville  Journal 

‘A  pg. 

$20 

'A  PR- 

25% 

No 

All 

No 

Yes 

No 

3-3 

1-2 

No 

No 

Dodge  City  Globe 

1000 

$35 

No 

All 

No 

Yes 

Yes 

3-3 

2-2 

No 

No 

El  Dorado  Times 

1000 

$47.65 

No 

All 

No 

Yes 

Yes 

2-2 

2-2 

No 

No 

Fort  Scott  Tribune 

None 

$25 

All 

Yes 

Yes 

Yes 

7-7 

2-2 

No 

No 

Garden  City  Telegram 

None 

$35 

None 

$25 

None 

$25 

No 

All 

Yes 

Yes 

Yes 

3-2 

2-3 

No 

Ye, 

Great  Bend  Tribune 

Page 

$100 

Page 

$75 

1000 

$30 

All 

Yes 

Yes 

3-3 

1-1 

Yes 

No 

Hays  News 

1000 

$60 

1000 

$50 

1000 

$40 

No 

All* 

No 

Yes 

Yes 

3-3 

2-1 

Yes 

No 

Hutchinson  News 

None 

$235 

None 

$180 

None 

$100 

Yes 

All 

No 

Yes 

No 

9-9 

2-2 

No 

No 

Independence  Reporter 

1000 

$35 

All 

Yes 

No 

12-12 

2-1 

No 

No 

Junction  City  Union 

1000 

$115 

1000 

$80 

1000 

$45 

All 

No 

Yes 

Yes 

2-2 

1-1 

No 

No 

Kansas  City  Kansan 

1000 

$175 

1000 

$120 

1000 

$65 

No 

All 

Yes 

Yes 

Yes 

3-3 

1-1 

Yes 

No 

Lawrence  Journal  World 

moo 

$130 

1000 

$95 

1000 

$60 

No 

All 

No 

Yes 

Yes 

2-2 

1-1 

Yes 

Ye, 

Leavenworth  Times 

1000 

25% 

No 

All 

No 

No 

No 

4-4 

2-1 

No 

No 

Liberal  Southwest  Times 

1176 

$50 

All 

Manhattan  Mercury 

1000 

30% 

No 

■Ml 

Yes 

Yes 

3-3 

1-1 

Yes 

No 

Newton  Kansan 

1000 

$25 

All 

No 

No 

3-3 

2-2 

No 

No 

Ottawa  Herald 

A  pg- 

$35 

TWFS 

No 

Yes 

No 

4-4 

2-1 

No 

No 

Parsons  Sun 

Page 

25% 

No 

All 

Yes 

No 

No 

5-5 

1-1 

No 

No 

Pittsburg  Headlight,  Sun 

1000 

35% 

No 

TuF 

No 

Yes 

No 

2-2 

1-1 

No 

No 

Pratt  Tribune 

588 

$50 

All 

Yes 

Yes 

4-4 

1-2 

No 

Topeka  Capital,  State  Journal 

None 

■Mimi 

None 

$212.50 

None 

$125 

Yes 

All  exS 

No 

Yes 

Yes 

4-4 

1-1 

Yes 

Wichita  Eagle  and  Beacon 

1000 

MBSSSM 

$275'' 

$175' 

Yes 

All 

Yes 

Yes 

Yes 

7-7 

2-2 

No 

No 

Winfield  Courier 

$30 

All 

Yes 

Yes 

2-2 

2-2 

No 

No 

KENTUCKY 

Ashland  Independent 

Page 

75% 

50% 

25% 

All* 

Yes 

Yes 

3-3 

2-2 

V'cs 

No 

Bowling  Green  Park  City  News 

1000 

25% 

All 

No 

Yes 

No 

3-3 

1-1 

No 

No 

None 

$35 

None 

$25 

All 

Yes 

Yes 

2-2 

2-2 

No 

No 

IHB^I 

1000 

$40 

Yrs 

All 

No 

Yes 

Yes 

4-3 

2-1 

No 

Ye, 

HBiSSI 

$125 

No 

All 

No 

Yes 

No 

7-7 

2-1 

No 

No 

Hi^H 

$275 

Yes 

All 

Yes 

Yes 

Yes 

4-4 

2-2 

No 

No 

Middlesboro  News 

1000 

33  5^% 

No 

All 

No 

Yes 

3-3 

2-2 

Yes 

No 

Owensboro  Inquirer-Messenger 

1000 

$50 

No 

All 

No 

Yes 

No 

5-5 

2-2 

No 

No 

Paducah  Sun-Democrat 

Page 

$125 

Page 

$110 

1000 

$60 

All 

No 

Yes 

Yes 

7-7 

2-2 

No 

No 

(1)  2  &  3  colors  ex  Thurs. 

(2)  2  &  3  colors  ex  M.  Sa. 

(3)  1  color  ex  MTTF;  3  colors  ex  Su.  Wed. 


(4)  For  daily  a.m.  &  p.m.  min.  charge  1000  li. 

(5)  2  &  3  colors  MTWF. 


{Continued  on  page  46) 


oite^ 


fastest  color  growth  in  the  nation 


As  He{)orted  by  Media  Records 


1.  Milwaukee  Journal 

2.  Angeles  Times 

3.  Fort  Worth  Star-Telegram 

4.  Chicago  Tribune 


1.  Milwaukee  Journal 

2.  Chicago  Tribune 

3.  Ix>s  Angles  Times 

4.  Miami  Herald 

5.  Salt  Lake  City  Tribune 

6.  Fort  Worth  Star-Telegram 

7.  Houston  Chronicle 

8.  Nashville  Tennessean 

9.  Salt  Lake  City  Deseret 
News  Telegram 

10.  Minneapolis  Star  &  i 

Tribune  i 

11.  New  Orleans  Times-  A 

Picayune  M 

12.  Atlanta  Journal  &  ■ 

Constitution  M 

13.  Cincinnati  Enquirer  M 

14.  Dallas  Times-Herald  M 

15.  St.  Paul  Pioneer  Prem  & 

Dispatch  M 

16.  Columbus  DispatclH 

17.  Birmingham  News* 


1.  Milwaukee  Journal 

2.  Los  Angeles  Times 

3.  Miami  Herald 

4.  Chicago  Tribune 

5.  Salt  I.iake  City  Tribune 

6.  Atlanta  Journal  & 
Constitution 

7.  St.  I.rf}uis  Globe-Democrat 

8.  Houston  Chronicle 

9.  Birmingham  News 

10.  Nashville  Tennessean 

11.  New  Orleans  Times- 
Picayune 

12.  Dallas  Times-Herald 

13.  Long  Beach  Independent- 
Press  Telegram 

14.  Salt  Lake  City  Deseret 
News  Telegram 

15.  Minneapolis  Star  & 
Tribune 

16.  Seattle  Times 

17.  Fort  Worth  Star-Telegram 

18.  Columbus  Dispatch 

19.  St.  Louis  Post- Dispatch 

20.  San  Jose  News  & 

Mercury  News 

21.  Dallas  News 

22.  Omaha  World  Herald  i 


1.  Milwaukee  Journal 

2.  Los  Angeles  Times 

3.  Atlanta  Journal  & 
Constitution 

4.  Nashville  Tennessean 

5.  Birmingham  News 

6.  Miami  Herald 

7.  Long  Beach  Independent- 
Press  Telegram 

8.  St.  Louis  Post-Dispatch 

9.  Salt  Lake  City  Tribune 

10.  Long  Beach  Independent 

11.  New  Orleans  Times- 
Picayune  &  States 

12.  Houston  Chronicle 

13.  St.  Louis  Globe- Democrat 

14.  Chicago  Tribune 

15.  Seattle  Times 

16.  Cincinnati  Enquirer 

17.  San  Jose  News  & 

Mercury  News 

18.  Cincinnati  Post 

19.  Columbus  Dispatch 

20.  Fort  Worth  Star-Telegram 

21.  Dallas  News 

22.  St.  Paul  Pioneer  Press  & 
Dispatch 

23.  Toledo  Blade 

24.  Dallas  Times-Herald 

25.  San  Diego  Union 

26.  Altanta  Constitution 

27.  Salt  I.^ke  City  Deseret  , 

News  Telegram  i 

28.  Minneapolis  Star  &  M 

Tribune  m 

29.  St.  Petersburg  Times  t 

30.  San  Diego  Tribune  g 

31.  Omaha  World  Heni^y 

32.  Houston  Post  K 


6.  Dallas  News 

7.  Dallas  Times-Herald 

8.  Nashville  Tennessean 

9.  Minneapolis  Star  & 
Tribune 

10.  Miami  Herald 

11.  St.  Paul  Pioneer  Press  & 
Dispatch 

12.  Columbus  Dispatch 

13.  Omaha  World  Herald 

14.  Houston  Chronicle 

15.  Salt  I..ake  City  Tribune 

16.  Ix>ng  Beach  Independent- 
Press  Telegram 

17.  New  Orleans  Times- 
Picayune 

18.  Cincinnati  Enquirer 


19.  Cincinnati  Post  &Time8-Star 

20.  Omaha  World  Herald 


Denver’s  growing!  Business  is  booming!  And  to 
keep  pace  with  this  growth,  The  Denver  Post  has 
just  completed  a  million*dollar  expansion  program. 
Five  new  press  units  have  been  installed  to  give 
The  Post  even  greater  color  capacity  seven  days 
a  week  without  restriction. 


24.  Long  Beach  Independent 

25.  Cincinnati  Enquirer 

26.  St.  Paul  Pioneer  Press  & 
Dispatch 

27.  Des  Moines  Tribune 
Register 

28.  Washington  Post  & 
Times-Herald 

29.  San  Diego  Union 

30.  Toledo  Blade 


34.  Akron  Beacon  Journal 


£(//(or  and  Publisher:  Palmer  Hoyt 
Represented  nationally  by  Moloney,  Regan  A  Schmitt,  Inc. 


35.  Miami  News 


Daily  Newspapers  offering  ROP  color:  rates  and  data — Cont'd. 

Compiled  by  Lake  Shore  Electrotype  Company,  Chicago,  March  1961 


Days  Cloaini  Number 


3  Colors 
and  Black 
Min.  Size 

34:olor 

extra 

charge 

2  Colors 
and  Black 
Min.  Size 

2-Color 

extra 

charge 

1  Color 
and  Black 
Min.  Size 

1-Color 

extra 

charge 

Volume 

Discounts 

of  Week  Pukl. 
Color  is  Tabloid 
Axailabie  Suppl. 

standard 

Process 

Ink 

Mix 

Special 

Ink 

days  for 
Material 
Pg.-Partial 

Progs 

and 

Proofs 

Can 

PaUh 

Mats 

Stb 

Cyl. 

Atail. 

LOUISIANA 

Alexandria  Town  Talk 

UK  1(1 

50% 

1000 

40% 

1000 

25  <7, 

Yes 

All  exTh 

No 

Yes 

Yes 

4-4 

2-2 

Yes 

No 

Baton  Kouge  State-Times, 
Advocate 

1000 

$300 

1000 

$225 

1000 

$150 

Yes 

All 

No 

Yes 

Yes 

3-3 

1-1 

Yes 

Ye* 

l.afayette  Advertiser 

1000 

35% 

Yes 

All 

Ves 

Yes 

2-2 

2-2 

No 

No 

l-ake  Charles  American  Press 

1000 

$160 

1000 

$120 

1000 

$80 

All 

Yes 

Yes 

4-4 

2-2 

No 

No 

Monroe  News-Star,  World 

1000 

$120 

1000 

$95 

1000 

$65 

No 

All 

No 

Yes 

Yes 

3-3 

2-2 

No 

No 

.\ew  Orleans  Times-Picayune 
&  States  41:  Item 

1000 

$490 

1000 

$490 

1000 

$250 

Yes 

AH' 

No 

Yes 

Yes 

7-7 

1-1 

No 

No 

<  )|>elousas  World 

1000 

$35 

No 

STWTF 

Yes 

Yes 

5-5 

2-1 

OFFSET 

Shreveiiort  Journal.  Times 

1000 

$250 

1000 

$200 

1000 

$125 

No 

AH 

No 

Yes 

Yes 

3-3 

2-2 

Yes 

Ye* 

MAINE 

Augusta  Kennebec  Journal 

1000 

$50 

AH 

Yes 

No 

10-10 

1-1 

No 

No 

Banttur  Daily  News 

Page 

$300 

1000 

$250 

1000 

$200 

No 

AH 

No 

Yes 

Yes 

6-6 

2-2 

No 

Ye* 

Biddeford-Saco  Journal 

1000 

$50 

No 

AH 

No 

Yes 

No 

3-3 

1-1 

No 

No 

l^ortland  Press  Herald,  Express 

Page 

$300 

1000 

$200 

AH 

Yes 

Yes 

7-7 

2-2 

No 

No 

Waterville  Sentinel 

1000 

$117 

1000 

$84 

AH 

Yes 

Yes 

7-7 

1-1 

No 

No 

MARYLAND 

Annapolis  Capital 

lO'lO 

50% 

.\H 

Yes 

No 

5-5 

2-2 

No 

Ye* 

Baltimore  News-Post  American  1000 

$575 

1000 

$475 

1000 

$325 

Yes 

•Ml  exb” 

Yes 

Yes 

Yes 

3-3 

1-1 

No 

No 

Haltiinore  Sun 

Page 

$980 

Page 

$830 

1000 

$580 

No 

TWTK> 

No 

Yes 

No 

3-3 

2-2 

No 

No 

Cambridge  Banner 

1000 

$70 

1000 

$45 

No 

AH 

No 

No 

No 

2-2 

2-2 

No 

Ye* 

Cumberland  News,  Times 

1000 

$75 

1000 

$40 

SMTWTh 

'  No 

Yes 

Yes 

7-7 

1-1 

No 

No 

trrderick  News  &  Post 

800 

$50 

No 

AH 

No 

Yes 

Yes 

7-7 

2-2 

No 

No 

Hagerstown  Herald-Mail 

1000 

35% 

AH 

Yes 

Yes 

5-5 

2-1 

No 

No 

Salisbury  Times 

Page 

$1 50 

Page 

$100 

1000 

$50 

No 

AH 

Yes 

Yes 

Yes 

4-4 

11 

No 

No 

MASSACHUSETTS 


Attlrbiiro  Sun  _  _  _ .S4()  $60  _ MThKS  Yes  No  7-7  2-2  Yes  No 


Boston  Christian  Science 

Monitor 

1000 

.50% 

1000 

40% 

1000 

25% 

AH 

No 

Yes 

Yes 

14-7 

1-1 

No 

No 

Boston  ( plolie 

1000 

$650 

1000 

$600 

1000 

$450 

All 

Yes 

Yes 

7-7 

3-3 

Yes 

Ves 

Boston  Herald  Traveler 

1000 

$675 

1000 

$600 

None 

$450 

AH 

Yes 

Yes 

7-7 

3-3 

Yes 

Ye* 

Boston  Record,  American 

1000 

$400 

Yes 

AH 

No 

No 

Yes 

3-3 

2-3 

No 

.Vo 

Brockton  Enterprise  &  Times 

1000 

33'A% 

AH 

Yes 

No 

S-S 

2-2 

No 

No 

Fall  River  Herald  News 

None 

35% 

AH 

Yes 

Yes 

7-7 

2-2 

No 

No 

Fitchburg  Sentinel 

1000 

$75 

MTuF 

10-10 

(ilouccster  Times 

600 

$75 

No 

AH 

No 

Yes 

No 

6-6 

2-2 

Creenheld  Recorder-Gazette 

1000 

$55 

No 

AH 

Yes 

Yes 

No 

3-3 

2-2 

No 

No 

Haverhill  Gazette 

1000 

33Vi% 

AH 

No 

Yes 

1-1 

No 

No 

Haverhill  Journal 

500 

$100 

500 

$75 

AH 

Hyannis-C^»e  Cod 
Standard-Times 

Page 

$100 

Page 

$75 

600 

$50 

AH 

Yes 

No 

3-3 

2-2 

Yes 

Yes 

Holyoke  Transcript-Telegram 

Page 

$352.80 

1000 

$135 

1000 

$100 

No 

AH 

Yes 

Yes 

5-5 

1-1 

No 

No 

l.owell  Sun 

600 

33'/,% 

AH 

No 

No 

7-7 

1-1 

No 

Yes 

Malden  News 

'A  pg- 

$75 

No 

MTF 

No 

Yes 

No 

2-2 

1-1 

No 

No 

Medford  Mercury 

500 

$75 

AH 

Yes 

No 

7-7 

2-2 

Yes 

Ye* 

New  Bedford  Standard-Times 

1000 

35% 

AH 

Yes 

Yes 

2-2 

2-2 

No 

No 

Uuiiicy  Patriot-I^ger 

1000 

$125 

Yes 

.MTWTF 

No 

Yes 

No 

5-5 

1-2 

No 

No 

Salem  Evening  News 

None 

35% 

No 

AH 

No 

Yes 

Yes 

4-4 

1-1 

Yes 

Yfs 

Taunton  Daily  Gazette 

1000 

$50 

No 

MTWK 

No 

Yes 

Yes 

4-4 

2-2 

No 

No 

Waltham  News-Tribune 

600 

$125 

600 

$85 

600 

$45 

No 

AH 

No 

No 

Yes 

2-2 

1-1 

Yes 

No 

Woburn  Times 

1000 

$75 

•Ml 

Yes 

No 

2-2 

1-1 

Yes 

No 

Worcester  Telegram-Gazette 

loot) 

40% 

1000 

35% 

1000 

25% 

AH 

Yes 

Yes 

5-5 

2-2 

Yes 

No 

Ann  Arbor  News 

1000 

$54 

No 

AH 

No 

Yes 

Yes 

3-3 

2-2 

Yes 

No 

Battle  Creek  Enquirer  &  News 

loot) 

$120 

1000  $90 

1000 

$50 

Yes 

AH 

No 

A’es 

Yes 

7-7 

2-2 

No 

No 

bay  City  Times 

Page 

$117 

No 

AH 

“N^ 

No 

No 

4-4 

1-1 

No 

No 

Benton  Harbor-St.  Joseph  News- 
Palladium.  Herald  Express 

Page 

100% 

Page  75% 

1000 

50% 

AH 

Yes 

Yes 

7-7 

2-2 

No 

Coldwater  Reporter 

A  PR- 

$35 

.AH 

Yes 

No 

No 

4-4 

1-1 

Yes 

No 

Detroit  Free  Press 

Page 

$1000 

Page  $1000 

1000 

$550 

Yes 

AH 

No 

Yes 

Yes 

7-7 

2-6 

No 

No 

t)etroit  News 

Page 

$1000 

Page  $1000  _ 

1000 

$600 

Yes 

AlP 

Yes 

Yes 

Yes 

5-1 

3-3 

No 

Flint  Journal 

1000 

$150 

No 

AH 

Yes 

4-4 

1-1 

No 

No 

Grand  Haven  Tribune 

1000 

$65 

No 

WT 

"No 

Yes 

No 

3-3 

I-l 

No 

No 

Grand  Rapids  Press 

looo' 

25% 

AH 

“y^T" 

Yes 

2-2 

3-3 

No 

No 

Hillsdale  Daily  News 

560 

$^ 

N^ 

All 

No 

No 

“No 

4-3 

Yes 

Yes 

Holland  Sentinel 

1000 

$135 

1000  $105 

1000 

$75 

.AH 

No 

Yes 

6-6 

1-1 

No 

Yes 

Jackson  Citizen  Patriot 

Page 

$100 

No 

AH 

Yes 

No 

4-4 

2-2 

No 

No 

Kalamazoo  Gazette 

1000 

25% 

No 

-AH 

No 

Yes 

Yes 

3-3 

2-2 

No 

No 

Lansing  State  Journal 

Page 

$275 

Page  $250 

1000 

$112 

Yes 

All 

Yes 

Yes 

Yes 

3-3 

1-1 

No 

No 

Manistee  News-Advocate 

1000 

$50 

AH 

No 

No 

3-3 

1-1 

No 

No 

Marquette  Mining  Journal 

1000 

$65 

MTWFS 

Yes 

No 

2-2 

1-1 

No 

No 

Midland  News 

1000 

$60 

No 

All 

Yes 

Yes 

No 

4-4 

2-2 

No 

No 

(1)  2  &  3  colors  3-days  leeway  required 

(2)  2  &  3  colors  Wca.,  Th. 

(3)  1  color  MTWTF 

(4)  2  colors  ex  Mon. 

(5)  $475  optional;  2  &  3  colors  Wed.  only 

(Continued 

on  page 

48) 
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61  PERCENT 

OF  DELAWARE  VALLEY’S 
RETAIL  SALES 
ARE  MADE 
IN  THE  SUBURBS 


)|i^6ilabelp(iia  Inquirer  delivers  your  advertising  to  30%  more 
suburban  adult  readers  tban  does  any  other  Philadelphia  newspaper. 


Sources:  1960  Sales  Management  Survey  of  Buying  Power;  Continuing  Study  of  Adult  Newspaper  Readership 
by  Sindlinger  &  Company,  Inc.  based  on  over  50,000  interviews,  1957-59.  (Summary  of  1959  study  available  on  request.l 


Daily  Newspapers  offering  ROP  color:  rates  and  data — Cont'd. 

Compiled  by  Lake  Shore  Electrotype  Company,  Chicago,  March  1961 


3  Colors  3-Color 

and  Black  extra 

Min.  Size  charge 


2  Colors  2-Color  1  Color 
and  Black  extra  and  Black 

Min.  Size  charge  Min.  Size 


Days  Closing 

of  Week  Publ.  Standard  Mix  days  for 

Volume  Color  is  Tabloid  Process  Special  Material 
Discounts  Available  Suppl.  Ink  Ink  Pg.-Partial 


MICHIGAN  (Cont.) 

Mount  Clemens  Monitor-Leader 
Mount  Pleasant  Times  News 

Muakegon  Chronicle _ 

Niles  Star _ 

Owosso  Argus-Press _ 

Pontiac  Press _ 

Port  Huron  Times  Herald 
Saginaw  News 
St,  Joseph  Herald-Press 
Traverse  City  Record-Eagle 
^  lisilanti  Press 


Page  $100 


1000  $120 

1000  $75 


No  MTuF  No 


Austin  Herald  _  1000 

Duluth  Herald,  News  Tribune  None 

Fairmont  Sentinel _ 

Faribault  News 

Fergus  Falls  Journal _ 

Hibbing  Tribune _ 

Mankato  Free  Press  1015 

Minneapolis  Star  and  Tribune  Page 

New  Ulm  Journal 
Red  Wing  Republican  Eagle 
Rochester  Post-Bulletin  1000 

St.  Ooud  Times _  loop 

St.  Paul  Dispatch,  Pioneer  Press  1000  ' 

Willmar  Tribune 
Winona  News 
Worthington  Daily  Globe 


1000  $75 

None  $250 


lOj^S _ $^60_ 

Page  $675 


1000  $115 
1000  $90 
1000  $450 


All  No 

All  Yes 

All  Yes 

All  No 

•MTuFS  No 

.ATI  No 

All  Yes 

All 

All  No 

All  No 

All 

.\ll 

All  Yes 

All 

•MTuFS  .No 

MTAVTF  .No 


Biloxi-Gulfport  Herald _ IQOQ 

Columbus  Comm.  Dispatch 
Corinth  Corinthian 


Greenville  Delta  Democrat-Times 


1000  $72 


ependence  Examiner 


Jefferson  City  News, 
Post-Tribune 


Joplin  Globe,  News  Herald 


Kansas  City  Star 


Mexico  Ledger 


Neosho  News 


Nevada  Mail 


St.  Jopeph  News-Press  &  Gazette  1000 


IS  Globe- Democrat 


St.  Louis  Post-Dispatch 


Sedalia  Democrat-Capital 


Sikeston  Standard 


Springfield  News,  Leader  &  Press  1000 


West  Plains  Quill 


Billings  Gazette _ 

Butte  Standard,  Post 
Great  Falls  Tribune  I-eader 
Helena  Independent-Record 

Kalispell  Inter  Lake _ 

Miles  City  Star 

Missoula  Missoulian-Sentinel 

(1)  2  &  3  colors  MTuSat 


No  All  No  Yes  Yes  2-2 

Yes  MTWTF  No  Yes  No  2-2 

Yes  All  Yes  Yes  Yes  7-7 

No  .Ml  No  Yes  Yes  3-3 

All  Yes  Yes  4-4 

All  Yes  No  2-2 

All  Yes  Yes  2-2 


{Continued  on  page  50) 
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COVERING  SOUTH  CAROLINA  EFFECTIVELY  AND  ECONOMICALLY! 


GREENVILLE  COLUMBIA  CHARLESTON 


The  State 

The  Columbia  Record 
Repr.  The  Branham  Co. 


The  News  and  Courier 
Charleston  Evening  Post 
Repr.  The  John  Budd  Co. 


The  Greenville  News 
Greenville  Piedmont 
Repr.  Ward-Grifftih  Co. 


FREQUENCY  and  BULK  DISCOUNTS 
TO  GENERAL  ADVERTISERS  .  .  . 

EfFecfive  Dotes:  April  1,  1961  in  Greenville  and  Columbia t;  June  1,  1961  in  Charleston 


Here  are  the  money-saving  discount  sched¬ 
ules  you've  wanted  for  frequency  or  bulk  in 
South  Carolina's  "Big  Three  Markets,"  Green¬ 
ville,  Columbia  and  Charleston.  You  can  now 
earn  as  much  as  17%  discount  for  frequency, 
with  a  liberalized  Continuity-Impact-Discount 
(C.I.D.)  plan  .  .  .  and  a  maximum  of  15%  for 
bulk.  You  may  now  contract  individually  with 
the  newspaper  organizations  listed  above  to 


get  the  advertising  economies  offered  by  each 
in  the  tables  shown  below.  By  using  the  news¬ 
papers  listed  in  all  three  markets  you'll  get 
effective,  economical  coverage  of  more  than 
two-thirds  of  South  Carolina's  marketing  po¬ 
tential. 

For  complete  information,  please  write,  wire 
or  telephone  the  newspapers  listed  or  their 
national  representatives. 


tTo  get  discounts  in  GreenvtHe  and  Columbia  for 
April  and  May  /moge,  forward  signed  contracts  not 
later  than  Jurte  1,  1961. 


FREQUENCY  DISCOUNTS 


MINIMUM*  WEEKLY 

CONTRACT  REQUIREMENTS -DISCOUNTS 


Lines 

Per  week 

10  wks. 
in  13 

20  wks. 
in  26 

30  wks. 
in  39 

40  wks. 
in  52 

300 

4% 

6% 

8% 

10% 

600 

5% 

7% 

9% 

11% 

1000 

6% 

8% 

10% 

12% 

1500 

7% 

10% 

12% 

14% 

2400 

8% 

12% 

14% 

16% 

An  oddrfionof  1%  discount  wilf 
be  granted  on  all  published  lin- 
age  in  ejtcess  of  minimum  con¬ 
tract  requirements. 


*Minimum  weeks  required  within 
contract  ptrtod.  Constcutiv* 
weeks  not  required. 


EARN  UP  TO 


17% 


DISCOUNT 


BULK 

DISCOUNTS  * 

Total  Lines  Discount 

Total  Lines  Discount  1 

2,000  to  4,999 

2% 

50,000  to  74,999 

9% 

5,000  to  9,999 

3% 

75,000  to  99,999 

11% 

10,000  to  24,999 

5% 

100,000  to  149,999 

13% 

25,000  to  49,999 

7% 

150,000  and  over 

15% 

*For  linage  controcted  during  12  months  period 

Rates  and  complete  information  upon  request.  Some  discounts  apply  to  Daily  or  Sunday  insertions. 
Color:  Discount  rotes  do  not  apply  to  color  but  to  black-and-white  only. 


It's  Easy  to  Cover  South  Carolina  with  "The  Big  3  in  S.  C." 

Contact  the  Newspapers  Listed  above,  or  their  Representatives 


R.O.P.  color  is  available  Daily  and  Sunday  in  ""THE  BIG  3  IN  S.  C."" 

USE  COLOR  AND  SELL! 


•• 


Daily  Newspapers  offering  ROP  color:  rates  and  data — Cont'd. 

Compiled  by  Lake  Shore  Electrotype  Company,  Chicago,  March  1961 


3  Colors 
and  Black 
Min.  Size 

3-Color 

extra 

charge 

2  Colors 
and  Black 
Min.  Size 

2-Color 

extra 

charge 

1  Color 
and  Black 
Min.  Size 

l-Color 

extra 

charge 

Volume 

Discountt 

Days 
of  Week 
Color  is 
Available 

Puhl. 

Tabloid 

Suppl. 

Standard 

Process 

Ink 

Mix 

Special 

Ink 

doting 
days  for 
Material 
Pg. -Partial 

Number 

Progs 

and 

Proofs 

Can 

Patch 

Mats 

1 

NEBRASKA 

Beatrice  Sun 

_ 

None 

25% 

\o 

MTWF 

\'es 

Yes 

_No 

4-4 

_ 1^2 _ 

No 

No 

Fremont  (iuide  &  Tribune 

1000 

$35 

No 

MTuFS 

No 

Yes 

Yes 

3-3 

1-1 

No 

No 

1 

Grand  Island  Independent 

1500 

$100 

1000 

$70 

1000 

$40 

No 

All 

Yes 

Yes 

3-3 

2-2 

Yes 

Yes 

1 

Hastings  Tribune 

1000 

75% 

1000 

50% 

1000 

25% 

All 

Yes 

Yes 

5-5 

1-2 

Yes 

No 

'  el 

Kearney  Daily  Hub 

1000 

$35 

No 

All 

No 

No 

2-2 

1-1 

No 

No 

1 

idncoln  Journal  Star 

Page 

$288.96 

Page 

$216.72 

1000 

$90 

No 

All 

No 

Yes 

Yes 

1-3 

1-2 

No 

No 

Norfolk  Daily  News 

1000 

$35 

No 

All 

No 

Yes 

No 

5-5 

1-1 

No 

~No 

1 

North  Platte  Telegraph-Bulletin 

1000 

$35 

No 

-All 

No 

Ves 

No 

3-3 

1-1 

No 

No 

1 

Omaha  World-Herald 

Page 

$485 

Page 

$370 

1000 

$180 

Ves 

All 

Yes 

Yes 

10-10 

3-3 

No 

Nh 

Scuit.-'liliiif  Star-Herald 

NEVADA 


Las  Vegas  Res’iew-Joumal 

1000 

663/3% 

1000 

50% 

1000 

25% 

Yes 

All 

No 

Yes 

Yes 

7.7 

2-2 

Yes 

Yts 

Lis  Vegas  Sun 

1000 

663/3% 

1000 

50% 

1000 

25% 

All 

Yes 

Yes 

2-2 

2-2 

Yes 

No 

Reno  Gazette, 

Nevada  State  Journal 

1000 

$150 

1000 

$120 

1000 

$70 

Yes 

All 

No 

Yes 

Yes 

5-5 

2-2 

Yes 

Ym 

NEW  HAMPSHIRE 

Laconia  Citizen 

1000 

$.50 

All 

No 

No 

2-2 

2-2 

No 

No 

Lebanon  Valley  News 

^8“” 

$50” 

All 

No 

Yes 

No 

5-5 

2-2 

No 

No 

Manchester  Union  Leader 

r6o~ 

$150-$22S 

500 

$100-$  150' 

No 

All 

No 

Yes 

No 

2-2 

2-2 

No 

No 

Nashua  Telegraph 

None 

50% 

No 

WTh 

Yes 

No 

No 

.1-3 

M 

No 

No 

Portsmouth  Herald 

”~iboo 

100% 

1000 

-50% 

No 

All 

"N^ 

No 

No 

4-4 

i-i 

_ No 

_ ^ 

NEW  JERSEY 

Asbury  Park  Press 

None 

$135 

None 

$75 

No 

All 

No 

Yes 

Yes 

2-2 

i-i 

Yes 

No 

Atlantic  City  Press 

1000 

“35% 

.\11 

Yes 

No 

4-4 

1-1 

" 

Bayonne  Times 

None 

^50% 

None 

30% 

Yes 

-Ml 

No 

Yes 

No 

6-6 

2-2 

N^ 

No 

Bridgeton  News 

None 

$60 

All 

Ves 

No 

7-7 

2^2 

Yes 

No 

Camden  Courier-Post 

2400 

$275 

2400 

$210 

1000 

$135 

All 

Yes 

No 

10-10 

3-3 

No 

No 

_Elizaheih  Journal 

1000 

$155 

1000 

$130 

1000 

$95 

Yes 

All 

No 

N'es 

Yes 

5-5 

1-1 

No 

Yes 

Jersey  City  Jersey  Journal 

Page 

$350 

1000 

$250 

1000 

$150 

All 

Yes 

No 

5-5 

2-2 

No 

No 

Levittown  Times 

1000 

$90 

1000 

$50 

All 

Yes 

Yes 

2-2 

Yes 

No 

Long  Branch  Record 

1000 

$50 

MTWFS 

S’es 

No 

3.5 

3.3 

No 

No 

Newark  News 


Newark  Star-Ledger  Page 

$500 

1000 

$350 

1000 

$200 

Yes 

All 

Yes 

Yes 

Yes 

2-2 

2-2 

No 

No 

New  Brunswick  Home  News 

600 

30% 

No 

All 

No 

Ves 

No 

5-5 

2-2 

Yes 

No 

Passaic  Herald-News 

1000 

$220 

1000 

$150 

Yes 

All 

Yes 

Yes 

5-5 

2-2 

No 

No 

I’aterson  Call 

1000 

$125 

All 

Yes 

14-14 

Perth  Amboy  Evening  News 

980 

$75 

No 

-\li 

V’es 

Yes 

No 

5-5 

2-2 

No 

No 

Trenton  Times,  Times-Advertiser' 

1000 

$75 

No 

All 

No 

Yes 

No 

5-5 

11 

No 

No 

Trenton  Trentonian  (Tabloid) 

1000 

.10% 

No 

All 

No 

Yes 

No 

7-7 

2-1 

L^nion  City  Hudson  Dispatch 

None 

$100 

No 

MTWFS 

Yes 

Yes 

2-2 

2-2 

Yes 

Vineland  Times-Joumal 

600 

$112.50 

600 

$75 

No 

All 

Yes 

Yes 

Yes 

3-3 

M 

Yes 

Yfs 

NEW  MEXICO 

.Mbuqnerque  Journal-Tribune  Page 

55% 

Page 

45% 

UMIO 

35« 

No 

All 

No 

Yes 

Yes 

7-7 

2-2 

Yes 

C  arlsbad  Current-Argus 

1000 

$.50 

1000 

$25 

All 

Yes 

No 

5.5 

2i2 

Yes 

No 

(  lovi.s  News-Journal 

1000 

.50% 

All 

Yes 

No 

.3-3 

1-1 

No 

No 

Farmington  Times 

1000 

70% 

1000 

35% 

No 

All 

No 

Yes 

No 

3.3 

1-2 

No 

No 

Gallup  Independent 

Page 

$50 

All 

Yes 

Yes 

3-3 

1-2 

Hobbs  News  &  Sun 

None 

$100 

None 

$50 

No 

.\ll 

No 

Yes 

Yes 

5.3 

2-2 

Yes 

Yes 

Las  Cruces  Sun-News 

Page 

100% 

1000 

.50% 

MTWF 

No 

Yes 

No 

2-2 

1-1 

Yes 

Yfs 

Lovington  I,.eader 

None 

$.04  1i. 

All 

Roswell  Record 

None 

$50 

No 

All 

Yes 

Yes 

Yes 

3-3 

2-2 

No 

No 

Santa  Fe  New  Mexican  1000 

_ 60% _ 

1000 

45% 

1000 

25% 

All 

Yes 

Yes 

3-3 

2-2 

No 

No 

NEW  YORK 

Albany  Times-Union  & 


Knickerbocker  News 

Page 

$3.50» 

1000 

$27.55 

Buffalo  Courier-Express 

1000 

$325> 

1000 

$225‘ 

Buffalo  Evening  News 

500 

$500 

1000 

$375 

Dunkirk-F redonia  Observer 

Jamestown  Sun  (Tabloid) _ 

Kingston  Freeman _ 1 000 

Lockport  Union  Sun  &  Journal 
Middletown  Record  Herald  Timet 
New  York  Brooklyn  Daily  (Tabloid) 
New  York  Herald  Tribune 


1000  $200- 
1000  $175» 

_lbO0 _ $250 _ 

1000  _  $50 _ 

_Page _  $35 _ 

560  $25  _ 

1000  35% 

1000  '  $50  _ 

1000  _50%  ■ 

54  re-  $.45  It. 


$35 

MTuFS 

No 

Yes 

No 

3-3 

2-1 

No 

No 

$25 

No 

All 

Yes 

Yes 

No 

3-3 

1-1 

No 

No 

35% 

All 

Yes 

Yes 

3-3 

1-1 

No 

No 

$50 

No 

FS 

No 

Yes 

Yes 

6-6 

No 

No 

50% 

.\11 

7-7 

2-2 

_ 

New  York  Journal  American 

fooo 

45% 

No 

MTu 

Yes 

Yes 

No 

7-7 

1-1 

No 

No 

New  York  Mirror  (Tabloid)* 

Page 

$400 

No 

MTWTF 

No 

Yes 

No 

1-4 

New  York  Post  (Tabloid) 

1000 

$800» 

500 

$400* 

No 

All 

No 

Yes 

Yes 

3-3 

1-1 

No 

No 

Long  fsland  Press  Page 

$800 

Page 

$700 

1000 

$450 

No 

All* 

Yes 

Yes 

Yes 

3-3 

2-6 

No 

No 

(1)  2  &  3  colors  available  Fall  1961 

(2)  Sun.  3  colors  $300;  2  colors  $250;  1  color  $200 

(3)  Sun.  $550;  $425;  $300 


(4)  For  Brooklyn  circ.  only 

(5)  $600,  $300  without  surprints  or  registration 

(6)  2  &  3  colors  ex  Sun. 


(Continued  on  page  52) 
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LARGEST  COMBINED  DAILY  CIRCULATION  IN  TEXAS 


♦  Media  Records,  1960. 


Fort  Worth  Star-Telei 


Without  tho  uM  of  tchomot,  promiums  or  contotti 
o  good  n9w%pop%t  " 


Daily  Newspapers  offering  ROP  color:  rates  and  data _ Cont'd. 

Compiled  by  Lake  Shore  Electrotype  Company,  Chicago,  March  1961 


3  Colors  3Color 
and  Black  extra 
Min.  Size  charge 


1  Color 
and  Black 
Min.  Size 


Day*  Closing 

of  Week  Publ.  Standvd  Mix  days  for 

Volume  Color  is  Tabloid  Proceu  Special  Material 
Discounts  Available  Suppl.  Ink  Ink  Pg.-Partial 


NEW  YORK  (Cent.) 

Long  Island  Star  Journal _ 

Staten  Island  Advance _ 

Niagara  Falls  Gazette _ 

Ogdensburg  Journal  & 

Sunday  Advance  News _ 

Oneida  Dispatch _ 

Oneonta  Star _ 

Oswego  Paladium-Times 


•All 
.\11 

-MTTFS  No 


Number 

Progs 

and 

Proofs 

Can 

Patch 

MaU 

5tk 

Cyl. 

Avail 

2-6 

Yes 

Yes 

1-1 

Yes 

No 

2-2 

No 

No 

2-2 

No 

No 

NORTH  CAROUNA 

Asheville  Citizen  and  Times 
Burlington  Times-News 
Charlotte  Observer  &  News 


Yes  Yes 
Yes  Yes 


Statesville  Record  &  Landmark  1008 
Thomasville  Times 
Washington  News 
Wilmington  Star,  News 
Wilson  Times 
Winston-Salem  Journal  and 
Sentinel  1000 


1000  $150 


NORTH  DAKOTA 


Bismarck  Tribune-Mandan 
Pioneer 


Fargo  Forum 
Grand  Forks  Her.ald 
Jamestown  Sun 


Page  $266 
None  $150 


Page  $233 
None  $105 


No  All  No 

No  AlP  Yes 

No  All  No 

No  All  No 


Yes  4-4 

Yes  5-5 

Yes  10-10 

No  2-2 


1- 2  No  No 

2- 2  No  No 

1-2  Yes  ^ 

1-1  No  No 


Akron  Beacon  Journal  P 

Ashland  Times-Gazette 

Ashtabula  Star-Beacon  _ 

Athens  Messenger _ 

Bowling  Green  Sentinel-Tribune 


Page  $300 


Cambridge  Jeffersonian 
Canton  Repository 

Celina  Standard _ 

Cincinnati  Enqui  rer 
(Cincinnati  Post  &  Times-Star 
Circleville  Herald 


Cleveland  Plain  Dealer _ 

(!-'leveland  Press  &  News 
eWumbus  Dispatch  & 
Citizen-Journal 


600  $75 

600  $75 

Page  $200 


840  $290 

1000  $290 


All  No 
All  No 
All  Yes 
All 

MTuFS  No 
All*  No 
All  No 
All 
All 

AlP  Yes 


(1)  2  &  3  colors  ex  Sun. 

(2)  2  &  3  cdors  ex  Mon. 

(3)  2  &  3  colors  ex  Wed.  Thurs. 


(4)  3  colors  ex  Wed.  Fri. 

(5)  2  &  3  colors  ex  Sun. 

(6)  2  &  3  colors  ex  Mon.  Sun. 


(7)  2  &  3  colors  ex  Sun. 

(8)  Spot  color  available  on  or  about  Sept.  1,  1961 

(9)  $200  min.  {Continued  on  page  54) 
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1,724,000  people  .  .  .  $3,307  million 
effective  buying  power. .  .$2,652  million 
retail  sales,  a  market  greater  than 
any  of  26  entire  states. 


Yes  .  .  .  HERALDLAND!  $108  million 
drug  sales.  More  than  the  total  drug 
store  sales  in  the  Metropolitan  Counties 
of  Atlanta,  Louisville  and  Birmingham 
combined. 


Stlje  iDliami  Heralb 


HERALDLAND  —  the  South’s  No.  1  market  —  is  sold 
by  the  South's  biggest  and  most  influential  newspaper 


Daily  Newspapers  offering  ROP  color:  rates  and  data— Cont'd. 

Compiled  by  Lake  Shore  Electrotype  Company,  Chicago,  March  1961 


3Colort 
and  Black 
Min.  Size 

3-Color 

extra 

charge 

2  Colors 
and  Black 
Min.  Size 

2-Color 

extra 

charge 

IColor 
and  Black 
Min.  Size 

1-Color 

extra 

charge 

Volume 

Discounts 

Days 

of  Week  Publ. 
Color  is  Tabloid 
Available  Suppl. 

Standard 

Process 

Ink 

Mix 

Special 

Ink 

Closing 
days  for 
Material 
Pg.-Partial 

Number 

Progs 

and 

Proofs 

Can 

Patch 

Mats 

Stb 

CyL 

Avail 

OHIO  (Cont.) 

Fairborn  Herald 

1000 

$45 

All 

Yes 

No 

No 

No 

Findlay  Republican-Courier 

1090 

$75 

1000 

$50 

.\ll 

No 

Yes 

Yes 

5-5 

1-1 

No 

No 

Fostoria  Review-Times 

672 

50% 

No 

All 

No 

Yes 

Yes 

4-4 

2-2 

No 

No 

Fremont  News-Messenger 

1000 

$75 

1000 

$55 

1000 

$30 

No 

All 

Yes 

Yes 

3-3 

1-1 

No 

No 

Geneva  Free  Fress 

1000 

$110 

Yes 

.\11 

No 

Yes 

No 

6-6 

2-2 

Yes 

No 

Hamilton  Journal-News 

1000 

60% 

1000 

50% 

1000 

35% 

No 

All* 

Yes 

Yes 

4-4 

1-1 

No 

No 

Ironton  Tribune 

1000 

$50 

All 

Yes 

Yes 

2-2 

2-2 

No 

No 

Kenton  Times 

lOOO 

$150 

1000 

$100 

1000 

$50 

No 

All 

No 

Yes 

No 

3-3 

1-1 

Yes 

Yes 

i^ncaster  Eagle-Gazette 

1000 

$50 

All  exTh 

Yes 

No 

7-7 

2-2 

Yes 

No 

Lima  Citizen 

1000 

$50 

All 

Yes 

No 

2-2 

2-2 

No 

No 

Lima  News 

1000 

35% 

All 

Yes 

No 

2-2 

1-1 

No 

Yes 

Lorain  Journal 

1260 

$200 

1260 

$150 

1260 

$100 

Yes 

All 

No 

Yes 

Yes 

3-4 

2-2 

Yes 

_ 

Mansfield  News-journal 

1000 

$150» 

1000 

$120“ 

1000 

$75 

Yes 

AU» 

Yes 

Yes 

Yes 

3-3 

2.2 

Yes 

No 

Marietta  Times 

None 

$100 

None 

$75 

None 

$50 

No 

All 

Yes 

Yes 

5-2 

2-2 

\es 

Yes 

.Marion  Star 

1000 

$50 

All 

Yes 

Yes 

4-4 

2-2 

No 

Yes 

.Martins  Ferry-Bellaire 
Times-Leader 

1000 

$175 

1000 

$125 

1000 

$75 

No 

All 

No 

Yes 

Yes 

6-6 

1-1 

Yes 

_ Ym 

Middletown  Journal 

1000 

$75 

.MTWFS 

No 

A'es 

6-6 

2-2 

No 

No 

Mount  Vernon  News 

1000 

$50 

No 

MTuFS 

No 

Yes 

No 

3-3 

No 

Yes 

Newark  Advocate  & 

American  Tribune 

1000 

$105 

1000 

$60 

MTWFS 

No 

Yes 

7-7 

4-4 

No 

_ ^ 

New  Philadelphia  Times 

600 

$60 

MTWFS 

Yes 

No 

2-2 

1-1 

Yes 

No 

Fainesville  Telegraph 

1000 

$125 

1000 

$100 

1000 

$75 

No 

All 

V>s 

Yes 

Yes 

5-5 

1-1 

\es 

Yes 

I’ortsmouth  Times 

1000 

$75 

All  ex  F 

Yes 

Yes 

3-3 

No 

\es 

Kavenna-Kent  Record-Couricr-Tribune 

1000 

$75 

No 

MTWTF 

No 

Yes 

No 

2-7 

I-l 

No 

Salem  News 

1000 

$50 

No 

•Ml 

No 

Yes 

No 

b-O 

1-1 

No 

No 

Sandusky  Reg^ister 

1000 

$100 

1000 

$65 

No 

.\11 

No 

Yes 

No 

4-4 

1-2 

No 

No 

Sidney  News 

Page 

$150 

1000 

$100 

1000 

$50 

All 

Yes 

No 

5-5 

2-1 

No 

Springfield  News.  Sun 

Page 

$325 

Page 

$275 

1000 

$225 

No 

All 

No 

Yes 

Yes 

7-7 

3-3 

No 

No 

Steubenville  Herald-Star 

1000 

$50 

No 

All 

No 

Yes 

Yes 

5-5 

1-2 

No 

No 

Toledo  Blade  &  Times 

1000 

$400 

1000 

$300 

1000 

$200 

Yes 

AH' 

Yes 

Yes 

5-5 

2-4 

No 

No 

Troy  News 

None 

$40 

All 

Yes 

Yes 

3-3 

2-2 

\  es 

No 

Van  Wert  Times- Bulletin 

None 

$50 

All 

Yes 

No 

7-7 

1-1 

No 

No 

Warren  Tribune  Chronicle 

IHIiTTftH 

$60 

All 

Yes 

Yes 

2-2 

No 

Washington  C.  H.  Record-Herald 

$50 

•Ml 

Yes 

Yes 

3-3 

1-1 

\  es 

No 

Willoughby  News-Herald 

$60 

No 

All 

Yes 

Yes 

Yes 

2-2 

2-2 

No 

No 

Wilmingtfin  News-Journal 

$50 

MTWFS 

A’es 

No 

7-7 

1-2 

No 

No 

Wooster  Record 

1000 

$50 

All 

Yes 

No 

3-3 

3-3 

\cs 

No 

Xenia  Gazette 

KTiTim 

$50 

All 

Yes 

No 

3-3 

1-1 

Yes 

No 

Youngstown  Vindicator 

Page 

Page 

iHTiTim 

$135 

All* 

No 

Yes 

Yes 

7-7 

1-1 

No 

No 

Zanesville  Times  Reporter 

$125 

$95 

$65 

No 

All 

No 

Yes 

Yes 

7-7 

1-1 

Yes 

(1)  2  &  3  colors  ex  Thurs. 

(2) 

2  &  3  colors  available  Aug.  1, 

1961 

OKLAHOMA 

Ada  News 

1000 

$50 

All 

No 

Yes 

3-3 

1-2 

No 

No 

Altus  Times-Democrat 

-Ml 

No 

No 

2-2 

2-2 

No 

No 

Ardmore  Ardmoreite 

1000 

50% 

All 

Yes 

Yes 

2-2 

1-3 

Yes 

No 

Bartlesville  Examiner-Enterprise 

%  pg. 

$46.60 

No 

MTuF 

No 

Yes 

No 

5-5 

2-2 

No 

No 

Blackwell  Journal-Tribune 

1000 

$50 

1000 

$25 

SMW 

Yes 

Yes 

3-3 

1-2 

No 

No 

Chickashaw  Exfiress 

980 

$75 

980 

$40 

No 

All 

No 

Yes 

Yes 

3-3 

2-2 

Yes 

No 

Duncan  Banner 

None 

$75 

None 

$40 

Yes 

All 

No 

Yes 

No 

2-2 

3-3 

No 

No 

Enid  Eagle,  News 

1000 

$150 

1000 

$120 

1000 

$85 

No 

All 

No 

Yes 

No 

6-12 

1-1 

No 

No 

Lawton  Constitution,  Press 

1000 

$150 

1000 

$120 

1000 

$85 

No 

All 

No 

Yes 

Yes 

7-7 

2-2 

Yes 

No 

.Miami  News-Record 

588 

50% 

No 

All 

No 

Yes 

No 

3-3 

1-1 

Yes 

No 

Muskogee  Phoenix 
Times-Democrat 

None 

$90 

None 

$70 

None 

$50 

No 

All 

No 

Yes 

Yes 

3-3 

2-2 

No 

No 

Norman  Transcript 

1000 

35% 

1000 

25% 

No 

All 

No 

Yes 

No 

3-3 

1-1 

Yes 

No 

Oklahoma  City 

Oklahoman  &  Times 

Page 

$650 

1000 

$525 

1000 

$310 

Yes 

All 

Yes 

Yes 

Yes 

IO-2'A 

2-2 

Yes 

No 

Okmulgee  Times 

1000 

33 '4% 

•Ml 

Yes 

Yes 

3-3 

1-1 

Yes 

Ym 

Ponca  City  News 

1000 

$70 

1000 

$40 

-Ul 

No 

Yes 

4-4 

1-1 

No 

No 

Shawnee  News-Star 

1000 

$70 

1000 

$40 

All 

No 

Yes 

Yes 

6-6 

1-2 

Yes 

N^ 

Tulsa  Tribune.  World 

1000 

$400 

1000 

$300 

1000 

$200 

No 

All 

No 

Yes 

Yes 

4-4 

2-2 

Yes 

Yes 

OREGON 

Albany  Democrat-Herald 

1000 

$120 

600 

$84 

600 

$42 

All 

Yes 

No 

5-5 

2-2 

Yes 

Ym 

Astoria  Astorian  Budget 

560 

$120 

560 

$80 

560 

$40 

Yes 

All 

No 

Yes 

Yes 

4-4 

2-3 

Yes 

No 

Bend  Tribune 

560 

$105 

560 

$70 

560 

$35 

Yes 

All 

Yes 

Yes 

3-3 

2-2 

No 

Yes 

Coos  Bay-North  Bend  World 

588 

$150 

588 

$100 

588 

$50 

No 

All 

No 

Yes 

Yes 

3-3 

1-1 

No 

No 

Corvallis  Gazette^Times 

560 

$126 

560 

$84 

560 

$42 

No 

All 

No 

Yes 

Yes 

5-5 

2-1 

Yes 

Ym 

Eugene  Register-Guard 

600 

$110 

600 

$85 

600 

$60 

.All 

Yes 

Yes 

7-7 

3-3 

Yes 

No 

Grants  Pass  Courier 

54  Pg. 

'A  pg. 

$80 

'  i  pg 

-All 

No 

Yes 

3-3 

2-2 

Yes 

No 

75% 

HIEiEH 

500 

35% 

Yes 

All 

Yes 

Yes 

Yes 

3-3 

1-1 

No 

Ym 

TuF  No 

■mu 

m^^m 

mH^i 

No 

No 

Medtord  Mail  Tribune 

660 

$80 

660 

No 

•All 

No 

Yes 

Yes 

5-5 

3-1 

No 

No 

Pendleton  East  Oregonian 

$35 

Yes 

All 

No 

Yes 

Yes 

4-4 

2-1 

No 

No 

Portland  Oregonian 

Page 

Page 

45% 

50% 

Yes 

All 

Yes 

Yes 

Yes 

4-4 

2-2 

No 

ito 

Portland  Oregon  Journal 

Page 

$758.52 

Page 

$682.67 

1000 

$315 

Yes 

All 

Yes 

Yes 

Yes 

6-5 

2-1 

No 

Ym 

Roseburg  News-Review 

600 

$100 

600 

$75 

600 

$42 

No 

All 

No 

Yes 

Yes 

3-3 

2-2 

No 

No_ 

Salem  Oregon  Statesman, 
Capital  Journal 

1000 

$280 

1000 

$195 

600 

$100 

All 

Yes 

Yes 

Yes 

3-3 

1-1 

Yes 

_ Ym 

(1)  2  &  3  colors  ex  Wed.  (2)  1  color  Sun.  occ.;  2  &  3  colors  ex  Sun.  {Continued  on  page  56) 
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> 

bonus 


readership — 


bonus 
retention — 


bonus 

response 


—that*s  why  ROP  Color  in  the  newspaper 
is  today*s  fastest  growing  advertising  medium 


In  1960  The  Milwaukee  journal  published  3,663,806 
lines  of  advertisinn  in  ROP  Color.  This  record  total 
was  24^  more  than  in  19.i9,  and  50'/f  more  than  the 
\olume  published  by  any  other  newspaper  in  the  nation. 
.Spectacular  increasc-s  year  after  year  point  up  the  fact 


Leading  Newspapers  in  ROP  Color 


I960 

Line* 

1 .  The  Milwaukee  Journal . 3,663,806 

2.  Los  Angeles  Times  . 2,589,157 

3.  Fort  Worth  Star-Telegram  . 2.300,226 

4.  Chicago  Tribune  . 2,225,108 

•5.  Denver  Post  . 2,101,317 

1959 

1.  The  Milwaukee  Journal  . 2.957,761 

2.  Chicago  Tribune  . 2,413,.503 

3.  Los  Angeles  Times . 2,1 70,059  , 

4.  Miami  Herald  . 2.011,171 

5.  Salt  Lake  City  Tribune . 1,919,240 


that  no  other  advertising  medium  today  can  match  the 
exciting,  product  -  moving  impati  of  ROP  Color  in 
the  big  metropolitan  newspaper.  No  other  medium  reg¬ 
isters  your  advertising  message  so  deeply,  so  clearly,  so 
memorably  with  so  many  people  in  the  big  retail  centers. 


For  experienced  counsel  on  newspaper  color, 

caU  ROP  COLOR  SERVICE, 
BRoadway  1-6000,  Milwaukee 

If  you  have  any  (]uestiom  or  problems  concerning  the  use  of 
newspaper  color  advertising,  check  with  us  before  undertaking 
prixiuction.  We  iiiav  be  able  to  help  with  practical  examples 
('all  BRoadwav  1-6000  in  Milwaukee  and  we  will  arrange  a 
visit  frcHii  your  nearest  Journal  representative.  He  will  show 
\*>u  how  llie  journal's  nation-wide  ROP  COLOR  SERV'IC’R 
ruts  color  advertising  costs  through  a  l  entralized  color  plate 
pool.  At  the  same  time  this  servKe  extends  your  advertising 
schtxlule  through  the  cooperation  of  local  newspapers,  retailers 
and  distributors. 


THE  MILWAUKEE  JOURNAL 

America's  Most  Colorful  Newspaper 


Member  of  Million  Market  Newspapers.  Inc. 

.W.*e  )‘of(  Chit  ago  Pftroit  Ixn  AneeUt  San  Francisco 


Daily  Newspapers  offering  ROP  color:  rates  and  data — Cont'd. 

Compiled  by  Lake  Shore  Electrotype  Company,  Chicago,  March  1961 


Days  Cloiini  Numbtr 


3  Colors 

34:olor 

2  Colors 

2-Color 

1  Color 

1-Color 

of  Week 

Publ. 

Standard 

Mix 

days  for 

Progs 

Can 

5tk 

and  Black 

extra 

and  Black 

extra 

and  Black 

extra 

Volume 

Color  is 

Tabloid 

Process 

Special 

Material 

and 

Patch 

Cyl. 

Min.  Silt 

charge 

Min.  Size 

charge 

Min.  Size 

chvge 

Discounts 

Available 

Suppl. 

Ink 

Ink 

Pg.-Partial 

Proofs 

MaU 

Avail. 

PENNSYLVANIA 


Allentown  Call-Chronicle 

Page 

$300 

Page 

$225 

1000 

$125 

Yes 

All 

No 

Yes 

Yrs 

6-6 

l-t 

No 

No 

Altoona  Mirror 

Page 

55% 

Page 

45% 

1000 

35% 

No 

All 

No 

Yes 

Yes 

3-3 

3-3 

No 

No 

Beaver  County  Times 

1000 

$130 

$80 

No 

.All 

Yes 

Yes 

No 

No 

No 

Beaver  Beaver  Falls  News-Tribune 

1000 

25% 

■iSRiiVKa 

Yes 

Yes 

7-7 

2-2 

Yes 

No 

Bethlehem  Globe  Times 

■liMiW 

35% 

All 

Yea 

No 

6-6 

2.2 

No 

Yes 

Bloomsbarg:  Press 

$50 

Yes 

MTT 

No 

Yes 

Yes 

2-7 

2-2 

No 

Yet 

Brownsville  Telegraph 

1000 

$70 

All 

No 

No 

3-3 

1-1 

No 

No 

Butler  Eagle 

1000 

■lim 

No 

All" 

No 

Yes 

Yes 

3-2 

1-1 

No 

No 

Carlisle  Sentinel 

None 

$50 

All 

No 

Yes 

3-3 

1-1 

Yes 

Yes 

Chambershurg  Public  Opinion 

$80 

All 

Yes 

Yes 

6-6 

2-2 

Yes 

Yes 

Charleroi-Monessen  Valley  Independent 

$75 

No 

All 

No 

Yes 

No 

4-4 

2-1 

No 

No 

Chester  Delaware  County  Times 

$95 

No 

All 

No 

Yes 

Yes 

4-4 

2-2 

Yes 

Yes 

Doylestown  Intelligencer 

$.035  li. 

Yes 

All 

No 

Yes 

Yes 

3-3 

1-1 

Yes 

Yes 

$50 

All 

Yes 

No 

4-4 

2-2 

No 

■■  No 

Raston  ELxpress 

No 

All 

Yes 

Yes 

4-4 

No 

No 

Ellwood  City  Ledger 

■IiIiIiM 

$85 

$55 

■liIiIiW 

$40 

No 

All 

No 

Yes 

Yes 

4-4 

1-1 

No 

No 

Erie  Times,  News 

1000 

$150 

■MiM 

$125 

Yes 

All 

Yes 

Yes 

Yes 

5-5 

2-3 

No 

No 

Greensburg  Tribune-Review 

Page 

$150 

Page 

$100 

None 

$50 

All  exM 

No 

Yes 

Yes 

S-S 

1-1 

No 

Yes 

Harrisburg  News,  Patriot 

Page 

$350 

Page 

$275 

1000 

$175 

Yes 

All 

Yes 

Yes 

Yes 

4-4 

1-2 

Yes 

No 

Hazleton  Standard-Sentinel 

1000 

$75 

No 

MWS 

No 

Yes 

No 

7-7 

2-2 

Yes 

No 

Homestead  Messenger 

1000 

$50 

MTW 

Yes 

No 

4-4 

2-2 

No 

No 

Huntingdon  News 

None 

$103 

None 

$84 

None 

$50 

No 

MTuFS 

No 

No 

No 

2-2 

1-1 

Yes 

No 

Jeannette  News-Dispatch 

None 

$50 

No 

MTWF 

No 

Yes 

No 

7-7 

1-1 

No 

No 

Johnstown  Tribune  Democrat 

1000 

$115 

No 

All 

Yes 

Yes 

Yes 

3-3 

2-2 

Yes 

No 

Lanca.ster  New  Era. 

Intdligencer  Journal 

Page 

$350 

1.500 

$250 

800 

$1.50 

Yes 

.All 

Yes 

Yes 

Yes 

7-7 

2-2 

No 

No 

Lansdale  North  Penn  Reporter 

1200 

$50 

No 

All 

No 

Yes 

No 

7-7 

2-2 

No 

Yes 

Latrobe  Bulletin 

Page 

$75 

1000 

$50 

600 

$25 

No 

All 

Yes 

No 

3-3 

1-1 

No 

No 

Lebanon  News 

None 

$100 

None 

$75 

None 

$50 

Yes 

All 

Yes 

Yes 

Yes 

3-3 

2-3 

No 

Yes 

Levittown  Times- 
Bristol  Courier 

1000 

$215 

1000 

$160 

1000 

$90 

.All 

Yes 

Yes 

Yes 

2-2 

1-1 

No 

No 

Lock  Haven  Express 

Page 

$50 

No 

All 

No 

Yes 

No 

4-4 

McKeesport  News 

1000 

50% 

1000 

40% 

1000 

25% 

All 

No 

Yes 

Yes 

4-4 

1-1 

Yes 

No 

Monongahela  Republican-Donora 
Herald-American 

1000 

$60 

1000 

$50 

AH 

Yes 

Yes 

7-7 

2-2 

No 

No 

New  Castle  News 

Page 

$150 

1000 

$120 

1000 

$80 

No 

All* 

Yes 

No 

No 

3-3 

2-2 

No 

No 

New  Kensington  Dispatch 

600 

$90 

All 

Yes 

Yes 

2-2 

4-1 

Yes 

Yes 

Norristown  Times-Herald 

1000 

$135 

1000 

$105 

1000 

$75 

No 

•All 

Yes 

Yes 

Yes 

5-5 

1-2 

Yes 

No 

Oil  City-Franklin  Derrick, 

News  Herald 

1000 

$100 

1000 

$65 

Yes 

All 

No 

Yes 

No 

2-2 

1-1 

No 

Yes 

Philadelphia  Bulletin 

Page 

$700* 

Page 

$700* 

1000 

$425* 

Yes 

All 

No 

Yes 

Yes 

10-10 

2-11 

No 

No 

Philadelphia  Inquirer 

Page 

$650» 

Page 

$650* 

lOon 

$47.5» 

Yes 

All 

Yes 

Yes 

Yes 

10-10 

2-6 

No 

No 

Philadelphia  News  (Tabloid) 

1000 

$240 

1000 

$240 

500 

$150 

Yes 

All 

No 

Yes 

No 

20-6 

1-3 

Yes 

No 

Phoenixville  Republican 

600 

$54.70 

MTWFS 

No 

Yes 

Yes 

2-2 

2-2 

Yes 

Yes 

Pittsburgh-Post-Gazette, 

_ Sun  Telegraph 

1000 

$475 

1000 

$375 

1000 

$275 

Yes 

All* 

Yes 

Yes 

Yes 

2-2 

1-2 

No 

No 

Pittsburgh  Press 

Page 

$500 

Page 

$400 

1000 

$300 

Yes 

AlP 

Yes 

Yes 

Yes 

S-3 

1-1 

No 

No 

_Pottstown  Mercury 

1000 

50% 

1000 

40% 

1000 

25% 

No 

.All 

Yes 

Yes 

No 

4-4 

1-1 

No 

Yes 

Pottsville  Republican 

560 

$75 

No 

MTuFS 

No 

Yes 

No 

3-3 

2-2 

No 

No 

Scranton  Times 

Page 

$300 

1000 

$225 

1000 

$150 

No 

MTTFS* 

Yes 

Yes 

Yes 

5-3 

3-3 

No 

No 

Scranton  Tribune- Scrantonian 

1000 

$225 

1000 

*175 

1000 

$125 

Yes 

All 

Yes 

Yes 

4-4 

2-2 

No 

No 

Sharon  Herald 

54  nv. 

*80 

All 

No 

Yes 

Yes 

5-5 

1-1 

Yes 

No 

State  College-Bellefonte 

Centre  Times 

None 

$125 

None 

$100 

None 

$50 

No 

AlP 

Yes 

Yes 

5-5 

2-2 

No 

No 

Stroudsburg  Record 

1000 

$50 

No 

All 

No 

Yes 

No 

6-6 

1-1 

Yes 

No 

Sunbury  Daily  Item 

1000 

$100 

1000 

$80 

MTWFS 

Tarentum  Valley  News 

54  tig. 

$50 

No 

All 

No 

Yes 

Yes 

5-3 

2-2 

No 

No 

Uniontown  Herald.  Standard 

1000 

$.05  li. 

Yes 

All 

No 

Yes 

No 

3-3 

1-1 

No 

No 

Warren  Times  Mirror 

54  pg. 

$50 

54  pv. 

$25 

No 

AlP 

No 

Yes 

No 

4-4 

No 

No 

Wa.shington  Observer  Reporter 

Page 

$180 

Page 

$120 

1000 

$60 

No 

All* 

No 

Yes 

No 

3-3 

3-1 

No 

Yes 

Waynesboro  Record-Herald 

1000 

$55 

No 

All 

No 

Yes 

Yes 

4-4 

1-1 

No 

No 

West  Chester  Tx>ca1  News 

1000 

$50 

All 

Yes 

Yes 

2-2 

2-1 

No 

No 

Wilkes-Barre  Record-  Times- 
Leader-News 

Page 

$500 

Page 

$400 

1000 

$300 

All 

Yes 

Yes 

3-3 

1-1 

Yes 

Yes 

Williamsport  Grit  (Tabloid) 

Pave 

$175 

Th 

Yes 

Yes 

Yes 

1-1 

No 

No 

York  Gazette  &  Daily 

1000 

$120 

.All 

Yes 

Yes 

3-3 

1-1 

No 

No 

PUERTO  RICO 
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Now,  The  Detroit  News  has  a  total  paid  circulation  of  737,415  weekdays  and  933,339  Sunday.*  In  the 
6-county  Retail  Trading  Area  where  its  circulation  is  concentrated,  The  News  reaches  4  of  every  5  homes  that 
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lation  at  a  minimum  milline  rate-$1.90  weekdays,  $1.66  Sunday-lowest  rate  in  the  nation's  five  largest  markets. 
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American  Weekly 
starts  people  talking 


"...WE  RECEIVED  NEARLY  8,000  LETTERS  WITHIN  ONE  WEEK  AFTER 
PUBLICATION  OF  THIS  AMERICAN  WEEKLY  ARTICLE!" 

says  Norman  Ginsberg,  President,  National  Design  Center,  Inc. 


“Today's  Perfect  House’’  appeared  in  the  January  22nd 
1961  issue  of  The  American  Weekly.  It  pictured,  in  color, 
the  rooms  of  an  ideal  house  designed  for  an  American  family 
earning  $7500.  a  year.  The  article  mentioned  in  passing 
The  National  Design  Center  which  planned  and  furnished 
the  house  jointly  with  the  National  Housing  Center. 

One  week  after  this  article  appeared,  nearly  8,000  in¬ 
quiries  from  builders,  architects,  city  managers,  designers, 
decorators  and  the  general  public  had  swamped  the  National 


Design  Center’s  offices.  Norman  Ginsberg,  in  comm^iting 
on  this  response,  said:  “Obviously,  The  American  Weekly 
knows  how  Americans  want  to  live— the  tremendous  reader 
response  to  Today’s  Perfect  House’  testifies  to  that!” 

The  American  Weekly  gets  action  because  it  speaks  in 
terms  people  understand  about  things  that  concern  them 
most.  It  is  the  pipeline  to  the  heart  of  America— concentrat¬ 
ing  86%  of  its  circulation  in  the  rich,  decision-making 
“A”  markets  and  contiguous  counties. 


BEST  READ  SUNDAY  MAGAZINE 

...and  the  most  resultful 


“OVER  1,472,000  READER  RESPONSES  IN  ONE  YEAR" 
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Marshfield  Herald 

1000 

$60 

No 

■All 

No 

Yes 

No 

2-2 

1-1 

No 

Yes 

Milwaukee  Journal 

10011 

$360 

1000 

$300 

1000 

$250 

Yes 

All 

Yes 

Yes 

Yes 

7-7 

2-4 

No 

No 

Milwaukee  Sentinel 

1000 

$275 

1000 

$225 

1000 

$175 

No 

All 

Yes 

Yes 

Yes 

3-3 

1-3 

No 

No 

Oshkosh  Northwestern 

1000 

$115 

1000 

$90 

1000 

$65 

No 

All 

No 

Yes 

No 

6-6 

1-2 

Yes 

No 

Racine  Journal-Times  Bulletin 

1000 

$115 

1000 

$103.50 

1000 

$92 

No 

All 

Yes 

No 

5-5 

2-2 

Yes 

Yes 

Shawano  Leader 

550 

$58.80 

500 

$55.19 

500 

$50.96 

All 

Yes 

Yes 

3-3 

1-2 

No 

Yes 

Sheboygan  Press 

1000 

$3or 

1000 

$265 

1000 

$240 

Yes 

All 

No 

Yes 

Yes 

7-7 

2-2 

Yes 

No 

Stevens  Point  Journal 

None 

No 

All 

No 

Yes 

No 

3-3 

Yes 

No 

Superior  Telegram 

1000 

$82.50 

1000 

$67.50 

1000 

$52.50 

AlP 

No 

Yes 

Yes 

3-3 

2-2 

Yes 

No 

Waukesha  Freeman 

1000 

$30 

No 

MTWTF 

No 

Yes 

A’es 

5-5 

2-2 

No 

No 

Wausau  Record-Herald 

None 

$105 

None 

$85 

None 

$50 

No 

•All 

V'es 

Yes 

Yes 

5-5 

2-2 

No 

No 

Wisconsin  Rapids  Tribune 

Page 

$100 

Page 

$80 

1000 

$60 

Yes 

All 

Yes 

Yes 

Yes 

5-5 

2-2 

Yes 

Yes 

WYOMING 


Casper  Tribune-Herald,  Star* 

1000 

33 ’4% 

MTW 

Yes 

Yes 

7-7 

2-2 

Yes 

No 

Cheyenne  Eagle,  State  Tribune  Page  75%  Page 

50% 

840 

33'^% 

All 

Yes 

Yes 

7-7 

2-2 

No 

Yes 

Laramie  Boomerang 

1000 

33^5% 

All 

Yes 

No 

2-2 

2-2 

No 

No 

Rawlins  Times  (Tabloid) 

1000 

$30 

All  ex.M 

Yes 

Yes 

3-3 

2-2 

Yes 

No 

Rock  Springs  Rocket 

1000 

$.03  li. 

All 

Yes 

No 

2-2 

2-1 

No 

No 

Sheridan  Press 

588 

33 '4% 

MTWFS 

No 

No 

2-2 

1-1 

No 

No 

Worland  Northern  Wyo,  News 
(Tabloid ) 

980 

33  >4% 

No  TWTFS  No 

No 

No 

3-3 

2-2 

No 

No 

CANADA 


ALBERTA 


Calgary  Albertan 

600 

$45 

600 

$33 

All 

Yes 

No _ 

V’es 

2-2 

3-2 

No 

No 

Calgary  Herald 

1000 

$.43  li. 

1000 

$.37  li. 

All 

Yes 

V’es 

“'4.4 

3-3 

No 

No 

Edmonton  Jcnimal 

1000 

$400  1000 

$300 

1000 

$200 

No 

.All 

No 

“"Yes 

V’es 

4-4 

2-2 

No 

No 

Lethbridge  Herald 

1000 

$0.05  li. 

No 

All 

No 

No_ 

No _ 

5-5 

1-2 

No 

No 

Medicine  Hat  News 

600 

$140  600 

$95 

600 

$50 

_ .All 

V’es 

V’es 

2-2 _ 

_ 4-2 _ 

Yes 

No 

BRITISH  COLUMBIA 

Kamloops  Sentinel 

600 

$125 

600 

$75 

All 

7-7 

2-2 

Kelowna  Courier 

600 

$75 

All 

"YeT" 

“No 

7-7 

2-2 

_ _ 

Nanaimo  Free  Press 

600" 

$175  600 

$125 

600 

$75 

All 

_Yes_ 

No 

7-7 

2-2 

No 

No 

Nelson  News 

600 

$95 

600 

$50 

No 

A1J_ 

No 

V’es 

No _ 

4^4 

1-2 

No 

No 

New  Westminster  British 

No 

Columbian 

600 

$50 

Yes 

All 

No 

No _ 

V’es 

3-3 

1-1 

No 

Trail  Times 

600 

$40 

No 

All 

No 

Yes 

No 

7-7 

1-1 

No 

Yes 

Vancouver  Sun  and  Province 

None 

75%  None 

50% 

None 

35% 

No 

.•All 

No 

““Yes 

Yes 

3-3 

1-3 

_ No _ 

No 

Victoria  Colonist,  Times 

1000“ 

$.21  li  1000 

$.16  li. 

1000 

$.11  li. 

No 

All 

Yes 

Yes 

^es 

4-4 

1-3 

No 

No 

MANITOBA 

Portage  Graphic 

280 

$30 

No 

All 

Yes_ 

Yes 

No 

1-1 

1-1 

No 

No 

Winnipeg  Free  Press 

M0“" 

$.67  li.  600 

$.58  li. 

600 

$T49  li. 

No 

.All 

V’es 

V’es 

Yes 

1-2 

2-2 

No 

Yes 

Winnipeg  Tribune 

1000 

$.22  li.  1000 

$.16  li. 

600 

$.09  li. 

No 

All 

V'es 

_Yes_ 

Yes 

2-2 

1-3 

No 

No 

(1)  2  &  3  colors  ex  Th. 

(2) 

2  &  3  colors  ex  MWF  (3)  Star  (Tabloid) 
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AT  HIGH  SPEEDS, 
CROSFIELD  COHTROLS 
THIHK  AHEAD, 


Offlclil  U.S.  Air  Foret  Photo 


m  ||B  Now,  web  fed  printers  can  enjoy  perfect 

®  color  register  throughout  the  entire  run 

from  start-up  to  shut  down  with  Crosfield  Electronics'  Color  Register  Control. 
Unlike  other  controls  which  can  only  correct  for  what  has  happened,  Crosfield’s 
controls  compute  predicted  errors  and  counteract 
them.  The  result-perfect  register  throughout  the  run. 


CROSFIELD  ELECTRONICS,  INC./^t 


New  Ysrk  Aveme,  Westbery,  Loig  Islaad,  N.  Y.' 


Daily  Newspapers  offering  ROP  color:  rates  and  data — Cont'd. 

Compiled  by  Lake  Shore  Electrotype  Company,  Chicago,  March  1961 


3  Colors 
and  Black 
Min.  Size 

3Color 

extra 

charge 

2  Colors 
and  Black 
Min.  Size 

2-Color 

extra 

charge 

1  Color 
and  Black 
Min.  Size 

1-Color 

extra 

charge 

Volume 

Discounts 

of  Week 
Color  it 
Available 

Publ. 

Tabloid 

Suppl. 

Standard 

Process 

Ink 

Mix 

Special 

Ink 

days  for 
Material 
Pg.-Partial 

Progs 

and 

Proofs 

Can 

Patch 

Mats 

Sth 

Cyl. 

Avail. 

NEW  BRUNSWICK 

Frederickton  Gleaner 

54  pg. 

$90 

54  PH- 

$45 

54  pg. 

$30 

No 

All 

No 

Yes 

Yes 

2-2 

1-1 

No 

No 

Mwicton  Times  Transcript 

600 

$50 

MTuF 

Yes 

Yes 

Saint  John  Telegraph-Journal, 

Times-Globe 

600 

$50 

MTuF 

Yes 

Yes  ; 

NEWFOUNDLAND 

Comer  Brook  Western  Star 

600 

$50 

AH' 

Yes 

Yes 

St.  John’s  News 

600 

$22.50 

All 

St.  John^s  Telegram 

600  $100  600 

$50 

All 

Yes 

No  4-4 

No  4-4 

7-7 


PRINCE  EDWARD  ISLAND 

Charlottetown  Guardian  Patriot 

QUEBEC 

Chicoutimi  LeProgres 
du  Saguenay 

Granby  LaVoix  de  L’Est _ 

Montreal  Gazette 


Montreal  Le  Devoi  r 
Montreal  Matin 
Quebec  Chronicle-Telegraph 


Quebec  L’ Action  Catholique 


Suebec  LeSoleil 
^’Evenement-J  oumal 


1- 3  No  Yet 

2- 2 


1-1  Yes  Yes 


All 

All 

All  ; 


AU 

All 

All  ex  Wed. 


MTWFS» 


(1)  ex  Wed.  (2)  2  &  3  colors  subject  to  approval  W  &  Th.  (3)  3  colors  ex  Wed.  Th,  (4)  2  &  3  Colors  ex  Sat. 

(S)  3  colors  Mon.  only;  2  colors  Mon.  Tues.  (6)  2  colors  Mon.  Tues.  Fri.  Sat.  (7)  2  colors  ex  Thurs.  &  Sat.  (8)  2  colors  ex  Wed. 
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leaps  ahead  in  ROP  Color  linage.  In  1959  linage 

was  up  35%  over  1958!  In  1960  it  jumped  another  34%! 

And  ’61  is  starting  off  to  be  a  bigger-than-ever  year  for  color  ads. 
Yes,  The  Pontiac  Press  is  running  away  with  color:  ’ 


AND  WE’RE  RUNNING  AWAY 
WITH  COVERAGE  TOO! 

•  76%  of  all  households  in 
the  Pontiac  Market  take 
The  Pontiac  Press 


LOOK  AT  THE  TRAIL  WE’RE  LEAVING: 


1957  . 312,304  lines 

1958  . 406,626  lines 

1959  . 550,787  lines 

1960  . 735,651  lines 


•  61%  of  Pontiac  households  take  only  The  Pontiac  Press 

•  98%  of  coverage  is  home  delivered 

For  colorful  coverage  of  the  Pontiac  area  and  Oakland  County, 
remember  the  colorful  leader  in  Michigan  . . .  remember  The  Pontiac  Press! 


THE  PONTIAC  PRESS 


PONTIAC,  MICHIGAN— Circulation  60,399— ABC,  Sept.  30,  1960 

Represented  by  Newspaper  Marketing  Associates  Scolaro,  Meeker  and  Scott  Division,  New  York,  Chicago,  Philadelphia,  Detroit 
Doyle  &  Hawley  Division,  IxM  Angeles  &  San  Francisco 


More  OFFSET  arrangements -one  t 


e  tailored  for  you 


New  Goss  offset  presses  are  rapidly 
proving  themselves  the  answer  to  a  great  variety 
of  printing  needs— maybe  yours.  Here’s  why: 

Between  the  new  Suburban®  and  the  brand- 
new  Urbanite  for  larger  papers,  we  can  make 
almost  50  cost-cutting  press  arrangements 
—equipment  truly  custom-fit  to  each  operation. 
We’re  doing  it  for  more  and  more  individual 
daily  papers,  weekly  papers,  groups  of  papers, 
commercial  printers— from  coast  to  coast.  Goss 
engineers  study  each  situation,  its  problems  and 
possibilities  .  .  .  then  carefully  plan  for  the 
present  with  an  eye  to  the  future. 

We’d  like  to  help  you,  too.  No  cost  or  obliga¬ 
tion  at  Goss.  Just  tell  us  about  your  current 
requirements,  number  of  publications  with  cir¬ 
culations,  normal  and  maximum  number  of 
pages  . . .  plans  for  changes  or  expansion,  use  of 
color . . .  and  anything  else  that  will  be  helpful. 

We’ll  show  you  the  extra  profits  possible  with 
Goss  offset  presses . . .  plus  the  reader  and  adver¬ 
tiser  benefits.  Then  we’ll  recommend  the  correct 
offset  press  and  equipment  for  you.  Get  in  touch 
with  Goss  soon. 


3  out  of  4  American  daily  newspapers 
are  printed  on  Goss  presses 


OMPANY 

CHICAGO  50,  ILLINOIS 
Specialists  in  newspaper,  magazine  and  roto  presses 


A  DIVISION  OF  MIEHLE-GOSS-DEXTER,  INC. 
The  leader  in  graphic  arts ...  engineering,  service 
and  manufacturing. ..industry-wide  and  world-wide 


Mayer  Combines  Color 
With  Company  Story 


By  George  A.  Brandenburg 


Chicago 

Oscar  Mayer  &  Co.,  producer 
of  brand  name  sausage  and 
smoked  meat  products,  has  made 
good  use  of  newspaper  ROP 
color  ads  for  “deep  sell,”  achiev¬ 
ing  depth  in  coverage,  frequency 
and  impression. 

Its  latest  development  is  the 
combining  of  four-color  appetite 
appeal  with  black-and-white  il¬ 
lustration  and  institutional  mes¬ 
sage  to  further  the  sale  of  its 
products  and  to  give  a  sharper 
“image”  of  the  company  itself. 

Has  Family  Tradition 

“The  latest  addition  to  our 
advertising  format  is  based  on 
two  facts  which  we  think  have 
been  important  in  the  progress 
and  development  of  Oscar  Mayer 
&  Co.,”  explained  William  B. 
Walrath,  Jr.,  advertising  man¬ 
ager. 

“(1)  The  name  of  the  com¬ 
pany  is  a  man’s  name — it’s  not 
the  ‘Mayer  Meat  Corporation’ — 
and  there  is  still  a  family  which 
is  extremely  active  in  the  busi¬ 
ness  by  the  name  of  Oscar 
Mayer;  (2)  the  company,  unlike 
many  others  in  the  industry, 
specializes  in  the  production  of 
sausage  and  smok^  meat  prod¬ 
ucts.” 

It  seemed  logical  to  include 
these  personal  elements  in  the 
Mayer  color  ads  for  1961,  along 
with  the  basic,  four-color  appe¬ 
tite-appealing  illustrations  of 
Oscar  Mayer  products  in  use. 

Credits  JWT’s  Creativity 

Mr.  Walrath  is  quick  to  give 
full  credit  to  the  efforts  of  their 
advertising  agency,  J.  Walter 
Thompson  Co.,  Chicago,  for 
doing  an  excellent  creative  job 
in  the  conception  and  execution 
of  these  innovations  in  the  Os¬ 
car  Mayer  newspaper  ROP  color 
advertising  presentations  for 
1961. 

“We  feel  that  this  has  been 
worked  out  very  well — ^much  bet¬ 
ter  in  fact  than  I  would  have 
thought  possible  before  seeing 
the  fine  creative  job  done  by  the 
agency,”  Mr.  Walrath  told  E&P. 

“Copy  research,  which  was 
done  before  we  came  to  a  final 
decision  on  this,  also  indicated 
that  this  form  was  very  effec¬ 
tive  in  communicating  the  vari¬ 
ous  ideas  incorporated.” 

Tells  Wiener  Tree  Story 

First  ad  in  the  new  color 
series  contains  a  headline  ask¬ 


ing:  “Have  You  Ever  Seen  a 
Wiener  Tree?”  (see  cut).  While 
the  dominant  element  of  this  ad 
is  still  the  four-color  food-serv¬ 
ing  illustration  featuring  Oscar 
Mayer  Wieners,  the  black-and- 
white  news-type  picture  at  the 
top  of  the  ad  shows  Oscar 
Mayer,  Jr.,  president  of  the 
company,  inspecting  a  “tree”  of 
wieners  just  out  of  the  smoke 
house.  The  copy  states: 

“Have  You  Ever  Seen  a 
‘Wiener  Tree’  . .  . 

“That’s  what  this  rack  is 
called.  Oscar  Mayer  Wieners  are 
strung  here  to  cool  as  they  come 
from  the  smoke  oven.  They’ve 
been  completely  cooked,  and  now 
the  skins  will  be  removed  so 
you  can  eat  every  bite  without 
waste  or  fuss.  We  think  our 
wieners  taste  better  than  any 
other  kind  because  they  are  a 
specialty  with  us,  not  a  sideline. 
We  use  only  good  lean  meat 
and  the  finest,  mildest  season¬ 
ings.  And  we  watch  over  every 
step  as  carefully  as  the  first  Os¬ 
car  Mayer  who  founded  our 
company  back  in  1883.” 

Ties  In  With  Product 

Below  is  the  four-color  illus¬ 
tration  with  the  tie-in  phrases: 
“A  Tradition  of  Quality  .  .  . 
From  Our  Family  to  Yours.” 

Another  ad  begins:  “Our 
Spice  Room  Holds  a  Lot  of 
Family  Treasures”  and  the  copy 
reads: 

“Instead  of  a  spice  shelf  like 
the  one  in  your  kitchen,  we  have 
huge  rooms  filled  witJi  26  differ¬ 
ent  kinds  of  natural  seasonings 
from  14  different  countries.  A 
treasure!  But  the  real  treasure, 
as  we  see  it,  is  what  we’ve 
learned  about  spices:  how  to  buy 
the  purest  and  freshest;  how  to 
blend  them;  how  to  use  them 
with  restraint  so  we  have  just 
the  right  amount  of  the  spices 
to  bring  out  the  true  flavor  of 
the  fine  meat  we  use  in  our 
products.  This  is  knowledge  we 
guard  like  a  family  treasure  .  .  . 
because  that’s  what  it  is!” 

Plan  Product  Promotions 

Many  other  natural,  true-to- 
life  situations  will  be  developed 
for  Oscar  Mayer  color  ads  in 
this  series,  situations  involving 
product  research,  quality  con¬ 
trol,  consumer  service,  etc.  These 
ads  will  be  interspersed  through¬ 
out  the  year  with  “product  pro¬ 
motion”  ads  desig^ned  to  tie  in 
with  and  aug^nent  periodic  Os¬ 


car  Mayer  promotional  cam¬ 
paigns. 

“This  is  our  concept  of  ‘deep 
sell’  as  applied  to  Oscar  Mayer 
advertising,”  explained  Mr.  Wal¬ 
rath.  “We  hope  and  expect  that 
it  will  communicate  ideas  that 
are  important  to  our  prospective 
customers.  Results  of  market 
research  pre-tests  indicate  that 
it  will  be  effective  in  all  areas, 
but  research  findings  from  new 
markets,  where  Oscar  Mayer  & 
Co.,  has  not  been  known,  indi¬ 
cate  that  this  approach  will  be 
specifically  effective  in  introduc¬ 
ing  our  company  and  our  prod¬ 
ucts  to  the  public  —  and  estab¬ 
lishing  brand  acceptance  more 
rapidly  and  more  effectively 
than  before.” 

Oscar  Mayer  &  Co.,  dates  back 
to  1883,  when  two  brothers 
opened  a  neighborhood  meat 
market  in  Chicago.  The  firm  has 
a  rich  and  continuing  family 
tradition.  Distribution  of  the 
company’s  meat  products,  how¬ 
ever,  was  confined  to  the  Chicagro 
area  until  1919,  when  a  small 
slaughtering  plant  in  Madison, 
Wis.,  was  acouired.  This  was 
the  extent  of  the  comnanv’s  fa¬ 
cilities  until  the  post-World  War 
II  era,  when  additional  plant 
facilities  were  acquired  in  Dav¬ 
enport,  la.,  Philadelphia  and 
Los  Angeles,  and  more  recently 
branch  distribution  centers  in 
Atlanta,  San  Francisco,  Tampa, 
Dallas  and  other  areas. 

Seek  Brand  Identifiration 

Oscar  Mayer  &  Co.,  has  had 
to  establish  brand  identification 
in  the  face  of  a  historic  factor 
that  in  the  past  sausage  prod¬ 
ucts,  as  well  as  bacon  and  other 
smoked  meats,  were  sold  un¬ 
packaged.  not  brand-identified, 
as  practically  all  fresh  meat 
still  is.  Oscar  Mayer  first  intro¬ 
duced  “Katridg-Pak”  wieners — 
and  later,  other  sausage  items — 
to  the  retail  meat  dealers,  and 
through  him,  to  the  housewife, 
identified  as  Oscar  Mayer  prod¬ 
ucts. 

'Two  other  packaging  develop¬ 
ments  were  highly  sigpiificant: 
the  so-called  Saran-tube  pack¬ 
age  for  liver  sausage  and  other 
sandwich  spreads,  and  the  Slice- 
Pak  package  for  sliced  cold 
meats. 

In  recent  years,  Oscar  Mayer 
has  entered  metropolitan  mar¬ 
kets  as  a  newcomer.  In  each 
case,  however,  the  company 
found  that  an  intensive  sch^ule 
of  four-color  daily  newspaper 
ads — nine  to  12  or  more  inser¬ 
tions  annually  —  with  supple¬ 
mentary  schedules  in  color  or 
black  -  and  -  white  in  outlying 
communities  invariably  did  the 
trick  from  a  sales  standpoint. 
Newspaper  ads  were  supple¬ 
ment^  with  television  spots, 
which  were  aimed  primarily  at 


OSCAR  MAVER^  WIENERS 


the  children  and  featured  the 
firm’s  appealing  promotional 
personality,  “Little  Oscar,  the 
World’s  Smallest  Chef.” 

Cain  in  Brand  Preference 

Oscar  Mayer  is  always  eager 
to  learn  of  the  findings  of  vari¬ 
ous  brand  preference  studies 
conducted  by  newspapers  in  the 
marketing  areas  where  Mayer 
products  are  being  advertised 
and  sold. 

Typical  of  how  Oscar  Mayer 
has  forged  to  the  front  in  brand 
preference  is  shown  in  the 
San  Jose  (Calif.)  Mercury  & 
News  Consumer  Analysis,  dating 
back  to  19.'>8,  when  the  Oscar 
Mayer  advertising  began  in  San 
Jose  and  other  markets  in  the 
San  Francisco-Oakland  region. 
Here’s  how  the  San  Jose  study 
rated  the  Oscar  Mayer  products 
for  1958-.59-60  from  the  stand¬ 
point  of  brand  preference: 


Oscar 

Sliced 

Mayer 

Wieners 

Cold  Cuts 

1958 

2.4% 

1.9% 

1959 

22.0% 

19.0% 

1960 

28.2% 

25.6% 

Oscar  Mayer’s  1961  newspa¬ 
per  ads  will  appear  in  approxi¬ 
mately  45  papers,  including 
ROP  color  and  rotogravure  sup¬ 
plements. 

• 

‘First’  Coffee-Scented 
Ad  Qaimed  by  Nash 

Minneiapolis,  Minn. 

A  coffee  aroma  came  out  of 
a  full-page,  four-color  ROP  ad 
published  in  the  Minneapolis 
Star  and  Tribune  March  16-17. 

The  ad  featured  “Captain’s 
Fancy  Brown”  coffee,  a  premi- 
lun  blend  brand  by  Nash’s  Coffee 
Company  of  St.  Paul,  Minnesota. 
According  to  L.  J.  Clark,  Nash’s 
president,  it  was  the  first  time 
a  full-color  coffee  ad  for  news¬ 
papers  has  been  printed  with  a 
coffee-scented  ink. 

The  ink  was  developed  for 
Nash’s  by  a  New  York  firm — 
Fragrrance  Process  Co.  The  ad¬ 
vertising  agency  is  Campbell- 
Mithiun,  Miimeapolis. 
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FAIRCHILD 

news 


The  series  of  articles  on  Sears,  Roe-  ■ 
buck  &  G>.,  which  recently  appeared  I 
in  several  Fairchild  newspapers,  is 
being  reprinted  in  booklet  form  by 
Fairchild’s  Business  Book  Division. 
Entitled  "The  Story  of  Sears,  Roe^ 
buck,”  the  booklet  will  provide  a 
comprehensive  examination  of  the  j 
world’s  largest  retailer  of  general 
merchandise.  $2.3.5  a  copy.  j 


New  York  telecasts  on  Monday,  I 
Tuesday  and  Wednesday  of  this 
week  on  Channel  11,  featuring  news 
events  of  the  Institute  of  Radio  En-  I 
gineers  convention  at  the  Coliseum  | 
during  that  perio<l.  was  credited  to  ; 
ELECTRONIC  NEWS,  who  fur-' 
nished  the  news  material.  Programs  ; 
were  sponsored  by  International  Re¬ 
sistance  Co.  of  Philadelphia  and 
were  taped  for  showing  in  Philadel¬ 
phia  and  in  Los  Angeles. 


John  Vigil  has  been  appointed  Fair¬ 
child’s  Circulation  Field  Sales  Man¬ 
ager  for  the  West  Coast,  replacing 
Henry  Friedman  who  has  been 
transferred  to  the  East  Coast.  Mr. 
Vigil  was  formerly  on  the  circula¬ 
tion  sales  staff  in  Houston,  Tex. 


The  seventh  annual  Kelcey  Allen 
Award  will  be  given  to  Lee  Stras- 
berg,  head  of  the  .Actors  Studio 
famed  for  the  method  technique  of 
training  professional  actors.  The 
award  to  be  made  on  Apr.  3  at  a  i 
luncheon  meeting  at  Sardi’s  is  given  j 
each  year  in  memory  of  Kelcey  i 
.Allen,  the  late  drama  critic  of 
WOMEN’S  WEAR  DAILY. 


Art  Weinberg,  who  handles  radio 
coverage  in  the  Chicago  bureau  for 
HOME  FURNISHINGS  DAILY,  i 

will  deliver  a  series  of  five  lectures  i 
this  Spring  on  “The  Muckrakers  | 
and  .American  Change”  at  the  Uni¬ 
versity  of  Chicago.  His  lectures  will  ' 
be  based  on  his  forthc.oming  book 
of  that  name  and  will  discuss  several  ! 
of  the  leading  .American  publications  I 
and  authors  of  that  school  of  writ-  i 
ing.  Mr.  Weinberg  also  is  author 
of  the  Itook,  “.Attorney  for  the 
Damned.”  ! 


Fairchild  Publications  has  just  is-  { 
sued  its  Spring  1961  “Men’s  &  Boys’ 
Wear”  Directory,  containing  5,855  | 
resources  serving  this  industry.  The 
Spring  1%1  “Teens’,  Girls’,  Infants’,  i 
Children’s  &  Little  Boys’  Wear”  Di-  ' 
rectory  also  has  just  been  published.  ■ 
It  lists  6,350  resources  in  this  field. 

FAIRCHILD 
Publications,  Inc. 

7  East  12th  St.,  New  York,  N.  Y. 
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Dubois  Selected 
For  Torino  Lecture 

Acapulco,  Mexico 

Jules  Dubois,  Latin  American 
correspondent  for  the  Chicago 
Tribune,  and  chairman  of  the 
lAPA  Committee  on  Freedom  of 
the  Press,  has  Iteen  selected  to 
deliver  the  inaugural  lecture  in 
Buenos  Aires  for  a  special 
“Chair  in  Journalism”  estab¬ 
lished  in  memory  of  the  late 
David  Michel  Torino,  publisher 
of  El  Intransigente  of  Salta, 
Argentina. 

Establishment  of  the  Chair 
by  friends  of  Mr.  Torino’s  was 
announced  by  Dr.  Alberto 
Gainza  Paz,  editor  and  publisher 
of  La  Prensa,  Buenos  Aires.  Mr. 
Dubois  had  been  a  personal 
friend  of  Mr.  Torino  who  had 
l)een  persecuted  by  the  Peron 
dictatorship  and  who  received 
the  lAPA  “Hero  of  the  Freedom 
of  the  Press”  medal  for  his  fight 
against  that  regime. 

• 

J.  E'dw.\rd  Bing  —  from 
Burlingame  (Calif.)  Advance- 
Star  to  Chicago  (Ill.)  Tribune 
staff. 

*  *  * 

William  Sixty  Sr.,  Iwwling 
writer  on  the  Milwaukee  (Wis.) 
Journal  —  elected  to  American 
Bowling  Congress  Hall  of  Fame 
with  67  out  of  83  votes  cast  by 
members  of  the  Bowling  Writ¬ 
ers  Association. 

... 

David  Colwell  —  from  the 
Elyria  (0.)  Chronicle-Telegram 
to  the  Lancaster  (Pa.)  Intelli- 
gencer-Joumal  staff. 

... 

James  H.  Atkins  —  named 
president  and  treasurer  of  the 
Gastonia  (N.  C.)  Gazette  Pub¬ 
lishing  Co.;  Garland  Atkins, 
first  vicepresident  and  executive 
editor;  W.  R.  Upton,  secretary 
and  business  manger;  Ben  At¬ 
kins  Jr.,  vicepresident;  J.  W. 
Atkins,  publisher  and  chairman 
of  the  board. 

... 

Harold  F.  Ballew — resigned 


PLAQUE  of  the  Human  Relations 
Commission  is  presented  by  Mayor 
James  J.  Flynn  Jr.  to  Jack  Wigle, 
general  manager  of  the  Perth  Am¬ 
boy  (NJ.)  Evening  News,  for  the 
newspaper's  work  in  behalf  of  the 
ideals  of  brotherhood. 

as  managing  editor  of  the  St. 
Petersbrirg  (Fla.)  Independent 
after  10  years. 

... 

Jim  Reed,  former  editor  of 
the  Topeka  (Kans.)  Daily  Capi¬ 
tal  who  has  been  editor  of  AMA 
News  since  1958  —  now  also 
director  of  press  relations  for 
the  American  Medical  Associa¬ 
tion.  Ken  David,  formerly  with 
United  Press  and  newspapers 
in  Kansas  and  Oregon  —  to  the 
AMA  news  staff  as  executive 
editor. 

*  4(  i|c 

David  L.  Beaton  —  promoter! 
to  managing  editor  of  the  Hav¬ 
erhill  (Mass.)  Journal,  succeed¬ 
ing  Richard  Long  —  to  the 
iVcw  York  Times. 

... 

Louis  Kuszek  —  from  the 
Manchester  (N.  H.)  Union 

Leader  to  the  Haverhill  (Mass.) 
Journal  as  retail  advertising 
manager. 

... 

William  Welkowitz,  circu¬ 


lation  manager  since  1952  — 
named  circulation  director  of 
the  Hew  York  Hews.  He  lias 
been  with  the  News  organiza¬ 
tion  since  1926. 

... 

Ron  Gold  —  to  sports  staff 
of  the  Potcrson  (N.  J.)  Evening 
News. 

... 

John  F.  Buckley  —  from 
state  desk  to  sports  staff  of  the 
Worcester  (Mass.)  Evening  Ga¬ 
zette.  Richard  Lindi  —  from 
copy  desk  to  state  desk.  David 
A.  Mulholland  —  from  the 
Fitchburg  bureau  to  Gazette 
city  staff. 

... 

John  H.  Andrews  —  from 
the  .4thol  bureau  to  the  city 
staff  of  the  IVorccsfcr  (Mass.) 
Telegram. 

... 

Herbert  Cameron,  head  of 
the  tourist  serxdces  division  of 
the  Florida  Development  Com¬ 
mission  for  six  years  —  to  the 
staff  of  the  Tallahassee  (Fla.) 
Democrat.  He  was  previously 
with  the  Tampa  Tribune  for 
23  years. 

... 

Wiluam  Hay  —  from  news 
editor  to  managing  editor  of 
the  Lethbridge  (Alta.)  Herald, 
succeeding  Don  Pilling  — 
named  sports  editor  of  Radio 
Station  CHEC.  Mr.  Hay  joined 
the  Herald  in  1925. 

... 

Don  Seaver,  Charlotte 
(N.  C.)  Observer  staff  —  the 
Green  Eyeshade  Avrard  ($100) 
of  the  Atlanta  Chapter,  Sigma 
Delta  Chi,  for  a  series  about 
psychotic  children.  Jim  McEl- 
reath,  Marietta  (Ga.)  Journal 
police  reporter  —  honorable 
mention  for  exposing  a  pinball 
machine  racket. 

... 

Stewart  Newun,  publisher 
of  the  Wellington  (Kans.)  Daily 
News  —  elected  president  of 
Kansas  Press  Association. 

• 

Credit  Mgr.  Retires 

Chicago 

More  than  150  Chicago  Trib¬ 
une  employees  attended  a  dinner 
March  9  to  honor  Cecil  S.  Ho¬ 
garth,  credit  manager,  who  is 
retiring  after  48  years  with  the 
newspaper. 

• 

Schram  to  Chicago 

Laurence  G.  Schram,  assistant 
national  advertising  manager  of 
the  Grand  Rapids  (Mich.)  Press 
for  five  years,  has  joined  the 
Chicago  sales  office  of  Booth 
Newspapers,  Inc. 


Opinions  on  Public  Issues 

are  relatively  worthless  unless  they  are  based  on 
the  details  which  determine  judgment.  Those  de¬ 
tails,  in  perspective  and  indexed  for  use  under 
deadline,  are  objectively  summarized  in  current 
material  in  the  standard  news  research  services: 

EDITORIAL  RESEARCH  REPORTS 
CONGRESSIONAL  QUARTERLY  SERVICE 

1156  19tk  St.,  N.  W.,  Waskiagtoa  6,  D.  C.  Federal  8-4660 
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TRAVELERS  to  South  Amorlca  and 

West  Indies  aboard  the  T.  S. 

Bremen  recently  included  Mr.  and 

Mrs.  Edward  H.  Wallace.  He  is 

editor  of  the  Hanover  (Pa.)  Sun. 

Hugh  N.  Boyd,  publisher  of 
the  Sew  Brunswick  (N.  J.) 
Home  News  —  enrolled  in  the 
Exchan^  Club’s  Book  of  Golden 
Deeds  for  his  interest  in  civic 
development. 

m  *  * 

Ray  G.  Cooper,  secretary- 
manffer  of  the  Arkansas  Press 
Association  since  last  July  — 
resiprned. 

*  *  * 

Roijt:  Neill  —  from  the 
Cimrlotte  (N.  C.)  Observer  staff 
of  business  reporters  to  pub¬ 
lisher  of  the  Coral  Gables  (Fla.) 
Times,  a  weekly  owned  by  James 
L.  Knifirht,  publisher  of  the  Ob- 
ser\'er. 

*  *  a 

Tess  Greenup  —  to  the  staff 
of  the  Albuquerque  (N.  M.) 
Tribune. 

a  a  a 

Mac  Sebree  —  from  UPI 
Tulsa  bureau  manager  to  Okla¬ 
homa  state  manager  at  Okla¬ 


homa  City,  succeeding  Carter 
Bradley  —  now  chief  clerk  of 
the  Senate  Aeronautical  and 
Space  Sciences  Committee  in 
Washington. 

a  a  a 

Larry  Jennings,  a  former 
bureau  manager  for  the  Mem¬ 
phis  (Tenn.)  Commercial  Ap¬ 
peal  —  to  city  editor  of  the 
Sikeston  (Mo.)  Daily  Standard. 

a  a  a 

Clayton  Fritchey,  former 
New  Orleans  (La.)  Item  editor 
and  co-publisher  of  the  Arling¬ 
ton  Northern  Virginia  Sun  — 
to  UN  Ambassador  Adlai  Stev¬ 
enson’s  staff. 

a  a  a 

Robert  B.  Schoenkopf,  for¬ 
merly  a  department  and  special¬ 
ty  store  account  executive  on 
the  Detroit  (Mich.)  Times  — 
to  the  Hollywood  (Calif.)  Citi¬ 
zen-News  as  chain  and  depart¬ 
ment  store  advertising  manager. 
• 

4  Orlhamg  Press 
Directors  Resign 

London 

Four  of  the  nine  directors  of 
Odhams  Press,  which  is  being 
taken  over  by  the  Daily  Mirror 
group,  have  resigned  to  make 
way  for  four  Mirror  directors. 

■rhe  four  who  resigned  are: 
Alfred  Duncan;  Australian- 
born  William  Surrey  Dane; 
Harry  Ainsworth,  and  J.  S. 
Ruttle.  Their  successors  will  be 
Alex  McKay  and  H.  W.  Atkins, 
both  directors  of  Daily  Mirror 
Newspapers,  Ltd.  and  Fleetway 
Publications  Ltd;  Frank  Rogers, 
a  Mirror  director  and  S.  T.  F. 
Ryder,  joint  managing  director 
of  Kelly-Iliffe  Holdings  Ltd. 

In  addition  to  Sir  Christopher 
Chancellor,  Odhams  chairman, 
H.  L.  Gibson  and  C.  L.  Shard, 
joint  managing  directors  and 
C.  S.  Morris  and  G.  C.  Odhams 
retain  their  seats  on  the  board. 


UPI  Appointments 

Albany,  N.  Y. 

John  L.  Considine,  Albany  bu¬ 
reau  manager  for  United  Press 
International,  has  been  named 
assistant  to  New  York  State 
News  Manager  Kirtland  1.  King. 
His  former  duties  will  be  as¬ 
sumed  by  Garcin  Kaganowick, 
former  Newark  bureau  manager 
for  UPI,  who  will  become  New 
York  State  News  Editor. 

• 

Howard  M.  Wheeler — from 
circulation  manager  of  the  Palm 
Beach  (Fla.)  Post  Times  and 
Palm  Beach  Daily  News  to 
country  circulation  manager  of 
the  Mobile  (Ala.)  Press  Regis- 


Ed  Niciejewski  —  promoted 
from  the  staff  to  city  editor  of 
the  Rapid  City  (S.  Dak.)  Jour¬ 
nal,  succeeding  Jim  Kuehn,  pro¬ 
moted  to  managing  editor  re¬ 
cently. 

*  *  * 

Jack  Mullowney  of  LeSueur, 
Minn. — named  publisher  of  the 
Turin  Falls  (Idadio)  Times-News 
under  new  ownership. 

«  *  * 

Craig  C.  Vollmer — from  the 
staff  of  the  Benton  Harbor 
(Mich.)  News-Palladium  to 
managing  editor  of  the  South- 
bridge  (Mass.)  Evening  News. 

«  *  * 

Dick  Bowman — resigned  as 
police  reporter  on  the  Philadel¬ 
phia  (Pa.)  Daily  News  to  join 
the  San  Diego  (Calif.)  Morning 
Union  as  general  reporter. 

«  *  « 

June  Rea  —  resigned  as  a 
society  reporter  on  the  staff  of 
the  Philadelphia  (Pa.)  Inquirer. 

«  *  « 

Harry  Droste,  Philadelphia 
(Pa.)  Inquirer  police  reporter — 
recipient  of  the  Philadelphia 
Press  Association’s  Gold  Type¬ 
writer  award. 


Lee  Craig,  marine  editor  of 
the  Long  Beach  (Calif.)  Inde¬ 
pendent,  Press-Telegram  —  on 
leave  of  absence  to  serve  as 
press  liaison  officer  for  P&O 
Orient  Line,  British  steamship 
firm. 

«  «  * 

John  Dixon,  sports  writer  for 
the  Long  Beach  (Calif.)  Inde¬ 
pendent,  Press-Telegram — elect¬ 
ed  president  of  the  Southern 
California  Track  and  Field 
Writers  Association. 

*  *  « 

Frank  L.  Brown,  formerly 
editor  of  the  Sunnyvale  (Calif.) 

Daily  Standard  and  Mountain 
View  (Calif.)  Register  Leader 
and  later  with  the  San  Jose 
Mercury-News — named  assistant 
managing  editor  of  the  Middle- 
town  (Conn.)  Press.  Philip 
Gildersleeve  —  promoted  from 
city  editor  to  news  editor  of  the 
Press. 

«  *  * 

Joey  Kaye — from  advertising 
staff  of  the  Hartford  (Conn.) 
Courant  to  the  public  relations 
staff  of  Meadowline  Bowling 
Alleys,  Hartford.  j 

•  •  « 

Aaron  Epstein  —  from  the  j' 
Santa  Rosa  (Calif.)  Press 
Democrat  to  the  Sacramento 
(Calif.)  Bee  reportorial  staff. 

«  *  « 

John  L.  Gaffney,  formerly 
of  the  Haverhill  (Mass.)  Ga¬ 
zette  —  to  editor  of  the  weekly 
Thomaston  (Conn.)  Express, 
succeeding  Jack  Bishop  who 
has  joined  the  staff  of  the  Du¬ 
luth  (Minn.)  News-Tribune. 

*  *  * 

R.  J.  “Bob”  Foight,  former 
police  reporter,  Lima  (Ohio) 
Citizen  —  to  editor,  Wapakoneta 
(Ohio)  Daily  News. 

V  «  * 

Niles  Scull  Jr.,  former  re¬ 
porter  in  Little  Rock,  Ark.  — 
named  congressional  liaison  offi¬ 
cer,  Federal  Aviation  Agency. 


The  Best  Times 
Of  Each  Day 

FOR  FISHING 


SOLIJNAR  TABLES 

By  John  Alden  Knight 

Th*  bast  times  of  eoeh  day  for  fishinq  or#  colibratod  espoeially 
for  yoor  forritory  lo  fWs  uniqoo  foofare.  It  has  more  thoo  10  years 
of  pablicafion  ie  more  thae  100  newspapers. 

May  we  send  samples? 

THE  REGISTER  AND  TRIBUNE  SYNDICATE 

Des  Moines  480  Madison  Ave.,  N.Y.C. 


BREAD  OF  LIFE 

by  Rev.  A.  Purnell  Bailey 

Unlike  Joshua  at  Jericho,  Dr.  Bailey  does  not  use 
trumpets  and  a  shout — but  even  more  effectively  his  quiet, 
conscience-filled  voice  beams  out  messages  of  hope  and 
neighborliness  to  tumble  the  walls  of  separation  which 
surround  each  of  us. 


non-sectarian. 


Practical. 


90  words  daily. 


GENERAL  FEATURES  CORPORATION 


250  Park  Ave.,  New  York  17.  N.  Y. 


YUkoe  6-782S 


961 


editor  sc  PUBLISHER  for  March  25,  1961 


71 


sador  posted  on  the  flow  of  news 
and  deals  with  newsmen  repre¬ 
senting  newspapers,  magazines, 
television,  newsreels  and  the 
foreign  press. 

Now  and  again,  not  every 
member  of  the  world-wide  pi  ess 
likes  the  way  he  does  his 
job.  Unsuccessful  in  extracting 
favors  from  Mr.  Carpenter,  some 
of  them  resort  to  what  the  press 
secretary  called  “counter-pro¬ 
ductive”  measures.  They  get 
some  big  brass  to  use  threats  to 
try  and  get  something  done.  .Mr. 
Carpenter  said  “this  doesn’t 
always  produce  the  best  results,” 
and  that  the  practice  is  one  of 
the  really  few  pet  peeves  he  lias 
in  the  job. 

Always  Checking  Him 

“For  the  rest,  correspondents 
are  always  checking  us  and  we 
never  toss  them  off.  I  consider 
this  the  most  important  part  of 
my  job.  If  I  don’t  know  the 
answer  to  something,  I  have  to 
try  and  get  it.” 

Mr.  Carpenter  was  bom  in 
Mr.  Carpenter’s  job  keeps  Decherd,  Tenn.  His  parents  were 
pounce  on  it,  pick  it  up  as  fast  him  constantly  on  the  go.  He  both  school  teachers.  He  at- 
as  you  can.  You  never  know  who  accompanies  the  ambassador  to  tended  Emory  University  in 
partment  is  located  on  the  same  will  be  on  the  other  end  or  what  delegation  meetings  when  strat-  Atlanta  where  he  became  editor- 

_ ^  ; _  '•  j.  jn-chief  of  the  school  paper  and 

you.’  I’ve  always  remembered  to  luncheons  and  dinners  where  Emory  correspondent  for  the 

checks  publicity  arrange-  Atlanta  Georgian. 
ments;  to  General  Assembly  In  1928  he  joined  the  staff  of 
cocktail  parties  and  receptions  the  Georgian,  where  he  remained 
and  to  meetings,  conferences,  for  one  year  before  he  became 
luncheons  or  dinners  where  the  an  AP  reporter.  He  was  an  AP 
ambassador  delivers  speeches.  correspondent  at  the  UN  from 
When  he  can’t  provide  an  ad-  1946-1957. 


UN  Mission  Newsman 
In  ’Round- Clock  Job 


1957,  former  AP  correspondent  Phone  Grabber 

Francis  W.  Carpenter  has  “This  is  a  24-hour  a  day  job,” 
served  Ambassadors  Lodge,  he  related.  “When  big  stories 
Wadsworth  and  Stevenson  and  are  breaking  this  phone  reminds 
dealt  with  the  world  press  during  you  of  a  city  desk  phone.  It’s 
such  crises  as  civil  war  in  Laos;  always  ringing.  At  home,  cor- 
the  RB-47  and  U-2  plane  inci-  respondents  call  me  at  2,  3  or  4 
dents ;  Cuba’s  charge  of  aggres-  o’clock  in  the  morning.  But  that’s 
sion  against  the  U.  S.  and  the  all  part  of  the  job  here.  When 
extraordinary  heads  of  state  big  events  are  occurring  we 
gathering  at  the  UN  last  Sep-  don’t  worry  about  time  or  the 
tember.  length  of  the  work  day.  I’ve 

Since  last  July  11,  when  the  always  believed  that  reporters 
Congo  became  an  independent  ought  to  know  every  possible 
African  nation,  the  UN  has  been  thing  they  can  and  I  always  try 
in  a  state  of  turmoil  which  has  to  help  them  get  it,  consistent, 
constantly  kept  it  on  the  front  of  course,  with  national  security 
pages  of  newspapers  around  the  and  instructions  from  the  State 
globe.  What  is  it  like  to  be  in  Department. 

Mr.  Carpenter’s  shoes  during  “I  once  had  an  editor  who  told 
these  world-shaking  times.  me,  ‘When  that  phone  rings, 

At  the  U.  S.  Mission  in  New 
York,  the  press  secretary’s  de- 


Francis  W.  Carpenter 


floor  as  Ambassador  Adlai  great  story  he  may  have  for  egy  and  tactics  are  discussed 
Stevenson’s  office.  A  vigorous- 

looking  53,  the  press  secretary  that  advice  and  I  still  grab  for  he 
breezed  into  his  office  with  long,  the  phone.  ” 


them  as  quickly  as  possible.  In  Thieves  Take  Pulse^ 
the  Security  Council,  for  ex-  Along  with  Purse 
ample,  a  15-minute  speech  by 

the  ambassador  usually  is  ready  Baltimore 

for  correspondents  within  one  Two  thugs  who  demanded  that 
hour  or  before  the  council  meet-  Copyreader  Raymond  C.  E. 
ing  is  over.  Pryde  not  only  give  them  a 

match  but  light  their  cigarettes. 
Problem  with  Texts  knocked  him  down,  stood  on  one 

“Tiv.;,,  ankle  and  took  ....  his  pulse. 

This  IS  still  one  of  our  big-  Walkinir  after  dark  a  few 
gest  headaches,  however,”  Mr.  .i  ,  »  ^  .  ajt  o  ,in 

Carpenter  said.  “The  inability  to  “ocks  from  his  home,  Mr.  Pryde 

get  a  text  of  a  speech  in  ad-  Tk  r l 

vance.  We  know  correspondents  had  been  felled,  he  to  d  them; 

want  it,  but  the  UN  is  always  “Take  my  money  but  let  me  up. 

in  such  a  fluid  situation,  you  just  ^  .  .. 

can’t  go  into  a  meeting  with  a  ,  ^hug  said  he  d  see  ateut 
neat  little  speech  stuffed  into  Jat,  and  took  his  pulse  Then 

^  „T  u  *  ij  1  j  4.V,  one  held  a  knifepoint  to  Mr. 
“I  wish  we  could  lay  down  the  z:  .  ,  ,.  . 

text,  but  it’s  impossible.  Suppose  ® 

the  situation  suddenly  changes  , 

and  the  ambassador  finds  he  has  to  his  pulse,  they 

to  change  certain  passages  or  $12. 

omit  them  altogether.  But  if  • 

newsmen  have  an  advanced  text  Dakota  Edition 
their  newspaper  may  come  out 

later  and  say:  ‘The  ambassador  Bismarck,  N.  D. 

had  intended  to  say,’  this  or  The  Bismarck  Tribune  pub- 
that  and  then  we’re  in  trouble.”  lished  a  102-page  edition,  the 
The  press  secretary  must  also  largest  in  the  history  of  the 
keep  up  with  world  news  and  paper,  to  mark  the  100th  anni- 
study  State  Department  policy  versary  of  Dakota  Territory, 
as  reflected  in  instructions  to  created  by  President  James 
the  mission.  He  keeps  the  ambas-  Buchanan  on  March  2,  1861. 
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Men  who  determine  where  and 
when  to  introduce  new  products 
read  The  Wall  Street  Journal 


THE  WAU  STREET  JOURNAL 


published  at: 

NEW  YORK 
WASHINGTON,  D.C 
CHICOPEE  FALLS,  MASS. 

CHICAGO 
OEVELANO 
DAUAS 
SAN  FRANaSCO 


lulu’s’’ 
back! 


For  the  second  consecutive  year 
Berta  Mohr,  fashion  columnist  for 
the  Westchester-Rockland  Group 
newspapers,  received  a  “Lulu”  stat¬ 
uette  from  an  all  industry  organiza¬ 
tion  for  her  editorial  excellence. 

Berta  Mohr’s  popular  fashion  column, 
which  appears  three  times  a  week  in 
the  Westchester-Rockland  Group 
newspapers,  was  again  the  recipient 
of  the  national  fashion  award  from 
the  American  Institute  of  Men’s  and 
Boys’  Wear  and  the  National  Associ¬ 
ation  of  Retail  Clothiers  and  Furnish- 


Readers  of  the  Westchester-Rock¬ 
land  Group  newspapers  in  fashionable 
Westchester  and  Rockland  counties 
are  steady  and  attentive  subscribers 
to  their  local  daily  newspapers  for 
global,  national,  social,  community, 
civic  and  fashion  news,  which  is  im¬ 
portant  to  their  way  of  living. 


Westchester 


Westchester 

HMAIO  STATESMAN.  VONKEIS 
DAIIY  AIGUS.  MT  VEINON 
DAIIY  NEWS.  TA«»YTOWN 
DAILY  TIMES.  MAMARONECK 
CITIZEN  REGISTER.  OSSINING 
DAILY  ITEM.  PORT  CHESTER 
STANDARD-STAR.  NEW  ROCHELLE 
REPORTER  DISPATCH.  WHITE  PLAINS 

ArriLIATIO  WITH 

EVININO  STAt.  PEUSKUl 


Rockland 

Group 


Rockland 

JOURNAL-NEWS.  NYACR 


8  CHURCH  STREET  WHITE  PLAINS,  N.Y. 

REPRESENTED  NATIONALLY  BY  THE  KELLY-SMITH  CO, 


Jan.  Color 
Linage  Shows 
6.6%  Gain 

ROP  newspaper  color  linage 
for  January  1961  rocketed  to 
10,214,770  lines  to  score  a  6.6% 
gain  over  the  9,582,232  lines 
tallied  in  January  of  1960,  ac¬ 
cording  to  the  Hoe  Report  on 
ROP  Color  covering  some  400 
newspapers  in  140  cities  meas¬ 
ured  by  Media  Records,  Inc. 

The  632,538-line  increase 
marked  the  first  time  that  the 
January  total  ROP  color  figure 
has  gone  over  the  10,000,000- 
line  mark.  Total  color  linage  for 
the  year  1960  hit  177,548,837 
lines,  up  24,333,374  lines,  or 


15.9%,  over  1959  (E&P,  Feb.  18, 
page  29). 

‘First’  for  Retail 

According  to  the  Hoe  report 
for  January  1960,  retail  color 
was  up  5.9%  and  it,  too,  scored 
a  “first”  —  the  first  time  that 
January  has  totalled  more  than 
5,000,000  lines  of  retail  color. 
This  volume  —  5,025,578  lines 
—  was  about  25%  greater  than 
the  national  volume,  and  was 
279,870  lines  more  than  the 
January  1960  retail  color  total. 

General  color  linage  was  24% 
greater  than  in  1960  and  reached 
to  3,560,266  lines  in  January. 

The  serious  element  of  na¬ 
tional  color  linage,  the  Hoe  re¬ 
port  notes,  was  found  in  Auto¬ 
motive  which  was  almost  half 
(minus  48.9%)  its  January  1960 
volume.  “This,”  said  Hoe,  “was 
a  surprise  for  the  chart  figures 


show  that  all  Automotive  linage 
in  newspapers  showed  a  gain 
of  4.2%,  while  ROP  color  Auto¬ 
motive  was  down.  The  reason 
for  this  drop  came  about  be¬ 
cause  of  sch^ule  reductions  of 
a  few  accounts.” 

Top  Dailies  CJiange 

There  were  changes,  too,  in 
the  January  1961  line-up  of 
leading  newspapers  in  color. 
For  the  first  time  in  color  rec¬ 
ords  history  the  Milwaukee 
(Wis.)  Journal  slipped  from 
No.  1  spot  to  No.  2.  The  Los 
Angeles  (Calif.)  Times,  with 
271,478  color  lines,  took  over 
top  spot,  as  the  Milwaukee  Jour¬ 
nal,  with  192,121  lines,  dropped 
to  second  place.  The  New  Or¬ 
leans  (La.)  Times  -  Picayune 
moved  up  34  places  since  Janu¬ 
ary  1960  to  assume  No.  3  spot 
with  158,781  lines.  The  Miami 


(Fla.)  Herald  with  158,711 
lines,  and  the  Minneapolis 
(Minn.)  Star  &  Tribune  with 
158,126  lines,  were  in  fourth 
and  fifth  position  respectively. 

All  of  the  newspapers  in  the 
top  five  retail  leaders,  except 
the  Milwaukee  Journal  (down 
22.8%),  showed  up  with  sub-  ^ 
stantial  color  gains  in  January 
of  1961. 

Cigarets  with  602,267  lines, 
led  all  other  classes  of  advertis¬ 
ing. 

COLOR  STIIX  FAVORED 

According  to  Media  Records’ 
Ralph  Miter,  who  recently  com¬ 
plete  a  study  of  ROP  <olor 
growth  over  the  last  10-year 
period,  “the  figures  show  that 
ROP  color  is  still  regarded,  in 
spite  of  recession  talk,  customer 
sales  resistance,  and  shrinking 
advertising  budgets,  as  a  prime 
method  of  moving  the  nation’s 
goods  off  the  shelf  into  the  con¬ 
sumers’  hands.” 

January  1961  figures  now 
available  according  to  the  R. 
Hoe  Report  on  Color  showed 
that  ROP  color  for  January 
soared  over  the  10  million  line 
mark  for  the  first  time  in  his¬ 
tory  or  a  gain  of  plus  6.6%  over  j 
the  comparable  period  in  1960. 

In  comparison  black  and  white  1 
advertising  by  the  same  400 
newspapers  under  study  for  the 
same  period  showed  a  loss  of 
6.7%. 

According  to  Richard  E. 
Lewis,  vicepresident-sales  man¬ 
ager,  R.  Hoe  &  Co.,  Inc.,  “the 
10  year  figures  of  ROP  color 
growth  as  compared  to  blade 
and  white  advertising  growth 
clearly  indicate  that  advertisers 
all  over  the  country,  in  spite  of 
tougher  media  competition,  are 
depending  on  ROP  color  in 
newspapers  for  increased  sales 
in  a  buyer’s  market.” 

Final  Figures  for  the  10- 
year  period,  with  1951  shown 
as  a  basis  for  100%,  indicate: 

Color 

1951  100%  or  46,817,024  linei 

1952  105.2% 

1953  129.8% 

1954  148.7% 

1965  192.6% 

1956  233.5'r 

1967  244.3% 

1958  261.9% 

1959  327  3^5: 

1960  379.2%  or  177,584,837  linef 

Black  &  White 

1961  100%  3,040,446,137  lines 

1962  103.4% 

1953  108.3% 

1954  110% 

1966  118.8% 

1956  124.5% 

1967  122.8% 

1958  121.1% 

1969  128.6% 

1960  131.1%  3,982,027,404  lines 

The  10  year  growth  of  ROP 
color  showed  a  gain  of  130,731,- 
813  lines  or  a  thumping  279.2% 
over  the  year  1951  while  bladi 
and  white  advertising  showed 
a  gain  of  941,581,269  lines  or 
only  a  31%  gain  over  the  com¬ 
parable  10  year  period. 
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The  TULSA  WORLD  and'  THE  TULSA  TRIBUNE 


How  Apples  in  Color 
Bring  Home  Bacon 


The  Tulsa  World 
And 

The  Tulsa  Tribune 
Rank  High 
Among 
The  Notion’s 
Newspapers 
In  Both  The 
Quantity  And 
Quality  Of 
ROP  COLOR! 
Write 
For  Actual 
Somples 
Or  Ask  A 
Bronhom  Man. 


Chicago  tone  presentation,”  Mr.  Chester- 

Newspaper  color  advertising  ton  said, 
is  providing  the  promotional 
impetus  for  Patrick  Cudahy’s 
drive  to  secure  a  slice  of  the 
metropolitan  Chicago  meat  mar¬ 
ket. 

In  April  1959,  the  Milwaukee- 
area  meat  packer,  which  dis¬ 
tributes  its  products  in  32  states, 
aimed  its  promotional  guns  at 
the  Chicago  market,  through  an 
ROP  color  campaign  in  the 
Chicago  Tribune.  Today,  two 
years  and  some  20  color  ads 
later,  Patrick  Cudahy  products 
are  becoming  an  established 
Chicago  brand;  enjoying  in¬ 
creasing  sales;  and  distribution 
in  the  National,  Eagle  and  Red 
Owl  chains,  and  approximately 
400  independent  Chicago  gro¬ 
cery  outlets. 

2-Pha!ie  Program 

Cudahy’s  development  of  the 
Chicago  market  was  a  two-phase 
program,  which  initially  was  fo¬ 
cussed  on  the  northern  segment 
of  metropolitan  Chicago.  Using 
the  Tribune’s  selective  area  ad¬ 
vertising  plan,  Cudahy  began 
running  full-page  full-color  units 
in  April,  1959,  using  the  Tri¬ 
bune’s  neighborhood  news  edi¬ 
tions,  which  were  circulated  only 
in  the  north  and  northwest  city 
and  suburban  communities. 

Before  the  year  was  over, 

Cudahy  had  established  a  mar¬ 
keting  beachhead  in  the  north¬ 
ern  segment  of  Chicago,  and  ex¬ 
tended  its  color  campaign  to  the 
entire  city  and  suburban  circu¬ 
lation  of  the  Tribune,  in  an 
effort  to  build  market-wide  ac¬ 
ceptance  and  distribution  of  its 
products. 

During  1960,  the  firm  in-  impression  on  a  majority  of 
I  creased  its  advertising  and  pro-  readers  and  customers,  who 
motional  efforts,  placing  approx-  readily  associate  an  apple  illus- 
imately  43,000  lines  of  adver-  tration  with  Patrick  Cudahy 
tising  in  three  Chicago  news-  products. 

papers.  The  major  share  of  this  Most  of  the  advertisements  in 
budget  was  invested  in  some  the  Tribune  color  campaign 
24,000  lines  of  Tribune  ROP  feature  Patrick  Cudahy  bacon, 
color  advertising,  suppo^  by  reminding  readers  that  the  prod- 
color  and  black-and-white  ad-  uct  is  “smoked  with  sweet  apple- 
yertisements  in  the  News,  and  wood.”  Since  Patrick  Cudahy 
in  Chicago’s  American.  was  one  of  the  first  packers  to 

The  primary  emphasis  of  introduce  “flip  top”  packaging 
\  Patrick  Cudahy’s  Chicago  news-  for  its  bacon  and  sausage, 

!  paper  ROP  color  advertising  several  of  the  firm’s  Tribune  ads 
I  has  been  designed  to  increase  concentrated  on  promotion  of  the 
I  bacon  sales  in  the  area,  accord-  advantages  this  package  offered 
ing  to  Jerry  Chesterton,  adver-  to  homemakers.  'The  bacon  pack- 
tising  and  promotion  manager  age  is  still  featured  prominently 
for  the  Cudahy  firm.  “We  have  in  most  of  the  ads,  which  also 
found  newspaper  color  advertis-  include  smaller  illustrations  of 
ing  gets  greater  readership,  and  several  other  Patrick  Cudahy 
results  in  a  significantly  higher  products :  pork  sausage,  wieners, 
I  retention  value  than  a  mono-  and  delicatessen  meat. 
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MORNING 


SUNDAY 


•  EVENING 


PLATEMAKING 


automatic 


electronically  perfect...  % 
on  all  plate  materials... 
with,  a  Klischograph  electronic  engraver 


K-ISO  Klischograph  cuts  engraving  costs 
50-60%  at  Brooklyn  weekly.  The 
Canarsie  Courier  of  Brooklyn,  N.  Y.  in¬ 
stalled  a  K-150  Klischograph.  Result:  a 
50-60%  saving  on  engraving  costs  in  just 
three  months.  As  Co-Editor  Robert 
Samitz  puts  it:  “It  produces  high-quality 
engravings  at  low  cost.” 


Looking  to  offer  same-day  service,  get  on  press  faster  yet  save  on  engraving 
costs?  Install  a  compact,  space  saving  Klischograph  electronic  engraver. 

There’s  a  model  for  every  platemaking  need:  halftone  or  line,  single  or 
multi  color  with  under  color  removal  or  black  and  white,  even  combination 
plates.  The  12''x  16"  K-181,  for  example,  enlarges  or  reduces,  produces  a 
complete  set  of  8"  x  10"  color-corrected  plates  in  just  85  minutes;  the  10"  x  10" 
K-150,  6"  X  8"  black-and-white  halftone  plates  in  only  18. 

Easy  to  operate  —  simply  insert  copy  and  dial  desired  contrast  from  ex¬ 
clusive  complete  tonal  range.  You  can  reproduce  any  copy,  reflected  or  trans¬ 
parent,  engrave  on  copper,  zinc,  stereo  metal,  magnesium,  aluminum  and 
plastic  .  .  .  and  even  improve  on  original  copy.  Makes  offset  negatives,  too. 

Think  of  it— no  more  headaches  with  lost  engravings,  late  deliveries,  extra 
charges.  You  control  the  operation  from  copy  to  finished  plate. 

For  high-quality  engravings  faster,  at  production-savings  you’d  think 
impossible,  look  into  Klischograph  electronic  engraving.  Write  today  for 
complete  information. 


KLISCHOGRAPH  electronic  engravers 

"KiM.ti1ew.9rof" 

ELECTRONIC  ENGRAVERS;  K-150,  K-151,  K-181,  S-240 


Headqvarlert  for  the  finest  in: 

OFFSET  PRESSES:  Champion,  Jewel,  Pearl 
OFFSET  PROOF  PRESSES:  Mailander  “A", 
Part*  and  service  centers  throughout  the  U.  S. 


Distributed  in  the  U.  S.  exclusively  by: 

80  Varick  Street 
New  York  13,  N.  Y. 


hh=i\/i 

CORPOtUATION 


General  Soles  Agent:  Consolidated  International  Equipment  &  Supply  Co.,  Chicage,  III. 

Autheriied  dealers;  East  Coast:  Ernest  Payne  Corporation,  New  York/Phlladelphla: 
Foster  Type,  Philadelphia,  P*./Georsia:  Southeastern  Printers  Supply  Corporation, 
Atianta,  G»./Indiana:  Printing  Equipment  Division,  Automatic  Saw  Company,  Indian¬ 
apolis,  Indians./Southwert;  Klischograph  Southwest,  Dublin,  Texas./Denver:  A.  E. 
Heinsohn  Printing  Machinery  &  Supplies,  Denver,  Colo./fVest  Coast:  Graphic  Arts 
Equipment  A  Supply  Company,  Los  Angeles,  San  Francisco,  SeatUe,  and  PorUand. 


FIVE  LEADING  RETAIL  ADVERTISERS 
IN 

ROP  COLOR  ADVERTISING 
IN  EACH  OF 

THE  HRST  FIVE  LEADING  RETAIL  ROP  COLOR  NEWSPAPERS 

Raeford  Worsted  Co.,  a  divi- 
LINAGE  sion  of  Burlington  Industries,  is 
planning  an  extensive  color  cam- 
252,950  paign  in  newspapers  in  April 
166,039  and  May  in  behalf  of  “Raeford 
*55,527  2/80’s”  men’s  tropical  suits,  ac- 

Inn'^oo  cording  to  Bureau  of  Advertis- 
ing,  ANPA. 

TTie  two-color  ads  will  appear 
395,213  in  46  newspapers  in  43  major 
7^a'oo7  I’f'^irkets  throughout  the  country. 
180  710  Black-and-white  copy  will  also 
102  539  used,  in  markets  where  ROP 
color  is  not  available.  Size  of 
the  ads  is  1,750  lines — 250  lines 
seven  columns.  Insertions  will 
190490  timed  seasonally  for  each 
155  040  uiarket,  starting  April  5  and 
!ll7l600  ending  May  22. 

Henry  Bach  Associates,  Inc., 
oco  ann  Ncw  York,  is  the  agency  on  the 
1 75  796  account. 

131  605  unusual  feature  of  the 

!  101,406  copy  is  the  use  of  a  chart  show- 
.  63,700  ing  “sizzle  days”  in  the  April- 
August  season.  The  chart  will 
350  905  market,  thus  pro- 

25 1  !o34  viding  localization  and  facilitat- 
821864  ing  retailer  tie-in  advertising. 
72,525  “Sizzle  days”  are  described  in 


Raeford  Schedules 
Local  Color  Ads 


CLASSIFICATION 

DALLAS  NEWS— M  &  S 

Wyatt . Grocers  (Chain) 

Neiman-Marcus . Dept.  Stores  .... 

Sanger's  . Dept.  Stores  . . . . 

Titches . Dept.  Stores  . . . . 

Harris  &  Co . Dept.  Stores  . . . . 

FORT  WORTH  STAR-TELEGRAM— E  &  S 

Davis,  A.  L.  Food  Stores . Grocers  (Ind.)  .  . . 

Buddies  Super  Markets  . Grocers  (Chain)  . 

Wyatt  . Grocers  (Chain)  . 

Leonard's  . Dept.  Stores . 

Cox's . Dept.  Stores . 

MILWAUKEE  JOURNAL— E  &  S 

Krambo  Food  Stores . 

Red  Owl  Food  Stores . 

Gimbel's . 

Schuster's . 

Cardinel  Food  Stores . 

NASHVILLE  TENNESSEAN— M  &  S 

Hill,  H.  G.  Stores . Grocers  (Chain) 

Kroger's  . Grocers  (Chain) 

Harvey  &  Co . Dept.  Stores  . . . 

Cain-Sloan  Co . Dept.  Stores  . . . 

Cooper  &  Martin  . Grocers  (Ind.)  . 

SALT  LAKE  CITY  TRIBUNE— M  &  S 

Grand  Central . 

Albertson's . 

South  East  Furniture 

ZCMI  . 

Sears,  Roebuck  &  Co. 


Grocers  (Chain) 
Grocers  (Chain) 
Dept.  Stores  . . . 
Dept.  Stores  . . . 
Grocers  (Ind.)  . 


Grocers  (Chain) 
Grocers  (Ind.)  . 
Furn.  &  Hsid.  .  . 
Dept.  Stores  . . . 
Dept.  Stores  .  . 


NORTH  CAROLINA'S 


NEWSPAPERS 

North  Carolina’s  most  complete  color 
facilities!  Spot,  screen,  or  4  color, 
any  day  of  the  week. 


ADA  ROP  Color  Page  S’®!  *  2 

Goes  to  Food  Eds  p  ^ 

Chicago  2  2 

“Delicate  as  Spring”  is  the  -  --m  w>h  2* 

heading  of  a  full  color  release  roH  —  S 

being  made  available  to  the  food  5  — 

editors  of  nearly  500  newspa-  ^  ^  ^ 

pers  throughout  the  United  „  n  o  *  ^ 

States  by  American  Dairy  As-  g“!  3SS  o  §  cwSC  S  ^ 

sociation  through  the  facilities  1  I  «  '?>  —  3 

of  Sta-Hi  Color  Service,  Fuller-  «■- <=!<=> 

ton,  Calif.  o  2 

The  full-page  release  includes 
two  color  pictures  and  features  -op  p. 

a  group  of  new  cheesecake  and  mI  o  ^ 

cheese  souffle  recipes.  Food  edi-  ^ 

tors  may  use  either  or  both  pic-  ^ 

tures,  arranged  to  suit  their  own  ,.>  T 

page  layout  preferences,  with  Sg'gS'S'ois'g's'S  w2owo  j 

direct-casting  Sta-Hi  Colormats  SS-«*Mb-«--Sb-»  5«o°>  S 

being  supplied  to  meet  the  me-  SSoSSod^xSm®  ^  2 

chanical  specifications  of  each  '£i 

newspaper.  h  C 

Preparation  of  the  release  -c2 

1  .1  m  CO  30  C«  ct  en  M M 

was  under  the  supervision  of 
Marguerite  Gustafson,  director 

of  ADA’s  Home  Economics  De-  ^ 

partment. 
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NORTH  CAROLINA'S 


MARKET 

Business  is  good  in  Winston-Salem. 
Example;  For  the  3-month  period  ending 
January  31,  1961,  automobile  sales  were 
up  19%  over  the  same  period  last  year! 
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Color  Food  Ads  Whet 
Appetite,  Build  Sales 

By  William  J.  Storm 


Philadelphia,  Pa. 

Rare,  juicy  standing  rib- 
poasts  .  .  .  sticky  cinnamon  buns 
heavy  with  raisins  .  .  .  crisp, 
brown  turkeys  ready  for  carv¬ 
ing  .  .  ,  these  are  just  a  few 
of  the  foods  featured  in  the 
series  of  full  page  prestige  ROP 
newspaper  color  ads  of  the 
American  Stores  Co.,  operators 
of  the  Acme  Markets. 

Acme,  located  here,  and  in 
seven  states  in  the  east,  is  rated 
fourth  among  the  national  food 
chains  and  is  Philadelphia’s 
largest  retailer.  The  790-link 


Acme  chain  is  comprised  mainly 
of  supermarkets.  A  merger  b^ 
tween  the  American  Stores  Com¬ 
pany  and  the  Alpha  Beta  Or¬ 
ganization  was  completed  early 
in  January  and  will  give  the 
chain  an  additional  50  stores  in 
California,  the  Alpha  Beta 
chain’s  scene  of  operations. 

Monthly  Insertions 

The  full-page  color  ads  have 
appeared  on  an  average  of  once- 
a-month  and  while  a  few  have 
appeared  throughout  the  mar¬ 
kets’  entire  trading  area,  for 


the  most  part  they  appear  in 
half-a-dozen  newspapers  in  the 
company’s  Philadelphia  zone 
only. 

Along  with  Acme’s  regular 
black-and-white  weekly  food  ads, 
the  ROP  specials  appear  in  the 
Philadelphia  Bulletin;  Wilming¬ 
ton  ( Dela. )  News-J  our  nal; 
Lancaster  (Pa.)  New  Era  and 
Journal;  Allentown  (Pa.)  Call- 
Chronicle;  Pottstown  (Pa.)  Mer¬ 
cury  and  the  Norristown  (Pa.) 
Times-Herald, 

Acme,  a  pioneer  in  the  use 
of  ROP  color,  is  the  largest  user 
of  color  at  the  retail  level  in 
this  area. 

In  make-up,  the  full-pagers 
run  the  gamut  from  artistic 
renderings  to  photography  and 
have  won  several  local  awards 
for  advertising  art. 

Copy,  art  and  make-up  is  co¬ 
ordinated  under  the  supervision 
of  John  Barr,  Acme’s  advertis¬ 


ing  manager  for  the  Philadel¬ 
phia  zone. 

The  full  color  ads  also  appear 
on  posters  on  subway  and  rail¬ 
road  platforms  and  in  blowups 
in  the  display  windows  of  the 
supermarkets. 

A  major  advantage  of  food  in 
full  color  is  appetite  appeal,  ac¬ 
cording  to  Mr.  Barr.  Meats  and 
crisp  produce  illustrated  in  color 
have  a  tremendous  mechandis- 
ing  advantage  over  the  same 
products  in  black  and  white. 

The  series  was  created  for 
reader  impact  and  prestige  and 
to  lift  the  featured  foods  from 
the  prosaic  of  black-and-white 
advertising,  Acme  officials  said. 

Besides  higher  readership,  the 
ads  create  an  appetite  desire 
that  results  in  increased  de¬ 
mand,  Mr.  Barr  added. 

These  product  -  institutional 
ads  highlight  Acme  brand  names 
only  and  the  series  has  been 


created  to  cover  each  of  the 
major  food  departments,  includ¬ 
ing  their  “L^caster”  private 
label  meats;  “Ideal”  groceries; 
“Ideal,”  “Wincrest”  and  “Asco” 
coffees;  “Lou  el  la”  butter; 
“Ideal”  ice  cream  and  “Virginia 
Lee”  baked  goods,  as  well  as  the 
produce,  dairy  and  sea  food  de¬ 
partments. 

Seasonal  Tliemes 

The  ads  feature  seasonal 
themes,  with  turkeys  at  Christ¬ 
mas,  ham  at  Easter,  and  steaks 
highlighted  for  patio  living  in 
the  summertime. 

Quality,  flavor  and  freshness 
is  the  theme  of  the  full-page  ads, 
with  price  rarely  mentioned. 

One  ad  for  example,  shows 
an  open  box  of  sugary  Virginia 
Lee  Donuts  resting  on  a  table 
by  a  pot  of  tea  from  which  the 
dangling  Ideal  label  of  the  tea 
bag  is  plainly  visible  and  with 
a  cup  of  hot  tea  alongside. 

While  creating  appetite  ap¬ 
peal,  this  ad,  like  most  of  the 
series,  mentions  no  price. 

Spot  color  is  used  more  fre¬ 
quently  in  the  weekly  regularly 
scheduled  mechandise  ads  and 
is  a  major  factor  in  lifting  Acme 
from  run-of-the-mill  food  ads, 
Mr.  Barr  said. 

“Any  color  added  to  a  regu¬ 
lar  ad  rates  much  higher  read¬ 
ership,”  he  added.  “It’s  especial¬ 
ly  valuable  in  food  advertising.” 


To  the  small 
publisher  who 
is  thinking 
OFFSET: 


THINK  SPECIFIC . . .  THINK 


Test  in  Toledo  Blade 

The  Toledo  (Ohio)  Blade  has 
been  selected  exclusively  for  a 
nationwide  test  of  the  use  of 
IBM  inserts  in  a  Sunday  sup¬ 
plement  by  Saranwrap.  April 
16  has  been  selected  as  the  date 
for  the  test  at  which  time  an 
IBM  card  will  be  inserted  into 
the  Sunday  Blade  Pictorial  Sec¬ 
tion.  The  card  can  be  tom  out 
and  returned  as  a  coupon  by  the 
consumer. 
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THE  COTTRELL  COMPANY 

10  ktochanie  Straat.  Waatarty,  Rhoda  laland, 
or  caU  your  naaiaat  Vancuard  rapraaantativa 
at  640  Waat  WaaMndon  Boulavard.  CMcaoo 
6,  INInoia.  FRanMin  2-5603:  or  1416  Com- 
maroa  BMc-.  DaUaa  l.Taaaa,  RivaraMo  7-4805. 


Color-i  has  been 
used  by: 

AMERICAN  ELECTRIC 
POWER  CO.,  INC. 

Bonsib,  Inc. 

BREAST  O’  CHICKEN  TUNA.  INC. 

tJ’Arcy  Advertising  Company 

DEAN  MILK  CO. 

Clinton  E.  Frank,  Inc. 

GENERAL  FOODS  CORPORATION 
Di'cam  Whip  Dessert  Topping  Mix 
Jell-O  Gelatin  Desserts 
Instant  Sanka  Coffee 
Young  &  Rubicam,  Inc. 

THE  PROCTER  &  GAMBLE  CO. 
Duncan  Hines  Cake  Mixes 
Compton  Advertising.  Inc. 

PETER  ECKRICH  &  SONS,  INC. 
Bonsib,  Inc. 

S.  C.  JOHNSON  &  SON,  INC. 

Shoe  Polish 

Needham.  Louis  &  Brorby,  Inc. 

KAISER  ALUMINUM  & 

CHEMICAL  CORP. 

Young  &  Rubicam.  Inc. 

KELLOGG  COMPANY 
Leo  Burnett  Company 

CORN  PRODUCTS  CO. 

Hellmann's  Italian  Dressing 
Knorr  Soup 

Danccr-Fitzgerald-Sample,  Inc. 
MCKESSON  &  ROBBINS,  INC. 

Merry  Christmas  Drug 
Store  Promotion 

Dancer-Fitzgerald-Sample,  Inc. 

CLAIROL  INCORPORATED 
Loving  Care 

Foote.  Cone  &  Belding.  Inc. 

PERSONAL  PRODUCTS  CORP. 
Modess 

Young  &  Rubicam,  Inc. 

LEVER  BROTHERS  COMPANY 
Mrs.  Butterworth’s  Syrup 
J.  Walter  Thompson  Compan) 

national  dairy  PRODUCTS 
CORPORATION 
Sealtest— Cottage  Cheese 
N.  W_.  Ayer  &  Son.  Inc. 

Breakstone— Cottage  Cheese 

Mogul,  Williams  &  Saylor,  Inc. 

SIMONIZ  COMPANY 
Vista  Wax 

Dancer-Fitzgerald-Sample.  Inc. 


spectacular-in-print  gives  new 
potency  to  newspaper  advertising! 


Color-i  (sometimes  called  Hi-Fi)  is  a  full 
page  newspaper  insert,  preprinted  in  top 
quality  colorgravure.  It  is  delivered  in  rolls 
to  the  newspaper,  run  through  the  presses, 
and  the  back  of  the  insert  is  printed  by 
the  newspaper  with  standard  contents. 

•  In  usual  newsprint  editions,  Color-i  is  a 
new  dimension  of  newspaper  advertising 
—  an  explosion  of  color  of  an  inescapable 
impact,  impxjssible  to  be  overlooked;  with 
mirror-like,  realistic  reproduction  of  the 
product  and  package.  Newspapers  give 
local  saturation  coverage. 

•  The  newspaper  can  overprint  copy  on 
the  preprinted  side  in  register,  from  an 
electrotype  supplied  by  the  advertiser,  for 
delivery  of  a  local  sales  message,  regional 
prices,  dealer  listing,  or  couponing. 

•  A  preprint  overrun  affords  unlimited 
opportunities  for  advance  promotion— for 
jobbers  and  salesmen  use,  dealer  mailings, 
trade  paper  inserts,  and  actual  point  of 
purchase  material.  The  preprint  takes  care 
of  ail  your  merchandising  needs. 

•  Color-i  is  three  years  old.  Forty-one 
gravure  inserts  with  total  circulation  of 


155,000,000  have  been  used  by  national 
and  regional  advertisers  —  to  launch  new 
products,  spark  special  promotions,  build 
new  interest  and  enthusiasm  on  the  part 
of  salesmen  and  distributors,  gain  display 
preference  in  stores,  and  give  a  stand-out 
stimulus  to  any  advertising  campaign. 

•  Color-i  preprints  can  be  scheduled  at 
one  time  for  any  number  of  spaced  and 
dated  insertions,  in  any  list  that  fits  your 
marketing  pattern.  Normal  reproduction 
time  is  eight  weeks  or  slightly  longer, 
depending  on  the  size  of  the  run. 

•  Preprint  &  Publishing  Service  has  been 
established  to  help  advertisers  and  their 
agencies  to  take  full  advantage  of  this 
potent  new  medium.  We  provide  to  media 
departments,  account  and  merchandising 
groups  a  vital  service  to  facilitate  the 
development  of  a  preprint  schedule,  and 
advise  creative  and  production  people  on 
copy,  gravure  reproduction  and  printing 
sources.  We  give  close  cooperation  to 
newspapers  on  the  mechanical  handling  of 
Color-i.  Our  organization  is  always  at 
your  service. 


Preprint  &  Publishing  Service,  Inc. 

305  East  46"*  St.,  New  York  17,  New  York...PLaza  1-2056 


PHOTOGRAPHY 

Words,  Pictures  Vie 
For  Reader  Attention 


By  Bob  Warner 

Mrs.  A.  N.  Romm,  wife  of  the 
picture-conscious  editor  of  the 
Middletown  (N.  Y.)  Times-Hcr- 
ald  Record,  has  written  us  to 
take  issue  with  “a  recurring 
theme”  she  believes  often  ap¬ 
pears  in  this  column.  An  avid 
devotee  of  photojournalism, 
Ethel  Romm  has  been  taking 
pictures  since  she  was  a  child 
and  had  her  own  darkroom  when 
she  was  a  mere  teenager. 

Mrs.  Romm  particularly  re¬ 
ferred  to  a  column  on  Feb.  4 
which  stated:  “Until  they  dis¬ 
cover  new  ways  to  match  word 
power  to  picture  power  .  .  . 
writers  will  tell  the  story  but 
increasingly  people  will  turn  to 
pictures  for  ‘deeper’  meanings 
and  emotional  impact.” 

“The  same  notion  appears  in 
many  of  your  articles,”  Mrs. 
Romm  writers.  “Couldn’t  you  be 


gesting  that  the  camera  is  about 
to  replace  the  typewriter  as  the 
journalist’s  best  tool.  It  won’t.” 

Different  Point 

All  we  can  say  to  Mrs. 
Romm’s  remarks  is.  Amen.  And 
far  from  l>eing  for  pictures  and 
against  words,  or  suggesting 
that  the  camera  is  about  to  re¬ 
place  the  typewriter  as  the  jour¬ 
nalists  best  tool,  we  believe  the 
“recurring  theme”  Mrs.  Romm 
finds  in  this  column  is  an  at¬ 
tempt  at  describing  something 
quite  different. 

In  warning  that  people  may 
increasingly  turn  to  pictures 
rather  than  words  for  “deeper” 
meanings  and  emotional  impact, 
we  w’ere  not  stating  a  personal 
preference  but  reporting  the 
possibility  of  a  situation  which 
may  come  to  pass.  The  warning 


mental  energy  to  read  words 
than  it  does  to  look  at  pictures. 
To  many  young  people  today, 
who  have  grown  up  picture- 
oriented  almost  from  the  cradle, 
watching  and  listening  to  tele¬ 
vision,  or  browsing  through  pic¬ 
ture  magazines,  is  more  relax¬ 
ing  than  reading. 

Our  recurring  theme,  then, 
has  been  that  word  communica¬ 
tors  must  recognize  the  dynamic 
nature  of  the  picture  medium 
and  compete  with  it  in  more 
effective  ways  than  many  news¬ 
papers  and  magazines  have  been 
doing.  Word  men  must  modern¬ 
ize  and  sharpen  and  constantly 
re-evaluate  the  techniques  of 
their  craft.  If  they  want  to  get 
peoples’  eyes  off  picture  screens 
and  their  noses  out  of  picture 
books,  writers  must  turn  out  a 
product  which  in  addition  to 
being  readable  and  informative 
is  also  exciting  and  engaging. 

If  they  cannot  do  this,  then 
we  believe  people  will  continue 
to  drift  out  of  the  reading  habit 
and  into  the  looking  habit.  This 
could  conceivably  reach  a  iioint 
on  a  national  s^e  where  pic¬ 
ture-consciousness  would  so  far 
outweigh  word  -  consciousness, 
that  it  would  become  an  edu¬ 
cational  tragedy.  Some  day  we 


lantic  headquarters  in  Norfolk. 

INGRID  LEAVES 

An  exasperated  Ingrid  T.erg- 
man  left  l^me  in  a  huff  om- 
menting  she  was  so  angry  with 
Italian  photographers  that  were 
it  not  for  her  children  she  would 
never  return  to  the  country*. 

The  Swedish  film  star,  who 
was  hounded  by  Rome’s  persist¬ 
ent  photographers  during  an 
eight  day  visit  to  her  three  chil¬ 
dren  from  her  marriage  to 
movie  director  Roberto  Rossel¬ 
lini,  became  angry  when  she 
found  a  group  of  cameramen 
waiting  for  her  at  the  airport. 

“I’m  really  irritated  at  the 
l)ehavior  of  Italian  photogra¬ 
phers,”  Miss  Bergman  said  in 
a  quivering  voice  after  trying 
to  escape  the  flashbulb  barrage. 
“For  a  week  they  haven’t  given 
me  a  moment  of  respite.  They 
shadowed  me  in  restaurants, 
during  walks  with  my  children, 
in  my  brief  moments  of  shop¬ 
ping.  They  waited  for  me  for 
hours  in  front  of  my  house.  I 
would  never  return  to  Italy  if 
it  weren’t  for  my  desire  to  see 
Robertino,  Isabella  and  Isotta.” 
«  *  * 

PERSONAL  MENTION 


for  more  and  better  pictures 
without  being  against  writing? 
It’s  not  that  one  does  the  job 
better  than  the  other.  They  do 
different  jobs. 

Nixon  Pix 

“Nobody,  for  example,  will 
forget  the  look  on  Pat  Nixon’s 
face  in  the  picture  of  her  hus¬ 
band  conceding  the  election.  But 
everyone  wanted  to  know  why 
he  lost  and  this  wasn’t  in  the 
picture.  That  was  a  fantastic 
shot  of  the  sword  going  through 
the  Japanese  official,  but  it 
couldn’t  tell  you  a  thing  about 
how  such  a  murder  came  to 
take  place.  These  are  cases  .  .  . 
where  the  emotional  impact  of 
the  picture  made  you  w’^ant  to 
know  the  whole  story.  The 
“deeper  meaning”  is  in  the  text. 

“Also  note  that  you  always 
read  a  caption.  Even  when  it 
says  something  as  empty  as, 
“Marilyn’s  Famous  Calendar 
shot.”  The  picture  doesn’t  re¬ 
quire  those  words  but  you  read 
them  anyway.” 

Mrs.  Romm  also  points  out 
that  LIFE  magazine  “uses  long 
essays  to  interest  those  of  us 
who  want  depth  and  substance 
in  addition  to  emotional  impact. 
They  have  words  with  every 
picture,  no  matter  how  nude  or 
shaggy.  And  they  find  no  pic¬ 
ture  stories  of  any  kind  to  re¬ 
place  a  solid  page  of  editorials.” 

“I  do  think,”  Mrs.  Romm  con¬ 
cludes,  “that  the  case  for  more 
and  better  photographs  in  news¬ 
papers  can  be  made  without  sug- 
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is  based  on  a  long-continuing 
trend  which  is  evident  in  this 
country  today;  the  fact  that 
Americans  are  increasingly  be¬ 
coming  more  picture-conscious 
at  the  expense  of  their  basic 
appreciation  of  the  word  me¬ 
dium. 

Actually,  we  do  not  feel  the 
public  should  like  one  medium 
to  the  extent  of  disregarding  the 
other,  but  it  is  quite  possible 
we  are  heading  toward  just  this 
sort  of  unbalanced  reading  or 
looking  habits. 

We  emphasize  that  the  grow¬ 
ing  trend  is  based  on  a  consid¬ 
eration  of  the  impact  of  pictures 
on  the  public  through  every  me¬ 
dium  of  visual  communication 
including  motion  pictures,  tele¬ 
vision,  press  photography,  visual 
education  aids,  advertising,  etc. 
We  believe  that  people  are  com¬ 
ing  to  spend  more  time  looking 
at  pictures,  in  all  these  varied 
forms,  than  they  do  reading 
newspapers,  magazines  or  books. 

Kids  &  Pix 

Many  educators  have  voiced 
concern  over  the  fact  that  chil¬ 
dren  today  are  picture-oriented 
before  they  are  word-oriented. 
They  grow  up  accustomed  to 
gaining  a  good  portion  of  their 
information  through  still  or  mo¬ 
tion  pictures  of  one  type  or  an¬ 
other.  In  adulthood,  this  type  of 
person  oftentimes  is  more  in¬ 
clined  to  relax  with  Sunday  tele¬ 
vision  rather  than  Sunday  news¬ 
papers. 

It  requires  more  concentrated 


may  discover  that  the  reason 
why  Johnny  can’t  read  is  be¬ 
cause  the  major  portion  of  his 
time  has  been  spent  looking  at 
pictures  —  including  Marilyn’s 
famous  calendar  shot,  which  ad¬ 
mittedly  needs  very  few  words 
to  clothe  its  meaning. 

Mrs.  Romm  states  that  “the 
case  for  more  and  better  photo¬ 
graphs  in  newspapers  can  be 
made  without  suggesting  that 
the  camera  is  about  to  replace 
the  typewriter  as  the  journal¬ 
ist’s  best  tool.” 

We  agree.  But  we  must  add 
that  unless  more  and  better 
words  accompany  those  photo¬ 
graphs,  readers  will  continue  to 
ignore  the  product  of  the  type¬ 
writer,  regardless  of  what  Mrs. 
Romm  and  this  columnist  agree 
is  its  rightful  place  in  journal¬ 
ism. 

*  *  * 

NEW  COMBO 

The  photography  staffs  of  the 
Norfolk  Virginian-Pilot  and  the 
Norfolk  Ledger-Star  have  been 
combined  and  Shelby  H.  Ringo 
named  manager  of  the  new  de¬ 
partment.  Noah  E.  Williams 
was  named  head  photographer 
of  the  combined  operation  at 
Portsmouth. 

Mr.  Ringo  has  been  a  Pilot 
photographer  since  1956.  Bom 
in  Kentucky  and  reared  in  Ohio, 
he  joined  the  Navy  at  the  age 
of  20  and  retired  as  a  chief 
photographer’s  mate  20  years 
later.  At  the  time  he  was  in 
charge  of  the  photo  lab  at  Su¬ 
preme  Allied  Commander  At¬ 


Earl  Seubert,  prize-winning 
Minneapolis  Tribune  photogra¬ 
pher,  has  been  named  the  pa¬ 
per’s  chief  photographer.  'The 
33  year  old  photojoumalist  was 
“Newspaper  Photographer  of 
the  Year”  in  1955  and  1957. 

• 

Handcuff  Picture 
Citetl  in  Libel  Suits 

Paterson,  N.  J. 

Two  libel  suits,  stemming  ; 
from  the  arrest  of  a  suspect  in  ' 
a  $4,200  savings  and  loan  asso¬ 
ciation  holdup  last  year,  have 
been  filed  against  two  Northern 
New  Jersey  dailies. 

Passaic  Daily  News,  publish-  , 
ers  of  the  Passaic-Clifton  Her-  | 
ald-News  and  Call  Printing  and 
Publishing  Co.,  publishers  of  the 
Paterson  Morning  Call,  and  ex¬ 
ecutives  and  reporters  on  each 
paper  were  cited  in  the  suits 
fil^  by  Emil  T.  Blondek  of 
Garfield,  N.  J.  He  contends  the 
papers  published  false  and  ma¬ 
licious  articles  in  connection 
with  his  arrest  with  two  other 
men  for  questioning  in  the 
holdup.  He  also  alleges  the  pa¬ 
pers  published  a  photograph  of 
him  wearing  handcuffs. 

• 

Baukiug  Sectiou8 

Miami,  Fla. 

The  Miami  News  published  an 
8-page  Cooperative  Banking  Se^ 
tion  on  Feb.  26  with  a  four 
color  front  and  back  with  spe¬ 
cial  editorial  coverage  by  News 
Business  Editor  Agnes  Ash. 


EDITOR  8C  PUBLISHER  for  March  25,  1961 


a  simple  routine  for 
spot  news  pictures  in  color 

This  routine  {jives  a  j*hoto{jrapher  more  leeway  in  takinjj  the  picture,  {jives  an 
editor  more  control  over  the  way  the  picture  will  look,  {jives  an  en{jraver 
fully-corrected  i>ositive  separations  to  hejjin  with,  {jives  a  newspaper  a  low  «-ost, 
hi{jh  speed,  practical  means  to  editorial  color  pictures. 

It's  callod  the  Kodak  nogativp-positivo  color  system. 

Its  tools  are  the  predictable  Kodak  Ektacolor  and  Kodacolor  Film.  Caper,  Chemicals. 
Its  routine  is  this  simple: 

In  one  hour,  a  photo{jrapher’s  exposed  film  hecomes  a  processed  color  ne{jative. 

An  editor  can  order  a  color  print  or  simple  separation  positives  made  directly  from 
this  ne{jative.  He  can  order  color  correction,  retouchin{j,  dod{jin{j.  hurnin{j  in, 
for  either  separations  or  color  print.  All  is  done  in  the  darkroom  where  it  costs 
the  least.  Then  to  platemakin{j,  with  no  costly  separation  negatives  to  make, 
no  further  fuss  at  all. 

News  photographers  already  know  these  Kodak  color  films.  They  know  that  they 
have  the  exposure  leeway  of  about  2  stops  over,  ]/2  under  (more  than  with 
color  transparency  films). 

Some  110  newspapers  know  and  use  this  color  system.  Talk  with  a  Kodak  man 
and  become  the  111th. 


EASTMAN  KODAK  COMPANY,  Rochester  4,  N.  Y. 


Color  king . . . 

the  new  web  fed  offset  press 
for  newspapers ...  is  now 
manufactured,  marketed,  and 


serviced  by  Fairchild 


The  announcement  of  the  new  Color  King,  motlerately 
priced  color  offset  press  for  newspapers,  has  already  aroused 
tremendous  interest.  Its  unusual  capabilities  offer  greatly 
increased  earning  power  for  a  moderate  investment. 

Color  King  was  designed  by  Orville  Dutro,  well-known 
graphic  arts  equipment  engineer  and  consultant  to  the 
printing  industry.  Now  these  presses  will  be  manufactured 
anti  marketed  by  Fairchild.  Fairchild  technicians  will  super¬ 
vise  installations  and  instruct  personnel  of  purchases  right 
through  start-up.  Thus,  Color  King  joins  Fairchild’s  other 
famous  graphic  equipment  products  —  Tele  typeset  ter,  Scan- 
A-Graver,  Scan-A-Color  and  Dycril  processing  equipment. 


THIS  IS  COLOR  KING:  Available  in  from 
one  to  four  units  .  .  .  Add  units  as  needed 
to  increase  capabilities.  Single  unit  can 
print  8-page  tabloid  or  4-page  standard 
>vith  one  color  on  each  side  .  .  .  Four  unit 
press  can  print  32-page  tabloid  with  one 
color  on  each  side  to  8-page  tabloid  in 
four  colors  on  each  side,  with  many  varia¬ 
tions  in  between. 

.  .  .  Color  King  will  print  standard  size 
pages  14"  to  17"  x  and  tabloid 

pages  11  %"  x  14*  to  l/'^".  Speeds  to 
20,000  per  hour  with  half  fold  and  1 5,000 
per  hour  with  quarter  fold.  Equipped  with 
precision  jaw  type  half  folder.  Quarter 
folder  available  at  extra  cost. 

.  .  .  Maximum  diameter  parent  roll  40", 
widths  14*  to  36"  ...  2234"  cylinder  cir¬ 
cumference  by  36*  between  bearers  .  •  . 
Uniform  bases  under  all  units  48"  x  60" 
.  . .  Height  9';  width  6' . .  .  Length,  includ¬ 
ing  mill  roll  stand:  1  unit,  13';  2  units,  22'; 
3  units,  31';  4  units,  40'. 

. . .  Capable  of  handling  a  wide  variety  of 
work  in  higher  priced  brackets  such  as 
color  promotional  editions,  department 
store  enclosures,  circulars,  farm  journals, 
trade  journals,  leaflets,  and  other  printing 
demanding  color. 


T» 


GRAPHIC  EQUIPMENT 


1/  District  Offices:  Eostchester,  N.  Y.,  Atlonta, 
Go.,  Chicogo,  III.,  los  Angeles,  Calif., 
Toronto,  Ont.  Also  represented  by  Orville 
Dutro,  Color  King  soles  consultant,  3424 
Wilshire  Blvd.,  Los  Angeles  5,  Calif. 


mail  the 

COUPON 

today  for  full 
information 


Fairchild  Graphic  Equipment,  Dept.  59 
Fairchild  Drive,  Plainviaw,  L.  I.,  N.  Y. 

Please  send  me  full  information  on  the  new  Color  King  press. 

Name _ 

Com  pa  ny _ _ 

St  reet _ 


City. 


ione 


itate. 


IMPORTANT  GENERAL  AND  AUTOMOTIVE  ADVERTISERS 
USING  ROP  COLOR  IN  1960 
(COMPILED  BY  MEDIA  RECORDS  INC-) 


CLASSIFICATION  &  ACCOUNT 
WINSTON 

I960 

19.69 

1958 

1957 

(Cifrarettes) . 

PEPSI-COLA 

2,672.847 

3,257,276 

2.260.736 

( Beverages )  . 

CAMEL 

2,092,998 

1,468,166 

1,206,096 

996,277 

2,032,923 

SHELL  OIL  CO. 

(Gasolines  ft  Oils)  . 

GOODYEAR  TIRE 

1,912,806 

2,251,691 

1,527,513 

996,217 

(Tires  ft  Tubes)  . 

KENTUCKY  KINGS 

1,896.863 

222,763 

308,882 

1.846.808 

PHILUPS  PETROLEUM  CO. 

(Gasolines  &  Oils) . 

KODAK  PRODUCTS 

1,471.582 

1.637,322 

1,727.542 

1,399.829 

(Sporting:  Goods) . 

SALEM 

1,376.612 

1,433,136 

274.801 

(Cigarettes)  . 

FORD 

1,313.216 

3.426.368 

646,446 

(New  Cars)  . 

1,172,837 

1,640,386 

.3,040,180 

3.7.37,14.3 

STANDARD  OIL  CO.  OF  INDIANA 

(Gasolines  ft  Oils)  . 

1,022,011 

926,417 

1.414,042 

963,488 

SEAGRAM'S  7  CROWN 

(Liquors)  . 

FIRESTONE  TIRE 

916,504 

803,467 

621,174 

463,687 

(Tires  ft  Tubes) . 

ALCOA  WRAP 

877,729 

1,088,8.36 

.347.069 

42.3.144 

(Aluminum  &  Paper  Prods.)  .. 
RIVIERA 

796,421 

682,646 

302,433 

2.36,414 

(Cigarettes)  . 

767.966 

- - 

-  . 

— 

IMPORTANT  RETAIL  ADVERTISERS  USING 
ROP  COLOR 

IN  THE  TEN  CITIES  RUNNING  THE  GREATEST  VOLl  ME 
OF  RETAIL  COLOR  DURING  1960 
(COMPILED  BY  MEDIA  RECORDS  INC«) 
CLASSIFICATION 


and  ACCOUNT 

CITY 

1960 

1959 

1958 

1957 

DEPARTMENT  STORES 

Foley’s 

Houston  . 

2.39.627 

288,816 

169.291 

103.619 

Woodward  ft  Lothrop 

Washington  . . 

.304,141 

181,740 

124.238 

44.9.6.3 

GROCERS 

Chain 

Buddies  Super  Market 

Ft.  Worth  ... 

306.416 

2.66,636 

80.961 

92..378 

Grand  Central 

Salt  Lake  City 

646.289 

769.672 

469.161 

197.888 

Hill.  H.  G.  Stores 

Nashville  .... 

.605.800 

97.800 

36.400 

40,200 

King  Soopers 

Denver  . 

.693.316 

40,680 

10,630 

4,960 

Krambo  Food  Stores 

Milwaukee  . . . 

294.388 

60,400 

— 

7.200 

Kroger’s 

Nashville  .... 

.361 .584 

161,749 

9.600 

— 

Parkview  Markets 

Cincinnati  . . . 

262.080 

20,160 

.35,280 

264.600 

Red  Owl  Food  Stores 

Chicago  . 

206.4.34 

23,216 

— 

— 

Red  Owl  Food  Stores 

Denver  . 

342.030 

_ 

— 

— 

Red  Owl  Food  Stores 

Milwaukee  . . . 

281,910 

277.440 

1.38,060 

— 

Wyatt  Super  Market 

Dallas  . 

.624,886 

46,364 

24.401 

6.117 

Independent 

Albertson’s 

Salt  Lake  City 

492,737 

.308.346 

149.828 

23,240 

Davis,  .A..  L>.  Food  Stores 

Ft.  Worth  ... 

460,597 

97,335 

2,408 

2.408 

NOTE:  The  retail  advertisers  shown  above  are  not  the  16  LeadinK  Retail  Ad¬ 
vertisers  in  ROP  volume.  They  are  the  important  ROP  Color  advertisers 
in  the  ten  cities  runnine  the  greatest  volume  of  retail  color  during  the 
year. 


GENERAL  &  AUTOMOTIVE  ROP  COLOR  LINAGE 
BY 

MEDIA  RECORDS  CLASSIFICATIONS 
1960 

(Base- Accounts  In  Three  or  More  Cities) 


CLASSIFICATIONS 

GENERAL 

AGRICULTURE  . 

ALCOHOLIC  BEVERAGES 

Beers  . 

Wines  . 

Liquors  . 

AMUSEMENTS  . 

CONFECTIONS  . 

FARM  &  GARDEN  . 

FOODS  (GROCERIES) 

Baby  Foods  . 

Baking  Products  . 

BeveraKcs 

Coffee  &  Tea  . 

Soft  Drinks  . 

Misc.  Beverages  . 

Cereals  &  Breakfast  Foods  . 

Condiments  . 

Confections  . 

Dairy  Products  . 

Disinfectants  &  Exterminators  . . . 

Frozen  Foods  . 

Laundry  Soaps  &  Cleansers  . 

Meats  ft  Fish  . 

Meats,  Fish  ft  Poultry  . 

Pet  Foods  . 

Misc.  Foods  (Misc.  Groceries)  .. 
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Total 

Percentage 

Percentage 

ROP 

of 

Gain 

Color 

Each  Class’n 

or 

Linage 

To  Total 

Loss 

1960 

I960 

1960  vs.  1959 

• 

* 

4,246,284 

6.8 

—  15.6 

167,095 

0.2 

—  12.8 

5.097,189 

7.0 

-(-120.6 

31,266 

0.0 

—  327.0 

• 

* 

266,008 

0.4 

208.613 

0.3 

2,676,081 

3.7 

—  38.9 

2.266,623 

3.1 

-(-  32.6 

3,764,069 

5.1 

-  36.5 

.341,061 

0.6 

—  86.1 

871,702 

1.2 

—  54.4 

1,478,196 

2.0 

+  76.7 

45.660 

0.1 

.3,966.356 

6.4 

(•  36.1 

* 

1,113,276 

1.5 

* 

* 

4,391,268 

6.0 

* 

* 

1,384,370 

1.9 

3,967,466 

6.4 

-f  21.6 

HOTELS  ft  RESORTS  . 

86,910 

0.1 

—  10.4 

HOUSEHOLD  FURNITURE 

ft  FURN . 

193,797 

0.3 

HOUSEHOLD  SUPPLIES 

Aluminum  &  Pai>er  Prods . 

1,395.974 

1.9 

Disinfectants  &  Insecticides  .... 

198,034 

0.3 

Fuel  . 

200,669 

0.3 

-f  92.4 

Soat>6,  Cleansers.  Polishes  . 

686,666 

0.8 

Misc.  Household  Supplies  . 

28,008 

0.0 

HSG.  EQUIP.  (HSG.  EQUIP,  ft  SUPPLIES) 

Air  Conditioning  . 

28,642 

().() 

—  4.9 

Fixtures  . 

7,005 

0.0 

Furniture  ft  Furnishings  . 

• 

Hesters  ft  Stoves  . 

• 

• 

Major  Electrical  Appliances  . . . . 

901,490 

1.2 

Refrigerators  ft  Freezers . 

108,840 

0.2 

Automatic  Kefrij^ration  . 

• 

0 

Small  Electrical  Appliances . 

284.106 

0.4 

Misc.  Hsk.  Equipment  . 

— 

— loO.O 

INDU.STRIAL  . 

291,743 

0.4 

—  0.7 

INSURANCE  . 

582,739 

0.8 

57.1 

.MEDICAL  . 

1,016.324 

1.4 

-f-  10.7 

MISCELLANEOUS  . 

980,741 

1.3 

-i- 169.3 

PUBLIC  UTILITIES  . 

669,668 

0.9 

7.6 

PUBLISHING  ft  MEDIA  (PUBL.) 

Books  (Book  Publishers)  . 

22,024 

0.0 

+  110.0 

Magrazines  . 

26,104 

0.0 

+  78.3 

RADIO,  TV  ft  PHONOGRAPHS 

Radio  ft  TV  Sets  (Sets)  . 

388,847 

0.6 

+  79.7 

SPT.  GDS.,  CAM.  ft  PHO.  SUP. 

(SPT.  GDS.)  . 

1,376,612 

1.9 

—  23.0 

TOBACCO 

Cigars  . 

30.066 

0.0 

—  68.2 

Cigarettes  . 

10.477,946 

14.3 

+  147.2 

Tobacco  . 

21.665 

0.0 

++ 

Misc.  Tobacco  . 

8,060 

0.0 

++ 

TOILET  REQUISITES 

Antiseptics  . 

• 

• 

Dentrifrices  . 

4,016 

0.0 

++ 

Men’s  Toiletries  . 

166,601 

0.2 

Perfumes  ft  Cosmetics . 

507.126 

0.7 

+  39.8 

Toilet  Soaps  . 

146,068 

0.2 

+  34.0 

Misc.  Toilet  Requisites  . 

226,772 

0.3 

+  131.9 

TRANSPORTATION 

Airways  . 

1,070.107 

1.6 

—  63.5 

Bus  Lines  . 

_ 

_ 

—  100.0 

Steamships  . 

13,985 

0.0 

—  88.3 

Misc.  Transportation  . 

19.184 

0.0 

-4- 

WEARING  APPAREL  . 

166,299 

0.2 

—  60.9 

GENERAL  TOTAL . 

.  58,478,766 

79.7 

+  18.6 

AUTOMOTIVE 

GASOLINES  ft  OILS  . 

6,840.996 

9.3 

—  27.2 

PASSENGER  CARS  (NEW)  . 

4.869.295 

6.7 

+  21.2 

PASSENGER  CARS  (USED)  .... 

17.463 

0.0 

TIRES  ft  TUBES  . 

3.032.966 

4.2 

+  106.3 

TRUCKS  ft  TRACTORS  . 

22.996 

0.0 

-U-l- 

MISCELLANEOUS  . 

86,796 

0.1 

+  16.6 

AUTOMOTIVE  TOTAL  . 

.  14,870.511 

20.3 

—  0.6 

GRAND  TOTAL  . 

.  73,349,277 

100.0 

+  14.1 

•  Classifications  marked  with  (•) 

are  obsolete  1969 

categories  and 

have  been 

discontinued  and/or  combined  with  other  existinir 

classifications. 

NO  direct 

1960  linaKe  totals  are  available. 

IMPORTANT  NEWSPAPER  ROP  COLOR  ADVERTISERS 
(COAIPILED  BY  MEDI.A  RECORDS  INC.) 

1960 


Number 

Number 

Total 

of 

of 

ROP 

ACCOUNTS 

AUTOMOTIVE 

GASOLINES  ft  OIL 

Cities 

Newspapers 

Coler 

I’sed 

Used 

Isinsf* 

American  Oil  Co . 

36 

54 

76,717 

American  Oil  Co. — Institutional  . 

16 

25 

.30,130 

American  Petrofina  Inc . 

6 

12 

37,408 

Ashland  Oil  ft  Refining  Co . 

7 

11 

53,868 

Carter  Oil  Co . 

6 

10 

64,111 

Cities  Service  Co . 

14 

24 

.35,046 

Continental  Oil  Co . 

16 

24 

114,81! 

Continental  Oil  Co. — Institutional  ... 

1 

2 

4,811 

DX  Sunray  Oil  Co . 

Elsso  Standard  Div.  of  Humble 

16 

26 

90,429 

Oil  ft  Refining  Co . . 

36 

62 

92,437 

Esso  Standard  Oil  Co . 

27 

45 

204,732 

Esso  Standard  Oil  Co. — Institutional 

4 

11,574 

General  Petroleum  Corp . 

3 

4 

4,392 

Gulf  Oil  Corp . 

9 

14 

53,878 

Gulf  Oil  Corp. — Institutional  . 

8 

9 

29,734 

Humble  Oil  ft  Refining  Co . 

36 

62 

170,393 

Ohio  Oil  Co . 

13 

20 

68,935 

Ohio  Oil  Co. — Institutional  . 

6 

11 

.38,187 

Phillips  Petroleum  Co . 

61 

103 

1,471,582 

Richfield  Oil  Co . 

9 

20 

169,920 

Shell  Oil  Co . 

78 

141 

1,912,806 

Signal  Oil  Co . 

4 

6 

13,176 

Standard  Oil  Co.  of  California  . 

16 

31 

499,361 

Standard  Oil  Co.  of  Indiana  . 

Standard  Oil  Co.  of  Indiana — 

22 

51 

1,017,855 

Institutional  . 

3 

3 

4,156 

Standard  Oil  Co.  of  Ohio  . 

7 

13 

194,022 

Standard  Oil  Co.  of  Texas  . 

1 

2 

3,808 

Texaco  Inc . 

4 

6 

13,192 

Texaco  Inc. — Institutional  . 

3 

4 

9,944 

Tidewater  Oil  Co . 

14 

26 

113,344 

Union  Oil  Co.  of  California  . 

20 

36 

230,059 

Wilshire  Oil  Co . 

7 

9 

16,165 

(Continued  on  page  88) 
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NOW 
SUPER 
FLONGS 
LET  YOU 
COLD  MOLD 


R.  0.  P. 

^  COLOR! 

Wf  NO  BAKING!^ 

r  JUST  MOLD,  SCORCH  f 
AND  CAST  I 

i  SAVE  UP  TO  15  J 
MINUTES  PER  M 
MAT! 


Wood  Flong  starts  its  second  half 
r  century  with  this  new’  first  added  to 

its  long  list  of  contributions  to  the 
new'spaper  industry. 

Super  Flong,  the  one-piece,  no-pack  mat 
can  be  used  for  cold  molding  R.  O.  P.  color. 

Super  Flongs  eliminate  progressive  shrink¬ 
age  in  the  casting  box  .  .  .  produce  a  uni- 
formly  level  printing  surface  for  better  tonal 


quahty  and  cleaner  highhghts  .  .  .  make 
longer  wearing  plates,  which  save  re-plating. 

Now  used  by  many  of  the  world’s  leading 
R.  O.  P.  color  newspapers.  Super  Flongs 
eliminate  baking.  All  ^at  is  necessary  is  to 
mold,  scorch  and  cast.  You  save  as  much  as 
15  minutes  with  every  mat  .  .  .  and  register 
is  absolute. 

Super  Flongs  save  time  and  improve  your 
color  work. 


ONE-piece  SUPER  FLONG  no  pack  mat 

A  NEW  ERA  IN  STEREOTYPING 


WOOD  FLONG  CORPORATION 

HOOSICK  FALLS,  NEW  YORK 

NEW  YORK  OFFICE:  551  FIFTH  AVE.;  PHONE:  MU  7-2950 
SERVING  THE  GRAPHIC  ARTS  INDUSTRY  EXCLUSIVELY  SINCE  1011 


961 


QUAD  CiTieS  LARGEST  C0M8INE0  OAU«  CIRCULATION 


ROCK  ISLAND  ARGUS 

ond 

MOLINE  DISPATCH 


REPRESENTED  BY  ALLEN-KLAPP  CO. 


IMPORTANT  NEWSPAPER  COLOR  .ADVERTISERS 

(Continued  from  page  86) 


CITIES 


PAPERS 


linage 

ir.o.sr 

6.M4 

i::o.387 

I98.97t 

433,779 

14.742 

S.407 

2.644 

312,883 

5,6» 


Oldsmobile  . 

Opel  . 

Peugeot  &  Renault  . 

Plymouth  . 

LINAGE  Plymouth  &  Valiant  . 

Pontiac  . 

Rambler  . 

Renault  . 

51,680  Simca  . 

7,012  Triumph  . 

5,062  Valiant  . 

32,790  Volkswagen  . 

2,965 

322,391  PASSENGER  CARS  (USED) 
170,716 

1,240  . 

tires  &  TUBES 

u’iic  1  Firestone  Tire  . 

"'I'®;:  Goodyear  Tire  . 

0,035  IT  «  TIaa 

2,100  ^  . 

117,165 

42.804  TRUCKS  &  TRACTORS 

3.024  Ford  Truck  . 

1,806 
148,865 
3,444 
7,800 
257,617 
2,400 
2,270 
304,404 

GENERAL 

7|l82  ALCOHOLIC  BEVERAGES 

1;008  u 

^■’‘6.’848  Ballantine  . 

11  89B  Burger  . 

'’6150  Carling  Black  Label  .... 

Ti’hso  Carling  Black  Label  &  R 

‘>7'920  Calling  Red  Cap  Ale  ... 

“2’.480  . 

11.616  S“y  . 

7  1 68  ^  ftlstftn  ................ 

6,365  Fehrs  . 

33,290  Hamms  . 

2  240  Lone  Mar  . 

■qoo  Lucky  Lager  . 

8,350  High  Life  . 

5  950  N&rr&^'Hn8€^t>t 

loV.o'oS  •V . 

8  096  OlG  Mllw&UKE^  . . . 

'900  Olympia  . 

8.027  .  . 


PAPERS 


CITIES 


PASSENGER  CARS  (NEW) 

Buick  . 

Buick  &  Chevrolet  . 

Buick  Special  . 

Cadillac  . 

Cadillac  &  Oldsmobile  . 

Chevrolet  . 

Chevrolet  &  Corvair  . 

Chevrolet  &  Oldsmobile  . 

Chrysler  . 

Chrysler  Corp. — Institutional  . 

Chrysler  &  Imiierial  . 

Chrysler  &  Plymouth  . 

Chrysler  &  Valiant  . 

Comet  . 

Comet  &  Mercury  . 

Comet  &  Meteor  . 

Continental  &  Lincoln  . 

Corvair  . 

De  Soto  &  Dodge  . 

De  Soto  &  Plymouth  . 

Dodge  . 

Dodge  &  Simca  . 

F-86  . 

Falcon  . 

Falcon  &  Ford  . 

Falcon  &  Thunderbird  . 

Fiat  . 

Fiat  &  Volvo  . 

Fiat  &  Singer  Gazelle  . 

Ford  . 

Ford  International  . 

Ford  Motor  Cars  . 

Ford  Motor  Co. — Institutional  . 

Ford  Motor  Co.  Service  . 

Ford  &  Thunderbird  . 

General  Motors  Corp. — Institutional 
General  Motors  of  Canada  Institutional 

Imperial  . . 

Lancer  . 

Lark  . 

Lark  &  Renault  . . 

Lincoln  . 

Lincoln  &  Mercury  . 

Lincoln  Mercury  Division  Cars  . 

Mercury  . 

Meteor  . 

Metropolitan  . 

Morris  . 


MISCELLANEOUS 
Misc.  Automotive 

Gumout  . 

Perma  Guard  . 

Shelizone  . 

Turtle  Wax  &  Cleaner 


QUAD-CITY  COLOR  NEWS 


Wines 

Mogen  David 
Tiger  Rose  . 


15%  of  Argus  and  Dis¬ 
patch  1960  National  line¬ 
age  was  run  in  color. 


AVAILABLE 

NOW 


Argus  won  1960  Editor  and 
Publisher  award  for  color 
excellence. 


Join  the  growing  group  of 
influential  advertisers  who 
benefit  with  color  in  the 
Quad-Cities.  Allen  -  Klapp 
has  details. 


NewportNews-Hampton 

Contact  Sawyer-Ferguson-Walker 


How  to  fly  625  miles  an  hour  at  30,000  feet 

( without  leauing  the  ground! ) 


You’re  looking  at  an  Air  France  Boeing  707  flight 
simulator— an  electronic  “plane”  which  never  leaves 
the  ground.  This  amazing  device  is  invaluable  in 
training  Air  France  jet  crews  to  meet  the  precise, 
exacting  demands  of  actual  flights... and  it’s  also 
a  required  test  in  the  refresher  courses  taken  every 
6  months  by  even  our  6,000,000-mile  jet  pilots! 

During  a  simulator  “flight,”  every  imaginable  fly¬ 
ing  condition  can  be  reproduced  — and  the  entire 
operation,  including  crew  reactions,  registered  on 


tape  for  study  and  criticism.  This  is  another  part  of 
the  uncompromising  continuous  training  program 
that  makes  Air  France  jet  pilots  and  crews  master 
airmen... and  keeps  them  that  way.  It  underlines 
the  progressive  Air  France  standards  that  have 
made  it  the  world’s  largest  airline,  with  a  forty-tw’o 
year  record  of  flying  experience  and  service.  Write 
to  Air  France,  P.O.  Box  113,  New  York  10,  New 
York,  for  a  50-page  illustrated  booklet,  “Air  France, 
World’s  Largest  Airline.” 


WORLD’S  LARGEST  AIRLINE  /  PUBLIC  RELATIONS  PERSONNEL  READY  TO  SERVE  YOU  IN  NEW  YORK,  CHICAGO.  LOS  ANGELES,  MONTREAL.  MEXICO  CITY 
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{Continued  from  page  88) 


CITIES 


PAPERS 


LINAGE 


Holsum  Bread  . 

HoUum  Prods . 

Hovis  Bread  . 

Keebler  Crackers  . 

Kilpatricks  Bread  . 

Lok  Cabin  Bakini;  Pi-ods . 

Loir  Cabin  Bread  . 

Merita  Bread  . 

Merita  Cakes  . 

Merita  Prods  . 

Millbrook  Bread  . 

Millbrook  Prods . 

Mrs.  Bairds  Bread  . 

O’Connells  Irish  Bread  . 

Pep|)eridKe  Farm  Bread  . 

Pillsbury  Quick  Butterflake 

Dinner  Rolls  . 

Pillsbury  Cake  Mix  . 

Rainbow  Bread  . 

Robin  Hood  Cake  Mix  . 

Robin  Hood  Flour  . 

Solo  Instant  Cake  &  Pastry  Killintr 

Southern  Bread  . 

Strietmann  Crackers  . 

Sunbeam  Bakinir  Prods . 

Sunbeam  Bread  . 

Swans  Down  Cream  Puff  & 

Ek-lair  Mix  . 

Taystee  Brea<l  . 

Taystee  Prods . 

Wonder  Bread  . 


LINAGE 


CITIES 


PAPERS 


Schenley  O.F.C . 

Schenley  Red  Satin  . 
Schenley  Reserve  . . . 
Seagram’s  7  Crown 

Seagram’s  V.O . 

Wolfschmidt  Vodka  . 


AMUSEMENTS 

MCP  Pictures  . 

Warner  Bros.  Pictures 


FARM  &  GARDEN 

Agrico  . 

Field  Henry  Seed  &  Nursery  Co. 

Ginden  Nursery  Co . 

Isotox  Garden  Spray  . 

Ortho  Rose  Food  . 

Pax  Prods . 

Pre  Kill  . 

Seaboanl  Lawn  Prods  . 

Toro  Mower  . 

Vaughans  Seed  Co . 

Vitogro  . 


FOODS 
Baby  Foods 

Gerber  . 

Baking  Products 

Albers  Pancake  &  Waffle  Mi.x  . 

Aunt  Jemima  Choc-O-Chip  Mix 

&  Gingerbread  Mix  . 

Aunt  Jemima  Pancake  Mi.x  . 

Ballard  Biscuits  . 

Ballard  Flour  . 

Betty  Crocker  Cake  Mix  . 

Betty  Crocker  Frosting  Mix  . 

Betty  Crocker  Mixes  . 

Betty  Crocker  Muffin  Mix  . 

Betty  Crocker  Rolls  . 

Bond  Prods . 

Colonial  Bread  . 

Cook  B<K>k  Bread  . 

Crosse  &  Blackwell  Date  &  Nut  Roll 
Crosse  &  Blackwell  Mince  Meat  .... 

Cross  &  Blackwell  Prods . 

Duncan  Hines  Cake  Mi.x  . 

Duncan  Hines  Muffin  Mix  . 

Globe  A-1  Flour  . 

Hollywood  Bread  . 


Beverages 
Coffee  &  Tea 

Boyds  Coffee  . 

Butter  Nut  Coffee  . 

Butter  Nut  Coffee  &  Instant  Coffee 

Butter  Nut  Instant  Coffee  . 

Butter  Nut  Tea  . 

Chase  &  Sanborn  Coffee  . 

Chase  &  Sanborn  Instant  Coffee  ... 

Folgers  Coffee  . 

Folgers  Instant  Coffee  . 

Hills  Brothers  Coffee  . 

Hills  Brothers  Instant  Coffee  . 

Lipton  Instant  Tea  . 

Lipton  Tea . 

Maryland  Club  Instant  Coffee . 

Maxwell  House  Coffee  . 

Maxwell  House  Instant  Coffee . 

Red  Rose  Instant  Tea  . 

Red  Rose  Tea  &  Instant  Tea  . 

Red  Rose  Prods . 

Reel  Rose  Tea  . 

Tender  Leaf  Instant  Tea  . 

Tender  Ia!af  Tea  . 

Yuban  Coffee  . 

Yuban  Instant  Coffee  . 


Soft  Drinks 

American  Bottlers  of 
Carbonated  Beverages 

Bubble-Up  . 

Bubble-Np  &  Coca-Cola 

Calso  . 

Canada  Dry  . 

Coca-Cola  . 

Cott  . 

Dr.  Pepper  . 

Hires  . 

Orange  Crush  . 

Par-'T-Pak  Cola  . 

Pepsi-Cola  . 

Pepsi-Cola  &  Teem  .... 
Royal  Crown  Cola  .... 

Shasta  . 

7  Up  . 

Squirt  . 

Teem  . 


Misc.  Beverages 

Bev  Rich  . 

Breakfast  Juice  Drinks  . 

Eversweet  Fruit  Juice  Drinks  _ 

Eversweet  Orange  Jo'ce  . 

Eversweet  Orange  &  Pineapple 

Grapefruit  Juice  . 

Libby »  J uices  . 

Libbys  Tomato  Juice  . 

Punchinello  . 

Real  Gold  Orange  Base  . 

Ritter  Tomato  Juice  &  Veg  Crest 

Sealtest  Chocolate  Drink  . 

Sealtest  Lemonade  . 

Sealtest  Orange  Juice  . 

Southern  Gold  Orange  Juice  . 

Stokely  Fruit  Drinks  . 


Cereals  &  Breakfast  Foods 

Cream  of  Rye  .  .■)  9  9. MO 

Hot  Toasted  40%  Bran  .  .5  5,000 

Kellogg’s  All  Stars  .  11  15  29,462 

Kellogg's  Corn  Flakes  .  2  3  9,011 

Kellogg’s  Prods .  3  5  9,224 

Kellogg’s  Special  K  .  2  3  4,995 

Life  .  6  8  61,798 

Merri  Oats  .  4  8  ,55,695 

Mothers  Oats  .  14  17  44,224 

Muffets  .  24  34  ,58,709 

Quaker  Oats  .  36  53  128,619 

Quaker  Oats  Cereals  .  4  6  24,309 

Quaker  Puffed  Rice  &  Puffed  Wheat  ..  38  50  229,192 

Quirk  Mothers  Oate  .  12  17  51,992 

Quick  Quaker  Oats  .  30  45  134,392 

Uncle  Sam  Cereal  .  10  15  16,070 

(Continued  on  page  92) 
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Available  for  all  budgets  in  Test  Citv,  U.S.A. 

ECONOMICAL  COMBINATION  RATES 

EVENING  AND  SUNDAY  Saturation  Circulation  Coverage  of  595,160 

PV— >THE  COLUMBUS  DISPATCH 


^  and  THE  CITIZEN-JOURNAL 

^  Represented  Nationally  by:  . 

O’MARA  &  ORMSBEE,  Inc,  I 


Florida  and  Caribbean  Area: 
McASKILL,  HERMAN  &  DALEY,  INC. 


90 


LOCK 


A 


your 

touch 

is 

needed 

HERE 


SHIFT 


"Coca-Cola"  and  "Coke"  are  spelled 
with  a  capital  "C." 

We  respectfully  ask  that  you  spell 
them  this  way,  too. 

We* re  proud  of  our  trade-marks.  And 
we* re  proud  of  the  three-quarters  of 
a  century  we* ve  spent  off  ering  a  pure, 
wholesome,  refreshing  product  to  the 
American  people. 


The  familiar  trade-marks  "Coke"  and 
"Coca-Cola"  symbolize  our  refreshing 
beverage  the  world  around.  We  would 
appreciate  your  help  in 
safeguarding  them. 

So  please,  when  you  write 
about  our  product,  remem¬ 
ber  to  touch  the  SHIFT  KEY.  Ask  for  il  either  way 

m.T  •  ..AT.  ,,, both  trade-marks 

THANK  YOU.  mean  the  same  thmg 


CITIES 


PAPERS 
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CITIES 

PAPERS 

LINAGE 

Condiments 

Beinsteias  Barbecue  Sauce  . 

8 

11 

11,077 

Bud  Syrup  . 

7 

12 

16,888 

C  &  H  Sugar  . 

33 

61 

450,265 

Cross  &  Blackweil  Relish . 

44 

9 

18,080 

Crystal  Sugar  . 

4 

4 

22,052 

Dixie  Crystals  Sugar  . 

4 

7 

21,439 

Domino  Sugar  . 

7 

11 

27,684 

Duke  Mayonnaise  . 

6 

12 

14,376 

Franco  American  Gravy . 

26 

38 

54,269 

Garners  Blackberry  Syrup  . 

,3 

6 

7,494 

Heinz  Ketchup . 

92 

139 

177,360 

Heinz  Pickles  . 

5 

7 

19.903 

Heinz  57  Sauce  . 

6 

9 

15,063 

Heinz  Vinegar  . 

7 

10 

30,298 

Hunts  Catsup  . 

2 

6 

35,448 

Hunts  Tamota  Sauce  . 

3 

8 

189,616 

Karo  Syrup  . 

12 

21 

44,240 

Kraft  Mayonnaise  . 

4 

4 

4,020 

Loma  Linda  Gravy  Quik  . 

11 

17 

17,080 

Lumberjack  Syrup  . 

5 

7 

9,100 

Milani  1890  French  Dressing; . 

3 

6 

23,744 

Mortons  Honey  &  Syrup  . 

1 

1 

2,016 

Mortons  Salad  Dressing  . 

3 

6 

7,032 

Mortons  Salt  . 

2 

2 

3,400 

Open  Pit  Barbecue  Sauce  . 

38 

63 

148,109 

Ragu  Sauce  . 

7 

8 

8.985 

Wesson  Oil  . 

5 

9 

9,032 

White  Satin  Sugar  . 

4 

6 

16.050 

Wish  Bone  French  Dressing  . . 

25 

33 

33.020 

Wish  Bone  Italian  DressinK  . 

1 

2 

4,000 

Wish  Bone  Salad  Dressings  . . 

26 

36 

38,055 

Confections 

Bei  le  Camp  Chocoiates  . 

5 

10 

9.985 

Clark  Candy  . 

14 

17 

35,665 

Dairy  Products 

American  Dairy  Assn . 

86 

148 

569,126 

Bordens  Butter  Milk  . 

7 

15 

26,796 

Bordens  Cheese  . 

1 

2 

2,000 

Bordens  Chocolate  Milk  . 

2 

2 

3,128 

Bordens  Cottage  Cheese  . 

12 

22 

54,822 

Bordens  Dutch  Chocolate  Milk . 

1 

1 

1,120 

Bordens  Egg  Nog . 

2 

6 

5,050 

Bordens  Egg  Nog  &  Whipping  Cream  . 

1 

1 

2,240 

Bordens  Gold  N  Del  . 

20 

35 

186,871 

Bordens  Half  &  Half  . 

1 

1 

1,160 

Bordens  Ice  Cream  . 

17 

25 

98,817 

COLOR  IMPACT  -  READER  ACTION 

in  the  G ARY -H AMMON D-E.  CHICAGO  Ind. 
METROPOLITAN  MARKET 
through  .  .  . 

THE  GARY  POST-TRIBUNE 
THE  HAMMOND  TIMES 

121,216  combined  circulation  ABC  12/30/60 

REPRESENTED  BY  BURKE,  KUIPERS  &  MAHONEY,  INC. 


Bordens  Ice  Cream  &  Milk  . 

Bordens  900  Cal  . 

Bordens  Prods . 

Bordens  Skim  Milk  . 

Breakstones  Cottage  Cheese  . 

Breyers  Ice  Cream  . 

Cloverbloom  Butter  . 

Cloverbloom  Margarine  . 

Creamo  Margarine  . 

Darigoid  Butter  . 

Darigold  Butter  &  Buttermilk  . 

Darigoid  Cottage  Cheese  . 

Darigold  Dry  Milk  . 

Darigoid  Evaporated  Milk  . 

Darigold  Ice  Cream  . 

Darigold  Milk  . 

Darigold  Nonfat  Dry  Milk  . 

Darigold  Prods . 

Darigold  Skim  Milk  . 

Deans  Cottage  Cheese  &  Milk  . 

Deans  Dip  &  Dressing  . 

Deans  Ice  Cream  . 

Deans  Milk  . 

Deans  Prods . 

Deans  Vim  . 

B.skimo  Ice  Cream  . 

Fairmont  Cottage  Cheese . 

Fairmont  Dairy  Prods . 

Fairmont  Fruit  Drinks  . 

Fairmont  Ice  Cream  . 

Fairmont  Milk  . 

Kleischmanns  Margarine  . 

Foremost  Buttermilk  . 

Foremost  Cottage  Cheese  . 

Foremost  Egg  Nog  . 

Foremost  Ice  Cream  . 

Foremost  Milk  . 

Golden  State  Cottage  Cheese  . 

Golden  State  Milk  . 

Heath  Candy  Ice  Cream  Bar  . 

Hoods  Cream  . 

Knudsen  Buttermilk  &  Cottage  Cheese 

Knudsen  Cottage  Cheese . 

Knudsen  Cottage  Cheese  & 

Hampshire  ^ur  Cream  . 

Knudsen  Cream  Cheese  & 

Hampshire  Sour  Cream  . 

Knudsen  Dairy  Prods . 

Knudsen  Hampshire  Sour  Cream  . 

Knudsen  Non  Fat  Milk  . 

Kraft  Cheese  . 

Kraft  Cream  Cheese  . 

Kraft  DeLuxe  Margarine  . 

Kraft  Margarine  . 

Land  O’Lakes  Butter . 

Meadow  Gold  Butter  . 

Meadow  Gold  Cottage  Cheese  . 

Meadow  Gold  Dairy  Prods . 

Meadow  Gold  Egg  Nog  . 

Meadow  Gold  Ice  Cream  . 

Meadow  Gold  Milk  . 

Meadow  Gold  Plan  900  . 

Oak  Farms  Ice  Cream  . 

Oak  Farms  Milk  . 

Oak  Farms  Plan  . 

Parkay  Margarine  . 

Plan  . 

Purity  Edam  &  Gouda  Cheese  . 

Purity  Milk  . 

Sealt^t  Boiled  Custard  &  Egg  Nog  . . 

Sealtest  Buttermilk  . 

Sealtest  Chocolate  Drink  . 

Sealtest  Chocolate  Milk  . 

Sealtest  Cottage  Cheese  . 

Sealtest  Cream  . 

Sealtest  Dairy  Prods . 

Sealtest  Dip’N  Dressing  . 

Sealtest  Egg  Nog  . 

Sealtest  Half  &  Half  . 

Sealtest  Ice  Cream  . 

Sealtest  Milk  . 

Sealtest  Milk  &  Cottage  Cheese  . 

Sealtest  Skim  Milk  . 

Sealtest  Sour  Cream  . 

Swifts  Ice  Cream  . 

Tootsie  Roll  Ice  Cream  Bar  . 

Tri  Nut  Margarine  . 

Vim  . 

Washington  State  Dairy  Prods . 
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Frozen  Foods 

Banquet  Dinners  . 

Banquet  Foods  . 

Banquet  Frozen  Chicken  Pie . 

Banquet  Pies  . 

Banquet  Fruit  Pies  . 

Booth  Frozen  Fish  . 

Dulany  Snaks  . 

Eat  All  Fish  Prods . 

Florida  Orange  Juice  . 

Freezer  Queen  Steaks  . 

Frozen  Rite  Rolls  . 

Frozen  Rite  Prods . 

Homesteaders  Bread  . 

Jesse  Jewells  Chicken  Prods . 

JifTys  Meat  Prods . 

Knotts  Berry  Farm  Frozen 

Boysenberry  Juice  . 

Minute  Maid  Orange  Juice  . 

Mrs.  Smiths  Pies  . 

Mrs.  Pauls  Frozen  Fish  Prods.  . , 

Mrs.  Pauls  Vegetables . 

Sara  Lee  Frozen  Cakes  . 

Snow  Crop  Frozen  Orange  Juice 
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farming  spreads  its 


Rapidly  rising  costs  of  farm  labor  demand  more  work  for  every  hour 
spent  in  the  field.  Farmers  are  meeting  the  challenge  with  bigger  equipment, 
with  faster  equipment,  and  with  equipment  that  performs  several  jobs  at  once, 
thus  cutting  the  number  of  trips  over  the  field. 

A  FEW  SHORT  YEARS  AGO,  the  biggest  equipment  planted  corn  only  four 
rows  at  a  time.  Now  the  bigger  “wing  spans”  of  John  Deere’s  eight-row  planters 
have  doubled  that  figure. 

Formerly,  planting  at  five  miles  per  hour  was  tops.  Now  accurate 
high-speed  planters  developed  by  John  Deere  engineers  make  it  possible  to  plant 
at  a  speed  of  seven  miles  per  hour,  enabling  farmers  to  cover  40  per  cent  more 
ground  each  hour. 

By  combining  planting  with  fertilizer  application,  pre-emergence  weed 
spray  application  and  insecticide  application  into  one  operation,  the  trips  over 
the  field  have  been  cut  by  three  fourths. 

The  bigger  wing  span  and  bigger  payload  John  Deere  engineers  have 
provided  farmers  make  it  possible  not  only  to  cover  more  ground  but  also  to 
finish  the  job  when  weather  conditions  are  best,  thus  helping  increase  yields. 

DEERE  &  COMPANY,  Moline,  Illinois 


Manufacturers  of  John  Deere  Farm  and  Industrial  Tractors  and  Equipment 


IMPORTANT  NEWSPAPER  COLOR  ADVERTISERS 


CITIES 


PAPERS 


ina«s 


{Continued  from  page  92) 


SunkiBt  Bars  . 

Swanaon  TV  Dinner  . 

Swanson  TV  Dinners  &  Main  Courses  . 
Treesweet  Froien  OranKe  Juice  . 

Meats  A  Fish 

American  Lamb  Council  . 

American  Sheep  Producers  Council  . . . 

Armour  Ham  . 

Armour  Meat  Prods . 

Armour  Poultry  Piwls . 

Armour  Turkey  Prods . 

Bar  S  Meat  Prods . 

Bif  . 

Bob  Evans  Meat  Prods . 

Bob  Ostrow  Meat  Prods . 

Copelands  Meat  Prods . 

Craytons  Meat  Prods . 

Dubuque  Bacon  &  Ham  . 

Dubuque  Ham  . 

Dubuque  Meat  Pro^ . 

Eckrich  Meat  Prods . 

Frosty  Mom  Meat  Prods . 

Gwaltneys  Meat  Prods . 

Hormel  Meat  Prods . 

Hrirrade  Meat  Pro^ . 

Jones  Meat  Prods . 

Kahns  Meat  Prods.  . 

Luters  Meet  Prods . 

Mor  . 

Morrell  Ham  . 

Neptune  Sardines  . 

Neuhoff  Meat  Prods . . 

Oscar  Mayer  Meat  Pro^ . 

Patrick  (^dahy  Meat  Prods . 

Rath  Ham  . 

Rath  Meat  Prods . 

Rudys  Meat  Prods . 

Southern  Star  Bonito  . . 

Southern  Star  Meat  Prods . 

Superior  Meat  Prods . . 

Swifts  Meat  Prods . 

Swifts  Meat  &  Poultry  Prods . 

Swifts  Poultry  Prods . . 

Taylor  Meat  Prods . 

T^n  Meat  Prods . 

Virginia  Reel  Meat  Prods . 

Wilson  Ham  . 

Wilson  Meat  Prods . 


CITIES 

PAPERS 

LINAGE 
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Roses  are  RED 
in  ALTOOHA 


SELL  WITH 
COLOR 
IN  THE 


Get  out  your  crayons,  pick  out  your  favorite 
hues,  and  till  in  the  illustration  above. 

You’ll  see  what  the  careful  color  craftsmen  at 
the  Altoona  Mirror  can  do  with  your  seed,  food 
or  furniture  ad.  Regardless  of  your  product, 
you'll  find  that  it  pays  to  use  color  in  Altoona, 
where  30  years  of  experience  in  one,  two  or 
full  color,  plus  the  Mirror’s  saturation  coverage 
assures  outstanding  advertising  success. 

Eltootm  SRicror 

Altoona  Pennsylvania’s  Only  Daily  Newspaper 
Richard  E.  Bealar,  Adv.  Mgr. 


Prt  Foods 

AI|>o  . 

Cadillsc  Dok  Food  . 

Dr.  Ross  Cat  Poixl  . 

Dr.  Ross  I>oir  Food  . 

Friskies  Cat  Food  . 

Friskies  Doir  Food  . 

Friskies  Meal  . 

Gravy  Train  Doc  Food 
Henny  Pen  Doc  b’ood 
Henny  Pen  Doc  Food  & 

Switch  Cat  Food  . 

Ideal  Doc  Food  . 

Kal  Kan  Cat  A  Doc  Food 

Kasco  Doc  Food  . 

Ken-L-Biskit  . 

Ken-L-Burcer  . 

Nutrena  Doc  Foixl  .... 

Pard  Crunchers  . 

Purina  Doc  Chow  . 

Red  Heart  Cat  Food  _ 

Rival  Doc  Food  . 

Switch  Cat  Food  . 

Vets  Doc  Food  . 


Mise.  Foods 

Armour  Beef  Stew  A  Chili  . 

Armour  Canned  Prods . 

Aunt  Jemima  Pancake  Mix  A 

Rath  Meat  Prods . 

Betty  Crocker  Au  Gratin  A 

Scalloped  Potatoes  . 

Blue  Bell  Potato  Chips  . 

Broadcast  Corned  Beef  Hash  . 

Butter  Kernel  Corn  A  Robin 

Hood  Flour  . 

Butterfield  Au  Gmtin  Potatoes  . 

Cline  Peach  Advisory  Board  . 

California  Cline  Peaches 

A  Fruit  Cocktail  . 

Campbells  Beans  . 

Circus  Nuts  . 

Clover  Club  Potato  Chips  . 

Dole  Fruit  . 

Evans  Toppinc  . 

Famous  Fords  Of  The  W'^Hd  . 

Festal  Pumpkin  A  Reddi-Whip  . 

Florida  Orances  . 

Florida  Grapefruit  . 

Franco  American  Beef  A 

Chicken  Gravy  . 

Franco  American  Prods . 

Franco  American  Spachetti  . 

Freshlike  Vecetables  . 

Fritos  . 

Garners  Preserves  . 

Golden  Grain  Spachetti  A 

IXL  Italian  Sauce  . 

H  L  Hunt  Prods . 

Heinz  Beans  . 

Heinz  Prods . 

Heinz  Soups  . 

Heinz  Spachetti  . 

Heinz  Spachetti  Prods . 

Horizon  Foods  Biiffay  . 

Horizon  Foods  Italian  Casserole  . 

Humko  . 

Knox  Gelatine  A  Lucky  Whip  . 

Krey  Vecetables  . 

Kuners  Prods . 

Laura  Scudders  Corn  Chips  . 

Laura  Scudders  Peanut  Butter  . 

Laura  Scudders  Potato  Chips  . 

Libby  Beans  . 

Libbys  Fruit  . 

Libbys  Prods . 

Libby  Spachetti  . 

Libbys  Vecetables  . 

Lynden  Chicken  Noo«Ile  Dinner  . 

Minute  Sliced  Potatoes  . 

Minute  Spanish  Rice  Mix  . 

Morton  House  Bake<l  Beans  . 

Morton  Salt  A  Snoboy  Vecetables  . 

Muellers  Macaroni  Priority 

Tuna  A  Racu  Sauce  . 

New  Era  Instant  Mashed  Potatoes  .... 

New  Era  Potato  Chips  . 

New  Era  Mashed  Potatoes  A 

Potato  0iips  . 

Peanut  Fluf  . 

Pennsylvania  Dutch  Macaroni  Prods.  . . 
Pillsbury  Cake  Mix  A  Snoboy  Fruit  .... 
Pillsbury  Instant  Mashed  Potatoes  .... 

Planters  Peanuts  . 

Pocahontas  Vecetables  . 

Ranch  Style  Beans  . 

Reddi  Maid  Cherry  Sauce  . 

Royal  Gelatin  . 

San  Giorcio  Macaroni  Prods . 

Snoboy  Anples  . 

Snoboy  Fruits  . 

Snoboy  Grapefruit  . 

Snoboy  Orances  A  Lemons  . 

Snoboy  Potatoes  . 

Snoboy  Pineapple  . 

Snoboy  Prods . 

Snoboy  Vecetables  A  Morton  Salt  .... 

Snowdrift  . 

Snows  Chowder  . 

Spurnacs  . 

Stewart  Wonder  Potato  Chips  . 

Stokely  Van  Camp  Fruits  . 

Stokelys  Fruit  Drinks  A  Van 
Camp  Beans  . 
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HEADLINE  NEWS  from 
NEWSPRINT  FACTS 

NEWSPRINT  GROUP  SPONSORS  NEW  PROJECT 

TO  AID  NEWSPAPERS'  AD  RESEARCH  PROGRAM 

.  .  .  The  six  Canadian  companies  which  sponsor  the  Newsprint  Infor¬ 
mation  Committee  have  launched  a  second  major  project  seeking  to 
strengthen  the  competitive  position  of  newspapers.  The  new  $60,000 
study  being  underwritten  by  the  companies  will  explore  a  new  dimen¬ 
sion  of  the  impact  of  newspapers,  with  the  Bureau  of  Advertising, 
ANPA,  counseling  and  advising  on  the  project.  The  six  companies  are : 
Ahitihi  Power  &  Paper  Co.,  Ltd.;  Anglo-Canadian  Pnlp  &  Paper  Mills, 
Ltd.;  Anglo-New fonndland  Development  Co.,  Ltd.;  Doymacona  Paper 
Company,  Ltd.;  MacMillan,  Bloedel  &  Powell  River  Ltd.;  St.  Lawrence 
Corporation,  Ltd. 

ik  JOBS  UP  SHARPLY  IN  NEWSPRINT  MILLS 

DESPITE  WIDE  AUTOMATION  IN  INDUSTRY 

Eleven  years  of  automation  in  Canada’s  newsprint  mills  tend  to 
discount  labor’s  fears  that  automation  always  means  loss  of  jobs. 
Experience  shows  more  jobs  were  created  in  the  long  run. 

DAILIES  NOW  PRINTING  BILLION  MORE  PAGES 

The  job  of  bringing  the  day’s  news  and  features,  and  consumer  infor¬ 
mation  to  the  American  public  is  two-thirds  bigger  than  in  1947.  The 
nation’s  daily  newspapers,  published  2.5  billion  pages  a  day  in  1960, 
a  billion  more  than  in  1947. 

IDEAL  NEWSPRINT  FOREST  NOW  BEING  DEVELOPED 

WILL  LOOK  LIKE  CORNFIELD  ON  3  SHIFTS 

The  ideal  forest  of  the  future  is  being  shaped  by  economic  trends  in 
the  harvesting  of  wood  for  newsprint.  Foresters  envision  trees  planted 
in  rows,  harvesting  machines  to  cut  tree  branches  for  by-product  re¬ 
covery,  and  moving  chips  to  mill  via  pipelines. 


The  headlines  and  summaries  of  articles  reprinted  here  are 
taken  from  the  March  issue  of  Newsprint  Facts. 

T 0  receive  this  and  other  issues  write : 


NEWSPRINT  INFORMATION  COMMIHEE 

150  East  42nd  Street  New  York  17,  N.  Y. 


IMPORTANT  NEWSPAPER  COLOR  ADVERTISERS 
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Standard  Ht-atint;  OiU 


Suaps,  Cleanaers,  Polishes 
Barcolene  Jet  Starch  . 

Clearex  . 

Dobie  Pad  . 

Pels  . 

Pels  Naptha  . 

Pels  Prods . 

Glamorene  Oven  Cleaner 
Griffin  Shoe  Polish  .... 

Hood  Soft  Rinse . 

Hood  Prods . 

Hum  . 

Johnsons  Shoe  Polish  . 

La  Prance  . 

Lestare  . 

Lever  Bros.  Prods . 

Lux  Liquid  Detergent  . 

Roman  Cleanser  . 

Sno  Bol  . 

Spring'  Rain  . 

Texize  . 


CITIES 


PAPERS 


LINAGE 


Stokelys  Prods . 

Stokelys  Vegetables  . 

Tatos  Potato  Chips  . 

Texas  Sweet  Grapefruit  . 

Van  Camps  Beans  . 

Washington  State  Apples  _ 

Washington  State  Dairy 
Prods.  &  Fruit  Commission 
Wonder  Mex  Corn  Chips  .... 


HOTEL  &  RESORTS 
Hotels 

Apple  Valley  Inn — California 
Harrahs-Tahoe  . 


Chambers  of  Commerce 
Nassau  Bahamas  Development  Board 
South  Dakota  Dept,  of  Highways  . 

HOUSEHOLD  FURNITURE  &  FURN. 

Aladdin  Lunch  Kit  . 

Du  Pont  Sponge  CSoth  . 

Dura  Clad  Vacuum  Bottle  . 

G  E  Lamps  . 

Mary  Proctor  Ironing  Table  . 

Nylonge  Sponge  . 

Scotch  Brite  . 


Misc.  Household  Supplies 
Morton  Rock  Salt  _ 


HOUSING  EQUIPMENT 
Air  Conditioning 

Carrier  . 

York  . 


Fixtures 

G.  E.  Range . 

Major  Electrical  Appliances 

G.  E.  Dishwasher  . 

G.  E.  Prods . 

G.  E.  Washer  . 

Hotpoint  Dishwasher  . 

Hotpoint  Dryer  . 

Hotpoint  Dryer  &  Washer  . 

Hotpoint  Prods . 

Laundromat  . 

Laundromat  &  Westinghouse  Dryer 

Maytag  Dryer  . 

Maytag  Washer  . 

Norge  Dryer  . 

Norge  Dryer  &  Washer  . 

RCA  Whirlpool  Dishwasher  . 

RCA  Whirlpool  Dryer . 

RCA  Whirlpool  Dryer  &  Washer  . . 

RCA  Whirlpool  Prods . 

RCA  Whirlpool  Washer  . 

Weetinghouse  Prods . 


HOUSEHOLD  SUPPLIES 
Aluminum  &  Paper  Products 

Alcoa  Wrap  . 

Kitchen  Charm  Waxid  Paper 
Kitchen  Charm  Waxed  Paper  & 

Marcal  N(q)kins  . 

M  D  Napkins  . 

M  D  Tissue  . 

Northern  Tissue  . 

Northern  Tissue  &  Waxtex  ... 

Page  Napkins  . 

Page  Paper  Prods . 

Page  Tissue  . 

Page  Towels  . 

Powder  Room  Tissue  . 

Reynolds  Wrap  . 

Reynolon  . 


Disinfectants  &  Insecticides 
Real  Kill  . 


American  Heating  Oil 
DX  Heating  Oil  ..... 


Refrigerators  &  Freezers 


Hotiioint 

Norge 


Small  Electrical  Appliances 

Dormeyer  Appliances  . 

G.  E.  Appliances  . 

Proctor  Appliances  . 

Proctor  Iron  &  Toaster . 

Westinghouse  Appliances  .... 
Westinghouse  Coffee  Maker  . . 
Westinghouse  Floor  Polisher  . 

Westinghouse  Fry  Pan  . 

Westinghouse  Vacuum  Cleaner 


INDUSTRIAL 

Boysen  Paints  . . 

Jones  Blair  Paints  . . 
Kaiser  Aluminum  ... 
Southern  Yellow  Pine 
U.  S.  Steel  Corp.  . , 


INSURANCE 

Amicable  Life  Insurance  Co . 

Blue  Cross  Hospital  Service 
Indiaiutpolis  &  Mutual  Medical 

Insurance,  Inc . 

California  Physicians  Service  . 

Firemans  Fund  Insurance  Co . 

Group  Hospital  Service  Inc.  & 

Group  Medical  &  Surgical 

Service  of  Dallas  . 

Hospital  Service  of  California  . 

Massachusetts  Hospital  Service  Inc.  & 

Massachusetts  Medical  Service  _ 

Minneeota  Hospital  Service  Assn.  . . 

Minnesota  Medical  Service,  Inc.  _ 

Nationwide  Insurance  Co . 

Prudential  Insurance  Co.  of  America 
Prudential  Life  &  Casualty 

Insurnnce  Co . . 

Utica  Mutual  Insurance  Co . 


Medical 

Bexel  Vitamins  . 

Fortisun  . 

Metrecal  . 

One  A  Day  Vitamins 

Oragen  . 

Pasitabs  . 

Quota  . 

Rexall  Prods . 


ROP  Color  is  a  term  constantly  in  the  minds  of  everyone  here  at 
the  new  Levittown  Times  -  Bristol  Daily  Courier  plant.  Why?  Well,  be¬ 
cause  the  new  96  page,  full  color  presses  have  been  turning  out 
page  after  page  of  color  advertisements  daily  to  our  35,690  subscribers. 
So  far  this  year  we  have  published  77,000  lines  of  color  or  3'/2  limes 
as  much  as  same  period  last  year.  Yes  1961  promises  to  be  a  colorful 
year  for  the  people  of  levittown,  Bristol,  Lower  Bucks  County,  Pa. 

Adv. 


MISCELLANEOUS 

Alcoa  Wrap  &  American  Dairy  Assn.  ..19  31  46,651 

Alcoa  Wrap  &  Nestles  Morsels  .  40  .18  91,951 

Blue  Chip  Stamps  .  10  20  72,741 

(Continued  on  page  98) 
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High-F  ashionT  y  pe 
Ad  Used  by  Bank 

Minneapolis,  Minn. 
A  campaign,  which  appeals 
to  women  through  high  fashion- 
style  advertising  (via  BBDO), 


in  both  one-color  and  black,  and 
black-and-white,  has  just  been 
initiated  in  the  Minneapolis 
Star  &  Tribune  by  the  First 
National  Bank  of  Minneapolis. 
It  is  believed  to  be  the  first  such 


“women’s  page”  type  promotion 
sponsored  by  a  Midwestern  com¬ 
mercial  bank. 

Featuring  “the  Relaxed  Way” 
and  “the  Relaxed  Look”  as  basic 
themes,  the  campaign  was 
launched  by  a  fashion  show, 
complete  with  music,  live  models 
and  prizes. 

The  show  is  being  followed 
by  an  advertised  offer  to  open 
a  checking  account  and  receive 
gratis  a  “costume  checkbook 
kit.”  This  comprises  a  plastic 
checkbook  holder  with  instruc¬ 
tions  and  patterns  on  how  to 
stitch  up  a  cover  to  match  or 
contrast  with  suit  or  dress  fab¬ 
rics.  “Now  your  checkbook  can 
be  an  exciting  fashion  acces¬ 
sory  ...  as  well  as  a  smart 
way  to  handle  matters  finan¬ 
cial!”  runs  the  copy  lead. 

The  bank  anticipates  that  the 
fashion-accessory  checkbook  may 
become  copied  nationally  to 
make  the  checkbook  a  style  item 
which  might  inspire  dress  and 
suit  manufacturers  to  include 
extra-large  swatches  with  their 
garments. 

• 

Joins  American  Weekly 

William  J.  White  has  joined 
the  American  Weekly  sales  staff. 
He  moves  from  Macfadden  Pub¬ 
lications  True  Story  Women’s 
Group  and  was  formerly  re¬ 
search  director  of  Dell  Publish¬ 
ing  Company. 


Texas  Group  Ofifers 
New  Hi-Fi  Rates 

Dallas,  Texas 

New  rates  for  one-side,  Hi-Fi 
preprints  were  announced  this 
we^  by  E.  F.  Corcoran,  presi¬ 
dent  of  the  Branham  Company, 
national  reps  for  the  Texas 
Group. 

The  new  rates  offer,  for  the 
first  time  anywhere,  group  fre¬ 
quency-bulk  discounts  on  this 
type  of  advertising.  On  a  one¬ 
time  basis  the  aggregate  cost 
for  the  seven  newspapers,  pur¬ 
chased  individually,  comes  to 
$8,184,  ordered  as  a  group  the 
same  newspapers  cost  $7,785  — 
an  automatic  saving  of  almost 
$400.  Cost  per  thousand  are 
$7.66  and  $7.28  respectively 
based  on  daily  circulation  of 
1,068,855. 

An  advertiser  already  under 
contract  with  the  Texas  Group 
can  apply  his  performance  ran- 
of-paper  to  earn  the  same  dis¬ 
counts  on  his  HiFi  advertise¬ 
ments,  and  can  earn  servings 
up  to  20%  in  addition  to  the 
basic  discount  already  available 
through  the  Group  buy. 

Members  of  the  Texas  Group 
are:  Beaumont  Enterprise  & 
Journal;  Corpus  Christi  Caller- 
Times;  Dallas  Times  Herald; 
El  Paso  Times  &  Herald  Post; 
Ft.  Worth  Star  -  Telegram; 
Houston  Chronicle;  and  the  San 
Antonio  Express  &  News. 


‘Old  Crow’  Says 
‘Erin  Go  Bourbon!’ 

Old  Crow  celebrated  St.  Pat¬ 
rick’s  Day  in  newspaper  adver¬ 
tising  with  the  slogan,  “Erin  Go 
Bourbon,”  decorated  with  a 
shamrock  slugged  in  the  white 
space  above  the  ROP  color  ad. 

The  ad,  using  a  background 
color  of  luxurious  green,  ap¬ 
peared  in  about  20  newspapers 
scheduled  for  St.  Patrick’s  Day 
as  part  of  the  program  using 
75  metropolitan  dailies  in  four 
colors  and  black  and  white  in 
637  newspapers. 

In  the  program,  exclusively 
for  newspapers,  each  ad  used 
a  different  background  color  in 
successive  issues  of  the  same 
ad.  Colors  used  were  yellow,  red 
and  black.  The  background, 
simulating  a  fabric,  was  alter¬ 
nately,  blue,  green,  purple, 
brown,  and  red  in  successive  in¬ 
sertions. 

In  the  past  seven  years  since 
Old  Crow  was  made  available 
in  an  86-proof  bottling,  the  com¬ 
pany  has  spent  over  $9  million 
in  newspaper  space  alone. 

• 

4  Days  on  Campus 

Carbondau:,  HI. 

The  Egyptian,  student  semi¬ 
weekly  newspaper  at  Southern 
Illinois  University,  will  begin  its 
42nd  year  in  1961-62  as  a  four- 
times-a-week  morning  tabloid. 


jet  leader  on  every  route  flown! 


Only  Delta  operates  both  the  World  Champion  Convair  880  ^  ^ 

and  the  magnificent  Douglas  DC-8,  linking  important  cities  ^ 

in  the  eastern  half  of  the  U.S.  with  the  finest  in 

modem  air  transportation. 

Now  serving  NEW  YORK  •  ATLANTA  •  MIAMI  •  TAMPA 

NEW  ORLEANS  •  DETROIT  •  CHICAGO  •  HOUSTON  •  MEMPHIS  •  DALLAS 

FT.  WORTH  •  PHILADELPHIA  •  WASHINGTON/BALTIMORE  •  ST.  LOUIS  •  CINCINNATI 


the  air  line  with  the  BIG  JETS 


Postered  by  General  Electric 
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IMPORTANT  NEWSPAPER  COLOR  ADVERTISERS 

(Continued  from  page  96) 


TOILET  REQUISITES 
Dentrifricea 

Pei>8<xlent  Tooth  Paste 


CITIES  PAPERS  LINAGE 

3  4  4  01$ 


Evershari)  Pencils  &  Pens  . 

Florists  Teleftraph  Delivery  Assn.  . . . 

Gold  Bond  Stamps  . 

Lindy  Pencils  &  Pens  . 

Merry  Christmas  Drut;  Store  S|>ecials  . . 

Political  Ilemocratic  . 

Political  Miscellaneous  . 

Political  Repuhlican  . 

Red  Scissors  Couiions  . 

S  &  H  Green  Stamps  . 

Tahoe  Keys  . 

Top  Value  Stamps  . 

PUBLIC  UTILITIES 

Arkansas  Louisiana  Gas.  Co . 

Beli  Telephone  Co.  of  Pa . 

Illinois  Bell  Telephone  Co . 

Indiana  Bell  Telephone  Co . 

Indiana  &  Michigan  Electric  Co . 

Mountain  States  Telephone  & 

Telettraph  Co . 

N.  J.  Bell  Telephone  Co . 

Northern  Natural  Gas.  Co . 

Northwestern  Bell  Teleiihone  Co . 

Pacific  Gas  &  Electric  Co . 

Southern  Bell  Telephone  & 

Teleitraph  Co . 

Pacific  Telephone  &  Telettraph  Cu . 

Southwestern  Bell  Telephone  Co . 

United  Gas  Co . 

PUBLISHING  &  MEDIA 

Books 

Good  Housekeeping  CooklsKiks  . 

Mattazines 

Good  HousekeepinK  . 

RADIO,  TV  &  PHONOGRAPHS 

Radio  &  TV  Sets 

Admiral  Television  . 

Arvin  Prods . 

G  E  Television . 

RCA  Victor  Prods . 

RCA  Victor  Radio  . 

RCA  Victor  Radio  &  TV  . 

RCA  Victor  Television  . 

WeetinKhouse  Television  . 

Zenith  Radio  . 

Zenith  Television  . 

SPORT.  GDS.,  CAM.  &  PHO.  SUPP. 

Cameras  &  Photo  Supplies 

Ea.stman  Kodak  Co.-Institutional  . 

Kodak  Cameras  . 

Kodak  Cameras  &  Film  . 

Kodak  Cameras  &  Pro.iectors  . 

Kodak  Prods . 

TOBACCO 


CITIES 

PAPERS 

LINAGE 

Men’.  Toiletries 

8 

18.976 

Kinirs  Men  Prods . 

....  16 

23 

64.736 

27 

35 

63.676 

Norelco  Shaver  . 

....  5 

9 

11.726 

3 

5 

16,768 

Sunbeam  Shaver  . 

. . . .  39 

51 

90.1)40 

m 

y.T 

147,828 

11 

12 

29.088 

Perfumes  &  Cosmetics 

6 

6 

8.582 

Jer^ens  Prei>s  . 

....  3 

4 

21.H80 

25 

45 

109.601 

Mitchums  Anti>Pers|»irant  . 

....  6 

6 

15.400 

13 

24 

78,411 

Odo-Ro-No  . 

3 

6 

16.>t4g 

33 

54 

81,176 

Kevlon  Preps . 

. . . .  20 

21 

35.620 

10 

17 

41,694 

Secret  Deo<iorant  . 

. . . .  84 

131 

396.061 

4 

4 

12.090 

Tussy  Preps . 

7 

7 

16.292 

15 

2H 

162.596 

Woodbury  Preps . 

....  5 

5 

5.016 

Toilet  Soaps 

Choice  . 

.  ...  4 

6 

108.848 

Lifebuoy  . 

. . . .  7 

10 

18.100 

y 

40i465 

Old  Holland  Beer  Shaminio . 

....  6 

8 

19.120 

3 

6 

11,965 

Misc.  Toilet  Keq. 

** 

18.03i 

Colgate  Tooth  Brush  . 

....  3 

5 

12.264 

68.957 

Listerine  . 

....  5 

8 

24.120 

Micrin  . 

....  6 

11 

94.776 

11 

25.428 

Modess  . 

....  17 

25 

94.612 

IT 

12 

29 

47.171 

58.140 

TRANSPORTATION 

Airways 

12 

25 

62.003 

American  . 

....  16 

25 

45.332 

17 

29 

.58,140 

Capital  . 

....  17 

34 

153.095 

10 

25 

78.821 

Continental  . 

....  6 

12 

195.789 

3 

9 

89,753 

Delta  . 

....  3 

5 

.‘19.195 

Mexicana  . 

....  4 

9 

36.672 

Ozark  . 

....  4 

7 

6.966 

Pan  American  World  . 

....  14 

26 

112.369 

Trans  Canada  . 

....  3 

5 

10.029 

United  . 

....  15 

31 

194.923 

Western  . 

_  16 

39 

275.737 

12 

14 

26.101 

Steamships 

French  Line  . 

-  7 

13 

13.985 

Misc.  Transiiortation 

45.848 

11 

19,184 

4 

4 

12,582 

24 

38 

71.698 

W  EARING  APPAREL 

Dacron  . 

.  99 

30 

58.105 

King  Louie  Bowling  Shirts  . . 

.  3 

3 

3.920 

34 

55 

191.379 

Levis  . . 

.  9 

14 

19,950 

McGreiror  Jackets  . . 

.  3 

5 

5.010 

1 

1 

McGreKor  SiKirtswear  . . 

.  7 

7 

7.005 

3 

Palm  Bench  Suit  . 

.  6 

8 

1.3.4.59 

Sleex  Girdle . 

.  30 

36 

46.724 

Topel  Fabric  . . 

s 

6 

6.030 

U.  S,  Kedettes  . . 

.  3 

3 

6.196 

1 

2 

9,600 

Sit  181  971,185  — 

9  20  91,606 

'SSI  Beam  Heavy  Color  User 


Cigars 

La  Palina 


14  30,066 


CSttarettes 

Belair  . 

Camel  . 

Du  Maurier  . . . 
Kentucky  Kin^s 

L  &  M  . 

Parliament 
Philip  Morris  . 

Riviera  . 

Salem  . . 

Winston  . 


86 

142 

708,235 

68 

122 

2,032,923 

3 

7 

50.740 

115 

184 

1.846.808 

31 

54 

230.080 

22 

43 

303.96  < 

66 

96 

.■.51,167 

IS 

36 

767.966 

41 

80 

1.318.216 

97 

179 

2,672,847 

Tobacco 

Mail  Pouch 


6  9 


21,555 


Misc.  Tobacco 
Tar  Card  . . 


5 


8,060 


CAPCO  IMPROVED  PORTABLE 

INK  FOUNTAIN 

•  SAVES  TIME  OF  PRESSME^I— NO  COSTLY 
INSTALLATIONS 

•  CAN  BE  USED  ON  NEW  OR  OLDER  EQUIP- 
MENT 

•  EASILY  OPERATED  AND  EASILY  MAIN¬ 
TAINED 


4^  Installation  on  late 
model  Goss  Headliner 

I  Installation  on  Du¬ 
plex 


Let  us  tell  yon  about  the  many  other  features  I 


CAPITAL  TOOL  AND  MANUFACTURING  CO.,  Inc. 

5000  CALVERT  RD.  COLLEGE  PARK,  MO.  UNION  4-7*77  i 


Chicago 

Apain  this  year  the  James  B. 
Beam  Distilling  Co.,  is  a  heavy 


BEAM 


01  VHEW  YNUAT 


EDITORIAL  AD — Esample  of  how 
James  B.  Beam  Distilling  Co.,  is 
combining  ROP  four-color  ad 
theme  with  two-column  "editorial" 
type  copy,  telling  how  bourbon 
got  its  name.  This  ad— designed 
to  combine  the  power  of  color  with 
the  impact  of  editorial  appeal — 
has  appeared  in  the  Chicago  Sun- 
Times  and  Denver  Rocicy  Mountain 
News  and  will  appear  in  tabloid 
form  in  other  newspapers  in  '61, 


and  consistent  user  of  ROP  two 
and  four-color  advertising  in 
nearly  200  newspapers  (via  Ed¬ 
ward  H.  Weiss  &  Co.). 

The  Spring  schedule,  now  un¬ 
derway  and  continuing  into  the 
Summer,  includes  1,000  line  full- 
color  ads  and  600  line  two-color 
ads,  supported  by  black  and 
white  ads  across  the  country. 

“Color  collects  customers”  is 
the  way  the  Beam  organization 
merchandises  its  newspaper 
color  ads  to  liquor  dealers,  call¬ 
ing  attention  to  each  new  ad  in 
advance  of  publication. 

Typical  of  timely  use  of  ROP 
color  was  the  special  eye-stop¬ 
ping  Beam  bourbon  ad  with  a 
colorful  background  of  emerald 
green  appearing  in  newspapers 
on  Saint  Patrick’s  Day. 

• 

Stock  Car  Racing 

Hartford,  Conn. 

Recognizing  the  increased  in¬ 
terest  in  stock  car  racing  in  its 
circulation  area,  the  Hartford 
Times  this  summer  will  carry  a 
weekly  racing  column,  ‘“rhe 
Checkered  Flag.”  It  will  be  writ¬ 
ten  by  State  Editor  Dexter  S. 
Burnham,  long  a  racing  enthusi¬ 
ast. 
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■kr  GROCERIES! 


not  offer  releases  on  a  co-op 
basis,  it  does  pay  for  the  dif¬ 
ference  between  black  and  white 
copy  and  two-color  advertising:. 

In  two  years  of  Colormat  of¬ 
ferings  of  free  mats  for  edi¬ 
torial  color,  112  newspapers 
have  reproduced  197  photos  in 
full  color.  These  have  provided 
an  estimated  11,881,000  page 
impressions. 

Number  Doubles 

There  were  21  newspaper 
users  of  swimsuit  color  in  1959. 
The  number  doubled  to  44  last 
year.  The  25  newspapers  using 
Cortina  in  color  brought  the 
1960  total  to  69  newspapers,  109 
pictures  and  7,266,000  “Pi’s.” 

Overall,  mats  have  been  run 
by  the  newspapers  in  56  U.  S. 
and  Canadian  cities,  represent¬ 
ing  25  states  and  three  prov¬ 
inces. 

Some  of  these  newspapers 
have  made  multiple  uses  of  the 
color  mats  supplied  to  them. 
Several  have  used  the  mats 
twice  and  there  have  been  a  few 
three-time  users.  Many  cast  two 
subjects  separately  for  use  on 
different  days. 

On  the  other  hand,  28  of  the 
122  newspaper  users  have 
printed  full-page  displays.  The 
RMR  goal  is  to  provide  a  lay¬ 
out  so  appealing  that  major 
While  the  organization  does  space  will  be  allocated. 


Swimsuit  Color 
Builds  Ad  Lines 

By  ('ampbell  Watson 


Fullerton,  Calif. 

“Pleasing  beyond  our  wildest 
expectations”  is  the  way  Rose 
Marie  Reid  Swimsuits  describes 
results  of  its  ROP  newspaper 
color  advertising  which  is  now 
entering  its  third  year. 

The  accolade  is  from  Lyn 
Armstrong,  RMR  publicity  di¬ 
rector  who  describes  herself  as 
“hard  to  please.”  The  first  re¬ 
lease  of  editorial  color  mat  of¬ 
ferings  was  accepted  by  21 
newspapers,  she  explained. 

Meanwhile  the  use  of  RMR 
color  releases  has  expanded 
widely.  With  this  have  come 
two  important  developments  in 
newspaper  advertising  linage 
building.  Miss  Armstrong  re¬ 
ported. 

In  the  second  year  RMR  at¬ 
tained  top  position  in  dealer 
advertising  in  swimwear.  This 
is  shown  in  the  1960  ACB  fig¬ 
ures  for  the  industry,  she  ad¬ 
vised. 

Further,  RMR  has  itself 
started  an  institutional  newspa¬ 
per  advertising  campaigrn  in  ma¬ 
jor  cities.  This  has  brought  ex¬ 
cellent  results.  Miss  Armstrong 
told  Editor  &  Publisher. 

Dual  Need  Seen 

Such  dual  development  of  both 
editorial  color  and  advertising 
is  necessary  in  the  effective  use 
of  newspapers  as  the  mass  me¬ 
dium  reaching  the  ultimate  con¬ 
sumer,  Miss  Armstrong  said. 

“The  feeling  that  toth  edi¬ 
torial  coverage  and  advertis¬ 
ing  in  newspapers  are  essential 
to  maintain  both  fashion  leader¬ 
ship  and  volume  lies  behind  our 
program.  One  is  the  adjunct 
of  the  other,”  she  went  on. 

The  venture  into  color  won 
consumer  attention  and  also  car¬ 
ried  a  special  bonus  effect.  This 
was  from  the  attention  created 
in  the  fashion  press  itself  when 
RMR  entered  the  color  lists  as 
the  first  apparel  producer  offer¬ 
ing  Sta-Hi  Colormats. 

The  press  reaction  to  the  in¬ 
troduction  of  Cortina  Knits,  a 
new  fashion  knitwear  affiliate 
of  the  swimsuit  line,  was  ex¬ 
cellent,  Miss  Armstrong  said. 

Further,  this  attention  grew  as 
RMR  became  better  known  to 
editors  through  its  use  of  color. 

New  Release  Set 

The  next  RMR  release  will 
be  a  colormat  using  a  “Swim- 
shapes  by  the  ounce”  theme  to 
stress  lightweight  suits.  Photo 
shootings  were  made  March  15. 
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DISTRIBUTORS  awd  CHAINS 
SERVE  THE  3  AREAS 
bu  SINGLE  WAREHOUSING! 


Wyman-Gordon  Co.  50,000  ton  press. 

The  nation’s  missile  and  rocket  makers  "target”  on  this 
Wyman-Gordon  U.S.A.F.  closed  die  forging  press,  a  goliath  of 
machines  capable  of  exerting  100,000,000  pounds  of  squeezing 
power. 

This  tremendous  industrial  leadership  is  strongly  reflected 
in  Worcester’s  position  as  one  of  the  nation’s  "Top  50”  Markets, 
and  an  important  BILLION  DOLLAR  County.* 

*Source:  Sales  Management  I960 

Worcester  stands  for  big  business,  yours  included. 

Circalatioi:  Daily  155,015  — Sialay  103,332 


aCTOTAL  OF  LACKAWAMNA  AMD  LUZERNE 
COUNnES-SROS-viULY14959T0JULVLlM0 


GIVES  YOU  THE  MOST  DOMIMATINC 
COVERAGE  IM  LACMBAIIIIilCOtllllY! 


The  Moloney, 

Regan  & 

Schmitt 

representative 

knows 

Worcester 


gl|egbcnuifl<8;azette 


SAWYER. FERGUSON. WALKER  COMPANY.MC. 

NaOUfMJ  R»pf — 


SUNDAY  TELEGRAM 


Owners  of  Radio  Stations  WTAG  and  WTAG-FM 


FIN.  TOTAL 
9.590  418,154 


RETAIL  GEN'L 
176,507  183.684 

492.266  390.744 

654.039  392,234 

222,030  32,126 

4.768  28.683 

10,120  — 


Albuouarque  Tribune-* . 

Atlanta  Conetltutlon— m  . 

Atlanta  Journal-*  . 

Atlanta  Journal  &  Conttitutlon-S 

Atlantic  City  Pr***-m  . 

Atlantic  City  Pr*u-S . 

Baltimore  American-8  . 

Baitimore  News-Poit-e  . 

Baltimore  Sun-m  . 

Baitimore  Sun-e  . 

Baltimore  Sun-S  . 


TOTAL  ROP  COLOR  UNAGE  —  1960 


10.128 

28.M8 

>39.471 

>82.744 

479.355 


ALL  NEWSPAPERS 


Bantor  Newt-m  . 

Birmingham  Poet- Herald. m  . 

Birmingham  Newe-e  . 

Birmingham  Newt-8  . 

Boil*  Btatciman — (8**  Foot  Note) 
Boil*  Stateiman-S  . 


MEASURED  BY  MEDIA  RECORDS,  INC. 


12.000  102.042 

13.000  102,205 

i  25.939  467.870 

67.999  465.997 

117.449  2l.36i 

82.869  435.166 

115.241  10.005 

142.601  433.441 

409.294  163.655 

168.266  i3.556 

737.444  451,896 


Bolton  American-* 
Bolton  Record-m  . . 
Boiton  Ad*ertiiir-8 
Bolton  Globo-e  . . . 
Bolton  Globe-m  ... 
Bolton  Giobo-8  ... 
Bolton  Herald-m  .. 
Bolton  Herald-8  . . 
Bolton  Traveler-0  . 


SUMMARY 


Media  Records  measures  all  of  the  newspaper  advertising 
that  appears  in  the  424  newspapers  published  in  142  im¬ 
portant  cities.  Of  these,  361  printed  ROP  Color  and  the 
following  pages  report  the  ROP  Color  linage  carried  by 
each  one. 


Buffalo  Courior  Exgreei-m 
Buffalo  Courier  Eipreii-8 
Buffaio  Newi-e  . 


30.883  374.731 

30.847  376.455 

5.551  89.i2i 


Charleiton  Mail-e  . 

Charleiton  Gaaette-m  _ 

Charleiton  Gazetto  Mail-8 


The  major  elements  of  Total  ROP  Color  are  shown  indi¬ 
vidually — Retail,  General,  Automotive  and  Financial.  All 
figures  shown  are  in  agate  lines,  and  all  totals  shown  include 
full  color  as  well  as  one  color  advertising. 


Charlotte  Newi-e  . . . 
Charlotte  Obi*rver-m 
Charlotte  0bi*rver-8 


Chicago  Trlbune-m  . 

Chicago  Tribune-8 . 

Chicago  Oaiiy  Nowi-e  . 

Chicago  American-e  . . 

Chicago  Amorican-8  . 

Chicago  8un-Timei-m  . 

Chicago  8un-T1mei-8  . . 

Cincinnati  Enguirer-m  . 

Cincinnati  Enguirer-8  . 

Cincinnati  Poit  A  Timei-Star-e 

Cleveland  Plain  Dealer-m  . . 

Cleveland  Plain  Deaier-8  . . 

Cieveland  Preii  A  Newi-e  . 

Cleveland  Newi-e  . 


4.800  562.052 

9.000  179.384 

39.000  1. 183.351 

2,520  392.071 

37.594  1. 421.873 


ROP  COLOR  ADVERTISING  LINAGE  — 1960 


Akron  Beacon  Journal-*  _ 

Akron  Beacon  Journal-8  . 

Albany  Knickerbocker  Newi-o 

Aibany  Timoi-Union-m  . 

Aibany  Timei-(Jnion-8 . 

Albuguerque  Journal-m  . 

Albuquemue  Journai-8  . . 


1. 528.221 
34A07I 

589.433 

1.780 


Columbui  Diipatch-e  . 

Columbui  Diipatch-8  . 

Columbui  Citiicn-Jeurnal-m 
Columbui  8tar-w  . 


176.305  196.078 

81,957  9.799 


Dallai  Newi-m  . 

Dallai  Newi-8  . 

Dallai  TImei-Hcrald-e 
Dallai  Timm- Herald-8 


172.227 

169.120 

4.928 


Dayton  Journal  Herald-m  . 

Dayton  Nowi-e  . 

Dayton  Newi-8  . 

Denver  Rjcky  Mountain  Newi-m 
Denver  Rocky  Mountain  Newi-8 

Denver  Po*t-e  . 

Denver  Poit-8  . 

Dee  Moinn  Ri6i*ter-m  . 

Dee  Molne*  Tribune-e  . 

Dee  Moine*  R*giit*r-8  . 

Detroit  Freo  Preti-m  . 

Detroit  Freo  Preii-8 . 

Detroit  Newi-e  . 

Detroit  Nowt-8  . 

Detroit  Timei-e  . 

Detroit  Timoi-8  . 


YYhen  you  think 
Pennsylvania, 
think  Philadelph 
Pittsburgh — 
and  Erie! 


629.355 

88.545 

900.5N 

66551 

483.017 

26452 

443.eM 
405  431 
206255 

331.154 

17.575 

322.551 

237.743 
372.351 

55.535 

1,143.553 

131.755 

497.055 

497.505 

176554 

135.744 

597.745 
13.552 

690.745 

635.577 

1.804.855 

495.371 

171.555 

72.555 

632.425 

166575 

662.153 

135.574 

877.135 

231.555 

547.0N 

200.573 


El  Paio  Tlm*i-m  . . . . 

El  Paio  Timei-8  . 

El  Paio  Herald  Poit-e 


Erie  Newi-m  . 

Erie  Timei.*  . 

Erie  Timei-Newi.8 


•  Leader  in  population  growth 

•  Key  to  the  St.  Lawrence  Seaway 

•  New  buildings,  industry  and 

customers _ 


Eugene  Register. Guard-e .  843.840  165.233  113.379  21.501 

Eugene  Register- Guard-S  .  1061^  13,030  7,988  2,646 

Evansville  Courier— m  .  245.223  136,014  95.160  15.155 

Evansville  Preis-e  .  246.187  135.023  96.023  15.155 

Evansville  Courier  A  Presi— S  ....  98.764  47,720  22.840  7,240 

10.730  94,730  30.284  — 

245.128  267.880  82.288  — 

13.552  _  _  — 

321.369  267,948  98,947  — 

120.351  417.854  78.953  17.711 

1,285.512  419.275  92.560  26.500 

390,147  51.617  18,821  15.524 

54.440  8  6948  14.000  13.000 

37,000  29,000  —  4.400 

Freeno  Bee-e  .  119.246  327.118  176421  9.641 

Freino  Bee-S  .  107,428  37,860  15.062  2,620 

Gary  Poet-Tribune-e  .  464.592  121.737  51.964  -- 

Gary  Poet-Tribune-S  .  75.136  18.610  4.480  7.955 

Grand  Rapids  Press- .  434.370  266289  172,015  2.464 

Grand  Rapids  Presi-S  .  188,878  31.751  6.748  1.848 

Hammond  TImes-e  .  376246  108.924  50.180  8.332 

Hammond  Tlmee-B  .  112.887  24.403  22.429  30.162 

{Continued  on  page  102) 
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Fall  River  Herald  News-e . 

Fort  Wayne  Journal  Gazette-m 
Fort  Wayne  Journal  Gazetto-S 
Fort  Wayne  Newi-Sentinsl-e  .. 

Fort  Worth  Star-Telegram-m  . 
Fort  Worth  Star-Telegram -o  . 
Fort  Worth  Star-Telegram-S  -. 

Fort  Worth  Prees-e . 

Fort  Worth  Presi-S  . 


FOR 
COMPLETE 
COVERAGE  IN 
PENNSYLVANIA'S 


TheErieTimes 


(evening) 


The  Erie  News 


(morning) 


TheErieTimes-News 


(Sunday) 


Now  You  Can  Try  The  Beautiful  New 

BLUE  RIBBON 
CONTRAST  MAT 

Instantly  Popular  With  All  Users 


BLUE  RIBBON 


'REG.  U.S.  PAT.  OFFICE 


The  Contrast  is  an  entirely  new  mat  in  the  Blue  Ribbon 
Line  featuring  Color  Contrast  with  Beautiful  Reproduc¬ 
tion  ★  Ample  Casts  ★  Fine  Release  ★  Accurate  Register 

FOR  SAMPLES  or  DEMONSTRATIONS,  WRITE: 

CERTIFIED  DRY  MAT  CORPORATION 
555  Fifth  Avenue  New  York  17,  N.Y. 


1 


ROP  COLOR  ADVERTISING  LINAGE  — 1960 


RETAIL  GEN’L  AUTO. 


TOTAL 


New  York  Mlrror-m  .  —  11.000 

New  York  Mirror-8  .  —  — 

New  York  JoHrnal  Amerlean-e  ....  —  1 09.000 

New  York  Journal  American-S  ....  —  — 

New  York  Poet-e  .  SI.400  93.840 

New  York  Poet-8  .  825  — 

New  York  World  Teleoram  It  8un-e  2.001  — 

_...  — Lono  liland  Prett-e .  41,921  168,109 

FIN.  TOTAL  New  York  Long  liland  Preei-8  ....  3,000  6,000 

5.339  toilw!  Newark  Star  Ledoer-m  .  73.133  184,679 

Newark  Star  Ledger-S  .  10.080  12.552 

_  243,797  Newark  Newi-e  .  172,070  212,019 

11,194  82,009  Newark  Ne«n-8  .  —  — 

8,856  349,278  gieergort  Newi  Preee-m  .  105,003  125,800 

_  19,901  Newport  Newi  Preii-S  .  57,567  — 

_  16,680  NewpoiT  Newt  Timet- Herald-e  .-..  104,822  120,423 

82,242  634.445  Niagara  Fallt  Gaiette-e .  267,916  50,742 

25,309  248,680  Niagara  Fallt  Gaiette-S  .  8,407  3,308 

80t7l3  949  5S6 

I3!396  I39!240  Norfolk  Ledger.Diipateh  A  Star-e  139,881  252,581 

Noifolk  Virglnian-PIM-m  .  219,258  324,458 

12,946  1,375,879  Norfolk  VIrgInlan-Pilot  A  8tar-8  . ,  261,040  12,044 

6,2M  445,470 

12,575  1,141,311  Oakland  Tribuna-e  .  246,371  557,998 

2,440  282,795  Oakland  Trlbune-S  .  107,430  5,452 

4  496  349  883 

Oklahoma  City  Oklahoman-m  .  252,397  335,911 

7,036  678,405  Oklahoma  City  Oklahoman-S .  145,766  40,452 

5,482  675,231  Oklahoma  City  Timat-e  .  287,825  337,711 

3,590  258,979 

5,506  435,681  Omaha  World-Herald — 

3,636  76,424  (See  Foot  Note)  .  845,639  884,012 

Omaha  World- Herald-S .  318,262  106,377 

14  336  219  346 

I|!802  55!96I  Orlando  Sentinel — (See  Foot  Note)  587,180  239,181 

14,336  213,948  Orlando  Santinel-S  .  216,871  31,261 

4  544  313.274 

I7!i36  I34!736  Owenihoro  Meitengar  A  Inguirer-d  319,738 

Oweniboro  Meeienger  A  Inguirer-S  4,418  1,470 

2,4M  Paiadena  Star  Newt-e  .  316,858  ^S3,M4 

_  464,817  Paiadena  Independent-Star  Newt-S  89,115 

Patadana  Independent-m  .  303,946  200,443 

—  236,891 

Peoria  Journal  Star — 

12,620  774,342  (See  Foot  Note)  . 

19,629  177,692  Peoria  Journal  Star-S  . 

7,516  776,726 

Philadelphia  Bulletin-e  . 

_  388,205  Philadelphia  Bulletin-S . 

_  541,404  Philadelphia  Inguirer-m  _ 

_  98,254  Philadelphia  lnguirer-8  ,,.. 

Philadelphia  Newi-e  . 

—  16,092 

Phoanii  Republie-m  . 

12,356  428,709  Phoenik  Rapublic-S  . 

5,377  161,152  Phoenik  Gaiette-e  . 

5,055  563,559 

5,310  149,186  Pittiburgh  Pott-Gazette  A 

Sun-Tel.-m  . 

11,498  1,421,625  Pittiburgh  Poet-Gazette  A 

2,464  167,301  8un-Tel.-8  . 

11,511  1,424,067  Pittiburgh  Preei-e . 

Pittiburgh  Preet-S  . 

44,816  960,470  Pittiburgh  Sun-Telegraph-e  . 

1,250  57,699  Pittiburgh  Sun-Telegraph-S  , 

158,178  1,819,010  _  . 

315,377  825,083  Portland  Oregonlan-m  . 

32,754  695,244  Portland  Oregonian-8  . 

31,963  909,576  Portland  Oregon  Joumal-e  ,. 

Portland  Oregon  Jeurnal-S  , 

15,543  753,915 

7,390  140,386  Richmond  Newi-Leader-e  .., 

13.555  780.714  Richmond  Tlmee-Diipatch-m 

Richmond  TImei-Dlipatch-S 

—  120.405 

7.434  21.972  RIyanida  Preii-Enterpriie — 

(See  Foot  Note)  . 

1.130  120,847  RIyanIde  Praia- Entarpriie-S 

—  15.311  „  .  „ 

Roanoke  Tlmai-m  . 

_  596.955  Roanoke  TImea-S  . 

—  155.806  Roanoke  World-Newa-e  . 

—  531,097 

5.040  1.450.737 

—  489.022 

3.780  556.490 

—  27A243 


{Continued  from  page  100) 


Harriiburg  Patriot-m  _ 

Harriiburg  Patriot-Newi-S 


Hartford  Courant-m 
Hartford  Courant-8 
Hartford  Timei-e  . 


Hayerhill  Gazette.e 
Haverhill  Journal-e 


Honolulu  Advertiier-m  . 
Honolulu  Advertlier-8  .. 
Honolulu  Star-Bulletin-e 
Honolulu  Star-Bulletin-S 


Houiton  Chroniele-a  . 

Houiton  Chronicle-8  . 

Houiton  Poit-m  . 

Houiton  Poit-8  . 

Houiton  Preii-e  . 

Indlanapolii  Newi-e  . 

Indianapolit  Star-m  . 

Indlanapolii  Star-S . 

Indianapolit  Timei-e  . 

Indianapolit  Timei-S  . 

Jackion  Clarion-Ledger-m  . . 
Jaekion  Clarion -Ledger  A 

Jaekion  Newi-e  . 

Jackion  State  TImei-e  . 

Jaekion  State  Timei-S  . . . . 

Jackionville  Timei-Union-m 
Jacksonville  Timei-Union-S 
Jaektonville  Journal-e  . 


933.514 
1 19.782 

696,621 

193.124 

692,666 


157.276 

126.243 

239.429 

I5A676 

60.(134 


Jeriey  City  Jersey  Journal-e . 

Kansas  City  Star-e  . 

Kansas  City  Star-8  . 

Kansas  City  Timas-m  . 

Knokville  Journal-m  . 

KnokVille  News-Sontinel-e  . 

Knokville  News-8entlnel-8  . 

Lawrence  Eagla-Tribune-e  . 

Little  Rock  Arkansas  Gazette-m  . . . 
Little  Rock  Arkansas  Gazette-8  . . . 
Little  Rock  Arkansas  Demoerat-e  .. 
Little  Rock  Arkansas  Demoerat-8  . . 

Long  Beach  Independent-m  . 

Long  Beach  Ind.  Prees-Telegram-8 
Loop  Beiuh  Press-Telegram-e . 

Los  Angelos  Examlner-m  . 

Los  Angeles  Ekaminer-8  . 

Los  Angeles  Timee-m  . 

Lae  Angeles  Tlmes-8  . 

Los  Angeles  Herald  Ekpress-e . 

Los  Angeles  MIrror-e  . 

Louisville  Courier  Journal-m  . 

Louisville  Courier  Journal-S  . 

Louisville  Timas-e  . 


42.725 

878.121 

I63.6M 

99.113 

63.165 


42.725 

251,006 

145.378 

15.405 

63.105 

203.094 

141,999 

68.139 

40.471 


117,214 

82.637 


367.929 

18.920 

302.167 

18,680 

375.704 

360,500 

13,710 


445.585  172.483  54.472  63.848  737.661 

140,047  8.049  872  8,981  157.741 

211,197  163.128  26.755  10.285  413.244 

67,955  3.234  —  4.748  75.^ 

210.851  162.566  41,188  10.297  426.783 

120.474  353.012  67.501  2.789  543.^ 

62.407  18.472  1.040  10.050  9I.9I8 

158.612  364,490  64.220  13.083  60A4I5 

Rockford  Star— (See  Foot  Note)  ..  761,031  .S'Hi  '-iWu 

- - -  162,018  17.280  15.351  17.957  217.184 

634.841  389.409  181.410  32.080  I.248.IM 

145.443  31.228  7,061  13.000  210.01 

4A670  68.431  61.485  34.738  2I3.M 

135.489  2.944  13.734  4.018  I5AII7 

St.  Louis  Globe- Democrat- m  .  392,005  358.266  184,051  —  934,322 

8t.  LmU  Gtokt'Otmoenit-S  .  —  ^  •  .tT 

8t.  Louis  Post-Diipateh-s .  237.757  597.696  163.659  3.140 

St.  Louis  Post-Dlspatch-S  .  233.718  18.985  16.470  —  266,161 

St.  Paul  Plonoor  Press-m  .  81.750  496.480  106.971  29.948  7I8.B7 

St.  Paul  Pioneer  Proes-S .  345.986  32,239  I8.6MI  16.408  4«.MI 

St.  Paul  Olspatch-o  .  825.238  504.581  105.627  29,962  1.467.753 

St.  Petersburg  Independent- .  211.080  29.027  I7.W  29.511  m.lSt 

St.  Petersburg  IndOHndent-S  .  167.706  3.158  2.400  I0.3U  IM^ 

St.  Petersburg  TImos-m  .  591.655  320.978  61.288  60.109 

St.  Petorsburg  TImes-S .  281.009  38,080  —  18.888  334A27 

Salem  Oregen  Stateeman-m  .  240.835  115.021  16.298  18.600  40I.M 

Salem  Oregon  Statesman -S  .  19.443  2.033  2.U5  »-6» 

Salem  Capital  Journal-e .  248,364  114,973  18.906  16,836  4I6,7B 

Salt  Lake  City  Tribuno-m .  1,028.064  268,358  93.082  78.328 

Salt  Lake  City  Tribuno-S  .  189.367  4.777  2.100  ,5.948  mjlj 

SaH  Lake  City  Dee.  News  Tol.-o  ..  1,023,407  222.787  90.542  78,179  I.4I4JI6 

San  Antonia  Express-m  .  281.300  199.690  50.MI  12.141  5M.M 

San  Antonio  Express- News-S  .  436.305  14.373  7.169  — 

San  Antonia  Express-News-Sat.  64,190  46.281  7,784  —  246.641 

San  Antonis  News-e  .  272.612  365.973  57.706  8,616  70A6t6 

San  Antonio  Ught-e  .  198.053  356.404  81.763  12.087  6U.7« 

San  Antonis  Ught-S  .  290,633  16.895  1.140  —  332.473 

San  Diego  Union-m  .  234.309  484.992  113.087  27.064  8S9.« 

San  Diego  Unlen-S .  403.658  19.245  23.188  15.084  W.l* 

San  DIege  Trikans-o  .  635.987  493.472  130,198  40.790  l,30A447 

San  Franeisoe  Chronido-m  .  81.682  372.583  92.051  18.604  564.666 

San  Franeisee  Chronielo-S  .  87.566  3.180  2.088  2.400  M.2H 

San  Franeisee  Examlner-m  .  I0S.M2  447,192  55.648  19,032  625.861 

San  Francisco  Examlnar-S  .  86.857  15.885  2.080  —  I0A6B 

San  Francisco  News-Call-8ulletln-a  208.049  357.324  128.055  12.783  794.211 

(Continued  on  page  103) 
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Itemphls  Commercial  Appeal-m 
Memphis  Commercial  Appeal-S 
Memphis  Press-Scimitar-e . 

Miami  Herald-m  . 

Miami  Herald-S  . 

Miami  News-e  . 

Miami  News-S  . 

Middletown  Roeard-m  . 

Middletown  Tlmes-Herald-e  ... 

Milwaukee  Sentinel-m  . 

Milwaukee  Sentinel. S . 

Milwaukee  Journal-e  . 

Milwaukee  Jeumal-S  . 

Minneapolis  Tribune-m  . 

Minneapolis  Star-e  . 

Minneapolis  Tribune-S . 

Mobile  Press — (See  Foot  Note) 
Mobile  Preu  Rogistor-S . 

Modesto  Bee-e  . 

Modesto  Bee-S  . 


359.404 

17.275 

342,324 

525.916 

68.219 

212.684 

32.454 


Rochester  Democrat  A  Chronicle-m 
Rochester  Democrat  A  Chronicle-S 
Rochester  Times  Union-e  . 


Saeramonto  Bee-e  .. 
Saoramento  Bee-S  .. 
Sacramento  Union-m 
Saeramonto  Union-S 


Montreal  Star-e  . 

Montreal  Gazette-m  . 

Montreal  La  Preese-e  . 

Montreal  La  Patrie-S  . 

Montreal  Le  Petit  Journal-S  .. 

Muneie  Press-e  . 

Muneie  Star-m  . 

Muneie  Star-8  . 

Nashville  Banner-e  . 

Nashville  Tennessean-m  . 

Nashville  Tennessaan-8  . 

New  Haven  Jeumal  Courior-m 

New  Haven  Register-e  . 

New  Haven  Register-S  . 

New  Orleais  Times-Pieayune-m 
New  Orleans  T1mee-Pieayune-S 
New  Orleans  States  A  Item-e  . 

New  York  Times-m  . 

New  York  TImes-S  . 

New  York  Herald  Trlbune-m  .. 
New  York  Herald  Tribune-S  .. 

Hew  York  News-m  . 

Now  York  Nows-S . 


68.127 


67.404  146.280 

6A380  150,446 


26.790  1,299.365 

26.800  1,297.713 

18.210  685.135 

3.318  289.922 

2.310  239.122 

—  IA4I8 

28.743  1,432.788 

9.236  150.466 

28.256  925,450 


1 

t' 


i7i.m 

is2.m 


>11.05 

34,4V 

t53.m 


H.CM 

6«.SM 

SS.OM 


KOP  COLOR  ADVERTISING  LINAGE— 1960 
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I93.l» 

r>92,MI 


637.112 

I32.«M 

641.411 


937.141 
243.311 
7(1.  IN 


9M.IN 

2I7.7M 

902.231 


797.N7 

42.7B 

871.111 

l(3.Hi 

N.in 

63.  IN 


Mn  Jose  Mercury*m  . 

San  Joso  News«e  . 

San  Jose  Mercury*Newt*S  . 

San  Rafael  lndeaendent<Journal«e 

Stranton  Tribune*m  . 

Seranton  Serantonian>8 . 

Scranton  Timee*e  . 

Seattle  Post*lntellisencer*m  . 

Seattle  Pott-lntelli|eneer«8  . 

Seattle  Tim6c*e  . 

Seattle  Timee-S  . 

Shreveport  Journal-e  . 

Shreveport  Timet>m  . 

Shreveport  Timet'S  . 


Spehane  Spekesman-Review-fn 
S^ane  SMkesman*Review>8  . 
S^ane  Chronicle*e  . 

Stockton  Reeord*e  . 

Syracuse  Herald  JournaUe  .... 
Syracuse  Herald  Ameriean-8  .. 
Syracuse  Pott>8tandard*m  .... 
Syracuse  Pest*Standard>S  .... 


Tampa  Triliune*m  . 

Tampa  Tribune*$  . 

Tampa  Timee-p  . 

Toledo  Tlmee*m  . 

Toledo  Blade-e  . 

Toledo  Blade*  8  . 

Toronto  Globe  A  Mall-m  . 

Toronto  Telesram*o  . 

Toronto  8tar*o  . 

Toronto  Star*w . 

Trenton  Tlmos-e  . 

Trenton  Timet  Advertiser*8  ... 
Trenton  Trefltonian*m  . 

Troy  Record— (8oe  Toot  Note) 

Tolsa  Tribune*e  . 

Tolta  World*m  . 

Tolsa  World. 8  . 

Union  City  Hudson  Oispatch.m 

Utka  Observer  Oispatch.e  . 

Utka  Observer  Bispateh*8  . 

Utica  Press  .m  . 


RETAIL 

GEN'L 

AUTO. 

FIN. 

TOTAL 

440.971 

370.117 

(09.452 

35.012 

1.043,552 

435,349 

301.515 

(9(.87( 

35.505 

1.044.307 

250.390 

9.010 

2.(50 

5.309 

266,865 

153.302 

1(4.750 

5(.435 

10,827 

330,402 

41.220 

(9.620 

3.400 

— 

64.240 

67,197 

(40.490 

27.5^ 

1,610 

2U,839 

09.074 

320.670 

(((.(47 

28.513 

560.450 

79.302 

8.977 

3.660 

7.590 

99.529 

445.034 

604.365 

(57.030 

28.457 

1.310.303 

200.012 

((.550 

(.344 

9,110 

227.824 

243.330 

3((.0(5 

73.404 

8,111 

636,016 

202,357 

323.920 

70.33( 

8,111 

664.719 

152.045 

50,0(3 

5.450 

3.612 

219,990 

309.999 

(57.945 

(32.9(0 

660.860 

170.165 

(4,(93 

(6.903 

1,255 

202.516 

70.310 

250.042 

((2.(60 

12.862 

445.374 

120.255 

22.7(0 

(3.2(9 

31.481 

193.741 

90.699 

269.379 

(25,675 

42,964 

536.717 

170.004 

203.570 

53.505 

14.343 

450.288 

215.215 

4(2,295 

95.342 

1.160 

727,023 

90.477 

((.095 

(.0(5 

8,858 

111,445 

143.406 

3(5.422 

74.837 

6.028 

609.693 

147.461 

350.070 

09.350 

10,752 

605.641 

77.769 

7,778 

(9.050 

1,806 

106,403 

447.200 

399.327 

7(.495 

16,288 

945,302 

130.547 

36.386 

5.295 

287.468 

155.093 

(95.84( 

45.449 

3.616 

414.107 

24.179 

445.85  ( 

(((.773 

1.120 

585,443 

457.393 

4(5.803 

(09.700 

1,125 

1.059.067 

(03.702 

20.000 

(.890 

— 

205.672 

50.377 

352.542 

00.(44 

5,072 

496.440 

313.553 

570.4  (( 

9(,5(5 

4.000 

990.051 

301.401 

54(.2(e 

92.037 

4.010 

938,728 

22.030 

70.522 

47.000 

148.428 

33.420 

33.426 

9.M0 

— 

(.000 

— 

10.020 

00.(60 

(70.(24 

32.572 

1,050 

301.078 

225.960 

330.(04 

83.369 

8.956 

656.397 

227.219 

339,395 

(3.429 

8,700 

658.743 

114.396 

2(.0(( 

(.350 

14.615 

158,385 

22.1(1 

((.935 

9,05  ( 

7,000 

53.427 

1(0.242 

(04.538 

3(.((( 

324.596 

34.750 

4.030 

9.(50 

49.436 

225.910 

94.70( 

20.525 

— 

349.144 

RETA(L 

GEN’L 

AUTO. 

F(N. 

TOTAL 

Washington  News-e  . 

243.600 

83.757 

18.000 

7.200 

365.757 

Washington  Post-m  . 

533.516 

528.322 

106.302 

3.310 

1.173.453 

Wu(i(nftoii  Put-S  . 

293.410 

28.989 

2,990 

1.400 

326.488 

Washington  8tar*e  . 

464.391 

411. 151 

68.396 

4.782 

967.952 

Wa.(i(n9toii  Stor-S  . 

221.864 

4,990 

3.218 

— 

230.070 

W(e(i(ta  B,iMan-e  . 

62.M4 

9(.509 

50.(79 

4.029 

2(3.794 

W(eh(ta  B.aeaii-8  . 

40.442 

(0.S90 

9.709 

(.000 

71.451 

W(e(i(ta  Ea9(,-in  . 

(43,(37 

233,427 

93.523 

7.4(0 

477.407 

W(e(i(ta  Ea^  A  Baaean-, . 

241.431 

(79.(40 

66.834 

487,211 

W(e(i(ta  Eaa(,  &  B.aean-S  . 

(9(.233 

(7.((( 

8,225 

— 

2(9.950 

W(nrton  Sa(aai  Journa( — (Sm  Not,) 

5(2.902 

(70.6(2 

54.062 

20.(97 

8(9.404 

Winston  Sakm  Journal  A  Sontinol*8 

133.508 

20,537 

9.550 

7.025 

(77,040 

Worewtar  T*(afrani-8  . 

195.202 

5.413 

30.950 

2(9,(4( 

W'XCMtw  TXatram-m  . 

298.229 

(79.(75 

42.430 

1.688 

5(9.508 

WorontM-  Gaiatt.-,  . 

429.021 

207,((3 

54.305 

1.659 

703.2(7 

Younaotown  Vind(catar-o  . 

420.726 

255.2(  ( 

53.739 

729.979 

Youngstown  Vindlcator-S  . 

3(.960 

2.520 

(.0(0 

— 

35.490 

BOISE — 8t«t«Ainaa  Morning  and  Gvenlng  sold  in  combination  only.  T.lnage  of  one  edition 
Morning  only  U  shown. 

MOBILE — Preoa  Gvenlnf  and  Reglstor  Morning  sold  in  combination  only.  Linage  of  one 
odltioo  Pren  l>>Alng  only  Is  shonm. 

OM  AH  At— World-Herald  Morning  A  Rv^ng  sold  In  combination  only.  Unage  of  one  edition 
World-Herald  Brenlng  only  Is  shown. 

ORLANDO — Sentinel  Morning  A  Stv  Ekenlng  sold  in  combination  only.  Unagr  of  one  edition 
Sentinel  Morning  imly  Is  shown. 

PEORIA — Journal  Star  i>enlng  A  Journal  Star  Morning  sold  in  combination  only.  Linage 
of  one  edition  Journal  Star  Droning  only  Is  shown. 

RIVERSIDE — fikiterprLse  Morning  and  Prow  Evening  sold  in  combination  only.  Unage  of  one 
edition  Ehitarprise  Morning  is  shown. 

ROCKFORD — Star  Morning  de  Register* Rapublto  Evening  sold  in  combination  only.  Unago 
of  one  edition  Star  Momi^  only  is  shown. 

TROY— Jteeord  Morning  and  Tlmes*Reoord  Evening  sold  in  comldnation  only,  linage  of  one 
edition  Record  .Morning  only  is  shown. 

WIN8T0N*SALEM — Journal  Morning  and  Sentinel  Rrenlng  sold  in  combination  only.  Linage 
one  edition  Journal  Morning  only  is  shown. 


1959  ROP  Color  Linage  Supplied  By  PubliBnerR 


Local  National 

ALABAMA 


Anniston 

Star-eS .  48.286  137.040 

Dothan 

Eaglets  .  301,500  46.662 

Florence 

TImes-e .  96.614  71,416 

Times-S  .  48,349  . 

Gadsden 

Tlmes-e .  45.138  85.000 

Times-S .  2,378  . 

Huntsville 

Times-e .  240.086  85.680 

TImes-S  .......  98.182  6.090 


m&e  sold  in  combination. 


Montgomery 

Advertiser- 

Local 

National 

Journal-meS  . 

462,470 

231,620 

m&e  sold  in  combination. 
Sheffield 

Tri-Cities 

Daily-e . 

Tri-Cities 

.  96.614 

71,416 

Daily-S  . 

Tuscaloosa 

48,349 

News-eS  . 

.  I03.S44 

21.840 

(Continued 

on  iHige 

104) 

A  Perry  Florido  Newspoper  Represented  by  John  H.  Perry  Associates.  Offices  in:  New  York,  Chicago 


Detroit,  Philadelphia,  Atlanta,  Son  Francisco 


6 


Local  National 


Local  Natio.^i 


I 


1960  ROP  Color 
Linage  Supplied 
By  Publishers 

(Continued  from  page  103) 


Local 

National 

ALASKA 

Fairbanks 

News-Miner-e  . 

134,505 

70,081 

ARIZONA 

Flagstaff 

Arl2ona 

Daily  Sun-e  . . 

11,816 

27,500 

Mesa 

Tribune-e  . 

8,610 

14,106 

Tucson 

Arizona  Star-m 

,381,192 

298,187 

Citizen-e  . 

,562,851 

307,271 

Arizona  Star-S. 

199,559 

9,310 

m&e  sold  in  combination. 

ARKANSAS 

Btytheviiie 

Courier  News-e 

98,784 

14,000 

El  Dorado 

News-m  . 

40,368 

8.484 

Times-e  . 

40,368 

8,484 

Wdhwc.^ 

7‘;7I8 

m&e  sold  in  combination. 

Fort  Smith 

Southwest 

American-m  . 

462,448 

52,248 

Times  Record-e 

460,712 

52,248 

Southwest-Times 

Record-S  .... 

206,598 

27,608 

m&e  sold  in  combination. 

Jonesboro 

Sun-e . 

28,000 

11,200 

Pine  Bluff 

Commercial-e  . 

146,384 

60,858 

Commercial-S  . 

34,258 

Texarkana 

Gazette  & 

News-me  _ 

215,380 

33,642 

Gazette-S  . 

17,094 

1,260 

m&e  sold  in  combination. 

CALIFORNIA 

Alameda 

Tlmes-Star-e  ... 

18,484 

196,452 

Alhambra 

Post-Advocate-e 

13,500 

40,000 

Anaheim 

Bulletin-e  . 

330,834 

47,978 

Bakersfield 

California-e  ... 

191,702 

185,584 

Banning 

Record- 

Gazette-e  . . . 

4,592 

7,704 

Beverly  Hills 

Citizen-e  . 

187,978 

24,892 

Berkeley 

Gazette-e  . 

192,570 

44,366 

Chico 

Enterprise- 

Record-e  _ 

183,288 

52,808 

Costa  Mesa 

Globe-Herald 

&  Pllot-e _ 

128,128 

12,320 

Escondido 

Times- 

Advocate-e  . . 

168,748 

16,366 

Fontana 

Herald-News-e 

35,000 

Fullerton 

News  TrIbune-e 

182,616 

69,752 

Garden  Grove 

News-es  . 

482,594 

66,584 

Glendale 

News-Press-e  .. 

185,360 

54,247 

Hanford 

Sentinel-e  . 

94,206 

17.417 

Hayward 

Review-e  . 

143.444 

65,152 

Local  National 

Revlew-S  .  44,926 

Hollywood 

Citizen  News-e  27,444 
Lodi 

News-Sentinel-m  110,222 
Martinez 
Conta  Costa 

Gazette-e  ...  12,082 

Marysville 
Appeal- 

Democrat-e  .  50,793 

Monterey 
Peninsula 

Herald-e  ....  689,558 
North  Hollywood 
Valley  Times 

Today-e  .  347,354 

Oceanside 

Blade-Tribune-e  58,800 
Daily  Blade- 

Tribune-S  ...  11,760 

Oroville 

Mercury-e  _  22,666 

Oxnard 

Press  Courier-e  65,646 
Palo  Alto 

Times-e  .  786,156 

Pomona 
Progress- 

Bulletin-eS  ..  300,000 
Redding 
Record - 

Searchlight-e  229,131 
Redlands 

Facts-e  .  51,268 

Redwood  City 

Tribune-e  .  686,091 

Richmond 

Independent-e  78,372 
Salinas 

Californian-e  .  515,970 
San  Bernardino 
Sun 

Telegram-mS  1,502,288 
San  Leandro 

News-m  .  24,960 

San  Louis  Obispo 
Telegram- 

Tripune-e  ...  174,328 
San  Mateo 
Times  &  News 

Leader-e  ....  358,834 
San  Pedro 

News-Pilot-e  ..  169,488 
Santa  Ana 

Register-meS  ..  418,124 
m&e  sold  in  combination. 

Santa  Barbara 
News-Press-e  . .  206,965 
News-Press-S  ..  130,782 
Santa  Cruz 

Sentinel-eS  ...  157,080 
Santa  Maria 

Times-e  .  155.456 

Santa  Monica 

Outlook-e  .  238,550 

Santa  Rosa 
Press 

Democrat-eS  609.896 
Tulare 
Advance- 

Register-e  91,462 
Turlock 

Journal-e  .  89,187 

Vallejo 
Times- 

Herald-mS  .,  92,750 

News- 

Chronicle-e  ..  29,858 

m&e  sold  in  combination. 

Ventura 
Star- 


Free  Press-e. . 

69,062 

76,043 

Visalia 

Times-Delta-e  .. 

85.232 

51,015 

Whittier 

News-e  . 

172,014 

19,862 

22,462 

37,324 

25,522 

68,794 

56,754 

116,342 

23,520 

4,704 

10,514 

50,470 

119,252 


43,000 

25,302 

102,214 

115,829 

77,750 

441,464 

800 

49,582 

149,198 

35,122 

253,080 


129,546 

1,000 

30,744 

37,603 

103,768 

90,795 

19,460 

23,060 

101,473 

101,473 


LOUIS  T.  KLAUDER  AND  ASSOCIATES 

CONSULTING  ENGINEERS 

specialists  In  the  design  of 
newspaper  and  similar  type  plants 

Trenton  Tines 
Bristol  Daily  Courier 
New  Brunswick  Hone  Nows 
Paterson  Evening  News 

PHIUtOELPHIA  NATIONAL  BANK  BUILDING,  PHILADELPHIA  7.  LOcust  3-9682 


Canden  Courier  Post 
Philadelphia  Daily  News 
Pasuic  Herald  News 
W.  B.  Saunders 


Woodland  Daily 


Democrat-e  .. 

76,821 

14,812 

COLORADO 

Boulder 

Camera-e  . 

Grand  Junction 

742,560 

9,500 

Sentlnel-eS  _ 

Greeley 

210,000 

67,555 

Tribune-e . 

Pueblo 

134.498 

5,166 

Chieftain-m  ... 

176,539 

129,157 

Star-Journat-«  . 

176,539 

129,157 

m&e  sold  in  combination. 

Sterling 

Journal 

Advocate-e  .. 

804,720 

8,018 

CONNECTICUT 

Danbury 
News-TImes-e  .. 
Greenwich 

56,000 

9,800 

18,648 

16,000 

Middletown 

38,913 

8,904 

New  Britain 

Herald-e  . 

209,888 

30,209 

DELAWARE 

Wilmington 

News-Journal-me 

155,593 

190,147 

m&e  sold  in  combination. 


FLORIDA 


Bradenton 

Herald-e  . 

328,496 

50,470 

14.000 

Daytona  Beach 

Journal-m  . 

317,142 

49,364 

News-e  . 

355,418 

49,364 

News-Jou  rnal-5 

136,738 

3.416 

m&e  sold  in  combination. 

DeLand 

Sun  News-e  .... 

25,557 

Sun  News-S _ 

Ft.  Lauderdale 

15.211 

News-e . 

722,127 

108,610 

News-S  . 

Fort  Myers 

145,272 

38,224 

News-Press-m  .. 

15,313 

3,026 

News-Press-S  .. 

5,454 

m&e  sold  in  combination. 

Hollywood 
Sun-Tattler-e  .. 
Key  West 

138,432 

15,986 

2,352 

Lakeland 

Ledger-e  . 

55,815 

38,002 

31,442. 

Panama  City 

102,886 

102,153 

17,290 

News-Herald-S 

1,848 

m&e  sold  in  combination. 

Pensacola 

Journal-m  .... 

227,781 

86,329 

Newve  . 

150,045 

86,329 

News-Journal-S 

100,254 

2,000 

m&e  sold  in  combination. 

Sarasota 

News-eS . 

Sarasota 

580,020 

18,312 

Herald-Tribune- rr 

1  4,900 

1,400 

Journal-e . 

4,900 

1,400 

Herald-Trlbune-S 

3,120 

m&e  sold  in  combination. 

Tallahassee 

Democrat-e _ 

55,349 

5,554 

Democrat-S  . . . 
West  Palm  Beach 

27,825 

Post-m  . 

185,192 

111,720 

Times-e  . 

185,192 

111,720 

Post-TImes-S  ... 

77,546 

8,484 

m&e  sold  in  combination. 

GEORGIA 

Augusta 

Chronlcle- 

Herald-meS..  37,212  108,094 

m&e  sold  in  combination. 


Gainesville 

Times-e . 

...  118,258 

5,124 

Tlmes-S  _ 

.  .  6,272 

Macon 

Telegraph-m 

50,316 

95,690 

News-e  . 

...  50,316 

95,620 

Telegraph  & 

...  13  160 

m&e  sold  in 

combination. 

Marietta 

Journal-e  . . . 

...  21,848 

980 

1 ,672 

Savannah 

News-m  . . . . 

...  201,000 

192,600 

Press-e  . 

...  198,000 

192,600 

News-S . 

. . .  62,980 

28,500 

Valdosta 

Times-e  _ 

...  160,664 

7,500 

HAWAII 

IDAHO 

Bo'se 

Statesman-e  .  . 

Idaho  Falls 
Post- 

Reglster-meS  277,354  55,160 


Lewiston 

Tribune-m  .  117,566 

Tribune-S .  52,500 

Nampa 

Free  Press-e  ...  141,442 


Pocatello 

State  Journal  e  228,914 
State  Joumal-S  52,626 
Twin  Falls 
TImei-News 
All-Day  &S..  322,112 


ILLINOIS 


Alton 

Telegraph-e  ...  129,712 
Bloomington-Normal 

Pantagraph-e  ..  313,096 

Pantagraph-S  . .  56,280 

Canton 

Ledger-e  .  175,714 

Dixon 

Telegraph-e  ...  93,890 

Effingham 

News-e  .  267,848 

Elgin 

Courler-News-e  75,180 
Freeport 

Journal- 

Standard  e  ..  180,754 
Galesburg 

Register- Mai  I -e  156,436 
Harrisburg 

Register-e  .  18.760 

Kankakee 

Journal-eS .  225,480 

La  Salle 

News  Tribune-e  307,916 
Macomb 

Journal-e .  II  1,275 

Mattoon 

Journal- 

Gazette-e  . . .  254,408 
Moline 

Dispatch-e .  374,241 


Monmouth 

Review  Atlas-e  .  96,859 
Ottawa 
Republican. 

Tlmes-e .  123,032 

Pekin 

Times-e  .  289,275 

Peoria 

Journal  Star-meS  36,566 
m&e  sold  in  combination. 


Ouincy 

Herald-Whig-eS  94,724 
Rock  Island 

Argus-e  .  399,539 

Springfield 

Journal-m  .  463,834 

State  Register-e  386  834 
State  Journal  & 
Registers  ...  2M,298 


m&e  sold  In  combination. 
Taylorville 

Breeze-Courier-e  56,084 
Waukegan 

News-Sun-e _  744,065 


INDIANA 

Bedford 

TIme$-Mall-e  ..  29,862 

Bloomington 
Herald- 

Telephone-e  . .  59,736 

Elkhart 

Truth-e  .  230,510 

Gary 

Post-Trlbune-e  .  464,592 
Post-Trlbune-S  .  83.091 

m&e  sold  In  combination. 
Goshen 

News-e  .  5,695 

Indianapolis 

Star-m  .  137,473 

News-e  .  150,852 

Star-S  .  281,170 

m&e  sold  In  combination. 
Kokomo 

Tribune-eS  ...  194,264 
Lafayette 
Journal  & 

Courier-e  ....  186,361 
Lebanon 

Reporter-e  .  ..  18.130 

Logansport 
Pharos  Tribune  & 

Press-me  ...10.368,750 
Pharos  Tribune  & 

Press-S  .  835,100 

m&e  sold  in  combination. 
Marlon 
Leader- 

Tribune-m  ...  291,501 
Chronicle-e  ...  291,501 
Chronicle- 

Tribune-S _  87,31 1 

m&e  sold  in  combination. 
Michigan  City 
News  Dispatch-e  136,017 
New  Castle 

Courler-TImes-e  40,040 
Peru 

Trlbune-e  .  77,917 

(Continued  on  page 


EDITOR  at  PUBLISHER  for  March 


32,602 

23,380 

65,496 


59  794 

10,934 

70,332 

7,364 

1,000 

259,000 

42,262 

13,370 

36,986 

4,536 

32,447 

5,200 

1,120 


263.287 

2,674 

6,600 

1,000 

26,456 

36,560 

265,683 

167,356 

167,356 

11,060 

8,269 

45,248 

27,260 

34.000 

50,254 

231,241 

25,585 


538,133 

516,249 

26,950 

48,570 

94,563 


31,520 

3,520 

74.746 

74.746 

1,260 

40,901 

4,900 

32,144 

105) 
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104 


Local  National 


Local  National 


Local 

Pratt 

Tribune-e  .  5,110 

Topeka 

Capital-m .  247,422 

State  Journal-e  168,742 
m&e  sold  in  combination. 


1960  ROP  Color 
Linage  Supplied 
Bv  Publishenk 


Quincy 

Patriot  Ledger-e 
Salem 

Newse . 

Taunton 

Gazette-e  . 

Waltham 
News-Tribune-e 
Woburn 
Times-e  . 


Saginaw 

News-e . 

News-S  . . . 

Traverse  City 
Record- Eagle-e 
Ypsilanti 
Press-e  . 


(C'intinued  from  page  104) 

Local  National 

Plymouth 

Pilot-News  e  ...  I2.2IT  . 

Seymour 

Tr  bune-e .  60.022  2,170 

Shelbyville 

News-e  .  6,430  142 


KENTUCKY 

Hopkinsville 

Kentucky 

New  Era-e  . . .  96,670 

Levington 
Herald  & 

Leader-me  ..  96,004 

Herald- 

Leader-S  ....  ?l.472 

m&e  sold  in  combination. 
Middlesboro 

News-e .  42.406 

Paducah 

Sun-Democrat-e  528,654 
Sun-Democrat-S  30,660 


Austin 

Herald-e  . 

Fairmont 
Sentinel-e  .... 
Faribault 

News-e . 

Hibbing 

Tribune-e . 

Mankato 
Free  Press-e  . . 
New  Ulm 

Journal-e . 

Red  Wing 
Republican 
Eagle-e  .... 
Rochester 
Post-Bulletin-e 
St.  Cloud 

Times-e  . 

Willmar 
West  Central 
Minnesota 
Tribune-e  ... 
Winona 

News-e . 

Worthington 
Globe-e . 


MICHIGAN 

Ann  Arbor 

News-e  .  102.340  60,706 

Battle  Creek 
Enquirer  & 

News-e .  318,158  121.646 

Enquirer  & 

News-S .  116.592  12,166 

Bay  Ctiy 

Times-eS  .  147,840  4,928 

Benton  Harbor 
News 

Palladium-e  .  180.194  28,800 

Detroit 

Free  Press-m  176.429  452,929 

Free  Press-S  ...  53,244  325,296 

Flint 

Journal-eS  ....  195,636  242,592 

Jackson 

Citizen- Patrlot-e  96,096  2,464 

Citizen-Patriot-S  10,856  4,928 

Kalamazoo 

Gazette-eS  ...  325,836  159,250 

Lansing- East  Lansing 
5tate  Journal-eS  728,021  264,631 

Marquette 

Mining  Journal-e  28,728  23,520 

Midland 

News-e .  169,932  23,646 

Mt.  Clemens 

Monitor-Leader-e  80,437  . 

Mt.  Pleasant 

Times  News-e  ..  137,592  5,352 

Muskegon 

Chronicle-e  ...  285,166  124,670 

Niles 

Star  e  .  46,214  1,008 

ROP-Color  available  Aug.  1st,  I960. 
Pontiac 

Press-e  .  605,932  129,719 

Port  Huron 

Times  Herald-e  470,414  61,756 

Times  Herald-S  23,380  . 


IOWA 

Ames 

Tribune-e  .  45,622 

Burlington 

Hawk-Eye-eS  ..  16,811 

Cedar  Rapids 
Gazette-eS  ....  303,730 
Clinton 

Herald-e  .  237,581 

Davenport 
Democrat  & 

Times-me  ....  192,906 
Times- 

Democrat-S  . .  35,770 

m&e  sold  in  combination, 
Dubuque 
Telegraph- 

Herald-e  _  104,710 

Telegraph- 

Herald-S  ....  51.303 

Iowa  City 

Press-Citizen-e  .  153.286 
Keokuk 

Gate  City-e  ...  92,876 

Mason  City 

Globe  Gazette-e  406,506 
Muscatine 

Journal-e  .  280,112 

Newton 

News-e .  1,800 

Oskaloosa 

Herald-e  .  5,684 

Ottumwa 

Courier-e  .  200,979 

S!ou«  City 
Journal 

All  day  &S....  316,324 
Waterloo 

Courier-eS  ....  251,090 


LOUISIANA 

Baton  Rouge 
Advocate  &  State 
TImes-meS  ...  422,548 
m&e  sold  in  combination. 
Lake  Charles 
American 

Press  eS  .  356.580 

Monroe 

World-m  .  310,437 

News-Star-e  ...  310,4)7 

World-5 .  '.41,449 

m&e  sold  in  combination. 


MISSISSIPPI 

Biloxi  &  Gulfport 

Herald-e  .  271,481  50,806 

Columbus 

Commercial 

Dispatch-e  ..  192,192  13,440 

Commercial 

Dispatch-S  ..  64,064  . 

Greenwood 

Commonwealth-e  7,140  5,838 

Meridian 

Star  e  .  143,636  25,715 

Star-S  .  38,240  4,285 

Starkville 

News*-m  .  1,500 

'Published  daily  beg.  Oct.  31,  I960. 
Tupelo 

Journal-m  .  29,960  6,550 

{Continued  on  page  106) 


MAINE 

Biddeford 

Journal-e  .  20,216 

Portland 
Press  Herald  & 

Express-me  ..  340.480 
Telegram-S  ....  53,8^ 

m&e  sold  in  combination. 
Waterviile 

Sentinel-m .  ISI,8I6 


MARYLAND 

Cambridge 

Banner-e  .  11,760 

Frederick 

Post  &  News  me  .^2,126 
m&e  sold  in  combination. 
Hagerstown 

Herald-Mail-me  70,518 
m&e  sold  in  combination. 


Coffeyville 
Journal-e  ... 
Journal-S  . . . . 

El  Dorado 
TImes-e  . 

Fort  Scott 
Tribune-e  . . . . 

Hutchinson 
News- 
All  day  &  S 

Junction  City 
Union-e  .... 

Kansas  City 
Kansan-eS  .. 

Lawrence 
Journal- 
World-e  . . 

Leavenworth 
Times-e  .... 
Times-S  .... 

Liberal 
Southwest 
Times-e  .. 

Manhattan 
Mercury-eS  . 

Newton 
Kansan-e  ... 

Ottawa 
Herald-e  ... 


MASSACHUSETTS 

Attleboro 

Sun-e .  23,297 

Brockton 
Enterprise  & 

Times-e  .  122.864 

Fitchburg 

Sentinel-e  .  74,165 

Gloucester 

Times-e  .  39,452 

Greenfield 

Recorder. 

Gazette-e  ...  77,126 

Haverhill 

Gazette-e  .  II  ,924 

Holyoke 

Journal-e .  117,054 

Hyannis 

Cape  Cod  Standard 

Times-e  .  41,604 

Malden 

News-e .  9,100 

New  Bedford 
Standard- 

Tlmes-e  .  21,868 

Standard- 

Times-S  .  11,452 


OHt  ONE  MOKE  THINS-V 
MISS  SHARP  1  I  DON'T  1 
WANT  TO  BE  DISTURBED. 

forthenextsb^ 
Ihourorso!  *  H 


gPubU*"' 


VERSATILE  WRITER 

Wanted 

For  a  New  England  Chemical  Manufacturer 


That  s  about  all  the  time  you  need  to  peruse  a 
copy  of  Editor  &  Publisher.  It's  the  short,  easy, 
dependable  way  of  getting  "in  the  know"  and 
staying  there) 

Name  . 

Address  . 

City . Zone _ State . 

Company . 

Mail  check  to 

Editor  &  Publisher 

1475  BROADWAY  NEW  YORK  3&,  N.  Y. 

16,30  a  year,  U.  S.  and  Canada — all  other  countries,  SIOjOO 


A  writer  who  does  itot  flinch  at  the  prospect  of  dropping  a 
speech  to  push  a  news  release;  who  can  shift  smoothly  from  a 
product  booklet  to  an  external  house  organ;  to  a  direct  mail  piece. 

Terrific  opportunity  for  a  college  grad,  27-33.  Prospects  excellent 
for  a  second  spot  in  advertising— public  relations  department.  Chem¬ 
ical  industry  experience  not  critical:  willingness  to  learn  essential. 
Company  and  working  conditions  excellent — so  is  starting  salary. 

Send  complete  resume  in  confidence. 

Samples  will  be  requested  later. 

BOX  1140  EDITOR  &  PUBLISHER 
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1960  ROP  Color 
Linage  Supplied 
By  Publishers 

{Continued  from  page  105) 
Local  National 
MISSOURI 


North  Platte 
Teteg  raph- 
Bulletin-e  . . 
Scottsbluff 
Star-Herald-m 
Star-Herald-S 


Local 

National 

Local 

National 

Rome 

Sentinel-e  .  232,232 

50,033 

95,917 

11,125 

Syracuse 

Herald-Journal-e  215,215 

506,629 

204,176 

3,000 

Herald- 

26,082 

American-S  ..  90,549 

12,110 

NORTH  CAROLINA 

Asheville 


Carthage 

Nevada  State 

Citizen-m  . 

315,392 

81,928 

30,744 

2,520 

Journabm  .. 

.  105,164  94,899 

Times-e  . 

315,392 

81,928 

Columbia 

Gazette-e  - 

.  247.996  95,599 

Citizen-Times-S 

113,960 

4,340 

Mi$sourian-e  . 

.  79,525 

8,298 

Nevada  State 

m&e  sold  in  combination. 

Mi$sourian-S  . 

.  159,050 

Journal-S  .. 

.  114,660  4,494 

Burlington 

Natl  Edition  m 

Sie  sold  in  combma* 

Times-News-e  .. 

93,102 

5,628 

.  37,044 

31,162 

tlon. 

Concord 

Fiat  Rive** 

Tribune-eS  .... 

26,250 

10,574 

St.  Francois  County 
Journal-e  ....  47,180 

Jefferson  City 
Capital  News-m  1.000 

Post  Tribune-e  .  1,000 

Nevrs  & 

Tribune-S  ....  1,000 

m&e  sold  in  combination. 
Kennett 


Democrat*e 

. . .  29,778 

Mexico 

Ledger-e  ... 

...  31,250 

Nevada 

Mail  & 

Herald-eS 

, . .  52,276 

St.  Joseph 

Gazette-m  .. 

. . .  22,865 

News-Press-e 

..  20,594 

News-Pre$$-S 

. .  35,295 

m&e  sold  in 

combination. 

Sedalia 

Capital*m  . . 

. . .  36,708 

Democrat-e  ...  36,708 

Democrat- 

Capltal-S  ...  29,204 

m&e  sold  in  combination. 
Springfield 
News  &  Leader  & 

Press-me  _  213,598 

News  &  Leader-S  W,857 
m&e  sold  in  combination. 

MONTANA 

Billings 

Gaiette-meS  ..  251,216 
m&e  sold  in  combination. 
Butte 
Montana 

Standard-mS  . 

Butte  Post-e  ...  . 

m&e  sold  In  combination. 
Great  Falls 

Tribune-mS _  348,376 

Leader-e  .  32,760 

m&e  sold  In  combination. 
Helena 


19,450 

19,450 


7,000 

2,352 


87.223 

4,632 


8.400 

8.400 


112,017 

1,200 


169,358 


65,268 

65,268 


148,959 

148,959 


NEW  HAMPSHIRE 

Keene 

Sentinel’-e  ....  40,628  14,000 

*ROP  Color  available  beg.  Dec.  I, 
I960 
Nashua 

Telegraphe  ...  15,393  9,600 

Portsmouth 

Herald-e  .  113,176  7,200 

NEW  JERSEY 

Asbury  Parle 

Press-eS  .  100,721  40,723 

Bayonne 

Times-e  .  12,453  . 

Elizabeth 

Journal-e  .  197,534  98,420 

Levittown 

Times-e  .  80,146  5,401 

New  Brunswick 

Home  News-eS  87,704  39,541 

Passaic-Clifton 

Herald-News-e  45,432  84,707 

Paterson 

Call-m  .  50,799  7,928 

Perth  Amboy 

News-e .  41,314  39,600 

Vineland 

Times-Journal-e  54,362  7,742 


NEW  MEXICO 

Carlsbad 

Current-Argus-eS  332,332 
Farmington 

Time$-eS  . 

Gallup 

Independent-eS 
Hobbs 

News-Sun-e  .... 
News-Sun-S  ... 

Roswell 


9,450 


Durham 

Herald-m  .  294,114 

Sun-e .  291,622 

Herald-S  .  21,945 

m&e  sold  in  combination. 
Elizabeth  City 

Advance-e  _  23,520 

Fayetteville 

Observer-eS  ..  308,924 

Gastonia 

Gazette-e  .  41,580 

Goldsboro 

News-Argus-e  .  43,141 

Greensboro 

News-m  .  236,894 

Record-e  .  263,830 

News-S  .  28,028 

m&e  sold  in  combination. 
Greenville 

Reflector-e  _  91,154 

Lumberton 

Robesonian-e  ..  93,160 

New  Bern 
Sun-Journal-< 

Raleigh 

^Observer-m  .  100,244 

Times-e  .  119,371 

News  Observer-S  38,272 
m&e  sold  in  combination. 
Rocky  Mount 
Telegram-eS  ...  61,523 

Salisbury 

Post-eS .  137,396 

Shelby 

Star  e  .  50.533 


9,044 


93,086 

25,704 

Statesville 

Record  & 

48,300 

17,444 

Landmark-e  .. 
Washington 

109,762 

1,176 

News-e . 

Wilmington 

Star-m  . 

246,498 

30.632 

News-e . 

Star-News-S  ... 

Independent 

NEW 

YORK 

Record-eS  . . . 

93,141 

80,007 

Miles  City 

30,856 

Star-eS . 

13,720 

8,260 

Jamestown 

56,160 

5,600 

NEBRASKA 

Kingston 

Fremont 

Frecman-e  .... 

47,292 

40,806 

Guide  & 

Newburgh-Beacon 

Tribune-e  . .  • . 

74,298 

17,864 

News-e . 

8,448 

4,195 

Grand  Island 

Staten  Islands 

Independente 

621,917 

35,917 

Advance-e  _ 

260,800 

70,127 

Hastings 

Ogdensburg 

Tribune-e  . 

323,232 

15,514 

Journal-e  . 

44,800 

28,500 

Kea rney 

Oneida 

Hub-e . 

143,264 

7,320 

Dispatch-e  _ 

14,042 

5,936 

Lincoln 

Oswego 

Star-m  . 

401,002 

232,576 

Palladium- 

Journal-e . 

401,002 

232,576 

Times-e  . 

45,150 

21,600 

Journal  & 

Plattsburgh 

Star-S  . 

107,170 

10,192 

Press- 

m&e  sold  in  combination. 

Republican-m 

344,874 

36,150 

m&e  sold  in  combination. 
Wilson 

Times-e  .  39,956 


78,105 

78,105 

15,000 


52,598 

14,000 

12,348 

170.221 

178.221 
11,292 


8,568 

5,726 

5,842 


138,673 

157,452 

31,779 


29,780 

37,016 

12,210 

8,400 

3,934 

61,250 

61,250 

12,600 

13,027 


COLOR 

"SALE  " 

BLACK  AND  WHITE  AND 
ONE  COLOR  S75  EXTRA. 
BLACK  AND  WHITE  AND 
TWO  COLORS  $135  EXTRA. 
BOTH  PRICES  PLUS  LINE- 
AGE.  NO  MINIMUM  SPACE. 
AT  THESE  PRICES  COLOR  IS 
A  GREAT  BUY  IN  THE 

Asbury  Park  Press 

ASBURY  PARK,  N.  J. 

Daily  and  Sunday  35.000  ABC 


new  brochure  on 

ROP  color 

A  new  four-page  brochure  tells 
how  newspapers  of  all  sizes  can 
use  ROP  color  to  build  reader- 
ship  and  attract  advertisers.  It 
spells  out  the  selling  advantages 
of  editorial  features,  advertising 
mats,  color  engravings  and  con¬ 
tract  and  consulting  services 
offered  by  Sta-Hi  Color  Service. 
It  is  handsomely  illustrated  with 
food,  fashion  and  motion  pic¬ 
ture  photographs — is  printed  in 
full  color  on  actual  newsprint 
with  no  make-ready  and  using 
ANPA-AAAA  standard  inks. 
Send  for  your  copy  by  address¬ 
ing  letterhead  request  to: 

STA-HI  COLOR  SERVICE,  INC. 
1000  South  Pomona  Avenue 
Fullerton,  California 
16  East  52nd  St.,  N.  Y.  22,  N.Y. 


NORTH  DAKOTA 

Bismarck 

Tribune'-e  ....  184,609  20,092 

‘Sold  in  combination  with  Mandan 
Pioneer 
Fa  rgo 

Forum-meS  ....  592,271  115.461 

m&e  sold  in  combination. 

Grand  Forks 

Herald-e  .  45,759  37,555 

Herald-S  .  13,510  . 

Mandan 

Pioneer-e  Same  as  Bismarck  Tribune 
Sold  in  combination. 

OHIO 

Ashland 

Times-Gazette-e  52,775  3,300 

Ashtabula 

Star  Beacon-e  .  78,870  12,143 

Athens 

Messenger-eS  . .  26,000  26,61 1 

Bowling  Green 
Sentinel- 

Tribune-e  .  23,646  10,640 

Cambridge 

Jeffersonlan-e  .  101,340  9,149 

Canton 

Reposltory-eS  .  284,830  248,402 

Circleville 

Herald-e  .  2,352  1,250 

Defiance 

Cre$cent-New$-e  69,136  5,341 

East  Liverpool 

Review-e  .  72,856  22,756 

Elyria 

Chronicle- 

Telegram-e  ..  368,165  51,509 

Fairborn 

Herald-e  .  42,336  1,400 

Fostoria 

Review-Times-e  11,060  8,288 

Fremont 
News- 

Messenger-e  92,162  16,632 

Hamilton 

Journal-News-e  255,598  100,198 

Kenton 

Times-e  .  20,958  5.922 

Lancaster 

Eagle-Gazette-e  159,026 


Local  I 

Lima 

Citizen-e  .  14,168 

Citizen-S  .  3,350 

Lorain 

Journal-e  .  318,689 

Mansfield 

News-Journal-e  368,420 
News-Joumal-S  21,200 
Marietta 

Times-e  .  180,030 

Marion 

Star-e  .  202,986 

Martins  Ferry 
Times  Leader-e  88,858 
Middletown 

Journal-eS  ...  347,270 

Mount  Vernon 

News-e .  29,274 

Newark 
Advocate  & 

American 

Tribune-e _  42,025 

New  Philadelphia 

Times-e  .  48,902 

Portsmouth 

Times-e  .  332,822 

Ravenna-Kent 

Record-Courier- 

Tribune-e  ...  266,518 

Salem 

News-e .  88.700 

Sidney 

News-e  .  41,820 

Steubenville 

Herald-Star-e  .  333,613 

Springfield 

Sun  &  New$-me  35,924 

News-Sun-S _  8,624 

m&e  sold  in  combination. 
Tiffin 

Advertlser- 

Tribune-e  ....  36,554 

Troy 

News-e  .  30,452 

Van  Wert 

Time$-Bulletln-e  3,000 

Warren 
Tribune- 

Chronlcle-e . 

Willoughby 

News-Herald-e  23,898 

Washington  Court  House 
Record -Herald-e  26,374 
Wooster 

Record-e  .  164.424 

Xenia 

Gazette-e  .  82,558 

Zanesville 

Times 

Recorder-mS  329,994 


58,666 

35,206 

22,429 

24.976 

22,092 

58,600 

4,760 

3,131 

11,276 

69,194 

11,060 

13,500 


47,962 

1,000 


8,288 

2.526 

526,112 
1,176 
4,270 
1 1 ,976 
6,083 

27,615 


OKLAHOMA 

Ada 

News-e  .  40,866  6.867 

News-S .  15,778  . 

Altus 

Times 

Democrat-eS  79,380  28,000 

Ardmore 

Ardmorelte-e  ..  120,652  7,789 

Ardmoreite-S  . .  11,368  . 

Duncan 

Banner-eS  .  99,456  11,354 

Enid 

News-m  .  44,618  34,713 

Eagle-e  .  44,618  34,713 

News-S  .  15,834  980 

m&e  sold  In  combination. 

Lawton 

Constitution- 

Press-meS  ...  610,204  216,594 

m&e  sold  in  combination. 
Muskogee 

Phoeni*-m  .  69,118  46,878 

Times- 

Democrat-e..  69,118  46,878 

Phoenix  &  Times 

Democrat-S..  218,820  . 

m&e  sold  in  combination. 

Norman 


Transcript-e  ... 

.  226,548 

2,000 

Transcript-S  ... 

96,670 

1,000 

Ponca  City 

News-e  . 

,  147,224 

4,368 

News-S  . 

11.760 

Shawnee 

News-Star-mS  . 

.  40,000 

17,540 

OREGON 

Albany 
Democrat- 
Herald-e 
Astoria 
Astorian 

Budget-e  _  17,164 

Corvallis 

Gazette-Times-e  454,244 
Coos  Bay-North  Bend 

World-e .  363,846 

Klamath  Falls 
Herald  &  News-e  443,912 
Herald  &  News-S  71,218 


662,970  75,572 

16,312 

58,464 

57,124 

129,668 
3,010 


41,440  {Continued  on  page  107) 
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{Continued  from  page  106) 

Local  National 

Meaford 

Mail  Tribune  eS  6S4,878  8l,l8i 

Pendleton 

EastOregonian-e  107,842  lO.MO 

Rojeburg 

New$-Review-e  370,063  52,510 

The  Dalles 

Chronicle*e  ..  48,214  8,190 

*ROP  Color  available  6eg.  June 
14,  1940. 


PENNSYLVANIA 

Allentown 

Call- 

Chronlcle-meS  497,442  183,874 

m&e  sold  in  combination. 

Altoona 

Altoona  Mirror-e  110,194  103,172 

Beaver  Falls 

News  Tribune-e  80,000  5,400 

Bethlehem 

Globe  TImes-e  84,130  44,902 

BIcomsburg 

Press-m  .  24,152  1,000 

Butler 

Eagle  e  .  202,340  19,320 

Chester 

Delaware  County 

TImes-e  .  51,050  24,400 

DuBois 

Courier- Express-e  4,004  5,400 

Easton 

bpress-e  .  74,034  29,290 

Ellwood  City 

Ledger-e  .  49,545  23,047 

Franklin-Oil  City 

Derrick-m  .  155,522  15  352 

News-Herald-e  95,047  15,352 

m&e  sold  in  combination.  National 
Local  is  optional. 

Greensburq 

Tribune-Review 

(all  day)  ....  77,357  11,921 

Huntingdon 

News-e  .  84,848  . 

Jeannette 

News-D!spotch-e  14,170  4,144 

Johnstown 
Tribune- Democrat 
(all  day)  ....  209,844  74,531 

m&e  sold  in  combination. 

Lancaster 

Intelligence  Journal 
&  New  Era-me  585,895  144,498 

News-S .  150,091  21,238 

m&e  sold  In  combination. 

Lansdale 
North  Penn 

Reporter-e  ..  11,520  1,200 

Lebanon 


Levittown-Bristol 
Times  & 

Courier-e  ...  273,921 
McKeesport 

News-e  .  240,438 

Monessen 

Valley 

Independent-e  24,922 
Monongahela-Donora 
Republican  &  Her¬ 
ald  American-e  23,520 
Norristown 

Times  Herald-e  287,088 
New  Castle 

News  e  .  203,458 

Philadelphia 

Inquirer-m  _  209,091 

Inquirer-S  .  92,240 

Phoenixville 

Republican-e  ..  14,254 

Pottstown 

Mercury-m  ....  42,448 

Scranton 

Tribune-m  .  53,097 

Stroudsburg 

Record-m  .  37,884 

Sunbury 

ttem-e  .  21,544 

Tarentum 

Valley  News-e  .  1 18,272 
Washington 
Observer  & 

Reporter-me  243,140 
m&e  sold  in  comb. 

West  Chester 
Local  News-e  ..  49,440 

Wilkes-Barre 

Record-m  .  37.190 

Times- Leader- 

News-e  _ .  47,457 

m&e  sold  In  combination. 
York 

Gazette  & 

Daily-m  .  43,120 

RHODE  ISLAND 

Woonsocket 

Call-e .  15.442 


Local  National 

SOUTH  CAROLINA 

Anderson 

Independent-m  98,894  31,750 

Mail-e  .  125.212  43.750 

Independent-S  .  12,000 

m&e  sold  in  combination. 
Charleston 
News  & 

Courier-m  ...  455,123  205,144 

Post-e  .  549,083  221,314 

News  & 

Courier-S  ...  113,940  14,150 

m&e  sold  In  combination. 
Columbia 


Local 

Corpus  ChristI 
Caller-TImes-me  412,450 
Caller-Times-S  .  104,302 

m&e  sold  in  combination. 
Cuero 

Record-e  .  43,740 

Record-S  .  31,340 

Denison 

Herald-e  .  80,424 

Herald-S  .  21,322 

Denton 
Record - 

Chronicle-eS  285.374 

Freeport 


State- m  . 

223,281 

297,404 

Facts-eS  . 

43,792 

908 

Record-e  . 

148.343 

308,304 

Galveston 

State-S  . 

74.994 

14,700 

News-m  . 

172,134 

153,250 

m&e  sold  in  combination. 

Adver- 

Tribune-e . 

172,134 

153,250 

tiser's  choice. 

News-S  . 

57,525 

Florence 

m&e  sold  in  combination 

News-mS  . 

200,434 

35,112 

Garland 

Greenville 

News-eS  . 

23,550 

4,740 

News- 

Greenville 

Piedmont-meS 

230,314 

198,754 

Herald- 

me&S  sold  In  combination 

Banner-eS 

224,432 

12,514 

Rock  Hill 

Kilgore 

Herald-e  . 

197,748 

23,274 

Mews  Herald-e 

33,400 

30,444 

Herald  & 

News  Herald-S 

54,811 

Spartanburg 

Marshall 

Journal-me  .. 

143,008 

50,874 

News 

Herald  & 

Messenger-e 

131,278 

42,394 

Journal-S _ 

45,808 

13,000 

News 

m&e  sold  in  combination. 

Messenger-S 

14,170 

1,350 

Sumter 

Midland 

Item-e  . 

83,930 

8,000 

Reporter- 

Union 

Telegram-e  . 

1,291,241 

121,919 

TImes-e  . 

54,448 

Reporter. 

Telegram-S  . 

525,475 

Palestine 

SOUTH 

DAKOTA 

Herald- 

Aberdeen 

Press-eS  _ 

40,348 

14,344 

American- 

Pampa 

News-e  . 

343,027 

29,435 

News-eS  . 

22,500 

American- 

Plainview 

News-S . 

38,038 

7,440 

Herald-eS  _ 

239.904 

9,408 

Huron 

Port  Arthur  .. 

Plainsman-eS  .. 

24,873 

40,789 

News-e . 

329,910 

140,571 

Mitchell 

News-S  . 

97,832 

13,004 

Republic-e  .... 

35,413 

30,814 

San  Angelo 

Rapid  City 

Standard. 

Journal-e . 

329,434 

42,290 

Times-meS  .. 

.  532,987 

98,573 

Journal-S . 

10,400 

m&e  sold  in  combination. 

Sioux  Falls 

Sherman 

Argus-Leader-e  383,824 
Argus-Leader-S  128,254 
Watertown 

Public  Opinlon-e  143,535 


TENNESSEE 

Chattanooga 

Times-m .  740,751 

News- 

Free  Press-e..  923,744 

Times-S  .._ .  138,320 

mSe  sold  in  combination. 


Democrat-e 
Democrat-S 
Temple 
Telegram-m 
Telegram-S 
Texarkana 
Gazette  & 
News-me  . 
Gazette-S  . . 


Cleveland 

11,520 

1,200 

Banner-e  ... 
Columbia 

...  117,400 

154,702 

30,574 

Herald-e  ... 
Jackson 

...  124,001 

Sun-e  . 

...  281,078 

273,921 

52,334 

Sun-S  . 

. . .  45,344 

m&e  sold  In  combination. 
Vernon 

Record-e .  140,448 

Record-S  .  4,044 

Waco 

News- 

Tribune-m  ..  254,144 

Times- 

Herald-e _  254,144 


Press- 

Chronicle-me  ..  89,498 
Press- 

Chronicle-S  ..  55,188 
m&e  sold  In  combination 
Kingsport  Times- 

News.... .  14,117 

m&e  sold  in  combination 
Maryville 

Times-e  .  139,504 

Memphis 
Commercial 
Appeal-m  ...  175,959 
Press- 

^imltar-e _ 127,124 

Commercial 

Appeals  .....  137,214 
m&e  sold  In  combination 
Oak  Ridge 

Oak  RIdger-e  ..  7,812 


TEXAS 

Abilene 

Reporter- 

News-m .  379,240 

Reporter- 

News-e .  379,240 

Reporter. 

News-S .  82,428 

m&e  sold  In  combination. 
Austin 
American, 

Statesman  K 
American- 

Statesman-meS  412,318 
m&e  sold  in  combination 
Beaumont 

Enterprise-m  ...  231,570 

Joumal-e  .  231,570 

Enterprise-S  ....  Il3,8n 
mfte  sold  in  combination 
Big  Spring 

Herald-eS . 


54,893 

Tribune- 

Herald-S  . 

...  202,510 

15,000 

m&e  sold  in 
Wichita  Palls 

combination. 

15,184 

Record- 

News-m 

...  184,242 

107,030 

14  000 

TImes-e  _ 

...  192,204 

101,724 

Times-S  _ 

...  43,458 

10,942 

m&e  sold  In 

combination. 

980 

Burlington 

Free  Press-m  . 

71,874 

St.  Albans 

Messenger  . . 

5,000 

420,994 

Vermont  Sunday 

News  . 

12,000 

403,973 

Burlington 

News  . 

3,000 

15,755 

St.  Johnsbury 

Caledonian- 
Record-e  .... 

19,934 

1,583 

VIRGINIA 

Charlottesville 
Progress-e  _ 

150,940 

Covington 

Virginian-e  _ 

28,449 

103,474 

Fredericksburg 

103,474 

Free  Lance 
Star-e  . 

124,882 

2,352 

Harrisonburg 

News- 

Record-m  ... 

82,453 

Hopewell 

News  . 

48,000 

144,374 

Petersburg 
Progress- 
Index-e  . 

55,559 

Progress- 
Index-S . 

8,998 

213,585 

Staunton 

213,585 

Leader-e  . 

49,294 

14,200 

News-Leader-S 

22,548 

74,093 

Suffolk 

News. 

Herald-eS  .. 

49,280 

Local  N< 

Waynesboro 

News- 

Virginian-e  ..  228,442 

WASHINGTON 

Aberdeen 

World-e  .  49,027 

Bellingham 

Herald-eS  ....  119,238  I 
Bremerton 

Sun-e  .  399,007  I 

Centralla-Chehalis 

Chronicle-e _  127,344 

Everett 

Herald-e  .  454,514  I 

Longview-Kelso 

News-e .  829.453 

Moses  Lake 
Columbia  Basin 
Herald-e  ...  49,371 

Olympia 

Olympian-eS  . .  409,990 
Pasco- Kennewick- Richland 
TriCity 

Herald-e  ....  732.884  I 

Tri-City 

Herald-S  ....  194,400 
Vancouver 

Columbian-e  ..  1,810,095 
Walla  Walla 
Union- 

Bullet!n-me  ..  242,088 
Union- 

Bulletin-S  ....  159.950 

m&e  sold  in  combination. 
Yakima 
Republican  & 

Herald-me  ..  240,404 
Herald-S  ......  80.7W 

m&e  sold  in  combination. 

WEST  VIRGINIA 

Beckley 

Post-Herald-m  .  33,584 

Raleigh 

Register-e  ...  33,584 

Post- Hera  Id  & 

Raleigh 

Regi$ter-S  . .  43.798 

m&e  sold  In  combination. 
Bluefield 
Telegraph  & 

Sunset  News- 
Observer-me  180,384 
Telegraph-S  12,401 
m&e  sold  in  combination. 
Morgantown 
Dominion- 

News-m  .  40,747 

Post-e  . 

m&e  sold  In  combination 
Parkersburg 

News-m  .  49,280 

Sentinel-e  _  49,280 

News-S  .  1 8.449 

m&e  sold  In  combination 
Wheeling 

Intelllgencer-m  255,031 

News- 

Reglster-e  ..  255,031 
News- 

Register-S  124,180 
m&e  sold  In  combination. 


WISCONSIN 

Appleton 

Post- 

Crescent-e  ..  914,734  I 

Beloit 

News-e  .  257,831 

Fond  du  Lac 
Commonwealth 
Reporter-e  ..  74,398 

Green  Bay 
Press- 

Gazette-e  . . .  322,280  i 

Janesville 

Gazette-e  . 

Kenosha 

News-e  .  344,310 

La  Crosse 

Tribune-e  .  348.949 

Tribune-S  .  148,051 

Marinette 

Eagle-Star-e  44,100 

Marshfield 
News- 

Herald-e  ....  9,432 

Oshkosh 

Northwestern-e  188,378 
Racine 
Journal- 

Times-e  .  357,980 

Bulletin-S  .  95,954 

Sheboygan 

Press-e  .  241,412 

Superior 

fetegram-e  ...  98,244 

Wausau 
Record- 

Herald-e  ....  380,430 
Wisconsin  Rapids 

Tribune-e  .  190,421 

ROP  C^lor  available  May 

{Continued  on  page 
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Color 
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By 

Publishers 

(Continued  from  page  107) 

Local 

National 

WYOMING 

Rawlins 

TImes-m  . . . . 
Rock  Springs 

14,560 

2,800 

Rocket- 

Mioer-m 

Rocket. 

. .  25,340 

1,896 

Miner-S 

7,026 

Sheridan 

15  008 

26,866 
color  only. 

We  print  black  and  one 

Worland 

Northern 

Wyoming 
News-m  ... 

..  16,800 

28,000 

CANADA 

ALBERTA 

Calgary 
Albertan-m  . 
Calgary 

..  178,767 

98,160 

Herald-e  ... 

..  260,680 

340,002 

Edmonton 
Journai-e  ... 

..  198,177 

326,807 

Lethbridge 
Herald-e  ... 
Red  Deer 

. .  88,942 

74,435 

Advocate-e  . 

..  13,636 

15,432 

First  color  advertisement  published 

in  August. 

I960. 

BRITISH  COLUMBIA 

Kamloops 

Sentinel-e 

Nelson 

2,352 

15,860 

21  833 

13  080 

Nanaimo 

Free  Press-e 
Trail 

49,210 

18,070 

6  720 

10,200 

Vancouver 

Sun-e  . 

Victoria 

..  380,170 

494  434 

Colonist-mS 

. .  195,698 

297  665 

TImes-e  . 

. .  197,770 

301,540 

m&e  sold  in  combination 

MANITOBA 

Winnipeg 

Fnee  Press-e 

.  422,071 

404  498 

NEW 

BRUNSWICK 

Fredericton 

Gleaner-e 

..  144  097 

77,532 

Moneton 

L'Evangeline-m  6  490  14  528 

Moneton 

Times-m  .  208,893  134  750 

Transcript-e  ...  208,893  134.750 

m&e  sold  In  combination. 

NEWFOUNDLAND 

Corner  Brook 

Western  Star-e  28,140  102,054 

St.  John's 

News-m  .  52,537  65,876 

Teleqram-e  ..  124.936  I7ll44 

NOVA  SCOTIA 

Halifax 

Chronicle- 

Herald-m  ...  431,290  291  50’ 

Mail-Star-e  ...  575.843  291,502 

m&e  sold  In  combination. 

New  Glasgow 

Newse  .  19.845  12,786 

Sydney 
Cape  Breton 

Post-e  .  233,700  140,590 

ONTARIO 


North  Bay 


Nugget  e  . 

Orillia 

Packet 

74  219 

149,276 

Times-e  . 

Oshawa 

190,000 

66,840 

Times-e  . 

Ottawa 

86,394 

89,907 

Citlzen-e  . 

Ottawa 

368,695 

519,130 

Le  Drolt-e  .... 
Pembroke 

179,701 

205,412 

Observer-e _ 

Peterborough 

3,874 

26,096 

Examiner-e  .... 
Port  Arthur 

News 

68,650 

177,038 

Chronicle-e  . . 
St.  Catherines 

52,886 

150,509 

Standard-e  ... 
St.  Thomas 

Times 

542,523 

172,723 

Journal-e  . . . 
Sarnia 

99,672 

76,195 

Observer-e  ... 
Sault  Ste.  Marie 

174,474 

187,503 

Star-e  . 

Stratford 

Beacon- 

244,883 

138,542 

Herald-e  , .  . 
Sudbury 

126,063 

79,790 

Star-e  . 

Timmins 

125,802 

206,272 

Press-e  . 

Toronto 

37,128 

155,584 

Star-e  . 

Welland 

295,837 

646,169 

Tribune-e . 

Windsor 

101,726 

119,449 

star-e  . 

Woodstock 

Sentinel- 

365,500 

534,698 

Review-e  .... 

18,592 

48,296 

PRINCE  EDWARD  ISLAND 

Charlottetown 

Guardian  & 

Patrlot-me  . . 

36,806 

55,093 

m&e  sold  In  combination. 

QUEBEC 

Montreal 

Gazette-m  _ 

Montreal 

434,116 

656,759 

La  Patrie-S  .... 
Montreal 

480 

19,930 

Le  Devoir-m  . . . 
Quebec 

Chronicle- 

13,090 

112,278 

Telegraph-e  . 
Quebec  City 

Le  Soleil 

L’  Evenement 

4  768 

144,843 

Journal-me  . 

396,690 

390,797 

m&e  sold  in  combination. 
Sherbrooke 

La  Tribune-e  . . 
Sherbrooke 

122,363 

267,730 

Record-e  . 

22,800 

146,935 

Trois  Riveres-e  . . 

. 142,620 

195,435 

SASKATCHEWAN 

Moose  Jaw 

Times 

Herald-e  ... 

22,218 

15,940 

Ed  Parmelee  Named 
Veep  at  MR&S 

Edward  T.  Parmelee,  a  mem¬ 
ber  of  Moloney,  Regan  & 
Schmitt,  Inc.,  for  13  years,  has 
been  appointed  a  vicepresident 
of  the  newspaper  representa- 


Barrie 


Examiner-e 

Brantford 

. . .  23,542 

65,976 

Expositor-e 

Chatham 

. ..  333,634 

177,296 

News-e  . 

Cronwal) 

Standard- 

.  .  142,964 

99,953 

Freeholder- 

Gait 

e  34,670 

100,117 

Reporter-e 

Guelph 

. .  99,088 

67,515 

Mercury-e  . 
Hamilton 

...  80,186 

83,345 

Spectator-e 

Kingston 

Whig. 

...  265,906 

547,317 

Standard-e 
Kirkland  Lake 
Northern 

38,406 

90,051 

News-e  . . . 

. . .  34.522 

77,426 

Kitchener-Waterloo 

Record-e 

London 

Free 

...  333,548 

355,419 

Press-me  . 

...  750,166 

578,797 

m&'e  sold  In 
Niagara  Falls 

combination. 

Review-e 

...  169,792 

145,149 

tive  firm. 

Mr.  Parmelee  has  served  with 
MR&S  as  manager  of  the  St. 
Louis  office,  and  as  group  sales 
executive  of  the  Cincinnati  En¬ 
quirer,  Houston  Post,  and  the 
St.  Louis  Globe-Democrat. 

• 

Swim  Pool  Section 

Philadelphia 
A  12-page  advertising  supple¬ 
ment  of  Sylvan  Pools,  Inc.,  of 
Doylestown,  Pa.,  appeared  in  the 
Sunday  Bulletin  of  March  5.  The 
supplement  advised  the  home- 
owner  of  the  10  cardinal  rules 
to  be  observed  when  buying  a 
pool,  described  pool  problems  and 
how  to  correct  them. 


Color  Opens  Door 
To  New  Home  Sales 


Chicago 

Newspaper  ROP  color  and 
continuity  were  the  advertising 
keys  that  helped  Hoffman  Es¬ 
tates  open  the  door  to  successful 
home  sales  in  Chicagoland  dur¬ 
ing  1960,  according  to  Lowell 
Siff,  Hoffman’s  vicepresident  in 
charge  of  marketing. 

It’s  a  conviction  that  Mr.  Siff 
has  evolved  through  careful  and 
lengthy  ad  testing — and  one  that 
he  has  applied  to  F&S  Construc¬ 
tion  Company  advertising  to 
create  a  year-long  selling  season 
for  the  firm’s  Hoffman  Estates 
development. 

During  1960,  Hoffman  Estates 
used  approximately  60,000  lines 
of  Chicago  newspaper  display 
space  to  present  its  homes  to 
Chicagoland  buyers  and  pros¬ 
pects.  Of  this  total,  more  than 
57,000  lines  appeared  in  the 
Chicago  Tribune's  Weekly  Illus¬ 
trated  Home  Guide;  the  remain¬ 
ing  3,000  lines  ran  in  Chicago’s 
American.  Approximately  half 
of  this  linage  was  devoted  to 
color  advertising. 

Half-Page  Units 

By  concentrating  spot  color  in 
half-page  units,  Mr.  Siff  said, 
the  Hoffman  advertising  mes¬ 
sage  carried  greater  impact  than 
a  larger  black  and  white  unit. 
The  ads  were  produced  in  such 
a  fashion  that  each  would  be  a 
complete  and  attractive  black 
and  white  ad  which  could  be 
made  even  more  inviting  and 
dominant  by  superimposing  one 
additional  color  over  the  black 
and  white  presentation.  This  de¬ 
sign  resulted  in  considerable 
economy  in  Hoffman’s  ad  pro¬ 
duction  costs  and  added  effec¬ 
tiveness  to  its  newspaper  dis¬ 
play  presentation. 

“Primary  goal  of  our  color 
and  black-and-white  newspaper 
display  advertising  is  to  present 
our  product  to  the  widest  possi¬ 
ble  audience — to  bring  a  maxi¬ 
mum  number  of  visitors  out  to 
our  point  of  sale,  to  educate  the 
less-urgent  prospects  (who  feel 
they  don’t  want  to  buy  a  home 
right  now)  and  to  communicate 
a  positive  set  of  values  associ¬ 
ate  with  our  homes,”  Mr.  Siff 
explained.  “We  feel  this  can  best 
be  accomplished  through  a 
newspaper  display  advertising 
presentation  that  is  large 
enough  to  demand  attention  and 
frequent  enough  to  make  us  a 
steady  fixture  in  the  medium 
where  our  ad  appears. 

“We  believe  very  strongly  in 
continuity,”  Mr.  Siff  said.  “And 


our  experience  has  shown  that 
color  is  very  valuable  in  leach- 
ing  a  wide  audience,  and  making 
a  strong  impression  on  that  au¬ 
dience.” 

Greater  Impact 

He  added  that  Hoffman’s  ex¬ 
perience  has  shown  a  half-page 
newspaper  color  advertisement 
is  more  dominant  than  a  sub¬ 
stantially  larger  black  and  white 
unit,  and  consequently  giveg 
greater  total  impact  to  a  home 
sales  message. 

Although  Hoffman  occasion¬ 
ally  runs  “omnibus”  ads,  pre¬ 
senting  its  full  line  of  homes, 
which  bear  price  tags  between 
$17,000  and  $24,000,  most  of  the 
ads  highlight  a  single  home,  and 
concentrate  on  one  or  two  sali¬ 
ent  features  of  the  imit.  An  at¬ 
tempt  is  made  to  produce  ad 
copy  that  simply  and  vividly 
presents  the  home,  its  location, 
price,  financing  plan,  and  other 
important  details. 

The  price  is  an  essential  ele¬ 
ment  of  each  ad,  Mr.  Siff  be¬ 
lieves,  because,  “by  quoting  a 
price,  we  can  focus  the  attention 
on  a  particular  portion  of  the 
market.  Since  people  shop  on 
the  basis  of  the  price  range 
they  think  they  fit,  we  feel  a 
home  advertiser  who  divulges 
price  in  his  ad  invites  prospects 
who  can  afford  to  buy  his  prod¬ 
uct.” 

“Since  today’s  home  shopper 
views  the  newspaper  as  his 
most  reliable  source  of  informa¬ 
tion  about  the  home,”  Mr.  Sill 
said,  “newspaper  display  advep 
tising  is  our  basic  medium.” 

Approximately  65%  of  the 
Hoffman  Estates  budget  is  in¬ 
vested  in  a  continuous  newspa¬ 
per  display  advertising  schedule 
of  ROP  color  and  monotone 
imits.  'This  is  supported  by  clas¬ 
sified  advertisements  designed 
to  sell  the  F&S  products  to  per 
sons  who  are  definitely  in  the 
market  for  a  new  home.  Radio 
is  also  used  as  an  additimial 
source  of  information  and  stim¬ 
ulation;  and  billboards  are 
placed  along  routes  leading  to 
Hoffman  Estates,  to  support 
other  media  by  guiding  home 
shoppers  to  the  point  of  sale. 

• 

35  to  34  for  Guild 

Elgin,  III 

By  a  vote  of  35  to  34,  mm- 
bers  of  the  Elgin  Courier-New* 
staff  voted  March  10  in  favor 
of  the  Chicago  Newspaper  Guild 
to  represent  them  in  collectin 
bargaining. 
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Color  Sales  Tied 
To  St.  Patrick’s  Day 


By  George  Wilt 

More  than  a  thousand  New 
York  ad  agency  men  experienced 
a  colorful  treat  on  St.  Patrick’s 
Day,  thanks  to  the  timing  of  a 
Naslii'ille  (Tenn.)  Tennessean 
color  promotion. 

A  five-column,  full-color  pic¬ 
ture  of  green-bedecked  crowds 
lining  Fifth  Avenue  fairly 
leapeil  from  the  front  page  of 
that  current  day’s  edition  of  the 
Tennt'ssean,  and  another  big, 
handsome  parade  shot  appeared 
on  the  back  of  the  first  section. 
The  recipients  must  have  been 
doubly  surprised.  Full  color  news 
pictures  on  the  front  page  are  a 
real  curiosity  in  New  York,  and 
in  addition,  the  pictures  ap- 
l)eared  hours  before  the  1961 
version  of  the  annual  parade 
had  even  started. 

A  tipped-on  sticker  stated, 
“We  won’t  fool  you,”  and  went 
on  to  tell  that  the  Tennessean 
had  cribbed  a  little  by  using  AP 
Colorphotos  taken  at  the  1960 
procession.  It  went  on  to  describe 
how  the  paper  had  jumped  from 
25th  |)lace  in  1950  to  eighth  in 
color  linage  in  U.  S.  newspapers 
in  1960. 

The  promotion  clicked  with  all 
the  precision  of  a  parading  drum 
major,  and  possibly  the  help  of 
a  couple  of  leprecauns.  Press 
time  in  Nashville  was  advanced 
an  hour,  and  the  first  1,100 
copies  were  loaded  onto  Silliman 
Evans’  twin-engine  Beechcraft 
and  flown  to  New  York. 

John  Mauro,  promotion  man¬ 
ager  for  the  Branham  Company, 
national  advertising  representa¬ 
tive  for  the  Tennessean,  met  the 
plane  at  Newark  Airport,  and 
whisked  the  copies  to  New  York 
by  truck.  A  crew  of  Branham 
aides  (including,  appropriately, 
promotion  assistant  John  F. 
Kennedy)  effected  a  rapid  dis¬ 
tribution  of  the  color-splashed 
editions  to  agencjr  mailrooms. 

^'ell  Recei^^d  at  Agencies 

Agency  media  and  account 
executives,  most  of  whom  re¬ 
ceived  their  copy  of  the  paper 
before  10  a.m.,  were  most  en¬ 
thusiastic  about  the  promotion. 

“Very  g^d  detail  on  the 
parade,”  said  Frank  Minehan, 
vicepresident  and  media  director 
at  Sullivan,  Stauffer,  Colewell  & 
Bayles,  Inc.  “Newspapers  will 
advance  more  in  the  eyes  of  the 
advertiser  the  more  they  are  able 
to  provide  color.  Any  advertiser 
who  can  use  color  correctly  now 


and  for  the  next  couple  of  years, 
should  be  way  ahead  of  the 
game.  In  studies  made,  color 
advertising  has  more  than  paid 
off.  Nashville’s  color  is  among 
the  best  in  its  reproduction.” 

In  following  up  the  dis¬ 
tribution  of  the  sample  copies, 
James  Armistead,  advertising 
director  of  the  Tennessean,  along 
with  Branham  representatives 
called  on  the  agency  field  to 
make  a  color  pitch.  Photos  were 
made  of  many  of  the  Madison 
Avenue  recipients  of  the  paper, 
with  emphasis  on  those  of  Irish 
ancestry,  for  use  in  local  promo¬ 
tion  back  in  Tennessee. 

The  day’s  activities  were  cli¬ 
maxed  with  an  “Irish  Mist”  re¬ 
ception  at  the  Biltmore  Hotel. 

*  *  * 

BIG  LEAGUE  FASHION— A 
crowd  of  more  than  1,600  women 
braved  a  snowstorm  to  attend 
the  Minneapolis  (Minn.)  Star 
and  Tribune’s  “Big  League 
Fashion  Show.”  Produced  by  the 
newspaper’s  retail  advertising 
and  public  service  departments 
for  the  Downtown  Council  of 
Minneapolis,  and  coordinated  by 
the  Minneapolis  Fashion  Group, 
the  event  was  inspired  by  the 
city’s  new  major  league  base¬ 
ball  team,  the  Twins,  and  Min¬ 
nesota  Vikings  pro  football 
team.  The  program  listed  styles 
under  headings  such  as  “Home 
Run  Hats,”  Sand-lot  League 
Fashions,”  “On  Parade  at  the 
Ball  Park,”  and  “Hall  of  Fame.” 
Fashion  commentary  was  by 
Star  and  Tribune  women’s  edi¬ 
tor  Barbara  Flanagan. 

*  *  * 

GO  GIANTS— “Blast  off  with 
the  Giants!”  says  a  handsome 
four-page  black  and  green  folder  , 
sent  in  by  Martin  Burke,  pro-  ! 
motion  manager,  announcing  the 
San  Francisco  (Calif.)  News- 
Call  Bulletin’s  Opening  Day  Spe¬ 
cial  Edition  to  be  published 
April  11. 

*  *  * 

MICHIGAN  COVERAGE— A 
six-page  folder  issued  by  the 
Booth  Newspapers  describes  in 
charts  and  maps  the  percentage 
of  coverage  of  68  Michigan 
Counties.  Included  are  total 
number  of  households  and  total 
retail  sales,  plus  circulation  and 
coverage  figures  for  two  Detroit 
newspapers  and  Booth  news¬ 
papers  in  Bay  City,  Ann  Arbor, 
Flint,  Grand  Rapids,  Saginaw, 


Jackson,  Kalamazoo  and  Muske- 
gon. 

«  «  « 

ACCEPTABILITY  —  A  new 
16-page  booklet,  “Advertising 
Acceptability  Standards,”  has 
been  prepared  and  published  by 
the  Detroit  (Mich.)  News,  in 
cooperation  with  the  Detroit 
Better  Business  Bureau.  The 
booklet  explains  that  today’s 
readers  are  taking  a  more 
sophisticated  view  of  claims, 
descriptions  and  statements  and 
that  ^vertisers  must  be  aware 
of  the  rules  that  govern  adver¬ 
tising  and  keep  it  truthful  and 
in  good  taste.  Among  the  sub¬ 
jects  discussed  are:  climate  for 
advertising  effectiveness,  how  to 
judge  advertising,  unacceptable 
advertising,  contest  advertising 
regulations,  fair  practice  code 
for  advertising  and  selling,  plus 
various  laws  governing  ad  prac¬ 
tices. 

«  *  * 

TODAY’S  HOMES  —  A  die- 
cut  brick  format  folder  an¬ 
nounces  the  Montreal  (Que.) 
Star’s  “Today’s  Homes”  section 
to  be  published  April  21. 

• 

Letter  to  the  Editor 
Brings  Park  ^Sings* 

Detroit 

Thanks  to  a  letter  to  the  Pub¬ 
lic  Letter  Box  of  the  Detroit 
News,  “community  sings”  will  be 
held  in  city  parks  this  summer. 

“Money  for  many  people  is 
going  to  be  scarce,”  wrote  a 
woman  who  signed  her  name 
“Mrs.  D.  R.”  “They  won’t  be 
able  to  afford  amusements  that 
cost  money. 

“In  the  small  town  where  I 
grew  up,  I  still  remember  going 
to  the  park  to  the  ‘sings.’  Maybe 
.  .  .  even  children  would  be 
interested  and  would  forget  try¬ 
ing  to  get  into  mischief.” 

Howard  Crowell,  general  su¬ 
perintendent  of  the  city’s  parks 
and  recreation  department,  con¬ 
curred.  He  suggested  such  a  pro¬ 
gram  in  six  parks  starting  in 
June  and  his  department’s  com¬ 
mission  approved. 


Travel  Section 
Best  in  Midwest 

Milwaukee,  Wis. 

The  Chicago  Tribune’s  travel 
section,  edited  by  Kermit  Holt, 
was  named  the  “best  travel 
section  in  the  Midwest”  in  the 
1960  Mark  Twain  Awards  pre¬ 
sented  at  the  annual  meeting  of 
the  Midwest  Travel  Writers  As¬ 
sociation. 

Mrs.  Lucia  Lewis,  Chicago 
Daily  News  travel  editor,  won 
two  categrory  awards  and  the 
grand  prize,  the  Frank  J.  Cipri¬ 
ani  Memorial  Award,  for  a 
series  of  articles  about  Israel. 

Wade  Franklin,  Chicago  Sun- 
Times,  won  first  honors  for  an 
international  travel  article  and 
Leonard  Barnes,  Detroit  Motor 
News,  took  first  place  for  the 
best  domestic  travel  article. 

Paul  McMahon,  Milwaukee 
(Wis.)  Journal,  was  elected 
president  of  the  writers’  group. 
• 

2nd  Home  Improvement 
Supplement  Issued 

The  second  in  a  series  of  semi¬ 
annual  newspaper  publicity  sup¬ 
plements,  dealing  with  the  $20 
billion  yearly  home  improvement 
business,  was  released  last  week 
to  more  than  1,000  newspapers. 
The  supplement  was  prepared 
as  an  industry  service  by  House 
Beautiful  magazine  working  in 
cooperation  with  the  national 
Home  Improvement  Council. 

“The  first  release  of  this  new 
service  last  fall  proved  its 
worth,”  Edgar  Hall  executive 
director  of  the  Council  said. 
“Newspapers  throughout  the  na¬ 
tion  wrote  in  asking  to  be  put 
on  the  list  to  receive  future  sup¬ 
plements.  Then  we  made  a  sur¬ 
vey  to  determine  the  value  of  the 
program  to  those  newspapers 
who  had  used  the  material  sent 
them.  We  received  more  than 
400  replies  to  our  questionnaire. 
Some  99%  of  them  were  favor¬ 
able.  One  newspaper  wrote  that 
it  had  sold  14,448  lines  of  addi¬ 
tional  advertising.” 


deadline  reminder: 

ENTRIES  IN  THE  1960 

EDITOR  &  PUBLISHER 
PROMOTION  CONTEST 

must  be  in  the  hands  of  the  contest  editor  by 

MARCH  30,  1961 

Send  vour  entries  today  to:  NNPA-EAP  Promotion  Cont«$t  Editor 

Room  1708, 

1475  Broadway 
Naw  York  34.  N.  Y. 

Judging  will  take  place  in  New  York,  April  3, 1961. 
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NEWSPAPER  LAW 

School  Critic  Given 
Qualified  Privilege 


Norfolk,  Va. 

The  Virginia  Supreme  Court 
has  upheld  the  dismissal  of  a 
$50,000  libel  suit  brought  by 
a  superintendent  of  schools 
against  the  Virginian-Pilot. 

William  J.  Story  Jr.,  superin¬ 
tendent  of  South  Norfolk 
Schools,  claimed  the  libel  was 
committed  in  a  letter  to  the 
editor  published  April  17,  1959. 
(A  leading  segregationist,  Mr. 
Story  had  been  critical  of  the 
newspaper’s  moderate  stand  on 
the  school  integration  issue.) 

The  letter,  signed  “A  South 
Norfolk  Citizen,”  criticized  Mr. 
Story  and  the  South  Norfolk 
School  Board  for  vacating  a 
school,  inquired  if  the  school 
was  to  be  made  available  for 
purchase  by  a  private  school 
and  asked:  “How  can  we  as 
citizens  protect  our  public  school 
property  from  unscrupulous 
leaders?” 

The  letter  concluded:  “We  are 
tired  of  his  continuous  crusading 
and  having  our  children  suffer 
from  his  hastily  conceived  and 
impulsive  recommendations  and 
decisions.” 

Mr.  Story  complained  of  the 
words  “unscrupulous”  and 
“having  our  children  suffer.” 

The  Supreme  Court  agreed 
with  the  lower  court  that  publi¬ 
cation  of  the  letter  involved 
qualified  privilege,  as  it  involved 
a  matter  of  public  policy,  and 
that  to  be  libelous  publication 
must  show  malice. 

At  a  pre-trial  conference  in 
the  lower  court  counsel  for  Mr. 
Story  had  “admitted  that  there 
was  no  actual  or  express  malice 
or  malice  in  fact  on  the  part  of 
the  defendant,”  the  opinion 
stated.  Therefore,  “a  jury  could 
not  find  there  was  malice”  and 
the  suit  had  been  properly  dis¬ 
missed,  the  opinion  concluded. 

*  *  * 

SIMILARITY  NO  DEFENSE 

Defense  of  the  St.  Albans 
(Vt.)  Messenger  that  while  the 
subject  of  an  article  had  not 
been  guilty  of  the  offense  de¬ 
scribed  he  had  nevertheless  been 
guilty  of  a  similar  offense  has 
been  rejected  by  the  Supreme 
Court  of  that  state.  A  judgment 
against  the  publisher  was  af¬ 
firmed.  (165  Atl.  2d  363) 

The  item  on  which  this  libel 
action  was  based  was,  “Arraign 
Nine  in  Municipal  Court.  Ronald 
Towles,  of  Fairfax,  an  air  police¬ 
man,  pleaded  guilty  to  driving 
while  intoxicated.  He  paid  a 
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fine  of  $50  and  costs.” 

On  the  following  day  the 
newspaper  published  of  the  same 
man,  “A  man  who  five  years 
ago  was  suspended  from  the 
Franklin  County  Sheriff’s  Pa¬ 
trol  was  arraigned  in  Municipal 
Court  here  yesterday,  pleading 
guilty  to  driving  the  past  nine 
years  on  a  suspended  license.” 

This  story  went  into  detail 
about  Ronald  Towles’  driving 
record. 

The  publisher  admitted  error 
in  the  first  story,  it  having  been 
disclosed  by  the  evidence  that 
the  reporter  covering  the  hear¬ 
ing  had  misread  an  abbreviation 
in  her  notes.  The  publisher, 
however,  contended  that  the 
gravity  of  a  conviction  of  driving 
while  intoxicated  was  equivalent 
to  the  gravity  of  the  offense  of 
driving  after  a  driving  license 
had  been  suspended. 

“The  argument  of  the  pub¬ 
lisher,”  said  the  court  in  affirm¬ 
ing  the  judgment  in  favor  of 
the  former  air  policeman,  “would 
seem  to  be  that  the  jury  should 
award  no  damages  for  a  libelous 
publication  of  a  conviction  that 
had  never  happened  provided 
that  there  had  been  a  conviction 
on  an  offense  of  similar  gravity. 

“The  authorities  all  agree 
that  where  the  defendant  will 
justify  by  showing  the  truth  of 
the  matters  charged  in  the  libel, 
it  must  be  the  truth  of  the  ‘very 
charge’  and  it  is  not  sufficient  to 
plead  and  prove  the  plaintiff 
guilty  of  a  similar  offense  or 
even  of  one  more  flagrant.” 

• 

Pre-Trial  Publicity 
Brin^  Contempt  Fine 

Toronto 

The  Timmins  (Ont.)  Press 
and  Kirkland  Lake  (Ont.) 
Northern  News  were  found  in 
contempt  of  court  and  their 
owners,  Thomson  Newspapers 
Ltd.,  Toronto,  were  fined  $3,000 
by  Ontario  Chief  Justice  J.  C. 
McRuer  on  March  9.  The  con¬ 
tempt  citations  were  in  con¬ 
nection  with  pictures  and  arti¬ 
cles  published  immediately  after 
the  arrest  of  Owen  Feener,  later 
convicted  on  a  murder  charge. 

In  announcing  the  fine,  the 
judge  wondered  “if  the  time  is 
not  coming  very  soon  when 
editors  and  publishers  will  come 
to  understand  that  if  a  substan¬ 
tial  fine  does  not  protect  the 
rights  of  individuals  before  the 
courts,  then  we  will  have  to  have 
prison  terms.” 


jiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiw^^^^^  EDITORIAL  WORKSHOP  '' 


I  By  Roy  H.  Copperud 

I  Ins  and  Outs  of  AinH 

1  Do  you  look  down  your  nose  at  people  who  say  ain'tl 
g  You  may  feel  you  have  good  reason  to,  considering  how 

g  that  word  was  impressed  on  us  in  school  as  the  leading 

J  example  of  bad  English.  Ain’t  is  a  contraction  of  am  not, 

g  and  no  doubt  owes  its  popularity  to  the  fact  that  it  is 

a  easier  to  say.  It  develop^  from  another  contraction,  an’t, 

H  which  went  out  of  circulation  a  long  time  ago,  in  the 

1  unaccountable  way  words  have. 

g  If  ain’t  had  continued  to  be  used  only  for  am  not,  it 
S  might  never  have  fallen  into  disrepute,  for  some  authori- 

g  ties  today  consider  it  acceptable  in  that  sense.  In  one 

a  construction,  there  is  no  substitute  for  ain’t  that  does 

J  not  seem  equally  objectionable.  That  construction  is  the 

m  question,  “Ain’t  I?”  The  strictly  grammatical  way  of 

1  expressing  this  is  “Am  I  not?”  but  that  sounds  a  little 

J  too  stilted  to  most  of  us.  Some  say,  instead,  “Aren’t  I?” 

i  but  this  has  a  distinctly  feminine  overtone,  and  most  men 

M  and  many  women  will  reject  it  as  too  cute. 
m  Ain’t  is  at  its  worst  when  it  displaces  isn’t  or  hasn’t, 

S  as  in  “He  ain’t,”  or  aren’t  or  haven’t,  as  in  “We  ain’t.” 

1  In  such  uses  ain’t  is  unquestionably  the  mark  of  the  un- 
g  educated,  like  such  errors  as  “He  don’t”  and  “We  wasn’t.” 

1  The  fate  of  ain’t,  which  at  least  has  a  small  claim  to 
m  respectability  as  a  contraction  of  am  not,  seems  to  be 

W  hanging  in  the  balance.  Time  and  again  reports  come 

1  from  conventions  of  linguists  to  the  effect  that  ain’t 

g  is  gaining  ground.  The  news  is  always  reported  in  a 

g  startled  tone,  however. 

I  Wayward  Words 

a  All  together  means  in  a  group,  as  “We  will  go  all  to- 
g  gether”;  altogether  means  entirely,  as  “The  idea  is  alto- 
g  gether  ridiculous.”  In  the  altogether,  a  colloquialism 
1  meaning  naked,  is  sometimes  ludicrously  rendered  in  the 
1  dll-together :  “The  article  described  a  scandalous  Holly- 
1  wood  party  at  which  the  actor  cavorted  in  the  all-to- 
1  gether.” 

B  ♦  *  ♦ 

g  Balance,  in  the  sense  of  rest  or  remainder,  is  best  left 
1  to  the  accountants.  One  stylebook,  however,  curiously 
g  discourages  the  use  of  rest,  as  well  as  balance,  in  this 
g  sense.  This  would  make  of  Shakespeare’s  poignant  line, 
i  “The  remainder  is  silence.” 

3  *  *  * 

1  There  is  a  dimwitted  school  of  thought  that  insists 
1  one  can  have  only  one  birthday — the  day  on  which  he 
1  is  bom — and  that  recurrences  of  the  date  must  be  his 
3  birthday  anniversary.  This  notion  is  unsupported  by 
a  either  dictionaries  or  usage,  but  it  does  illustrate  what 
J  often  goes  on  in  the  heads  of  the  compilers  of  newspaper 
=  stylebooks.  When  they  raise  their  voices  in  congratulatory 
1  song,  it  is  presumably  with  “Happy  birthdayanniversary 
1  to  you.” 

g  *  *  ♦ 

g  The  expression  chain  reaction,  a  gift  from  the  atomic 
m  physicists,  is  what  Fowler  would  have  called  a  popu- 
§  larized  technicality.  As  pointed  out  by  Theodore  M.  Bem- 
i  stein  in  Watch  Your  Language,  “Chain  reaction  does 
1  not  mean  a  great  quantity;  it  means  a  process  in  which 
M  a  cause  produces  an  effect  that  in  turn  becomes  a  cause, 
g  and  so  on.”  Thus  a  fiood  of  telephone  calls  to  the  police, 

S  prompted  by  an  explosion,  would  not  be  a  chain  reaction 
1  unless  the  calls  were  self-multiplying. 

S  *  *  * 

1  A  device  is  a  contrivance,  to  put  it  briefly,  and  to  devise 
g  is  to  contrive.  In  nontechnical  usage,  device  is  always  a 
1  noun,  devise  always  a  verb. 
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1  JOI  RNALISM  EDUCATION 


News -Work  Experience  of  Profs 


By  W.  Sprague  Holden 

Findings  from  a  survey  pre-  1 
sented  at  the  1960  annual  con-  > 
vent  ion  of  the  Association  for  ' 
Education  in  Journalism  last  ' 
Fall  revealed  an  impressive  rec-  i 
ord  of  experience  in  news  work  j 
among  college  journalism  teach-  i 
ers.  < 

An  average  of  somewhat  more  • 
than  11  years  in  bread-and-but-  ‘ 
ter  journalism  jobs  done  prior 
to  teaching  was  reported  by  442  ' 
members  of  the  AEJ.  Only  36  ' 
reported  less  than  three  years’  ' 
experience.  Respondents’  total 
news  experience  totaled  5,095 
years. 

The  survey  was  made  by 
AEJ’s  Committee  on  Standards 
of  Teaching  in  an  attempt  to 
get  the  facts  in  respect  to 
charges  about  the  news  experi¬ 
ence  —  or  lack  of  it  —  among 
members  of  the  journalism 
teaching  profession.  Question¬ 
naires  were  sent  to  964  AEJ 
members.  More  than  500  were 
returned  l>efore  August  1,  the 
deadline.  About  75  from  part- 
time,  retired  or  inactive  teach¬ 
ers  were  excluded. 

Principal  point  in  the  ques¬ 
tionnaire  bore  upon  a  teacher’s 
experience  in  the  field  of  his 
teaching  specialty. 

To  this  purpose  —  and  there 


being  no  precedents  —  a  some¬ 
what  arbitrary  set  of  measures 
was  devised.  Five  or  more  years 
work-experience  in  the  field  of 
a  teacher’s  specialty  was  ad¬ 
judged  to  be  a  “Close  Relation¬ 
ship’’  between  experience  and 
teaching  field.  Three  -  to  -  four 
years  was  a  “Fairly  Close’’  re¬ 
lationship.  A  “Slight,  Little  or 
No  Relationship’’  category  in¬ 
cluded  teachers  with  two  years’ 
or  less  experience  in  the  field 
of  their  teaching  specialty. 

Most  teachers  reporting  were 
specialists  in  the  newspaper- 
magazine  category,  and  their 
news-job  background  was  evalu¬ 
ated  accordingly.  Specialists  in 
radio-television,  public  relations, 
advertising  and  other  instruc¬ 
tional  areas  were  similarly 
judged. 

The  three  categfories  were  ap¬ 
plied  to  four  sets  of  teaching 
ranks:  (1)  Deans,  Directors, 
Professors  of  Journalism;  (2) 
Associate  Professors;  (3)  As¬ 
sistant  Professors;  (4)  Instruc¬ 
tors. 

The  woric-experience  of  Deans, 
Directors  and  Professors  was 
found  to  be  much  the  most  ex¬ 
tensive.  Of  139  reporting,  127 
or  91.3%  came  into  the  “Close 
Relationship’’  category.  The 
breakdown  in  full  was: 


Dcmni 

Director! 

ProfciMri 


AiMciatc  Aiiiitant 

Professors  Professors  Instractors 


139 

119 

122 

62 

Close  Relationship 
(6  or  more  yrs.  exp.) 

127 

(91.3%) 

67  (67%) 

74  (60%) 

31 

(60%) 

Fairly  Close  Relat. 
(8-4  yrs.  experience) 

11 

(8%) 

42  (35%) 

38  (31%) 

16 

(26%) 

Slight,  Little  or  No 
Relationship  1*2 

yrs.  exp.  (or  less) 

1 

(0.7%) 

10  (8%) 

10  (9%) 

15 

(24%) 

The  committee  found  that  re¬ 
spondents  who  reported  teach¬ 
ing  duties  in  subjects  other  than 
journalism,  accounted  for  many 
in  the  “Slight,  Little  or  No  Re¬ 
lationship’’  category. 

A  total  of  105  teachers  re- 

(The  author  of  this  article  was 
chairman  of  the  Association  for 
Education  in  Journalism’s  Com¬ 
mittee  on  Standards  of  Teaching 
1960-61.  He  is  chairman  of  the 
Journalism  Department  at 
Wayne  State  University.  Other 
committee  members  were  Prof. 
Norval  Neil  Luxon,  North  Caro¬ 
lina;  Prof.  Mitchell  V.  Chamley, 
Minnesota;  Prof.  Simon  Hoch- 
berger.  University  of  Miami; 
Prof.  Hillier  Kreighbaum,  New 
York  University;  Prof.  E.  L. 
Callihan.  Southern  Methodist 
University.) 


ported  that  they  were  currently 
(1960)  engaged  in  some  form  of 
journalistic  activity,  either  full 
or  part-time.  Positions  held  in¬ 
cluded  such  full-blown  newspa¬ 
per  jobs  as  editing  weeklies  or 
small  dailies.  Others  said  they 
assisted  with  their  college’s  pub¬ 
lic  relations  or  in  running  its 
news  bureau.  Still  others  direct 
advertising  research  or  fill  in  on 
the  news  desk  of  radio  and  TV 
stations. 

The  survey  disclosed  that  the 
442  respondents  held  224  non- 
joumalism  degrees  (117  Ph.D.’s, 
90  Masters,  17  Bachelors)  and 
351  journalism  degrrees  (26 
Ph.D.’s;  253  Masters;  72  Bache¬ 
lors),  or  a  total  of  575.  Many 
beginning  teachers  reported  that 
they  were  working  on  or  were 
about  to  receive  Ph.D.’s. 


These  findings  pointed  up  the 
continuing  debate  about  the  im¬ 
portance  of  practical  experience 
for  journalism  teachers  vs.  ad¬ 
vanced  academic  study.  A  clear 
trend  was  apparent  toward  in¬ 
creased  emphasis  upon  the  Ph.D. 
by  administrators  who  do  most 
of  the  hiring  of  journalism  in¬ 
structors. 

Sixty-five  respondents  said 
that  they  had  held  full-time  non¬ 
teaching  journalism  jobs  in  1960 
although  not  many  were  in  the 
news  field,  in  the  traditional 
sense;  290  reported  they  had 
done  news  work  in  the  decade 
1950-60.  A  total  of  120  said  they 
had  had  no  practical  experience 
since  1949  or  earlier. 

The  figfures  bore  upon  the 
need,  stressed  at  the  AEJ  con¬ 
vention,  for  journalism  teachers 
to  return  to  their  specialty  fields 
for  “refresher”  work. 

The  committee,  of  course, 
made  no  attempt  to  judge  teach¬ 
ing  effectiveness.  No  question¬ 
naire  could  produce  valid  con¬ 
clusions  on  such  a  matter.  Short 
of  climbing  into  a  respondent’s 
mind,  exhaustively  querying  his 
students  and  colleagues,  observ¬ 
ing  his  classroom  work,  and  ex¬ 
amining  the  records  of  his  grad¬ 
uates,  there  is  no  conclusive  way 
of  determining  such  worth. 

The  committee  stressed  that 
this  year’s  questionnaires  and 
findings  are  only  a  beginning. 
More  work  needs  to  be  done. 
Even  if  the  questionnaires  re¬ 
vealed  a  great  deal  about  teach¬ 
ing  effectiveness,  a  return  of 
somewhat  more  than  50  percent 
is  not  a  sound  basis  on  which  to 
build  conclusions.  The  findingfs 
are  more  interesting  than  con¬ 
clusive.  They  point  in  a  direc¬ 
tion  worth  going;  they  do  not 
arrive  at  any  remarkable  desti¬ 
nations. 

• 

Unfair  Practices 
Found  by  NLRB 

Houston 

The  National  Labor  Relations 
Board  has  charged  the  Houston 
Chronicle  with  two  unfair  labor 
practices. 

It  ruled  the  Chronicle  refused 
to  bargain  with  the  Houston 
Newspaper  Guild,  Local  113  of 
the  American  Newspaper  Guild, 
AFL-CIO,  after  the  guild  won 
a  representation  election,  54-52, 
on  Oct.  15,  1959. 

The  second  unfair  labor  prac¬ 
tice  ruled  by  the  NLRB  was 
that  the  Chronicle  was  threaten¬ 
ing  and  interrogating  editorial 
employees. 


Mo.  J’Sehool,  Agency 
Offer  Ad  Internship 

Columbia,  Mo. 

A  new  advertising  internship 
has  been  established  at  the  Uni¬ 
versity  of  Missouri  School  of 
Journalism  by  the  Bruce  B. 
Brewer  &  Co.,  advertising  agen¬ 
cy,  Kansas  City,  Mo.,  Dean  Earl 
F.  English  of  the  School  has 
announced. 

The  internship  will  provide 
summer  employment  and  active 
on-the-job  training  for  a  stu¬ 
dent  in  the  school.  It  will  be 
open  to  advertising  majors  who 
have  completed  a  minimum  of 
10  hours  in  the  School  of  Jour¬ 
nalism,  and  who  are  interested 
primarily  in  copywriting. 

Selection  of  the  winner  will 
be  based  on  grades,  ingenuity 
and  advertising  aptitude.  Dean 
English  said,  and  will  be  made 
jointly  by  the  School  and  a  rep¬ 
resentative  of  the  agency. 

The  winning  student  will 
work  in  the  creative  department 
of  Bruce  B.  Brewer  &  Co.,  at 
prevailing  salary  rates,  plus  a 
bonus  of  $100  at  the  end  of  his 
internship. 

Kent  Boyd,  partner  of  the 
sponsoring  agency,  pointed  out 
that  the  reason  for  the  stress 
on  copy  training,  is  that  with 
the  projected  growth  of  adver¬ 
tising  in  the  U.S.  economy,  the 
quality  of  advertising  must  be 
improved  continually  to  obtain 
maximum  utilization  for  the  ad¬ 
vertiser’s  investment. 

• 

Winnipeg  Tribune 
Team  Wins  Prize 

Winnipeg 

Reporter  Nick  Hills  and  pho¬ 
tographer  Ernie  Einarsson  won 
the  1960  story  and  picture 
awards  of  the  Winnipeg  Press 
Club  for  the  Winnipeg  Tribune. 

The  story  and  picture  arose 
from  one  assignment,  coverage 
of  the  Bobby  Hallas  case  which 
won  front-page  play  last  sum¬ 
mer  when  the  Children’s  Aid 
Society  moved  to  take  the  five- 
year-old  Roman  Catholic  boy 
from  his  Protestant  foster  par¬ 
ents  and  place  him  with  a  Roman 
Catholic  family. 

• 

Butler  Fellowships 
At  Columbia  U. 

Two  fellowships,  valued  at 
$2,000  each,  have  been  estab¬ 
lished  by  the  Edward  H.  Butler 
Foundation,  for  students  en¬ 
rolled  at  the  Graduate  School  of 
Journalism  at  Columbia  Univer¬ 
sity.  The  fellowships,  named  for 
Edward  H.  Butler,  late  editor 
and  publisher  of  the  Buffalo 
Evening  News,  are  designed  to 
assist  worthy  and  needy  gradu¬ 
ate  students  of  journalism  from 
western  New  York. 
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BOOKS  IN  REVIEW 


N.Y.  Times  Magazine 
Analyzes  30  Years 


By  Prof.  Roscoe  Ellard 


BACKGROUND  AND  FOREGROUND. 
An  Anthology  of  Articles  from  The 
New  York  Times  Magazine.  Edite<l 
and  annotated  by  l^ter  Markel. 
Great  Neck,  N.  Y.:  Channel  Press. 
489  pp.  $6. 

News  will  never  a^in  in  our 
lifetime  be  simple.  It  has  been 
increasingly  un-simple,  increas¬ 
ingly  crucial  for  at  least  the  30 
years  analyzed,  fore-grounded, 
and  news-pegged  in  this  An¬ 
thology  —  or  treasury,  as  the 
Greeks  had  their  word  for  it  — 
of  still-current  articles  from  the 
New  York  Times  Magazine. 

The  book  ranges  from  discus¬ 
sions  of  eternal  questions  by 
writers  including  Sean  O’Casey, 
Jawaharlal  Nehru,  and  Albert 
Einstein;  of  unmarked  forks  in 
the  road  ahead  by  Arnold  J. 
Toynbee,  Adlai  E.  Stevenson, 
and  Bertrand  Russell;  of  Moils 
in  the  world  scene  and  the 
American  scene;  through  dis¬ 
courses  on  the  art  of  living,  and 
the  living  arts;  to  analyses  of 
men  and  ideas,  of  marriage,  ro¬ 
mance,  and  parental  dilemmas. 

In  his  editing  and  annotation, 
Lester  Markel  —  long  a  par¬ 
ticularly  discerning  developer  of 
the  objectively  interpreted  pre¬ 
sentation  of  news  in  perspective 
—  exemplifies  the  creative  plan¬ 
ning  and  sometimes  seemingly 
ruthless  insistence  of  the  per¬ 
fectionist  that  have  built  the 
Sunday  Times  and  its  supple¬ 
ments  into  a  distinguished  pur¬ 
veyor  of  enduring  ideas. 

A  variety  of  flavor  comes  from 
the  book’s  range  of  subject  and 
authorship.  In  Sean  O’Casey’s 
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Investigate  the  developments 
that  are  taking  place  —  In¬ 
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note  of  hope  for  our  present  and 
future,  we  find  a  poetic  dissent 
from  the  school  of  despair.  To 
the  prophets  of  gloom,  Mr. 
O’Casey  writes:  “Life  is  a 
drunken  sailor,  a  roaring,  sly, 
staggering  misery,  with  noth¬ 
ing  living  knowing  what  to  do 
with  him  ... 

“But  it  isn’t  true,  for  earthly 
flowers  are  lovely;  and  when 
one  dies,  another  takes  its  place 
to  bloom  as  fair;  and  so  sweet 
flowers  shall  last.’’ 

Playwright  O’Casey,  self-edu¬ 
cated  and  a  laborer  ^fore  his 
first  play  was  produced  in  1923, 
recalls  that  though  Shakespeare 
could  weep  at  Hamlet’s  bier,  he 
could  look  at  a  flower  in  an  Eng¬ 
lish  field  and  say,  “Daflfodils 
that  come  before  the  swallow 
dares,  and  take  the  winds  of 
March  with  beauty,’’  and  give 
to  flowers  a  loveliness  and  cour¬ 
age  unrecognized  before. 

On  a  Hopeful  Note 

His  obser\'ation  leads  one  to 
recall  that  all  of  Shakespeare’s 
tragedies  end  on  a  hopeful  note 
—  and  that  by  mid-point  in  each 
of  them,  enough  evidence  of  the 
approaching  tragedy  has  been 
exposed  for  any  of  the  charac¬ 
ters  to  have  brought  the  action 
to  a  happy  ending,  had  even  one 
of  them,  with  discernment  to 
recog^nize  the  tragic  mistakes, 
possessed  the  power  to  set  them 
right. 

Sean  O’Casey,  in  his  Times 
Magazine  article,  observes  that: 

“However  rough  the  sea,  the 
lifeboat  goes  out  to  deliver  per¬ 
ishing  men  from  stormy  waters 
and  a  battered  ship.  When  chol¬ 
era  appears  in  Egj’pt,  planes 
from  every  nation  come  to  ban¬ 
ish  the  curse.  In  a  bombing  raid 
a  young  nurse  stays  in  a  ward 
from  which  patients  cannot  be 
removed,  and  dies  there  with 
them  .  .  . 

“Our  world  has  grandeur,  and 
life  has  hope.  In  spite  of  the 
despair  of  the  ‘beats’  and  the 
wailers,  the  harp  in  the  air  still 
sings  the  melody  of  hope,  and 
hope  in  action  will  sing  on  ever¬ 
lastingly  till,  maybe,  a  thousand 
million  years  from  now,  time 
gives  its  last  sigh,  and  all  things 
go.’’ 

Turning  to  “grave  internal 
:  problems,’’  we  find  Prime  Minis¬ 
ter  Nehru  observing: 

“Communism  has  definitely 


allied  itself  to  the  approach  of 
violence,  even  if  it  does  not  in¬ 
dulge  normally  in  physical  vio¬ 
lence.  Its  language  is  of  vio¬ 
lence,  its  thought  is  violent  and 
it  does  not  seek  to  change  by 
persuasion  or  peaceful  demo¬ 
cratic  pressures,  but  by  coercion 
and  indeed  by  destruction  and 
extermination.  Fascism  has  all 
these  evil  aspects  of  violence  and 
extermination  in  their  grossest 
forms  and  .  .  .  has  no  acceptable 
ideal.’’ 

Toynbee  on  Communism 

Arnold  Toynbee,  author  of  the 
monumental  A  Study  of  His¬ 
tory,  writes: 

“I  believe  that  communism 
will  fail  to  captivate  mankind 
because,  as  I  see  it,  communism 
has  very  little  spiritual  help  or 
guidance  to  offer  to  men  and 
women  in  the  personal  trials 
and  troubles  of  their  individual 
lives.  I  know  of  no  ideology  that 
has  captivated  people  without 
having  proved  itself  to  be  a  very 
present  help  in  trouble  of  the 
personal  kind  .  .  . 

“Though  I  do  not  think  that 
communism  is  the  wave  of  the 
future,  I  do  think  it  is  a  formi¬ 
dable  movement.  We  cannot  af¬ 
ford  to  sit  back  and  wait  pas¬ 
sively  until  mankind  becomes 
disillusioned  with  it.  .  .’’ 

Also  on  the  Soviet  problem, 
Adlai  Stevenson,  in  this  book, 
remarks: 

“The  Communist  system  has 
frailties.  In  the  Soviet  auto¬ 
cracy,  no  system  of  orderly 
transfer  of  power  without  con¬ 
spiracy,  violence  and  exile  has 
been  evolved  .  .  .  When  a  system 
like  the  Soviet  lacks  a  legalized 
opposition,  it  is  inherently  un¬ 
stable.  I  suspect  the  reason  they 
have  not  solved  the  problem  of 
orderly  transfer  of  power  is  that 
it  is  insoluble  in  the  dictatorial 
framework.” 

The  readability  and  back¬ 
ground  —  the  intelligible  and  in¬ 
teresting  perspective  —  of  these 
analytical  enlightenments  of 
crucial  news  of  the  last  30  years 
in  Mr.  Matkel’s  “Anthology” 
goes  far  to  make  righteousness 
readable,  government  under¬ 
standable  and  pertinent  to 
masses,  and  democracy  attain¬ 
able. 


Adding  J-Course 

Houlton,  Me. 

Ricker  College  has  introduced 
courses  in  journalism  for  its 
second  semester  in  the  depart¬ 
ment  of  English.  R.  Palmer  Wil¬ 
son,  professor  of  English  with 
the  master’s  degree  from  the 
University  of  Maine,  a  former 
newspaperman  and  U.  S.  Air 
Force  public  information  officer, 
is  the  instructor. 


Thomson  Seeks 
West  Indian  Papers 

Thomson  Newspapers  of  Can¬ 
ada,  headed  by  Roy  Thomson, 
has  announced  plans  to  gain 
control  of  Trinidad  Publishing 
Co.  in  the  West  Indies.  The 
Company  publishes  the  morning 
Trinidad  Guardian  with  a  circu¬ 
lation  of  43,000;  the  Evening 
News  with  a  circulation  of 
20,000  and  the  Sunday  Guardi¬ 
an.  It  also  owns  a  radio  station 
and  printing  business. 

The  Thomson  company  said 
the  offer  was  40  West  Indian 
dollars  a  share  for  the  98,230 
isued  ordinary  stock  shares.  The 
offer  is  equivalent  to  $23.38  a 
share  in  U.S.  money.  The  offer 
was  conditional  on  Thomson 
Newspapers  obtaining  75  per¬ 
cent  of  the  voting  power  of  the 
company. 

Mr.  Thomson  estimated  the 
value  of  the  44  year  old  company 
at  1,500,000  pounds  ($4,200,- 
000). 

• 

Civil  Damage  Claim 
Basis  for  Contempt 

Toronto 

The  Kitchener  (Ont.)  Record, 
radio  stations  CKCIR  and  CKKW 
and  television  station  CKCO-TV 
were  cited  for  contempt  of  court 
on  March  15  by  Justice  W.  F. 
Spence  of  the  Ontario  Supreme 
Court,  in  connection  with  pub¬ 
lication  of  the  amount  of  dam¬ 
ages  in  a  civil  jury  case  in¬ 
volving  a  highway  accident. 
Juries  are  not  told  amount  of 
damages  being  claimed  and  must 
set  their  own  figures.  No  fines 
were  levied,  and  the  civil  action 
was  held  over  until  next  fall. 

The  newspaper  told  the  court 
the  reporter  was  unaware  the 
amount  of  the  claim  could  not  be 
published  and  the  paper’s  copy- 
editor,  when  told  the  informa¬ 
tion  came  from  a  statement  of 
claim  in  the  court  records,  as¬ 
sumed  it  was  public  knowledge. 
The  broadcasting  stations  re¬ 
ceived  the  story  on  their  wire 
services  which  had  picked  up  the 
story  from  the  Kitchener  Record. 


Weekly  Revived 
By  Thomson  Group 

Toronto 

Thomson  Newspapers  Ltd., 
has  bought  the  assets  of  the 
Elliot  Lake  (Ont.)  Standard, 
and  has  started  re-publication  of 
the  weekly.  The  paper  ceased 
publication  on  Dec.  15.  It  was 
acquired  from  Sault-to-Sudbury 
Press  Ltd.,  owned  by  Steve  Kay 
of  Toronto  and  Elliot  Lake,  and 
was  published  in  the  uranimum 
mining  town  where  most  of  the 
operations  have  now  closed 
down. 
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Convention  time  is  selling  time,  with . . . 


Editor  &  Publisher  TWIN  Selling  Opportunities 

FOR  NEWSPAPERS,  REPRESENTATIVES,  EQUIPMENT  MANUFACTURERS,  FEATURE  SYNDICATES 


Newspaper  history  is  made  each  year  at  the 
ANPA  Convention.  Advertisers  who  know 
that  they  invest  a  third  of  their  total  ad 
budgets  in  the  king  of  media . . .  agencies 
that  recognize  the  fact  that  newspaper 
expenditures  exceed  radio,  television  and 
magazines  combined ...  as  well  as  all 
segments  of  the  newspaper  industry  itself 
. . .  watch  for  new  developments  during  this 
critical  convention  period. 

There’s  no  better  time  of  the  year  for  you 
to  make  your  best  sales  presentation  than 
during  the  big  annual  ANPA  Convention,  and 
no  better  place  to  tell  your  story  than  in  the 
pages  of  EDITOR  &  PUBLISHER.  A  news- 
packed  editorial  content  provides  the 
ultimate  context  for  your  story. 

PLAN  NOW  TO  ADVERTISE  IN 
BOTH  CONVENTION  ISSUES 


E&P 

PRE-CONVENTION  ISSUE 

APRIL  22 

Convention-packed  editorial  con¬ 
tent  includes  complete  program 
of  events,  calendar  of  social  ac¬ 
tivities  and  meetings,  names 
and  hotel  addresses  of  everyone 
attending  ANPA.  Distributed,  of 
course,  to  everyone  attending 
the  convention,  as  well  as  regu¬ 
lar  E&P  subscribers  back  home. 
It's  also  distributed  to  delegates 
at  the  ASNE  (American  Society 
of  Newspaper  Editors)  Meeting 
in  Washin^on,  D.  C.,  April  20- 
22.  And  it's  must  reading  for 
your  t)est  advertisers  and  their 
agencies,  too, 

D*odlin«  fpr  »po<*  r«s«rvotiont  APtll  5 
O*odlin«  for  od  copy  or  plotot  APtIL  13 


EDITOR  A  PUBLISHER 


^&P 


ANPA  CONVENTION  ISSUE 

APRIL  29 

Up  to  the  minute  reports  of 
ANPA  convention  proceedings, 
with  comprehensive  coverage  of 
sessions,  texts  of  speeches, 
keen  reporting  of  behind-the- 
scenes  activity,  E&P  presents 
convention  highlights  and  so¬ 
cial  sidelights,  profiles  of  the 
delegates  ,  .  .  and  how  they 
make  newspaper  news.  Presents 
the  on-the-spot  newspaper  story 
as  it  happens,  for  the  influential 
and  interest^  newspaper,  ad¬ 
vertising  and  agency  executives 
you'll  want  to  reach.  Special 
“bulldog"  edition  distributed  at 
the  convention. 

O«odlin*  f^r  tpQ<«  r«««rvotien«  APtll  13 
DMidlm*  for  od  copy  or  plofoi  APtIL  19 


RESERVE 

YOUR 

SPACE 

TODAY! 


Advertising  rates;  Page,  $560; 
half-page,  $320;  quarter-page, 
$190;  eighth-page,  $115;  six¬ 
teenth-page,  $70  ...  or  your 
contract  rates  apply. 


Times  Tower 


1475  Broadway,  New  York  36,  N.  Y. 


TWINS  HELP  MAKE  PAPER  UNIFORM 

New  instrument  team  helps  put  .  .  i  .  i.  ),  . 

uniform  profile  on  Great  Northern  newsprint . . . 

to  run  smoothly  through  your  presses  |  } 


CALIPER  PROFILE 


The  more  uniform  a  sheet  of 
newsprint,  the  better  it  runs  through 
your  presses.  The  right  combination 
of  weight  and  thickness  helps  pro¬ 
vide  a  smooth-running  sheet  in 
evenly-wound  rolls  which  prints  bet¬ 
ter,  too. 

By  means  of  the  Beta  Ray  Pro¬ 
filer,  nuclear  energy  penetrates  the 
newsprint  web  and  gives  back  a  min¬ 
ute  electrical  charge  in  proportion 
to  its  basic  weight. 

A  companion  instrument,  the  Cal¬ 


iper  Profiler,  does  the  same  for 
thickness  by  means  of  micrometer 
readings.  Together  they  write  a 
record  for  the  papermaker  to  see 
...  to  help  give  you  newsprint  that 
is  uniform  throughout  the  roll. 

Here  is  another  example  of  how 
Great  Northern,  throu^  modern 
technology,  ties  in  the  new  with  the 
tried-and-true  in  papermaking  to 
give  a  nation’s  newspapers  the  de¬ 
pendable  product  they  expect  of  the 
leading  U.S.  producer  of  newsprint. 


BETA  RAY  PROFILE 

This  “reading”  shows  that  newsprint  is  being 
produced  which,  in  both  weight  and  thick¬ 
ness,  comes  amazingly  close  to  the  ideal 
“standard.”  Basis  weight  and  caliper  uni¬ 
formity  are  but  two  of  a  dozen  tests  to 
which  every  roll  of  Great  Northern  news¬ 
print  is  put,  to  safeguard  both  physical  and 
optical  qualities. 


nREAT  NORTHERN  PAPER  COMPANY 

xNR/  Wood  I^ewsririisit  for  years 


Mills  in  Maine  •  Sales  Offices:  342  Madison  Avenue,  New  York  17  •  Boston  •  Chicago  •  Cincinnati  •  Washington 
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Weeklies’  Package 
Has  Feature  Fare 


Newspaper  Enterprise  Asso¬ 
ciation  has  announc^  a  weekly 
service  named  Community  En¬ 
terprise  Features. 

NEA  conducted  a  year-long 
study  of  the  weekly  newspaper 
j  publishing  field,  with  particular 
attention  to  the  feature  needs 
of  weekly  and  suburban  newspa¬ 
pers,  before  launching  the  new 
service. 

In  summary,  weekly  publish¬ 
ers  told  NEA  they  wanted  fea¬ 
tures  of  high  quality  but  using 
small  space,  on  subjects  which 
interested  their  readers  person¬ 
ally. 

Community  Enterprise  Fea¬ 
tures  will  replace  NEA’s  former 
weekly  service  to  400  clients. 
The  new  service  contains  two 
pages  of  features  that  are  big 
on  impact,  small  on  space,  and 
community  focused. 

The  Panel  Page  features  new 
comics  and  short  illustrated 
I  page  brighteners  by  NEA  art¬ 
ists  and  writers.  A  crossword 
puzzle,  editorial  cartoon,  one- 
and  two-column  comic  panels 


as  well  as  a  four-column  family 
comic  strip  appear  on  this  page. 
Also  included  are  short,  one-col¬ 
umn,  illustrated  sports,  food, 
garden,  beauty,  and  home  re¬ 
pair  features. 

The  second  page  is  the  Pic¬ 
torial  Feature  Page  which  con¬ 
tains  compact,  illustrated  fea¬ 
tures  and  one-,  two-,  and  three- 
column  human  interest  pictures. 

A  new  illustrated  food  fea¬ 
ture  by  Dorothy  Maddox  shows 
new  recipes  in  a  file-card  shaped 
area  so  housewives  can  easily 
clip  and  paste  them  on  cards 
for  their  own  recipe  boxes. 

Another  new  feature  will  be 
the  Pictorial  Intelligpi'am.  Pic¬ 
tures  and  questions  on  news 
will  query  readers  on  their 
knowl^ge  of  current  events. 

The  photographs  will  be  se¬ 
lected  to  cover  a  Avide  variety  of 
attention-getting  subjects. 

The  Community  Enterprise 
Feature  Service  is  completely 
matted.  Editors  may  buy  one 
or  both  pages. 

Editors  wishing  to  see  proofs 


and  rates,  may  write  to  News¬ 
paper  Enterprise  Association, 
1200  West  Third  Street,  Cleve¬ 
land,  Ohio. 

*  *  « 

.SEEING  AMER1C.4 

Ward  Morehouse  will  “See 
America  First”  in  a  series  of 
three-a-week  columns  for  North 
American  Newspaper  Alliance, 
starting  in  April. 

It  will  be  the  23rd  cross-coun¬ 
try  trip  the  Broadway  columnist 
has  made.  His  first  was  in  1936. 
Ten  years  later,  while  working 
for  the  New  York  Sun,  he 
traveled  the  continent  and  wrote 
a  series  called  “Report  on  Amer¬ 
ica.” 

When  not  on  the  road,  Mr. 
Morehouse  writes  a  Broadway 
interview  column  called  “Sky¬ 
lines”  and  reviews  Broadway 
openings  under  the  heading 
“Footlights,”  both  for  the  New- 
house  Newspapers  and  NANA. 
*  «  « 

POPEYE  PEOPIJ; 

Bud  Sagendorf,  who  does 
“Thimble  Theater  Starring  Pop- 
eye”  for  King  Features  Syndi¬ 
cate,  is  toying  with  the  idea  of 
introducing  some  new  charac¬ 
ters  in  his  strip.  A  possibility  is 
a  twin  brother  for  J.  Wellin^on 
Wimpy,  epicure,  gourmet  and 
con  man. 

“A  character  must  have  a  life 
of  its  own,”  he  said,  “or  else 


he  won’t  turn  out  to  be  success¬ 
ful,  for  many  plot  developments 
stem  naturally  from  the  way  a 
truly  realized  character  would 
react  in  a  given  situation.” 

Mr.  Sagendorf  pointed  out 
that  Popeye  himself  is  a  perfect 
example.  When  the  strip  was 
started  in  1919,  the  salty  sailor 
was  not  a  member  of  the  cast. 
Indeed,  he  didn’t  show  up  until 
1929,  and  then  he  was  to  have 
a  minor  role.  Bud  was  then  as¬ 
sistant  to  Elzie  Segar,  creator 
of  the  strip. 

Popeye  proved  an  instant  hit 
with  teen  agers,  and  Bud,  who 
was  still  in  school,  was  getting 
25c  apiece  from  schoolmates  to 
draw  the  character  on  the  back 
of  their  jackets. 

Sometimes  a  character  comes 
from  an  unexpected  source.  For 
instance,  officials  of  the  Chicago 
Museum  of  Science  and  Indus¬ 
try  once  asked  the  King  Fea¬ 
tures  Artist  to  draw  some  pic¬ 
tures  of  a  parrot  called  ‘Pop- 
eye’  to  be  part  of  a  display  they 
planned. 

“I  did  the  drawing,”  Mr. 
Sagendorf  recalled,  “and  then 
I  became  fascinated  with  the 
possibilities  of  a  parrot  named 
‘Salty.’  ”  Before  I  knew  it,  he 
had  become  one  of  the  most  im¬ 
portant  elements  in  the  strip.” 
• 

.Additional  Syndicate  news  on 
page  116. 
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THE  PALMER  METHOD  by  Arnold  Palmer 


'Afe™* A 

\  0SUAU.V  2“  it 

\  iS  l-OA^ 
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AVWOOOJ 


Golfer-athlete  sportsman  of  the  year! 

Golfs  all-time  one-year 
money  winner! 


4  -  COLUMN 
3-A-WEEK 
spread. 


\  Plus  a 


Unbeatable  3-step 
instruction  for  PARTICIPANTS 
too  busy  to  read  about  spectator  sports. 


Special  Format 
for  Saturday  or  Sunday 
sections  and  magazines. 


PHONE  OR  WIRE  COLLECT 


National  Newspaper  Syndicate  Inc.f  of  America 

326  W.  MADISON  STREET  •  CHICAGO  6  •  STatc  2-1393 
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ROBERT  C.  DILLE,  President 
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Segal  to  Do  AP’s 
Advice  to  Seniors 


“By  eliminating  some  of  the 
killer  disease,  modem  medicine 
has  made  tremendous  advances 
in  prolonging  life,  but  society 
as  a  whole  has  not  addressed 
itself  to  the  problem  of  what 
happens  to  people  when  they  live 
longer.  How  can  they  lead  use¬ 
ful,  happy  lives?” 

The  speaker,  44  year-old 
Martin  E.  Segal,  is  a  dynamic 
exception  to  his  own  complaint 
against  society.  For  the  past  20 
years,  he  has  been  addressing 
himself,  fervently  and  profes¬ 
sionally,  to  the  bewildering  prob¬ 
lems  facing  more  than  50  million 
Americans  in  the  over-45  age 
group. 

As  the  new  author  of  AP 
Newsfeatures’  expanded  “Secur¬ 
ity  For  You  and  Veterans  Guide” 
column,  this  authority  in  the 
retirement  field  will  soon  be 
addressing  his  advice  to  readers 
of  more  than  100  newspapers. 
Starting  the  week  of  April  10, 
he  is  taking  the  column  from 
Ray  Henry,  who  is  leaving  AP 
to  write  a  colunm  of  his  own. 

Founded  Advisory  Service 

A  faculty  member  of  the 
Columbia  University  School  of 
Public  Health  and  Administra¬ 
tive  Medicine,  Mr.  Segal  is 
singularly  suited  by  background 
and  temperament  to  prepare  the 
maturing  members  of  American 
society  for  the  long  years  ahead. 
He  is  president  of  Martin  E. 


Segal  &  Co.,  Inc.,  which  acts  as 
consultants  and  actuaries  for 
800  union  and  industrial  welfare 
and  retirement  programs  cover¬ 
ing  more  than  4  million  persons. 

He  is  founder  and  president 
also  of  Retirement  Advisors, 
Inc.,  an  organization  that  pre¬ 
pares  workers  to  turn  the  woes 
and  worries  of  retirement  into 
useful  happy  years,  through  a 
company-sponsored  educational 
program,  and  then  follows  them 
into  retirement  with  a  counseling 
service  that  keeps  them  advised 
on  new  developments  in  the  fields 
of  health,  social  security, 
housing,  geriatrics  and  relat^ 
areas.  The  advice  ranges  from 
legal  and  financial  to  such  down- 
to-earth  tips  as  how  to  fall 
asleep  more  easily,  when’s  the 
best  time  to  buy  furniture  or 
linens,  and  where  to  go  to  enlist 
for  jury  duty  or  sign  up  as  a 
census  taker. 

For  the  past  three  years  AP 
has  been  providing  its  own  re¬ 
tired  and  about-to-be  retired 
employees  with  his  counsel. 

Mr.  Segal  has  written  on  the 
veterans  and  security  field,  lec¬ 
tured  on  the  subject  at  Harvard, 
Princeton,  the  University  of 
California  and  other  colleges, 
and  served  as  a  government  ex¬ 
pert  on  many  occasions  in  the 
preparation  of  pension  and  wel¬ 
fare  legislation. 

His  devotion  to  problems  of 
America’s  maturing  citizens 


Sports  spectaculars! 

Babe  Ruth,  Joe  Louis.  Helen  Wills,  Red  Grange, 
.  Dizzy  Dean,  Charles  Paddock  .  . .  Man  o’  War 

andWhirlaway  are  sports  spectaculars,  perennial 
favorites  of  the  Hot  Stove  League  .  .  .  who 
^  raise  nostalgic  memories,  grow  greater  with 

the  years — and  thrill  millions  of  current  newspaper  readers  in 

This  Day  In  Sports  and 
Looking  Back  in  Sports 

by  Lenny  Hollreiser  .  .  .  daily  and  Sunday  cartoons 
recalling  the  big  moments  in  boxing,  baseball,  tennis,  track, 
golf,  hockey  and  all  other  sports !  Drawn  especially  for  newspaper 
reproduction,  the  cartoons  attract  all  ages  and  both  sexes  .  .  . 
add  spark  and  attraction  to  the  sports  pages!  For  proofs  and 
prices,  phone,  wire,  or  write  Mollie  Slott,  Manager  •  .  . 

Chicago  Tribune  •New  York  News 
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stems,  in  part,  from  the  fact 
that  his  father,  now  75,  and  his 
mother,  74,  both  faced  the  perils 
of  advancing  years  without  the 
benefits  of  the  services  now  pro¬ 
vided  by  their  son. 

Mr.  Segal,  who  quit  school  at 
15  to  be  a  newspaper  boy,  then 
an  intinerant  farm  hand,  sales¬ 
man  and  insurance  agent,  had 
by  the  time  he  was  22  made  a 
name  for  himself  in  the  group 
insurance  field.  It  was  his  father 
who  got  him  interested  in  pen¬ 
sioners. 

“Dad  had  been  a  shoe  worker 
all  his  life  and,  in  1955,  he  was 
getting  ready  to  retire,”  Mr. 
Segal  recalls.  “He  was  afraid 
he  wouldn’t  be  able  to  keep 
occupied.  He  was  constantly 
hearing  from  retired  people  in 
the  neighborhood  who  felt  lonely, 
unwanted,  useless,  always  under¬ 
foot  at  home  and  in  the  way  of 
their  children.” 

Mr.  Segal’s  firm  gave  the  Uni¬ 
versity  of  Michigan  a  grant  to 
prepare  a  bibliography  of  what¬ 
ever  material  was  available  on 
the  economics,  sociology  and 
psychology  of  retirement. 

“I  was  amazed,”  he  said,  “at 
the  enormous  amount  of  infor¬ 
mation  that  had  been  written  on 
the  subject  and  how  little  of  it 
was  ever  used.” 

From  this  observation  came 
Retirement  Advisors,  Inc.,  and 
Mr.  Segal’s  determination  to 
avoid  official  jargon  and  scien¬ 
tific  statistics  and  aim  his  ad¬ 
vice,  as  simply  and  clearly  as 
possible,  at  the  people  who 
needed  it. 

“We  made  a  survey  recently 
and  found  that  one  out  of  every 
three  Detroiters  who  retired  to 
Florida  came  back  to  Detroit, 
Why?  Maybe  they  weren’t  pre¬ 
pared  for  the  future.  In  this 
column,  I  hope  to  help  prepare 
them,  one  way  or  the  other,  for 
just  that  kind  of  decision,”  Mr. 
Segal  said. 

He  lives  in  a  century  old 
house  in  Brooklyn  Heights, 
overlooking  the  Brooklyn  Bridge. 
He  collects  old  books  and  likes 
boating  the  old  way:  with  sails 
and  without  motors. 

“But,”  he  insists,  “my  outlook 
on  life,  on  prolonged  life,  is 
modem.  After  all,  I  collect 
modem  art  too.” 


WINCHELL  RETURNS 
Walter  Winchell,  recovered 
from  illness,  will  resume  his 
New  York  Mirror  and  syndi¬ 
cated  column  April  3.  He  wrote 
his  last  column  Nov.  17,  Lee 
Mortimer,  author  of  the  Con¬ 
fidential  books  and  Mirror  col¬ 
umnist,  has  been  substituting 
for  him  during  his  illness,  an 
allergy  resulting  from  injection 
of  antibiotics.  Mr.  Winchell  will 
start  writing  his  column  again 
first  from  Los  Angeles. 


UPI  Improves 
Picture  Quality 
In  Wire  Circuit 

United  Press  International 
has  devised  a  method  of  opera¬ 
tion  in  its  wire  transmission  of 
pictures  to  obtain  greater  clarity 
and  sharpness,  and  better  sepa¬ 
ration  of  halftones. 

The  new  operation,  which  will 
affect  more  than  500  newspaiiers 
and  over  200  television  stations 
throughout  the  U.  S.  and  Can¬ 
ada,  took  over  eight  years  to 
develop  at  a  cost  of  more  than 
$500,000. 

The  agency  has  converted 
from  100  rpm  and  100  scanning 
lines  per  inch  to  120  rpm  and 
150  Ipi.  The  increase  in  the 
density  of  lines  increase  fidelity 
of  reproduction. 

The  switchover  to  the  new 
system  required  over  a  year  of 
preparations.  During  this  time 
the  agency  purchased  200  trans¬ 
mitters  which  can  operate  on 
the  new  standard  and  modified 
the  remaining  machinery  in  its 
network  so  that  their  clients’ 
sending  and  receiving  sets  could 
operate  on  either  standard. 

Oianged  in  Two  Hour!* 

On  March  21  the  agency  sus¬ 
pended  its  operation  on  the  net¬ 
work  for  two  hours.  From  noon 
until  approximately  12:46  p.m., 
UPI  transmitted  a  series  of  mes¬ 
sages  instructing  clients  and  bu¬ 
reaus  how  to  make  the  simple 
changes  necessary  in  each  Uni¬ 
fax  recorder  and  other  ma¬ 
chinery.  After  this  the  network 
was  turned  over  to  AT&T  for 
approximately  one  hour  for  cer¬ 
tain  mechanical  changes  and  to 
allow  ample  time  for  clients  and 
bureaus  to  effect  their  changes. 
By  2  p.m.  the  network  had  re¬ 
sumed  normal  operations  at  the 
new  standard. 

The  improved  system  was  de¬ 
veloped  in  the  UPI  engineering 
department  and  was  researched 
primarily  by  Jerome  J.  Calla¬ 
han,  chief  telephoto  engineer; 
John  Long,  UPI’s  chief  research 
engineer;  Dewey  Frezzolini, 
project  engineer  and  Jack  C. 
Harenberg,  the  agency’s  Central 
Division  telephoto  engineer  in 
Chicago. 


’Tis  Chronicle  Feature 

San  Francisco 
The  Wonderful  World  of  Ani¬ 
mals  by  Frank  Miller,  (E&P, 
March  18)  is  an  offering  of 
Chronicle  Features,  of  which 
Glenn  Adcox  is  manager.  Mr. 
Adcox  also  heads  Adcox  Asso¬ 
ciates. 
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Presenting: 

AMERICA'S  MOST  TALKED-ABOUT 
NEW  COLUMNIST 


RICHARD 

STARNES 


In  the  1 5  months  since  its  first  appearance  in  the  New  York  World- 
Telegram  and  Sun,  his  five-times-a-week  column  has  attracted 
enthusiastic  comment  from  readers  and  editors.  Now  appearing  in 
other  Scripps-Howard  papers,  it  is  firmly  established  as  one  of 
today's  most  eagerly  read  and  widely  discussed  columns. 


Dick  Starnes  has  packed  a  lot  of  newspaper 
experience  into  his  not-quite-39  years.  Start¬ 
ing  as  a  copy-boy  on  the  Washington  (D.C.) 
Daily  News,  he  quickly  rose  to  reporter, 
assistant  city  editor,  assistant  managing  edi¬ 
tor.  He  transferred  to  the  Scripps-Howard 
Washington  bureau  in  1951,  went  to  Cairo 


as  Middle  East  correspondent  in  1952. 

He  joined  the  World-Telegram  and  Sun  as 
assistant  managing  editor  in  1953  and  be¬ 
came  managing  editor  in  1954.  In  January, 
I960,  at  his  own  request,  he  relinquished  his 
executive  post  to  devote  full  time  to  his 
column. 


Starnes  surveys  the  daily  parade  of  human  foibles,  feats  and  follies 
with  a  scalpel-sharp  mind,  an  understanding  heart  and  trenchant 
humor.  He  may  be  blazingly  indignant  or  genially  approving.  What¬ 
ever  his  subject  and  his  reaction  to  it,  he  has  a  newsman's  respect 
for  facts  and  a  gifted  writer's  ability  to  give  them  fresh,  thought- 
stimulating  meaning. 

The  Richard  Starnes  column  is  scheduled  for  five-times- 
a-week  release,  starting  Monday,  April  3rd. 

FOR  AVAILABILITY  IN  YOUR  AREA.  PHONE  OR  V/IRE  IMMEDIATELY 
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Newspapers  Protect  ‘‘Little  People” 

DR.  GEORGE  W.  CRANE,  Ph.D.,  M.D. 


God  put  44  water-soluble  chem¬ 
icals  in  our  blood  but  a  buro- 
crat  bluntly  tells  Vivian  “our 
government  recognizes  only' 
12”.  He  is  trying  to  confiscate 
her  supply  of  sea  salt  because 
she  has  used  the  newspaper 
booklet  below  to  inform  peo¬ 
ple  about  it.  En  garde.  Editors! 

Case  T-139:  Vivian  is  a  spunky 
Quaker  housewife. 

“Dr.  Crane,”  she  began,  “this 
burocrat  says  we  are  duping  the 
American  public  by  showing 
them  your  newspaper  booklet 
about  the  ‘Ocean’s  44  Trace 
Chemicals’. 

“I  told  him  your  booklet  sim¬ 
ply  ‘suggests’  we  MAY  BE  able 
to  check  deficiency  ailments  by 
the  ocean’s  ‘chemical  smorgas¬ 
bord’. 

“But  he  says  your  newspaper 
booklet  does  harm,  for  the  un¬ 
educated  public  cannot  come  to 
their  own  conclusions. 

“So  the  government  must 
think  for  them!  Isn’t  this  brain¬ 
washing  ? 

“Besides,  anybody  who  can 
read  your  scientific  newspaper 
booklet  must  have  enough  gump¬ 
tion  to  think  for  himself. 

“My  3rd  grader  son  is  using 
a  textbook  by  Dr.  Herbert  S. 
Zim  in  which  some  40  trace 
chemicals  are  recommended  for 
good  health. 

“So  I  asked  this  burocrat  if 
we  could  show  this  textbook  to 
our  prospective  customers.  He 
gave  me  an  emphatic  ‘No’. 

“How  can  burocrats  deny  us 
little  people  the  right  to  use 
newspaper  materials  and 
books?” 

Gannett's  Warning 

“In  our  Republic,”  said  the 
late  Frank  E.  Gannett,  “the  gov¬ 
ernment  shoxUd  fear  the  people; 
not  the  people,  the  government!” 

On  Mar.  16th,  I  addressed  the 
Indiana  Academy  of  General 
Practice  and  those  500  doctors 
were  shocked  that  any  burocrat 
would  try  to  oppose  the  chemical 
laws  of  the  Almighty. 


God  put  44  water-soluble 
chemicals  in  our  blood. 

Yet  this  burocrat  insists  our  j 
government  “recognizes  only! 
12”.  I 

Dr.  James  H.  Shaw,  famous  i 
Harvard  biochemist,  has  identi-  ’ 
fied  30  of  these  chemicals  just  ; 
in  tooth  enamel,  dentin  and  bone.  | 
But  our  government  “recog¬ 
nizes  only  12”. 

5,000  doctors  have  eagerly 
written  for  the  newspaper  book¬ 
let  below.  Each  daily  newspaper  ' 
publisher,  editor,  CM  and  ADV.  ; 
MGR.  in  the  U.S.A.  has  been 
mailed  a  copy,  too. 


Burocrat  Brainwashers 

It  offers  the  true  scientific 
data  about  the  ocean’s  “chemical 
smorgasbord”.  It  makes  no  wild 
claims! 

Freedom  of  the  press  is  in  dire 
jeopardy  when  burocrats  try  to 
brainwash  “Little  People”  by 
denying  them  the  use  of  news¬ 
papers  or  newspaper  booklets  in 
their  business. 

Newspapers  are  the  best  de¬ 
fense  of  “Little  People”  against 
an  ever  encroaching  government. 

The  latter  can  use  billions  of 
our  taxes  to  intimidate  poor 
folks  who  then  may  bankrupt 
themselves  just  trying  to  prove 
their  innocence! 

Send  for  your  free  copy  of 
the  vital  booklet  about  the 
“Ocean’s  44  Trace  Chemicals”,  j 

®  1961,  Hopkins  Syndicate,  Inc. 
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Ray  Henry’s  Column 
On  Growing  Older 


As  an  Iowa  farm  boy  Ray 
Henry  admits  he  wouldn’t  have 
known  a  gerontologist  from  a 
veterinarian.  And  as  an  in¬ 
fantryman  fighting  in  World 
War  II  he  thought  Social  Se¬ 
curity  was  some  fantasy  that 
civilians  paid  taxes  on. 

Now  as  a  hustling  36-year-old 
reporter  he  is  one  of  the  most 
knowledgeable  men  in  the  coun¬ 
try  on  “growing  older”  and  the 
problems  and  satisfactions  of 
the  “later  years” — and  he  is 
author  of  the  Hall  Syndicate’s 
new  column,  “For  Your  Fu¬ 
ture”,  a  3-times-weekly  feature 
beginning  April  11. 

“For  Your  Future”  will  han¬ 
dle  in  depth  the  sort  of  coverage 
Ray  Henry  developed  for  AP 
Newsfeatures  beginning  nearly 
a  decade  ago,  appearing  under 
two  bylines:  his  own  when  writ¬ 
ing  on  “security”,  “Major 
Thomas  M.  Nial”  when  writing 
“Draftees  and  Veterans  Guide”. 
He  continued  this  coverage  un¬ 
til  this  month  when  he  resigned 
to  join  Hall  Syndicate. 

Ray  Henry’s  expanded  cover¬ 
age  under  the  new  title  will  in¬ 
clude  all  the  latest  news,  infor¬ 
mation  and  advice  on  security, 
health  problems  and  interests  of 
readers  in  the  40-plus  age 
bracket;  government  financial 
security  programs,  such  as  So¬ 
cial  Security,  veterans’  benefits. 
Civil  Service  and  Railroad  Re¬ 
tirement;  and  the  growing  field 
of  geriatrics,  including  trips  to 
important  scientific  meetings 
and  conferences.  Henry  will 
cover  much  of  this  news  from 
Washington,  where  most  of  it 
originates. 

“This  field  is  of  interest,  di¬ 
rectly  or  indirectly,  to  95  per 
cent  of  newspaper  readers,”  Mr. 
Henry  points  out.  “Already  14 
million  are  collecting  Social  Se¬ 
curity  checks,  and  about  3  mil¬ 
lion  drawing  veterans’  pensions. 
And  there  are  21  million  vet¬ 
erans  who  could  become  eligible 
j  some  day  to  draw  pensions. 

I  “But  what  makes  this  field 
so  important  and  new,”  he 
I  noted,  “is  that  in  the  last  60 
I  years  an  average  of  23  years 
I  has  been  added  to  our  life  ex¬ 
pectancy.  Only  recently  mil¬ 
lions  of  middle-age  Americans 
have  realized  they’re  facing  new 
problems,  that  some  of  these 
years  are  likely  to  be  spent  in 
retirement,  and  that  they  need 
to  plan  now  for  the  years  that 
are  likely  to  be  without  regular 


Ray  Henry 


work  and  income  from  it.” 

Ray  Henry  learned  to  cover 
this  planning  “For  Your  Fu¬ 
ture”  as  a  reporter.  For  a  dec¬ 
ade  he  has  concentrated  on  re¬ 
porting  the  facts  as  they  applied 
to  families  he  met  and  knew 
on  farms,  in  factories,  in  stores, 
in  offices — and  in  retirement.  For 
his  new  Hall  Syndicate  column 
he  will  travel  more  extensively 
and  broaden  the  range  of  his 
coverage,  but  retain  his  main 
purpose:  to  acquaint  older 
people  with  what  the  govern¬ 
ment,  private  organizations  and 
the  medical  profession  are  doing 
for  them — and  what  they  can  do 
for  themselves. 

As  he  puts  it:  “To  improve 
their  health  and  potential,  fi¬ 
nancially  and  personally.” 

Edits  New  Magazine 

Mr.  Henry  is  also  editor  of 
a  new  magazine  “50-Plus”,  cov¬ 
ering  the  same  area. 

He  first  broke  into  print  at 
the  age  of  nine — with  a  letter 
to  Santa  Claus  in  the  Sheldon 
(Iowa)  Sun.  At  13  )ie  was  the 
Sun’s  sports  editor,  and  also 
reported  sports  in  his  rural  com¬ 
munity  for  the  Dee  Moines  Reg¬ 
ister.  He  graduated  from  the 
University  of  Iowa  in  1949, 
after  blending  the  journalism 
curriculum  with  experience  as 
city  editor  of  the  undergraduate 
newspaper  and  as  news  editor 
of  the  campus  radio  station. 

He  joined  the  Washington 
(D.  C.)  Star  as  copyboy,  shortly 
after  moved  to  the  AP.  He  lives 
near  Washington  with  his  wife, 
the  former  Helen  Briston,  and 
their  four  children. 
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The  Weekly  Editor 


KIDS  IN  CRIME 

AmonK  Iowa  editors  who 
tackled  the  problem  of  what  to 
do  about  publicizing?  names  of 
juvenile  law  violators,  in  the 
Iowa  Publisher  magazine,  pub¬ 
lished  by  the  University  of  Iowa 
School  of  Journalism,  three 
were  from  weeklies. 

J.  W.  McCutcheon  of  the 
Mount  Vernon  Hawkeye-Record 
says  it’s  his  paper’s  policy  to 
print  names  of  juvenile  offend¬ 
ers  “if  the  names  are  released 
by  law  enforcement  authorities. 
(But)  it  is  the  policy  of  juvenile 
officers  of  the  county  not  to  re¬ 
lease  names  of  offenders  under 
18.  .  .’’  McCutcheon  points  out 
that  “.  .  .  an  important  reason 
for  printing  names  is  that  if  a 
stor>'  of  an  offense  is  printed 
without  names,  too  frequently 
innocent  youngsters  may  be 
blamed.” 

Another  editor  who  agrees 
with  the  publicity  theory  in  gen¬ 
eral  is  Leo  Mores  of  the  Harlan 
newspapers.  “We  used  to  never 
mention  juvenile  names.  Now, 
we  generally  do.”  Mr.  Mores  re¬ 
gards  the  publicity  a  youngster 
earns  as  result  of  some  offense 
as  “part  of  the  price  to  be  paid.” 
“Other  juveniles  .  .  .  should 
know  what  happens  when  they 
stray  from  the  accepted  path 
of  behavior,”  he  says. 

The  Grundy  Center  Register, 
according  to  its  editor,  LeRoy 
Vanderwicken,  is  guided  in  its 
treatment  of  juvenile  offenders 
by  two  criteria:  the  seriousness 
of  the  crime,  and  whether  it  was 
a  first  offense  for  any  young¬ 
sters  involved.  If  the  offense 
were  a  serious  one,  Mr.  Vander¬ 
wicken  says,  “we  believe  the 
names,  the  facts,  and  the 
charges  in  court  should  be 
printed  in  complete  detail.”  But 
he  adds,  “We  adhere  to  the  rule 
of  not  printing  information  .  .  . 
involving  a  juvenile  unless  the 
sheriff,  county  attorney,  or  in¬ 
jured  citizen  files  charges.” 

Mr.  Vanderwicken  also  be¬ 
lieves  some  concession  should  be 
made  to  a  “first  offender,”  if 
the  offense  is  a  misdemeanor. 
He  suggests  that  editors,  in 
wrestling  with  problems  about 
printing  names  of  juvenile  of¬ 
fenders,  frequently  might  profit 
from  background  data  about  in¬ 
dividual  youngsters  obtained 
from  school  officials. 


PARTY  UNE 

In  his  roaming  for  the  Louis- 
inlle  (Ky.)  Courier  -  Journal 
Southern  Indiana  Bureau,  Cliff 
Robinson  has  met  hundreds  of 
weekly  newspaper  editors  and 
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correspondents. 

Mr.  Robinson  tells  about  one 
correspondent  who  covers  her 
beat  by  the  party  line  tele¬ 
phone  : 

“Early  each  Monday  morning, 
Mrs.  Adam  Quebbeman  pulls  a 
chair  up  to  the  old-fashioned, 
crank-style  telephone  on  her 
dining-room  wall  and  sets  about 
her  work  as  Zoar  (Ind.)  cor¬ 
respondent  for  Corydon’s  (In¬ 
diana)  two  weekly  newspapers. 

“She  gives  the  crank  a  spin, 
takes  down  the  receiver,  and 
listens.  If  the  line  is  busy,  so 
much  the  better.  Conversation 
on  a  nine-party  line  is  fair 
game,  and  can  be  quite  reveal¬ 
ing. 

“No  calf  is  bom,  no  bam 
blown  down,  no  robin  felled,  no 
tractor  stalled,  that  Mrs.  Queb¬ 
beman  does  not  somehow  hear 
about. 

“Nature  likewise  is  her  beat, 
and  that  she  always  has  plenty 
of  —  tucked  away  amid  encircl¬ 
ing  hills  which  speak  in  a  poetic 
language  she  understands. 

“A  tme  daughter  of  the  soil, 
Mrs.  Quebbeman’s  roots  mn 
deep,  so  deep  she  has  an  over¬ 
abundance  of  emotions  and  ex¬ 
perience  to  share  with  her  read¬ 
ers. 

“A  pet  mouse  in  the  Quebbe- 
nmn  household  had  star  billing 
in  her  column  until,  as  she  duti¬ 
fully  reported  to  her  readers, 
‘we  acquired  a  pet  kitten.’ 

“She  fell  in  love  with  a 
cricket,  which  she  adopted  be¬ 
cause  she  ‘felt  sorry  for  it.’  But 
one  day  she  found  him  drowned 
in  a  pan  of  water.  His  passing 
was  mourned  in  the  public 
press.” 

*  *  « 

NEW  VENTURES 

Publication  of  a  weekend 
newspaper,  the  Palm  Springs 
(Calif.)  Star,  has  been  started 
in  the  resort  community  by  Edi¬ 
tor  and  Publisher  Virgil  Pink- 
ley.  The  Star  is  distributed  to 
every  home  in  Palm  Springs, 
and  to  all  weekend  hotel  guests. 
It  features  an  open,  sophisti¬ 
cated  makeup  without  column 
mles  and  the  use  of  large  pho¬ 
tographs. 

*  «  * 

The  Gulf  Graphic  Publishing 
Company  of  Ocean  Springs, 
Miss,  began  publication  of  a 
new  weekly,  the  Pas-Point 
News,  for  the  Pascagoula  — 
Moss  Point  area.  Distribution  is 
through  newsstand  sales  and 
subscriptions.  Officials  of  the 
company  are  Richard  Hathome 
of  Ocean  Springs  and  Clark 
Shaughnessy  of  Biloxi,  Miss. 
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The  Northwoods  Press  has 
been  launched  at  Nevis,  Minn, 
by  C.  A.  Jones,  veteran  lawyer- 
publisher  from  New  London, 
Minn.,  who  claims  more  than 
50  years  in  Minnesota  publish¬ 
ing.  Volume  1,  Number  1  was 
a  four-pager  with  seven  12-pica 
columns  20  inches  deep.  The 
first  issue  carried  56.8  percent 
advertising  but  the  second  edi¬ 
tion  dropped  to  24.4. 

*  *  * 

A  new  weekly,  the  Carson 
City  (Nev.)  News,  has  com¬ 
menced  publication.  Editor  Walt 
Little  stated  he  intends  to  give 
the  almost  century-old  Carson 
City  Appeal  “a  little  competi¬ 
tion.” 

*  «  « 

Wadsworth  R.  Pierce,  a  mem¬ 
ber  of  the  Springfield  (Mass.) 
Union’s  reportorial  staff  for  13 
years,  resigned  to  publish  a  new 
weekly  in  Dalton,  Mass.  For 
sever^  years,  until  publication 
ceased  in  1942,  Dalton  was 
served  by  The  Village  Press, 
edited  by  Col.  Franklin  L. 
Couch,  now  a  minister. 

• 

Weekly  Sale# 

S.4NDY,  Ore. 
The  Sandy  Post  has  been  sold 
by  Mr.  and  Mrs.  Dick  Revenaugh 
to  Walt  Taylor  and  Lee  Irwin, 
partners,  who  purchased  the 
Gresham  (Ore.)  Outlook  from 
Tom  B.  Purcell  in  April,  1960. 
Mrs.  Ravenaugh  has  been  gen¬ 
eral  manager  of  the  Sandy  Post 
for  the  last  two  years  while  her 
husband  served  as  managing 
editor  of  the  Oregon  City  (Ore.) 
Enterprise-Courier. 

«  «  * 

Aberdeen,  Miss. 
The  95-year-old  Aberdeen  Ex¬ 
aminer  has  a  new  owner.  Roy 
Steinfort  announced  its  sale  to 
W.  Emerson  Jones  of  LaGrange, 
Ill.  The  sale  marked  the  third 
for  the  newspaper  since  it  was 
founded  April  28,  1866,  by  Maj. 
S.  A.  Jones,  its  editor  for  50 
years. 

Emerson  Jones  has  published 
a  weekly  newspaper  at  La- 
Grange  for  12  years. 

Mr.  Steinfort  will  return  to 
the  Associated  Press  as  a  re¬ 
gional  matibership  executive 
with  headquarters  in  Pennsyl¬ 
vania.  He  was  a  former  AP 
staffer  at  New  Orleans. 

• 

BLACK  BORDER  —  After 
15  months  of  operation,  the 
“cold-type”  Waveland  (Miss.) 
Advocate  merged  with  the  Sea 
Coast  Echo.  Powell  Glass  Jr.  is 
editor  and  publisher  of  both  pa¬ 
pers.  Managing  Editor  Jack 
Budd  ran  a  12-point  “obit”  bor¬ 
der  around  page  one  of  the  Ad¬ 
vocate’s  last  (Vol.  2  No.  10) 
issue. 


Far  Western 
Group  Expands 

San  Francisco 

The  expansion  of  the  Far 
West  Rotogravure  Group  to  in¬ 
clude  the  Phoenix  Arizona  Sun¬ 
day  Republic  is  announced  here. 
The  move  will  be  effective  July  1. 

Representation  in  the  Sunday 
Republic’s  Arizona  Days  and 
Ways  magazine  will  add  197,773 
to  FWRG’s  circulation  and  pro¬ 
vide  a  total  of  1,700,000.  The 
present  group  members  are  the 
Los  Angeles  Times  Home  Maga¬ 
zine,  San  Francisco  Chronicle’s 
Bonanza  and  the  Seattle  Times 
Pictorial. 

The  Sunday  Republic  reports 
91.6  percent  coverage  of  metro¬ 
politan  Phoenix  and  63  percent 
coverage  of  the  entire  state. 

The  Far  West  Group  also  re¬ 
ported  13  advertisers  have  al¬ 
ready  scheduled  80  pages  of 
advertising  for  this  year.  The 
four-newspaper  group  provides 
one-order,  one-bill  service. 

With  inclusion  of  the  Repub¬ 
lic,  Kelly-Smith  joined  Cresmer 
&  Woodward,  O’Mara  &  Orms- 
bee  and  Sawyer,  Ferguson  & 
Walker  as  Group  representa¬ 
tives. 


Old'Fashioned  Way 
Beats  Power  Cutoff 

Norwalk,  Conn. 

The  Norwalk  Hour’s  edition 
on  March  3  was  five  hours  late, 
but  it  was  an  old-fashioned  news¬ 
paper  effort  that  allowed  publi¬ 
cation  at  all. 

The  Hour’s  electrical  power 
went  off  at  11:50  A.M.  when  a 
blast  occurred  at  a  power  sub¬ 
station  just  as  the  paper  was 
ready  to  go  to  press. 

Page  One  was  tom  apart  to 
make  way  for  a  streamer  and 
story,  based  on  telephone  reports 
of  two  staff  members  rushed  to 
the  scene.  The  story  was  set  in 
a  job  shop  in  South  Norwalk. 
The  streamer  and  head  were  set 
on  gas-fired  machines. 

With  the  restoration  of  power 
shortly  before  5  p.m.,  the  Hour’s 
presses  were  rolling  at  5:20  p.m. 
and  copies  were  delivered  after 
dark. 


Another  Fellowship 
For  Science  Writer 

An  additional  Nieman  Fellow¬ 
ship  at  Harvard,  for  a  science 
writer,  will  be  awarded  this 
Spring,  through  a  gift  of  the 
ADL  Foundation.  It  will  be 
called  the  Arthur  D.  Little  Fel¬ 
lowship,  in  honor  of  the  founder 
of  the  industrial  consulting  and 
research  organization. 
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Vital  news  for  every  taxpayer! 

f 


National  Road  Test 
demonstrates  superiority 
of  concrete 

for  the  tremendous 
road-building  job  ahead! 


Sponsored  by  AASHO  (American  Associa¬ 
tion  of  State  Highway  Officials),  the  National 
Road  Test  was  developed  to  answer  today’s 
big  questions  on  highway  design  and  financ¬ 
ing.  To  assure  complete  impartiality,  the 
entire  project  was  administered  and  directed 
by  the  Highway  Research  Board  of  the 
National  Academy  of  Sciences  —  National 
Research  Council. 

Near  Ottawa,  Illinois,  a  pavement  proving 
ground  8  miles  long  was  created  and  staffed 
with  engineering  and  technical  specialists. 
Army  Transportation  Corps  drivers  manned 
the  fleet  of  trucks.  836  separate  pavement 
sections  were  laid  in  6  loops,  concrete  on  one 
side,  asphalt  on  the  other.  Total  cost  of  the 
project:  27  million  dollars. 

For  2  fuii  years,  November,  1958  to  Decem¬ 
ber  1,  1960,  test  traffic  circled  the  pave¬ 
ments  day  and  night  until  17  million  miles 
of  travel,  1,113,762  load  applications,  millions 
of  scientific  readings  were  recorded.  The  final 
result  is  a  storehouse  of  vital  engineering  data 
needed  by  every  engineer  and  official  to  plan 
and  build  the  most  practical,  efficient  road 


system  possible.  How  the  two  pavements 
measured  up  should  be  clear  for  aU  to  see. 
Here  is  conclusive  proof  of  concrete’s  extra 
value  and  riding  superiority  for  streets,  roads 
and  Interstate  highways. 

National  Road  T est  supplies  the  evidence 

1.  Concrete  is  more  durable!  A  count  of  pave¬ 
ment  sections  still  surviving  after  2  years  of 
test  traffic  showed  concrete  outlasted  as¬ 
phalt  3  to  1.  A  dramatic  demonstration  that  tax 
money  can  go  farther  when  paving  engineers 
choose  concrete. 

2.  Concrete  rides  easier.  In  ratings  of  how 
pavements  retained  the  “rideability”  they 
started  with,  concrete  beat  asphalt  by  a  wide 
margin.  This  confirms  again  that  only  concrete 
gives  the  smooth-riding  enjoyment  the  public 
expects  from  modem  pavements. 

The  National  Road  Test  has  been  the  most 
significant  pavement  test  in  transportation 
history.  Its  findings  will  influence  highway  de¬ 
sign  and  benefit  taxpayers  in  the  years  ahead 
as  America  meets  the  challenge  of  providing 
for  an  automobile  population  that  is  growing 
by  more  than  2  million  cars  every  year. 


PORTLAND  CEMENT  ASSOCIATION  National  Hoadquartors:  33  West  Grand  Avenue,  Chicago  10,  Illinois 
A  noHonal  organixafion  to  improvo  and  extend  the  uses  of  porHand  cement  and  concrete 


PLBLIC  RELATIONS 


Deegan  Sets  Limit 
Of  15  PR  Clients 


two  representatives  in  the  re-  bureau  of  the  Manager  ent 
cently  opened  administrations  Counselors  Inc.,  New  York. 


building  of  the  Fair  at  Flushing 
Meadows.  John  Reiss,  formerly 


Josef  C.  Dine;,  a  former  Wor- 


of  Time,  now  a  Deegan  vice-  cester  (Mass.)  newspaperman, 
president,  headquarters  there  and  more  recently  in  public  rela- 
with  F.  J.  McCarthy,  who  once  tions  —  to  director  of  informa- 
worked  with  Mr.  Deegan  on  the  tion  and  special  services  for 


of  Commerce.  Five  proposals  are 
currently  out  for  new  accounts. 


Chesapeake  &  Ohio  Railroad. 

Other  recent  staff  additions 
include  William  A.  Ferris,  for- 


Chesapeake  &  Ohio  Railroad.  CBS  News. 

t:,  i.  u-  1  jf  ^  T-i-  I  Other  recent  staff  additions  •  •  * 

Commerce  Five  proposals  are  ^  Raymond  J.  Blair,  formerly  a 

tivity,  Thomas  J.  Deegan,  presi-  currently  out  for  new  accounts,  Associated  Press;  public  relations  department  head 

dent,  of  Thomas  J.  Deepn  Co.,  The  firm  was  invit^  to  make  j^hn  wipgins,  who  came  to  Dee-  at  J.  Walter  Thompson  Com- 
^k  time  out  this  week  before  these  proposals  Mr  Deegan  from  Standard  Oil  of  New  pany,  has  joined  the  public  and 

flying  to  Los  Angeles  from  j,  since  it  is  his  Policy  never  «  g.,j  industrial  relations  firm  of  Anna 

headquarters  in  the  Time  &  Life  to  solicit  business  Of  the  five  Chesapeake  Industries;  John  M.  Rosenberg  Associates.  Before 
Building  to^t  a  limit  of  15  he  will  only  accept  three.  Kelly  and  Betsy  Brooks,  formei-  coming  to  Thompson  in  1954, 

on  the  num^r  of  clients  his  The  personnel  of  three  in  the  ly  of  Time,  who  work  on  Coca-  Mr.  Blair  was  a  Washington 
nrm  will  nandie.  three  years  and  three  months  Cola;  Bill  Lauder,  racing  writer  correspondent  for  the  New  York 

Union  Oil  of  CahfoTOia  IS  the  has  grown  to  28.  The  Deegan  f^om  the  New  York  Herald  Herald  Tribune, 

big  Deegan  Pacific  Coast  ac-  company  has  offices  now  in  Tribune;  and  Bob  Simpson,  • 

count,  and  the  Tennessee  Gas  Washington,  opened  in  1959,  offer  27  vear*;  with  New  York  f  •  i  u  „  , 

Transmission  Co.,  is  presently  with  StLrt  Cai!ieron  in  charge ;  TiZs  *^‘*^‘* 

^tive  there.  Mr.  Deegan  also  and  in  Los  Angeles,  St.  Louis,  oth^r  accounts  given  nersonal  Sunooo  PR  Unit 


1.  J  .  •  ..i.  m*  o  T  !•  ‘J.  1  u.i_  i?  ,  xjiii  ivcriviit;*  diuiiiiiuo  iiivAuai/iioa  i 

headquarters  in  the  Time  &  Life  to  solicit  business  Of  the  five  Chesapeake  Industries;  John  M.  Rosenberg  Associates.  Before 
Building  to^t  a  limit  of  15  he  will  only  accept  three.  Kelly  and  Betsy  Brooks,  formei-  coming  to  Thompson  in  1954, 

on  the  num^r  of  clients  his  The  personnel  of  three  in  the  ly  of  Time,  who  work  on  Coca-  Mr.  Blair  was  a  Washington 
nrm  will  nandie.  three  years  and  three  months  Cola;  Bill  Lauder,  racing  writer  correspondent  for  the  New  York 


active  there.  Mr.  Deegan  also 


has  business  to  transact  for  the  -^od  Paris,  opened  in  1960,  and 
New  York  World’s  Fair  on  the  manned  respectively  by  George 
West  Coast.  Bevel,  vicepresident;  William 


ter  27  years  with  New  York  Laird  Heads  New 
Other  accounts  given  personal  SunoOO  PR  Unit 


attention  by  Mr.  Deegan  are  the 
Pittston  Company,  National  Un- 


PlIILADELPIlIA 
Appointment  of  Judson  Laird 


Aqueduct  Race  Track  opened  Humnhrevs "  a  n  d  Christonher  T  ^  manager  of  a  nevdy  created 

/larch  20  and  tha  Daecran  firm  ™ American  Corporation,  Briggs  Community  Services  Division  of 


March  20  and  the  Deegan  firm  Murnhv  both  account  execu-  ^mmuniiy  oervic^  i^iv.sion  oi 

handles  the  New  York  Racing  Uv^  Manufacturing  Co^,  Electric  Sun  Oil  Company’s  public  re- 

Association,  which  also  has  Bel-  'T;..  r^.„f  _ _ _  fh. 


mont  and  Saratoga.  Deegan 
client  Coca-Cola  flew  10  news¬ 
paper,  magazine  feature  writers 


itoga  Deegan  Most  recent  new  account,  the  Broadcasting  Co.  nounced  by  Franklyn  Waltman, 

fl^  10  news-  Transmission  Mr.  Deegan  prefers  to  coun-  director. 

feature  writers  dates  from  Jan.  17.  sel  in  corporate  public  relations  Mr.  Laird  has  been  associated 

Coca-Cola  came  to  Deegan  last  rather  than  handle  product  pub-  with  Sun  Oil’s  public  relations 


and  editors  to  Mobile,  March  23,  j  u  n  p  v  iV  t 

-  .  •  ,  T  •  June  from  Hill  &  Knowlton,  Inc. 

for  America  s  Junior  Miss  Pag-  u  w  T^  ^ 

.  .14.  1  HP  T^  How  Mr.  Deegan  gets  accounts 

eant,  aj^  last  week  Mr.  D^gan  solicitation  may  be  dem- 

conferred  with  John  L  Bums,  ^^.t^ated  by  Coca-Cola. 


licity.  Thus  while  he  counsels  activities  since  1938.  He  has 
RCA,  the  publicity  is  handled  edited  Company  publications  and 
by  Carl  Byoir  and  Associates,  handled  refinery  and  transpor- 


president,  and  Ken  Bilby,  vice-  ‘ 

president  in  charge  of  public  ,  Romard  Gimtel  held  his  75th 
affairs,  of  the  Radio  Corpora-  birthday  party  in  the  Biltmore 
tion  of  America.  Hotel  Turkish  baths.  Mr.  Dee- 

“We  don’t  want  to  become  a  ^  Robert 

mass  volume  firm,”  Mr.  Deegan  M.  Woodruff,  chairman  of  the 
announced.  “When  you  get  too  committee  of  C^a-Cola. 


without  solicitation  may  be  dem-  by  Carl  Byoir  and  Associates,  handled  refinery  and  transpor- 
onstrated  by  Coca-Cola.  Coca-Cola’s  sponsorship  of  tation  public  relations  activities. 

Bernard  Gimbel  held  his  75th  America’s  Junior  Miss  Pageant  More  recently  he  has  specialized 
birthday  party  in  the  Biltmore  is  a  holdover  from  Hill  &  Knowl-  on  the  public  relations  aspects 
Hotel  Turkish  baths.  Mr.  Dee-  ton-  James  Farley  as  host  flew  of  gasoline  taxes  and  highway 
gan  was  a  guest.  So  was  Robert  Thursday  with  the  writers  and  problems.  His  new  division  will 
W.  Woodruff,  chairman  of  the  editors  on  the  Coca-Cola  Con-  handle  public  relations  with  pub- 
finance  committee  of  Coca-Cola,  vair  to  Mobile.  Among  passen-  lie  groups  and  organizations  on 


big  vou  lose  the  PR  of  nirsonal  Mr.  Woodruff  and  Hill  &  Knowl-  Rers  were  Whitney  Bolton,  Me-  behalf  of  the  Company,  includ- 

refations  that  is  vital  to  munsel-  ^ad  part^  company.  Would  Naught  Syndicate;  Alice  ing  press-radio-W  ^Jation^ 

ing  in  the  PR  of  nublic  relations  Mr.  Deegan  be  interested?  Mr.  Hughes,  King  Features  Syndi-  Mr.  Laird  served  10  yeare  M 

^  ..  .  ■  Deegan  would  cate;  Jess  Gorkin,  editor  of  a  reporter,  rewrite  man  and  edi- 

Our  product  of  creative  service  wuum.  „  ,  7  rru  ^ 

cannot  be  canned  or  mass  pro-  Not  included  among  the  15  ac-  ^  ^n^  Thomas  Duffy  tor  on 

duced.  I  personally  wish  to  work  count  limit  would  be  the  New  f  umto.  United  Press  Interna-  and  in  the  Philadelphia  area, 

on  each  account  creatively.  The  York  World’s  Fair  1964-65.  Mr.  • 


top  number  I  can  handle  with  Deegan  is  handling  this  at  cost, 
justice  to  all  is  15.  Larger  than  with  no  fee  involved,  pro  bono 
that  your  talents  become  diluted  publico,  as  he  put  it. 


PERSONAL  NOTES 
Jack  F.  Eden — from  industrial 


Revise  PR  Program 

Boston 

A  major  revision  in  the  Mas- 


and  tourist  publicity  for  Gov-  ter  of  Science  degree  program 
emment  of  Mexico  and  Mexico  for  graduate  students  in  the 


by  administrative  duties.  You  jj  ^  ^  World’s  Fair  and  tourist  publicity  for  Gov-  ter  of  Science  degree  program 

face  the  dilemma  of  picking  emment  of  Mexico  and  Mexico  for  graduate  students  in  the 

pets,  and,  in  our  business,  no  Mr.  Deegan  was  the  first  pres-  City— to  public  relations  depart-  public  relations  division  of  the 

customer  likes  to  feel  he  is  not  ident  of  the  New  York  World’s  ment  of  the  American  Stand-  Boston  University  School  of 

receiving  top  attention  from  the  Fair  Corporation.  He  with  ards  Association,  New  York.  Mr.  Public  Relations  and  Communi- 

top  person  in  the  firm.  Charles  Preusse,  Robert  Kopple,  Eden  was  formerly  a  reporter  cations  will  be  undertaken  next 

3  Accounts  at  .Start  Jerry  Weinstein  on  the  Uf tco  (N.Y.)  Dot’ll/ Press,  Fall.  The  plan  includes  nine  new 

were  talking  one  day  and  de-  and  the  editor  of  a  weekly  news-  courses,  one  of  which  will  be  an 
Mr.  Deegan,  while  adamant  cided  it  would  be  a  good  idea  to  paper  at  Massapequa,  Long  Is-  internship  program, 
now,  may  not  be  able  to  keep  have  another  fair  like  that  held  land.  The  ASA  is  a  national  • 

this  policy.  When  the  firm  in  New  York  in  1939.  They  took  clearinghouse  and  coordinating  at  Raffia 

opened  for  business  Jan.  1, 1958,  the  idea  to  Mayor  Wagner.  He  body  for  voluntary  national  ten  uaics 


3  .4ccounts  at  .Start 


Mr.  Deegan  was  the  first  pres-  City — to  public  relations  depart-  public  relations  division  of  the 


internship  program. 


.11  iu.iv  ...  ii70i7.  iiiey  i«uB.  clearinghouse  and  coordinating  ot  Ratoa 

the  idea  to  Mayor  Wa^er.  He  body  for  voluntary  national  P 


it  consisted  of  Mr.  Deegan,  Jack  said  go  ahead.  Now  with  Rob-  standardization  in  the  United 

Condon,  treasurer  and  office  ert  Moses,  72,  and  a  whirling  States. 

manager,  and  Mrs.  Ethel  Bon-  dervish  of  activity,  president,  ♦  *  * 

durant,  secretary  and  assistant  and  Mr.  Deegan,  chairman  of  FIied  W.  Wackernagel  Jr. 

to  the  president.  the  executive  committee,  this  to  director  of  the  news  bureau. 


indardization  in  the  United  Francis  E.  Sammons,  vice- 
ates.  president  and  PR  director,  and 

♦  *  *  Dale  Armstrong,  PR  department 

FIied  W.  Wackernagel  Jr.  —  manager,  have  resigned  in  a 
to  director  of  the  news  bureau,  sudden  upset  at  Ted  Bates  & 


They  had  three  accounts,  the  non-paying  client  keeps  the  PR  National  Life  Insurance  Com-  Co.,  Inc.,  New  York.  Leonard 
New  York  Central  Railroad,  the  nabob  buzzing.  Within  the  past  pany,  Montpelier,  Vt.  Before  en-  Ansell  is  executive  in  charge. 
Allegheny  Corporation,  and  the  year,  Mr.  Deegan  has  been  tering  public  relations  he  was  Mr.  Sammons  left  J.  Walter 
Radio  Corporation  of  America,  abroad  six  times  for  the  fair,  an  editor  and  feature  writer  for  Thompson  Co.,  nine  months  ago 
They  planned  a  small  personal  The  most  recent  trip  carried  him  the  Associated  Press  radio  news  to  take  the  post,  while  Mr.  Arm- 
firm.  Today  they  have  12  of  the  to  London,  Dublin,  Vienna,  Mu-  division.  New  York,  and  with  strong  joined  Bates  Jan.  1.  Mr. 
15  limit,  having  just  resigned  nich  and  Zurich  from  Feb.  6  to  United  Press,  Washington,  D.  C.  Armstrong  has  accepted  a  posi- 
the  New  York  Central,  Alle-  14.  More  recently  he  was  managing  tion  in  the  PR  department  of 

gheny,  and  the  Industrial  Bank  Presently  the  Deegan  firm  has  director  of  the  Vermont  News  Colgate-Palmolive. 
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CLASSIFIED  CLINIC 


r 
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8-Coluiim  Format 
Reigns  In  Want  Ads 


By  Daniel  L.  Lionel 
<14M,  New  York  Herald  Tribune 

Of  ANPA’s  886  daily  and  smaller  type  faces  to  help  meet 
Sunday  newspapers,  455  or  their  newsprint  cost  problem, 
slightly  over  51%  still  favor  the  Most  generous  in  the  matter 
8-column  page  format  in  classi-  of  type  size  is  the  Mexico  (Mo.) 
fled.  Using  9  columns  are  379  or  Ledger  which  settles  for  only 
42.8%  while  20  newspapers  or  8.1  lines  to  the  inch  with  9  point 
2.2%  have  adopted  a  10-column  Regal  set  on  a  9*4  point  slug. 

Slugs  of  6  point  are  most 
common,  however,  with  356 
papers  (40.1%)  using  it.  206 
papers  (23.2%)  sport  5*4  point 
slugs.  Since  the  6  point  slug 
yields  only  12.8  agate  lines  to 
the  inch  many  publishers  are 
taking  it  on  the  chin  to  provide 
a  modicum  of  extra  legibility. 


classified  page. 

This  tabulation  is  provided  in 
the  ANPA  Research  Institute’s 
Report  No.  8,  “Mechanical  Spe¬ 
cification  Data  of  ANPA  Mem¬ 
ber  Newspapers — The  Classified 
Page.”  The  report  furnishes  a 
plethora  of  additional  intelli¬ 
gence  for  those  who  would  like 
to  take  a  close-up  look  at  the 
nuts  and  bolts  which  hold  the 
want  ad  sections  together. 

In  the  matter  of  column 
widths,  most  popular  is  the  11- 
pica  column  used  by  306  news¬ 
papers  or  34.9%  of  the  member¬ 
ship.  Only  156  papers  favor  10- 
pica  columns  while  153  go  for 
11*4  picas. 

The  3  point  column  rule  has 
the  bulk  of  adherents  with  423 
papers  (47.7%)  using  it.  Voting 
for  the  4  point  rule  are  200 
papers  (22.5)  while  191  papers 
use  a  6  point  rule. 

Preferred  Type 

Corona  is  the  winner  in  the 
type  face  relay  with  167  papers 
featuring  it.  Ionic  comes  in 
second  with  142  papers  and 
Regal  is  third  with  131 
followers.  In  a  special  note  the 
report  points  out  that  Spartan 
has  shown  an  increase  from  20 
to  110  papers  while  Futura  has 
increased  from  9  papers  to  44. 

To  the  dismay  of  the  millions 
of  readers  who  daily  turn  to  the 
classified  pages  for  jobs,  homes, 
cars,  etc.  the  prevailing  type 
size  is  still  a  mere  5*4  point, 
with  498  member  papers  using 
it.  6  point  is  in  second  place 
with  234  papers.  The  growing 
switch  to  sans  serif  types  such 
as  Spartan  and  Futura  makes 


1-Color  Furniture  Ad 
Nets  $20,000  in  Sales 

Washington 

A  one-color  and  black  1638- 
line  insertion  in  the  Washington 
Post  resulted  in  Frank  Michel- 
bach,  Inc.’s  furniture  store  sell¬ 
ing  $20,000  worth  of  merchan¬ 
dise,  according  to  Frank  Mc- 
Ardle,  Post  promotion  manager. 

The  ad,  which  cost  $1,055.20, 
drew  1,300  customers  to  the 
Alexandria,  Va.,  store  between 
the  hours  of  12  Noon  to  4:30 
p.m. 

LIU  Announces 
Polk  Memorial 
Award  Winners 


PHILA.  PROMOTIONS 

To  kick  off  National  Want 
Ad  Week,  the  Philadelphia  Bul¬ 
letin  ran  a  third  of  a  page  in  its 
comic  section,  Sunday,  March 
12,  featuring  a  full  color  car¬ 
toon  showing  three  ways  to  place 
a  Want  Ad  in  the  Bulletin. 

The  Inquirer  went  strictly 
formal.  A  full  page  ad  was  de¬ 
voted  to  the  Harry  Gwaltney 
“I  Am  The  Want  Ad”  credo 
employing  elegant  typographical 
dress  and  an  abundance  of  white 
space.  Copy  of  the  page  was 
sent  to  principal  advertisers 
with  a  note  pointing  out  the 
significance  of  National  Want 
Ad  Week  over  the  signature  of 
CAM  Joseph  H.  Hopkins. 

*  «  « 

HOMES  AND  FLOWERS 

Understandably  proud  is 
W.  R.  Cowie,  CAM,  Cleveland 
(Ohio)  Press,  whose  department 
produced  the  76-page  tabloid 
Home  and  Flower  Show  section 
on  Saturday,  March  4.  Featuring 
the  theme  that  “Home  sales 
move  at  a  faster  pace  with  the 
opening  of  the  Home  and  Flower 
Show”  in  its  announcement  cir¬ 
cular,  the  Press  garnered  not 
only  dozens  of  pages  of  home 
sales  advertising  but  countless 
home  improvement  ads  from 


for  somewhat  easier  reading,  appliance  dealers,  pool  makers, 
^pite  the  small  type  sizes,  lumber  yards,  etc. 

While  the  number  of  newspapers 
using  5  point  type  for  their  • 

classified  pages  is  not  tabulated  Pnii<»r  Tnlnr 

a  still  considerable  number  favor  ^  t'aper  i^oior 
it,  for  economic,  if  not  for  Toronto 

aesthetic  reasons.  The  5  point 
tirpe  on  a  5  point  slug  yields 
15.4  agate  lines  to  the  inch  while 
the  5*4  point  type  on  the 


The  first  Canadian  seven-color 
page  advertisement  on  wax  pa¬ 
per  appeared  in  the  Toronto 
Daily  Star  on  Feb.  28.  The  ad- 
point  slug  provides  14  lines.  As  vertisement,  for  Westminster 
might  be  expected  the  largest  Paper  Co.,  cost  about  2*4  cents 
circulating  papers  favor  the  a  page. 

editor  ac  PUBLISHER  for  March  25,  1961 


Long  Island  University  has 
announced  the  winners  of  the 
annual  George  Polk  Memorial 
Awards  for  significant  achieve¬ 
ments  in  journalism  in  1960. 

A  special  award  was  given  to 
Douglass  Cater,  Washington  edi¬ 
tor  of  the  Reporter,  for  bringing 
clarity  to  the  complexities  of 
big  government  through  printed 
and  broadcast  media  and  the 
university  classroom. 

Two  awards  were  won  by  for¬ 
eign  newsmen.  They  are  James 
Morris,  roving  correspondent  for 
the  Manchester  Guardian  of 
England,  for  foreign  reporting, 
and  Yasushi  Nagoa,  a  photog¬ 
rapher  for  Mainichi,  Japanese 
newspaper  group,  for  photogra¬ 
phy.  Mr.  Nagoa’s  photograph, 
which  showed  the  assassination 
of  Japanese  Socialist  leader  Ine- 
jiro  Asanuma,  was  distributed 
by  UPI  Newspictures. 

Local  newsmen  cited  were 
William  R.  Clark,  editor,  and 
Alexander  Milch,  reporter,  both 
of  the  Newark  (N.  J.)  News, 
for  articles  exposing  the  exploi¬ 
tation  of  the  buying  public 
through  fraudulent  sales  prac¬ 
tices. 

The  Village  Voice,  a  weekly 
in  New  York  City’s  Greenwich 
Village,  was  cited  for  commun¬ 
ity  service. 

Named  in  the  category  of 
national  reporting  was  John  T. 
Cunniff,  a  member  of  the  Mem¬ 
phis  bureau  of  Associated  Press, 
for  his  series,  “Tent  City,” 
which  described  the  economic 
reprisals  and  other  consequences 
of  a  determination  by  'Tennes¬ 
see  Negroes  to  vote  in  a  Demo¬ 
cratic  primary. 

In  radio  and  television  report¬ 
ing,  the  award  was  won  jointly 
by  Albert  Wasserman  and  Rob¬ 
ert  Young,  who  produced,  wrote 
and  directed  the  NBC-TV  White 
Paper  “Sit-In,”  a  study  of  the 
lunch-counter  sit-in  movement  in 
Nashville. 


Florida  Dailies 
Will  Exchange 
News  Coverage 

An  agreement  to  exchange 
statewide  news,  feature  and 
photo  coverage  and  pool  man¬ 
power  in  the  state  capital  and 
on  major  news  events  was  an¬ 
nounced  jointly  this  week  by 
the  Miami  (Fla.)  Herald  and 
the  St.  Petersburg  Times. 

Managing  Editor  Don  Bald¬ 
win  of  the  'Times  and  Managing 
Editor  George  Beebe  of  the  Her¬ 
ald  said  the  cooperative  ar¬ 
rangement  will  cut  costs  and 
give  both  papers  greater  dimen¬ 
sion  in  state  coverage. 

Each  paper  has  a  man  cover¬ 
ing  the  capital  in  Tallahassee. 
Now  each  paper  will  have  the 
services  of  both  men. 

On  major  sports  events,  cov¬ 
erage  will  be  pooled.  A  single 
circuit  will  be  used  to  transmit 
pictures,  instead  of  two  circuits. 

“In  a  sense,  the  Herald  be¬ 
comes  the  Times’  east  coast  bu¬ 
reau  and  the  Times  becomes  the 
Herald’s  west  coast  bureau,” 
Mr.  Beebe  said. 

The  Times  and  the  Herald 
overlap  only  slightly  in  circula¬ 
tion  areas. 

Both  papers  will  share  ex¬ 
penses  in  covering  news  outside 
Florida. 

All  regular  features  of  Sun¬ 
day  magazines,  and  the  wom¬ 
en’s,  business,  sports,  religion 
and  garden  sections  wil  be  avail¬ 
able  on  request  to  each  paper. 


Stockton  Reports 
Nearly  Daily  Color 

Stockton,  Calif. 

Color  copy  comes  very  close 
to  appearing  in  every  edition, 
on  the  average,  in  the  Stockton 
Record,  six-day  afternoon  news¬ 
paper.  A  year’s  tally  shows  307 
color  ads  totalling  434,000  lines. 

Cooperation  and  few  restric¬ 
tions  are  the  keys  to  this  fiow 
of  color,  explained  Leo  d’Or, 
advertising  manager.  He  meets 
regularly  with  the  pressroom 
foreman  and  the  editor  in  pre¬ 
paring  for  upcoming  color 
pages. 

This  coordination,  the  color 
capacity  of  the  Record’s  seven- 
unit  press  and  the  fact  that  ad¬ 
vertising  is  not  sold  on  a  space 
basis  smooth  the  heavy  color 
output,  Mr.  d’Or  explained. 

Much  of  the  color  is  in  gen¬ 
eral  advertising.  This  contrib¬ 
uted  to  the  197,738-line  general 
advertising  gain  for  the  year 
which  put  the  Record  12th  in 
the  Media  Records’  listing  of  the 
top  25  “gainers”  in  this  classi¬ 
fication,  said  Robert  L.  West, 
manager,  general  advertising. 
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John  Day  Jackson 
Of  New  Haven  Dies 


New  Haven,  Conn. 

John  Day  Jackson,  92,  retired 
editor  and  publisher  of  the  New 
Haven  Register  and  proprietor 
of  the  Journal-Courier,  died 
March  17  of  pneumonia.  He  had 
been  ill  more  than  a  year. 

He  was  the  last  surviving 
charter  member  of  the  Associ¬ 
ated  Press. 

Since  his  retirement  in  1958, 
closing  a  newspaper  career  that 
began  in  1896,  Mr.  Jackson’s  re¬ 
sponsibilities  have  been  taken 
over  by  two  of  his  Sons.  Richard 
S.  Jackson  is  editor  and  co¬ 
publisher  and  Lionel  S.  Jackson 
is  general  manager  and  co-pub¬ 
lisher  of  the  Register. 

Mr.  Jackson  was  married  to 
Rose  Marie  Herrick,  daughter 
of  Mr.  and  Mrs.  John  Wheeler 
Herrick  of  Elgin,  Ill.,  on  July 

28,  1909.  Of  their  eight  children 
the  six  surviving  are  Richard 
and  Lionel  of  North  Haven; 
Henry  who  gave  up  newspaper 
work  in  California  and  returned 
to  New  Haven;  Mrs.  John  W. 
Sheppard  of  Greenwich,  Conn.; 
Mrs.  John  I.  Ely  of  this  city; 
and  Mrs.  William  B.  Reese  of 

I  Havre  de  Grace,  Maryland. 

I  There  are  28  grandchildren. 

j  Mr.  Jackson’s  second  oldest 

son,  John  H.  Jackson,  died  July 

29,  1951,  at  the  age  of  39,  and 
his  youngest  son,  William  B. 

i  Jackson,  was  killed  in  action  in 
China  on  December  7,  1944,  as 
a  staff  sergeant  in  the  Army 
Air  Force  during  World  War  II. 

During  a  period  of  62  active 
years  he  raised  the  Register 
from  the  brink  of  bankruptcy  to 
rank  among  leading  newspaper 
properties  in  the  nation.  He 
took  a  small  partisan  journal  of 
about  4,000  circulation,  intro¬ 
duced  vigorous  and  progressive 
news  policies  and  a  determined 


independent  editorial  leadership, 
and  built  it  to  a  peak  circulation 
of  over  100,000. 

JoiirnalUt  at  Yale 

Mr.  Jackson  was  bom  in  Hart¬ 
ford  on  Sept.  23,  1868.  He  was 
the  son  of  General  Joseph  Cooke 
Jackson  and  Katharine  Perkins 
Day  Jackson.  His  father,  Yale 
1857,  was  a  noted  New  York  at¬ 
torney  and  onetime  Assistant 
United  States  Attorney  there. 

It  was  at  Yale  that  his  in¬ 
terest  in  newspaper  work  first 
showed  it.self.  He  won  the  com¬ 
petition  for  the  Yale  News  and 
was  its  chairman  in  his  senior 
year. 

With  his  Yale  degree  in  hand 
he  headed  for  Europe  where  he 
studied  further  at  the  University 
of  Berlin  and  at  the  Ecole  Libre 
des  Sciences  Politiques  and  the 
Sorbonne  in  Paris.  Returning  to 
this  country,  he  took  a  special 
course  at  the  Harvard  Law 
School  in  1891-1892.  During 
these  years  he  concentrated  on 
economics,  public  finance,  gov¬ 
ernment,  history',  modem  lan¬ 
guages  and  law. 

Fortified  with  a  letter  of  in¬ 
troduction  to  James  Gordon 
Bennett  Sr.,  the  owner  of  the 
New  York  Herald,  he  asked  for 
a  job.  It  was  not  forthcoming. 
The  elder  Bennett  politely  told 
the  young  man  that  there  was 
no  job  open  at  the  time. 

How  He  Got  a  Job 

He  decided  to  show  the  man¬ 
aging  editor  rather  than  the 
publisher  what  he  could  do.  He 
promptly  sat  down  and  wrote  an 
editorial.  Then,  after  scanning 
the  morning  papers,  he  saw  a 
local  news  story  that  could  be 
developed,  dug  up  the  facts  dur¬ 
ing  the  day  and  wrote  the  story. 
In  the  afternoon  papers  that 
same  day  he  noticed  a  brief 
item  about  the  return  to  the 
United  States  of  E.  J.  Phelps, 
former  United  States  Ambassa¬ 
dor  to  Germany,  who  was  a 
member  of  the  commission  de¬ 
termining  the  Alaska  boundary 
dispute.  Descending  upon  this 
gentleman,  he  got  an  interview 
which  a  few  ship  reporters  had 
been  unable  to  get  earlier.  These 
three  manuscripts  were  taken  to 
the  Herald  editor  early  that 
evening  with  a  short  note  to 
the  effect  that  the  stories  were 
authentic  that  the  paper  might 
use  them  as  it  wished,  and  that 
he  would  like  a  job.  The  two 
news  stories  appeared  in  the 
paper  the  next  morning  and  the 


John  Day  Jackson 


day  following  he  was  told  that 
the  Herald  wanted  him  as  a  re¬ 
porter  at  $25  a  week. 

A  few  years  later  he  went 
to  Washington  to  work. 

Mr.  Jackson  came  to  the  Reg¬ 
ister  as  its  manager  in  Septem¬ 
ber  1896.  A  college  friendship 
with  the  late  Samuel  A.  York, 
New  Haven  banker,  was  respon¬ 
sible  for  the  connection  since 
Mr.  York’s  father  was  president 
of  the  Register  Publishing  Com¬ 
pany.  There  were  five  news¬ 
papers  here  then  and  all  were 
struggling. 

5  Papers  in  Field 

The  Morning  News  dropped 
out  of  the  field  just  after  Mr. 
Jackson  entered  his  Register  ca¬ 
reer.  The  Palladium  was  the 
next  to  find  competition  too 
strong,  and  it  was  consolidated 
with  the  Journal-Courier  in 
1911.  The  Union  went  out  in 
1927  and  Bemarr  McFadden,  the 
physical  culturist,  folded  the 
Leader  after  a  two-year  feud 
with  Mr.  Jackson. 

During  the  same  time,  Mr. 
Jackson  was  acquiring  the  Reg¬ 
ister.  A  few  years  after  coming 
to  the  paper  as  manager  he 
bought  it  in  i)artnership  with 
Samuel  A.  York.  In  1905  he 
bought  out  Mr.  York’s  interest, 
thus  becoming  the  sole  owner, 
which  he  remained  until  the 
paper  was  incoi-porated  in  1956. 

In  those  early  years  Mr.  Jack- 
son  was  still  not  sure  that  he 
would  remain  in  New  Haven. 
When  he  came  to  the  paper  he 
soon  learned  that  one  of  its  cap¬ 
able  young  men  was  the  late 
George  F.  Booth,  then  the  Reg¬ 
ister’s  cashier. 

These  two  young  men  pur¬ 
chased  the  Worcester  Gazette 
in  1899.  That  partnership  con¬ 
tinued  for  some  20  years,  al¬ 
though  Mr.  Jackson  remained  in 
New  Haven  and  Mr.  Booth  went 
on  to  Worcester.  They  sold  the 
paper  in  1920,  but  a  few  years 
later  Mr.  Booth  rebought  the 
Worcester  Telegram-Gazette 


and  was  publisher  until  hit 
death  in  1955. 

Mr.  Jackson  steadfastly  re¬ 
fused  to  take  an  interest  in  or 
operate  a  radio  or  television 
station. 

Perhaps  the  greatest,  though 
more  intangible,  contribution 
made  by  Mr.  Jackson  was  hit  "T 
illumination  of  public  issues.  | 

More  often  than  not  his  calm, 

blunt,  detailed  front  page  edi¬ 
torials  were  on  the  subject  of 
balanced  budgets,  economy  in 
government,  or  opposition  to 

handouts  on  the  one  hand  and  : 

excessive  taxation  on  the  other.  ' 
• 

Col.  Butler  Dies;  i 

Handled  War  Pictures 

Quincy,  Ill. 

Eldon  K.  (Colonel)  Butler, 
whose  one-third  century  of 
newspaper  work  included  13 
years  in  Europe  during  and 
after  World  War  II,  died  sud¬ 
denly  March  18.  For  the  last 
two  years  he  had  been  state  edi¬ 
tor  of  the  Quincy  Herald-Whig, 
the  paper  on  which  he  started 
his  career  in  the  1920s. 

With  the  Associated  Press  he 
helped  to  pioneer  Wirephoto, 
and  was  sent  to  London  in  World  j 
War  II  as  picture  editor  in  the  | 
London  bureau.  During  the  war  , 
he  was  in  charge  of  the  picture 
pool  for  all  U.  S.  services. 

• 

Sam  Howard  Dies; 
Advertising  Executive 

Boulder,  Colo. 

Samuel  G.  Howard,  66,  Denver 
advertising  executive,  died 
March  10  in  Boulder  Sanitarium 
after  suffering  a  stroke  in  his 
Broomfield  Heights  home. 

In  the  1920s  he  was  adver¬ 
tising  director  for  the  Indian¬ 
apolis  (Ind.)  News  and  later 
held  the  same  position  with  the 
Minneapolis  (Minn.)  Star  and 
Tribune  and  the  Denver  Post. 

At  the  time  of  death  he  was 
vicepresident  of  Conner  Adver¬ 
tising  Agency,  Inc.,  Denver. 

*  *  * 

John  R.  Sullivan,  74,  retired 
financial  writer  of  the  Boston  . 
(Mass.)  Herald;  March  20.  At 
one  time  he  was  public  relations 
counsel  for  the  Boston  &  Albany 
Railroad.  He  joined  the  Herald 
staff  35  years  ago  as  a  copy 
editor  after  having  been  a  teleg¬ 
rapher. 

*  «  « 

Clyde  J.  Bassett,  58,  circula¬ 
tion  manager  of  the  Colorado 
Springs  (Colo.)  Gazette-Tele¬ 
graph  since  1945;  March  13, 
after  a  heart  attack. 

*  «  « 

Lowell  C.  Leslie,  69,  former  ‘  • 
news  editor  of  the  Los  Angeles 
(Calif.)  Daily  News;  March  2. 
Earlier  he  had  worked  on  Den¬ 
ver  newspapers. 
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ANNOUNCEMENTS  I 

Netctpoper  Brokers 

SA  LES-PURCHASES-FINANCING 
handled  with  discretion.  Publishers 
Service,  Box  3182,  Greensboro,  N.  C. 

#  TOP  PRICE!  FAST  ACTIONI  ★ 
H.  K.  Simon  Company 
Pelham,  New  York 

YOU  CAN’T  beat  midwest  newspapers 
for  stability.  HERMAN  KOCH,  2923 
Virsinia  St.,  Sioux  City,  Iowa. 

CONFIDENTIAL  INFORMATION 
Daily  Newspaper  Properties 
W.  H.  Glover  Co.  Ventura,  Calif. 

IT'S  NOT  the  down  payment  that  busrs 
the  newspapers — it's  the  personality  and 
ability  of  the  buyer.  This  is  why  we 
insist  on  personal  contact  sellinK. 

LEN  FEIGHNER  AGENCY 
Box  192  Me.  Pleasant,  Mich. 

MAY  BROTHERS,  Binghamton,  N.  Y. 
Established  1914.  Newspapers  bought 
and  sold  without  publicity. 

■tt  Serving  Tex.-Ark.  &  La.  if 
Personal  Inspection — 20  yrs.  as  Pub. 
Rigby  Owen,  Box  1170,  Conroe,  Tex. 

PERSONAL  ATTENTION 
Sell  through  a  broker  who  will  per¬ 
sonally  visit  your  plant  before  listing. 
Former  daily  and  weekly  publisher. 
Call  or  write  now: 

BERT  C.  CARLYLE 

Media  Broker  Management  Consultant 
Box  426  Ph.  1669  Fairbury,  Neb. 


ANNOUNCEMENTS 

Netcspaper  Consultants 

DO  YOU  HAVE  A  .  .  . 

1.  Newspaper  Tax  Problem? 

2.  Newspaper  Estate  Problem? 

3.  Depreciation  Problem? 

4.  Management  Problem?  ' 

6.  Partnership  Dispute? 

Or  are  you  in  doubt  about  the  value 
of  your  newspaper  properties  ?  I  can 
probably  help  you.  My  advice  has  saved, 
among  others, 

$26,000  for  a  North  Dakota  client 
$20,000  for  a  Missouri  client 
$40,000  for  a  Pennsylvania  client 
$30,000  for  a  South  Dakota  client 
Nationally  recognized ;  fair,  realistic 
fees.  Brochure — no  obligation. 

MARION  R.  KREHBIEL.  Consultant 
602  N.  2nd  Ave.  Norton,  Kansas 

Newspapers  For  Sale 

BEFORE  YOU  BUY  OR  SELL  THAT 
Newspaper,  let  me  tell  you  what  it 
is  really  worth.  Nationally  recognized; 
fair,  realistic  fees. 

MARION  R.  KREHBIEL.  Appraiser 
602  N.  2nd  Ave.  Norton,  Kansas 

CALIF.  WEEKLY  NEWSPAPERS 

$71,000  gross  in  very  choice,  growing 
city,  $40,000  Down.  Off-set  newspapers 
serving  three  suburban  communities. 
$16,000  down. 

Controlled  circulation,  one  of  the  most 
profitable  in  sLite. 

VEIiNON  V.  PAINE, 
with  L.  H.  Paine.  Broker. 

P.O.  Box  265.  Upland.  Calif. 


★  ★  We  are  not  as  much  interested  CALIFORNIA  EXCI^SIVE  WEEKLY 


in  sales,  as  in  SATISFACTION 
ARTHUR  W.  .STYPES 


Earned  $28,796  in  1960.  $25,000  down 
includes  building  and  receivables.  Mini- 


625  Market  St.,  San  Francisco.  Calif.  working  capital  needed.  Jos.  A. 

— _  Snyder,  Newspaper  Broker,  2234  E. 

WE  HAVE  SEVERAL  GOOD  WEEK-  Romneya  Dr.,  Anaheim,  Calif. 

LIES  in  $25,000  to  $200,000  class,  ex-  ,  t  c  ■■ 

elusive — several  with  low  down  pay-  CHANCE  OF  A  LIFETIME!  Sell, 
ments.  New8pai>er  Service  Co.,  Inc.,  408  lease  or  take  partner  for  one  of  two 
S.  Bonita  Dr.,  Panama  City,  Florida.  Krowmg  suburban  weeklies.  Large 

- gross,  unlimited  potential.  If  financial- 

DEAN  SELLERS  sells  Arizona  and  ly  responsible,  thoroughly  trained,  ron- 
Southwest  newspaiiers.  625  E.  Main, 

Mesa.  Ariz.,  c/o  Cummins  Trust  Co.  ENTERPRISES  WEEKLY  NEWSPA- 
- PERS.  Box  1C888.  Atlanta  10,  Georgia.  | 

COLLEGE  TOWN  county  seat  weekly,  ! 
cially  able  we  will  find  you  a  Cali-  exclusive  in  fine  mid-south  location.  : 

ne^paper  Property  Active  field  with  growth 

w  successful  and  potential.  $36,000  down.  i 

prororti^  gXbBERT  r‘'HANrl^?K  Suburban  weekly  with  shopper  on  : 
wrR  4  1?;’  Florida  West  Coast.  Owner  must  re- 

37C9-B  Arlington  Ave.,  Riverside.  Calif,  tu^n  north.  $32,000,  half  cash.  Has 

V  ,,  ,  job  ilepartment.  I 

Newspapers  For  Sale  SOUTHERN  Publishing  PROPERTIES 

445  5th  Ave.  No.  St.  Petersburg.  Fla. 

Western  weeklies  and  dailies  every-  - 

where.  JACK  L.  STOLL  &  ASSOCI-  3  ILLINOIS  WEEKLIES,  all  unop- 

ATES,  Suite  600-601,  6381  Hollywood  posed,  $30M.  $35M  and  $45M.  Bailey- 

Blvd.,  Los  Angeles  27,  California.  Krehbiel,  Box  88,  Norton,  Kansas. 


ANNOUNCEMENTS 
Newspapers  For  Sale 

DEEP  SOUTH  (EAST) 

Unopposed  county-seat  weekly  &  job 
shop  grossing  $60,0C0.  growing  steadily. 
Price:  $66,000,  including  good  building, 
other  extras.  Aliout  $30,000  down.  An 
intriguing  opiiortunity  here;  write 
fully,  please.  DIAL,  Kalamazoo  8, 
Mich. 

EXCLUSIVE  CALIF.  WEEKLY 
E.\ceptional  plant,  iierfect  climate — 
rural  area,  profitable.  This  is  the  finest 
weekly  we  have  ever  offered.  $30,000 
down.  J.  A.  Snyder,  2234  E.  Romneya 
Dr.,  Anaheim.  Calif. 

VIRGINIA  WEEKLY  newspaper,  ex¬ 
clusive  county  seat,  sound  over  140 
years  old.  Grossing  $23,000-$26,C00  now 
— should  lie  $36,000.  Equipment  ap¬ 
praised  at  $28,000.  If  you  have  $8,000 
and  printing  experience  don't  pass  this 
liargain  up.  Priced  slightly  over  gross. 
Write  promptly  and  fully.  Box  1136, 
Ekiitor  &  Publisher. 

Newspapers  Wanted 

DAILY — Chart  Area  9  up  to  $1  MilUon. 
Exp.  Pub.  client  has  nec.  cash.  Conf, 
Ri^y  Owen,  Box  1170,  Conroe,  Tex.  ; 

DAILY  NEWSPAPER  in  10-38M  cir¬ 
culation  class  wanted — in  Midwest  or 
West.  Send  details.  Ail  replies  strictly 
confidential.  Box  1042,  Editor  ft  Pul^ 
lisher. 

I  NEWSMAN  has  $3,000  to  invest  as  I 
non-active  piutner  in  newspaper  or  I 
radio  station  within  160  miles  of  Phila¬ 
delphia.  Box  989,  Editor  ft  Publisher. 

WILL  BUY  DAILY,  16-36,000  circu- 
lation.  Substantial  down  payment.  No 
blue  sky.  The  better  the  paper,  com¬ 
munity  and  price,  the  more  likelihood 
of  purchase.  All  replies  confidential. 
Box  1110,  Editor  ft  Publisher. 

UP  TO  $3.-|,000  DOWN  PAYMENT 
for  sound,  profitable  small  daily  at 
rralistic  price  by  established  publisher. 
Send  full  details.  All  negotiations  dis¬ 
creetly  handled.  Write  Box  1163,  Editor 
&  Publisher, 

Public  Notice 

WANTED — Walter  Weiabecker,  Jackie 
Clark.  John  Mecklin.  Write:  Ward 
Detrler,  News  Tribune  Co,,  Jefferson 
City,  Mo. 


NEWSPAPER  SERVICES 

Features— Syndicates 

WORLD  ON  WHEELS 

This  weekly  column  by  internationally 
known  automotive  authority.  Floyd 
Clymer,  deals  with  every  phase  of 
automobilee.  modern,  historical,  tech¬ 
nical  (in  laynuan’s  language).  Clymer 
is  world's  largest  publisher  automotive 
books  (over  200  titles,  including  five 
large  Clymer  books  published  by 
McGraw-Hill.)  His  mail  order  busi¬ 
ness  is  worldwide,  with  customers  in 
every  city  and  state,  hence  ready-made 
audience  of  auto  enthusiasts.  Cash  in 
on  the  fantastic  interest  in  motor  cars 
with  Clymer’s  authoritative  column,  like 
San  Francisco  Chronicle,  Baltimore 
Sun,  Dodge  City  Globe,  Lorain  Journal 
and  others  are  doing.  Write  for  bro¬ 
chure  and  low  rates  to 

FLOYD  CLYMER 
MOTOR  SYNDICATE 
Los  Angeles  6,  Calif. 

SCOTLAND!  Bright  newsletter,  fea¬ 
tures  on  travel,  current.  Loch  Ness 
Monster,  Holy  Loch,  etc.  Resident  cov¬ 
erage  offered.  Box  1171,  Ekiitor  ft 
Publisher. 

Press  Engineers 

NEWSPAPER  ERECTORS,  INC. 
Erecting-Planning-Repair 
P.O.  ^x  124,  Islip,  New  York 
Juniper  1-8074 

Erecting  by  Paul  F.  Bird.  Gen’I.  Mgr. 

Newspaper  PrsM  Installations 
MOVING— REPAIRING— TRUCKING 
Expert  Service — World  Wide 
SKIDMORE  AND  MASON  INC. 
66-69  Frankfort  Street 
NEW  YORK  38.  N.  Y. 
_ BArclay  7-9776 _ 

UPECO,  INC. 

Move— Erect — Anywhere 

SPECIALIZING  IN 
NEWSPAPER  PRESSES 

Lyndhurst,  N.J. — Phone  GEneva  8-8744 

Newspaper  Presses  and  Conveyors 

THE  EDWARDS  TRANSFER 
CO.,  INC. 

1100  Ross  Ave.  •  1316  Ashland  St. 
Dallas  2.  Texas  Riverside  1-6363 

ERECTING,  DISMANTLING, 
TRUCKING.  REPAIRING, 

AND  PROCESSING 
Serving  the  South  and  S.W.  since  1900. 


Clip  and  mail! 

Editor  &  Publisher: 

Classified  Department 

1475  Broadway,  New  York  36,  New  York 

Please  insert  my  classified  ad  for  _ 

(Count  36  units  and/or  spaces  per  line) 

CLASSIFICATION: _ 


.  insertions. 


EDITOR  AND  PUBLISHER’S  CHART  AREA 


COPY:- 


Use  CHART  AREA  Number  in  Ad  Copy  for  showing 
1^  LOCATION  without  IDENTIFICATION 

editor  8C  publisher  for  March  25,  1961 


I  Q  Assign  a  box  number  and  mail  my  replies  daily! 

I  NAME _ 

*  ADDRESS _ 

I  CITY,  STATE _ 

I  Authorized  BY _ 

I  For  Situations  Wanted  Ads.  Kindly  enclose  remittance  with  orde 
I  tee  Classified  AdverTisinq  Rate  Bov  I 


E  &  P  MACHINERY  AND  SUPPLIES  SECTION 

Superior  results  at  moderate  cost  from  classified  ads. 


I 


i 

i 

I 

i 

! 


i 


|y 


I _ 

Composing  Room 


XWrVERSAL  STRIP  CASTER 
Electric.  Excellent  condition. 
Write  ^x  892  Editor  &  Publisher 


L  &  B  HEAVY  DUTY 
NEWSPAPER  TURTLES 
sre  in  use  all  over  the  United  States 
and  foreign  countries.  “Ask  the  man 
who  uses  them.”  $84.60  to  $97.60. 
None  better  at  any  price.  Write  for 
literature. 

LAB  SALES  COMPANY 
Box  660,  Elkin,  North  Carolina 
World’s  Largest  Distributor  of 
Newspaper  Form  Trucks 
Telephone:  886-1613 


LINO-INTER  FONTS 

Over  600  beautifully  contrasted 
Fonts.  Free  of  hairlines,  good  com¬ 
binations  ears  and  toes.  Money 
back  guarantee  with  each  Font. 
List  sent  on  request,  proofs  and 
prices  sent  on  Fonts  desired. 

MATRIX,  INC. 

162  Forest  Street,  N.  E., 
Warren,  Ohio 


PHOTON  PHOTO 
COMPOSER 

Must  Sacrifice 

Top  operating  condition,  discs,  acces¬ 
sory  equipment.  Claremont  Press  Pub. 
Co.,  Inc.,  316  San  Leandro  Way,  San 
Francisco  27,  California. 


Mail  Room 


SIGNODE  WIRE  TYING  MACHINE 
available  for  lease  or  sale  at  substantial 
savings.  J.  Spero  A  Co.,  549  W.  Ran¬ 
dolph  St..  Chicago  6,  III.  Tel:  ANdover 
S-4633. 


Press  Room 


MAT  ROLLERS  Duplex  and  Goss  j 
Heavy  Duty,  AC  motors,  George  C.  ^ 
Oxford,  Box  90S,  Boise,  Idaho.  { 


CLASSIFIED 
AdvertUing  Rates 

"SITUATIONS  WANTED" 

I  Payable  with  orderi 

1- thee _ 95c  per  Mae _ 

2- tiaH  _ 80c  per  Mac,  per  weak 

S-thaee _ 70e  per  Mae,  per  week 

4-tiace _ 55c  per  Mac,  per  week 

(Coant  36  units  and/or  spaces  per  line) 
(No  abbreviations!) 

If  a  baa  auaiber  is  desired,  add  25c 
for  this  consideratioa,  and  coaat  ad  aa 
additional  Mae  ia  yoar  copy. 

Air  mail  service  also  available  to  baa 
advortisars  at  SLOO  extra. 


"ALL  OTHER  CLASSIHCATIONS" 

1- tinie  _ $1.45  per  line _ 

2- tlBiCt _ $1.30  per  line,  par  week 

S-times  _ $L15  per  line,  per  week 

A-timee _ $1.00  per  line,  per  week 

50c  boa  charpe  on  all  blind  ads  excapt 
those  gf  the  “Situationt  Wanted”  natare. 
Boaholders'  identity  held  in  strict  can- 
■dance,  and  all  replies  mailed  each  day. 

DEADLINE  FOR  ADVERTISING 
Wadnosday,  noon 

Editor  &  Publisher 
Co,,  Inc, 

147S  Broadway,  Now  York-36.  N.Y. 
Tolopbeno  BRyoat  V-30S2 


Press  Room 


GOSS 

6 — Arch  Type  Units 

One  reversible  COLOR  Unit 
Two  Folders,  22%"  cut-off 
Two  G.E.  Motor  Drives,  AC 
Pony  Autoplate,  Furnace, 
Router,  Mat  Roller,  Shaver 


HOE 

6 — Straight  Pattern  Units 

Steel  Cylinders,  Roller  Bearings 
Two  Folders,  22%"  cut-off 
Two  G.E.  Motor  Drives,  AC 
Pony  Autoplate,  Mat  Roller 


!JOHN  GRIFFITHS  CO.  INC. 

I  420  Lexington  Ave.  New  York  17,  N.Y. 
I  Murray  Hill  5-4774 


TWO 

3  Unit  Hoe  Presses 

WITH  FOLDERS 
END  FEED— 23-9/16  CUTOFF 

1  WITH  AC  DRIVE  AND  | 

CUTLER-HAMMER  CONTROL  | 

1  WITH  AC  DRIVE  AND 
GENERAL  ELECTRIC  CONTROL 

CRJTLER-HAMMER  CONVEYOR  I 

PRINTED  48,000  DAILY  i 

UNTIL  JAN.  81.  1961, 

SCHENECTADY 

GAZETTE  , 

882  STATE  STREET  i 

SCHENECTADY.  N.  Y.  | 


!  GOSS  FLATBED.  Completely  torn 
;  down,  rebuilt  30  months  at  time 
of  moving  into  new  building.  Stroke 
:  lengthened  to  21"  printed  surface. 

!  Doing  best  job  it  has  ever  done.  Goes 
Co.  maintenance.  Can  be  seen  in  op¬ 
eration  until  May  16.  First  floor ;  wide 
door  makes  easy  ronoval.  Complete 
!  complement  rollers,  chases,  etc.  Going 
!  rotary.  Contact  F.  O.  Welinits,  Cali- 
Leader,  Elwood,  Ind. 


YEAR-OLD  VERTICAL— Cost  $7,400 
inc.  auto,  oiling,  dry  spray,  gas  dryers, 
2  extra  center  bar  chases.  Sell  for 
$6,800  account  going  to  larger  sheet  in 
offset.  Like  new — will  demonstrate.  Also 
14  x  20  Little  Chief  Offset,  good,  dry 
spray.  $3,600.  Sultze  Printing,  Janes¬ 
ville.  Wis. 


VANGUARD  -  TYPE  WEB  OFFSET 
I  eight-page  press  with  quarterfolder. 
i  Us^  3  years  for  weekly,  semiweekly, 
circulars.  31"  web  width.  Has  special 
double-deck  roilstand  with  electric  hoist. 
Immediately  available  for  cash  sale. 
Longhorn  Printing  Service,  Garland, 
Tex.,  BRoadway  6-6787. 


I  FOR  SALE:  Goss  High  Speed  Low 
i  Construction  Unit  Type  Quad  Press. 

'  "Two  folders  36,000  impr.  per  hour  with 
:  roll  stands  complete  revuly  to  run. 

^  Museum  of  Science  A  Industry,  Chi- 
{  cago  37. 


I  FOR  SALE:  Harris  offset,  4114  x  62, 
I  2-color,  with  Dexter  folder.  Eight  or 
I  16  pages.  A  good  buy.  Lansing  Labor 
:  News,  Lansing,  Mich. 


Press  Ripom 


PRESSES 

6  UNIT  SCOTT  28-9/16' 

Steel  Cylinder,  Roller  Bearing;  2  double 
Folders;  A.C.  Drives;  Knoxville  Jour¬ 
nal. 

SCOTT  MUL’n-UNIT  22%" 

4  Unit  Press  with  a  Reversible  Unit 
and  extra  Color  Cylinder;  3  to  2  Heavy 
Duty  Double  Folders;  3- Arm  Reels  with 
Jones  Tensions;  C-H  Conveyors.  Re¬ 
maining  Press  located  at  Boston  Her¬ 
ald-Traveler.  Attractive  Terms  for  im¬ 
mediate  Removal. 

DUPLEX  METROPOLITAN  23-9/16" 
Any  Combination  of  Units  and  Folders; 
21  total  Units,  6  Folders  with  Balloon 
Formers;  6  extra  color  Cylinders;  6 
Drives  and  Controls ;  3-arm  Reels  & 
Tensions  End  Feed  or  on  substructure. 
Available  at  once  due  to  Mechanical 
Plant  Merger  of  St.  Louis  Post  Dis¬ 
patch  and  (Ilobe  Democrat. 

3-UNIT  HOE  22% " 

End  Feed;  A.C.  Drive.  Located  Greens- 
burg.  Pa.  Available  at  once. 

3-UNn'  HOE  22%" 

Has  extra  Color  Cylinder;  end  Feed; 
A.C.  Drive;  Located  Lebanon,  Pa. 

GOSS  COMET 

Located  Knoxville.  Tenn.  Ebccellent 
Condition.  Available  immediately. 

MODEL  AB  DUPLEX 
FLATBEDS 
Salt  Lake  City,  Utah. 


- J 

Press  Ritom 


DUPLEX  4-page,  standard  tubular 
deck,  2  to  1  model,  long  side  frames. 

i  DUPLEX  8-page,  standard  tubular 
deck,  2  to  1  model,  long  side  framea 

DUPLEX  16-page,  standard  tubular, 
2  to  1  model,  stereo-mat  roller,  30  H.P. 
AC,  drive. 

GOSS  2-units,  arch  type,  double  folder. 
22%"  End  Fed.  stereo-mat  roller,  64 
\  H.P.  AC,  drive. 

LOYAL  S.  DIXON  CO. 

“Newspaper  Press  Erector” 

I  11164  Saticoy  St.  Sun  Valley,  Calif. 
I  Popular  6-0610  TRiangle  7-3OT1 


LIQUIDATING  BUSINESS.  17  X  22 
Kelly  B ;  22  X  28  Miehle  Horizontal 
with  Dexter  Fee<ler;  26  X  38  Whitlock 
Premier;  36  X  46  Babcock  Optimua 
All  in  good  running  condition.  Cheap 
for  quick  aale.  Kapp-McGill,  Inc.,  145 
I  St.  Paul  St.,  Rochester.  New  York. 


AC  MOTOR  PRESS  DRIVES  80.  40. 
60.  76  and  100  HP  available  now. 
Gwrge  C.  Oxford,  Box  903,  Boise, 
Idaho. 


Wanted  to  Buy 


LATE  MODEL  LINOTYPE,  model  SO 
mixer,  with  72-channel  and  90-channel 
magazines,  also  quadder  and  blower. 
Electric  pot  preferred,  gas  acceptable. 
Write,  don’t  phone,  with  complete  de¬ 
scription,  location,  shipping  conditions, 
price,  to  Vernard  Bradley,  Daily  Jour¬ 
nal,  Kankakee,  Illinois. 


•  1 

STEREOTYPE  j 

I 

Goss  ’Twin  Screw  Flat  Shavers  with  | 
Shell  Plate  Hold  Down  Device;  extra 
Knife;  A.C.  Motor. 

Wood  Jr..  Autoplates  with  Vacuum  i 

Backs.  A.C.  Motors.  I 

Wood  Standard  Autoshavers 
Wood  Pre-Register  Machine 

Kemp  Goss  Metal  Furnaces  complete 
with  Controls;  8  and  10  ton  capacity. 

Jampol  Plate  Conveyor — 260' 

Jampol  Raised  Plate  Return — 16' 

COMPOSING 

PROOF  PRESSES 

Vandercook  Electric  Powered  Models 
22.  23.  326 

Model  F  4/4  Intertype  Mixer,  No. 
16861 ;  6  Molds,  Blower,  Quadder,  Saw, 
A.C.  Motor. 

MODEL  32  LINOTYPE 
2/90—1/72—2/34;  No.  62810:  Six 
Molds,  Electric  Pot,  Feeder;  A.C. 
Motor. 

• 

MAILROOM 

JAMPOL  AUTOMA'nC  BUNDLE 
PUSHERS 

TELESCOPIC  BUNDLE  LOADERS 
BELT  CONVEYORS 
FOR  LOADING  DOCK 

BEN  SHULMAN 
ASSOCIATES 

60  East  42nd  St.,  New  York  17 


NEWSPAPER  PRESSES 
COMPLETE  PLANTS 
MAT  ROLLERS 
STEREO  EQUIPMENT 

BEN  SHULMAN  ASSOCIATES 

60  East  42nd  St.  N.Y.  17  Oxford  7-4694 


WANTED:  8-page  Duplex  or  Goss  flat- 
bed.  Advise  serial  No.  and  when  avail¬ 
able.  NORTHERN  MACHINE  WORKS. 
323  No.  4th  St..  Philadelphia  6.  Ps. 


Li  notypes —  I  ntertypes — Lud  lows 
PRINTCRAFT  REPRESENTATIVES 
186  Church  Street,  New  York  7,  N.  Y. 


NEWSPAPER  EQUIPMENT 

NEWSPAPER  PRESSES 
TYPESETTING  MACHINES 
TELETYPESETTER  EQUIPMENT 
Ludlows — Elrods — Mat  Itollers 

COMPLETE  PLANTS 

INLAND  NEWSPAPER 
MACHINERY  CORP. 

I  ( Formerly  Inland  Newspaper  Supply  Co.) 
I  1720  Cherry  St.  Kansas  City  8,  Mo. 


GOSS  PRESSES 

Needed:  4  Units  Goss  presses  serial 
number  1907  and  also  1  Double  Folder. 
Send  Technical  information  and  pries 
quotations  to: 

Mr.  Jose  Lopez-Vizcaino 
Av.  L.N.  Alem  431-30 
BUENOS  AIRES  —  Argentine. 


LATE  MODEL  INTERTYPE  —  mo« 
C — wanted  immediately.  'Phone  or  wirs 
Princeton  Packet.  44  Spring  St. 
Princeton.  New  Jersey.  WAInut  4-3244. 


WANTED:  Used  Sta-Hi  Master  Itot 
Former.  Specify  age.  condition,  pries. 
Write:  Enterpris^ournal,  Mc(^mb, 

Miss. 


WANTED  TO  BUY 
16  or  24-page  Rotary  Press.  Give  de¬ 
scription.  price  and  availability.  Box 
1166,  Elditor  &  Publisher. 


Oxford  7-4590 

EDITOR  ac  PUBLISHER  for  March  25,  1961, 
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EMPLOYMENT  OPPORTUNITIES 

A  national  guide  to  positions  in  publishing  and  related  fields. 


.4dmini*lratire 


EDITOR-GENERAL  MGR. 

ExiiiindiriK  weekly  itroup  in  fast-Krow. 
inic  Arizona  neetla  qualified  man  to 
take  over  full  resiionsihility  for  two 
pai>er!i.  Top  opjwrtunity  for  irood  man 
with  tioth  edit.,  ativ.  know-how.  Mr. 
j.  K.  Hrook*.  P.  O.  Box  168.  Gilbert, 
Arizona. 


GEN'UINE  OPPORTUNITY  for  expe¬ 
rienced.  capable  and  successful  news¬ 
paper  man  to  take  over  iis  treneral 
manager  of  small  daily.  Midwest  pub¬ 
lisher  ^'etting  ready  to  retire.  This  is 
fine  daily  over  5,000  circulation  in  solid 
10,000  city  enjoyina  l>oth  industri.al  and 
iwpulation  growth.  Well  equipped 
plant.  Good  home  town  staff.  Write 
full  experience,  full  past  record  in 
first  letter.  References.  Send  samples 
of  your  pa|>er.  Reply  to  Box  1160, 
Editor  &  Publisher. 


All  Departments 


EXCELLENT  OPPORTUNITIES 
AVAILABLE  NOW  ON  SOME  OF 
NEW  ENGLAND’S  TOP 
COMMUNITY  NEWSPAPERS  1 
OpeninKS  in  advertisinar.  reportinR, 
bMk-shop.  Send  neat  and  complete 
resume  to  N.  B.  Weekly  Press  Asao., 
640  Commonwealth  Ave..  Boston  15. 
Mass.  (All  queries  treated  confiden¬ 
tially,  of  course  I) 


Artists 


artist,  experienced  or  quick  to  learn. 
Retouching,  layout;  larare  daily  C!hart 
Area  2.  Box  1100,  Editor  &  Publisher. 


Circulation 


CIRCULATION 

MANAGER 

For  semi-weekly  in  Southern  California 
hiah  desert.  Paid  circulation.  Pleasant 
community,  partial  resort  area.  Prefer 
younft  family  man  with  home  delivery 
experience  as  district  or  area  manaiter 
on  daily  newspaper.  Should  l>e  promo¬ 
tion-minded.  $520  i>er  month  to  start, 
with  proirram  of  increases.  Box  1174. 
Editor  &  Publisher. 


Classified  Adrertisinp 


A  SIX-DAY  DAILY  in  North  Eastern 
United  States  with  a  circulation  of 
50,000  has  an  openintr  for  an  experi¬ 
enced  classified  advertising  manager. 
This  is  in  a  competitive  situation  and 
requires  a  person  who  knows  every 
phase  of  classified  to  operate  an  eetalL 
lithed  department  and  improve  our  po¬ 
sition.  State  fully  your  qualifications 
and  definite  starting  salary;  also  if 
you  would  lie  available  for  a  personal 
interview  in  N.  Y.  during  ANPA  week. 
Box  1130.  Elditor  &  Publisher. 


CLASSIFIED  SALESMAN,  experienced 
man  or  woman,  to  sell  and  manatee 
staff  of  our  tri-weekly  in  rapidly  Krow- 
inK  suburban  area  near  San  Francisco. 
Salary  and  bonus  insurance.  Send  resu¬ 
me  to;  Times,  Box  937,  Walnut  Creek, 
Calif. 


PHONE  ROOM  SUPERVISOR— like 
to  live  in  Waikiki  and  work  on  the 
first  paper?  (Love  of  classified  con¬ 
sidered  over  love  of  Waikikil.  Write 
in  strict  confidence  to  R.  H.  Fountain, 
CAM,  Honolulu.  Star-Bulletin,  Hono¬ 
lulu,  Hawaii. 


Display  Advertising 


ADVER'nSING  MANAGER  for  small 
fi-day  Southern  California  daily.  Lo¬ 
cated  within  hour  drive  of  Los  Angeles, 
mountains,  beaches,  desert.  Must  be 
qualified  to  assume  active  job  and  in¬ 
tend  to  remain  i>ermanently.  Refer- 
CTcee  will  be  carefully  checked.  Corona 
Daily  Independent.  (Corona,  Calif. 


display  ADVER'nSING  MANAGER. 
27,000.  7-day  daily.  The  Daily  Review. 
Hayward,  Chilifomia. 

editor  ac  PUBLISHER 


Display  Advertising 


LARGE  DAILY-SUNDAY,  (Xiart  Area 
2.  has  opening  for  display  ad  sales¬ 
man.  Some  experience  necessary.  Send 
complete  resume  education,  earnings, 
experience  to  Box  1090,  Elditor  &  Pub¬ 
lisher.  Replies  confidential. 


ADVERTISING  MANAGER 

Good,  aggressive,  self-starter,  and  capa¬ 
ble  of  directing  salesmen.  Hard  work¬ 
ers  need  only  apply.  Excellent  oppor¬ 
tunity  to  grow  with  group  of  daily 
newspapers.  We  know  the  man  we 
are  looking  for  is  employed.  All  appli¬ 
cations  will  be  kept  in  complete  con¬ 
fidence.  Give  complete  details  in  first 
letter.  This  for  Chart  Area  12.  Box 
1150,  Elditor  &  Publisher. 


AGGRESSIVE.  YOUNG  Display  Ad¬ 
vertising  Salesman  on  the  way  up 
will  find  attractive  compensation,  con¬ 
genial  surroundings  and  opportunity  to 
grow  with  this  respected  under  35.000 
daily.  Chart  Area  1.  Box  1134,  Editor 
&  Publisher, 


25,000  CIRCULATION  west  coast 
daily  wants  exiierienced  young  sales¬ 
man  now!  Must  be  strong  on  selling, 
layouts.  This  is  (lermanent  staff  job  on 
largest  of  si.x-paper  group.  Exceptional 
opiKirtunity.  Airmail  or  call  Kenneth 
Murphy.  Star-E'ree  Press,  Ventura. 
California. 


Editorial 


BEGINNING  REPORTERS— Male  and 
Female.  Jobs  available  from  Coast  to 
Coast.  Send  resumes,  location  prefer¬ 
ence.  availability  date.  Contact;  Bill 
McKee.  BIRCH  PERSONNEL.  67  E. 
Madison  St.,  Chicago  2,  Illinois 
CE  6-5670. 


JOBS  FOR  EDITORS  in  both  book 
(trade  and  technicai)  and  magazine 
(monthly  journal)  departments  of 
non-profit  publishing  organization.  Send 
resumes  to  Box  991,  Editor  &  Publisher. 


REIPORTER,  courthouse  beat  and  gen¬ 
eral  assignment,  also  edit  weekly  farm 
pagre,  for  10,000  cire.  afternoon  and 
Sunday  daily  in  southeast  Nebr. 
Should  have  working  knowledge  of 
camera.  Fine  community,  energetic 
newspaper.  Job  open  mid-May  or 
early  June.  Send  resume,  references  to 
R.  S.  Marvin,  managing  editor,  Beat¬ 
rice  Sun,  Beatrice.  Nebr. 


CITY  EIDITOR  for  60,000  eastern  sub¬ 
urban  daily.  Supervisory  experience 
mandatory.  Will  be  key  man  in  spark¬ 
ing  product  for  circulation  growth.  Up 
to  $200  weekly  for  right  man.  Box 
1060.  Elditor  &  Publisher. 


DESKMAN-REPORTER  needed  by  top 
quality  semi-weekly  which  also  pub¬ 
lishes  weekly  in  neighboring  town. 
Elxperienced  man  desired  but  will  con¬ 
sider  beginner  with  talent.  Unusually 
fine  community  of  15.000  population 
in  Middle  Tenn.  Good  pay  and  working 
conditions.  Tullahoma  News.  Box  1399, 
Tullahoma,  Tenn. 


LARGE  DAILY  in  Chart  Area  2  needs 
reporter  with  about  a  year  of  exiieri- 
ence  to  cover  two-town  beat.  Good 
benefits  and  pay.  Promotion  Oppor¬ 
tunities.  Box  1076,  Editor  &  Publisher. 


MEDICAL  WRITEIR  for  national  doc¬ 
tor  publication  headquartered  in  Los 
Angeles.  Medical  experience  desirable 
but  not  mandatory.  Give  resume,  refer¬ 
ences.  starting  salary.  Box  1084,  Eldi¬ 
tor  &  Ebiblisber. 


N.  Y.  TRADE  ASSOCIA’nON  seeks 
experienced  writer  tor  varied  PR  as¬ 
signments:  releases,  speeches,  industry 
newsletter,  etc.  Newspaper,  wire  serv¬ 
ice  man  preferred.  16,600  to  start. 
Box  1070,  Elditor  A  Publisher. 


SPORTS  EIDITOR,  young,  aggressive, 
some  experience,  to  head  department 
for  competitive,  fast-growing  Western 
New  York  A.  M.  daily.  Desk  expvi- 
enee  talent  for  lively  makeup  essen¬ 
tial;  photographic  ability  helpful  but 
not  necessary.  Write  Box  1074,  Elditor 
A  Publisher. 

or  March  23,  1961 


Editorial 


WORKING  REIPORTER  for  general 
assignment  beat  in  county  seat  of 
26.000.  Chart  Area  10.  Permanent  spot 
for  man  who  can  produce.  Box  1066, 
Elditor  A  Publisher. 


AHUSEIMEINTS  EIDITOR  applications 
sought.  Must  know  drama,  music,  gen¬ 
eral  entertainment  field.  Prefer  man 
from  Chart  Area  9  or  6.  Write  back¬ 
ground,  qualifications,  salary  require¬ 
ments  to  Box  1120,  Elditor  A  Publisher. 


CITY  EDITOR 

For  prize-winning  daily  in  scenic  west¬ 
ern  Colorado.  This  is  an  unusually  fine 
paper  and  needs  a  fine,  firm  pro  who  < 
is  looking  for  a  permanent  spot.  West¬ 
erner  preferred.  Alan  Pritchard,  The  I 
Daily  Sentinel,  Grand  Junction,  Colo-  I 
rado.  ' 


HAVE  IMMEDIATE  OPENING  for  ex-  i 
perienced  area  news  editor.  Must  be  ; 
capable  directing  correspondents,  head  . 
writing,  layout  and  development  of  area 
news  and  photo  coverage.  Elxcellent 
working  conditions,  good  salary,  pen¬ 
sion  pian,  hospitalization  and  life  in¬ 
surance.  Give  full  information  your 
experience,  personal  data,  references 
first  letter.  Replies  held  confidential. 
The  News-Messenger,  Fremont.  Ohio. 


IMMEDIATE  OPENING  for  top-notch 
local  newsman  to  become  managing 
editor  on  Pennsylvania  daily  in  eco¬ 
nomically  stable  community  in  North¬ 
western  Pennsylvania.  All  advantages 
of  small-city  living  for  family  and 
children.  Your  reply  held  in  closest 
confidence.  Send  samples  in  replying  to 
Box  1099,  Elditor  A  Publisher,  giving 
availability  date. 


NEIWSMAN  to  supervise  student  morn¬ 
ing  daily  at  large  midwestern  univer¬ 
sity.  Metropolitan  experience  preferred. 
Bachelor’s  degree  required.  Night  work. 
Pay,  $160  a  week.  Box  1098,  Elditor  A 
Publisher. 


OPENING  AVAILABLE  for  Reporter 
on  Kansas  county  seat  Weekly.  Would 
consider  recent  J-School  graduate. 
Knowledge  of  camera  helpful  but  not 
essential.  Send  resume  and  picture  to 
Chris  Scherling,  Osborne  County 
Farmer,  Osborne,  Kansas. 


REIPORTEIR  for  general  assignment. 
3  to  6  years  experience,  for  13.600 
daily.  Fine  living  community,  benefits, 
good  salary  with  future.  Send  com¬ 
plete  resume  to  C.  V.  Rowland,  The 
Sentinel,  Lewistown,  Pa. 


WANTEID  for  Journalism  School  staff 
at  large  university;  selling  free-lance 
writer,  with  newspaper  training  and 
Bachelor’s  degree,  who  knows  crisp, 
colorful  writing.  High  pay.  Right  man 
will  have  time  to  work  on  his  own 
projects.  Box  1094,  Elditor  A  Publisher. 


BUSINESS  NEWS  REPORTER,  me¬ 
dium-size  a.m.  paper  in  Chart  Area  2. 
Fully  experience  preferred.  Good  sal¬ 
ary  and  top  employes’  benefits.  Write 
stating  education,  work  experience  and 
references.  Box  1165.  Elditor  A  Pub¬ 
lisher. 


CITY  EDITOR,  Morris  Daily  Herald, 
Morris.  Illinois.  6M  circulation.  Fast 
Growing  Community.  Elxperience  Nec¬ 
essary.  Must  be  Available  by  about 
May  1.  Write  ’Thomas  E.  West,  Pub¬ 
lisher,  Herald,  Morris,  Illinois. 


COPY  EDITOR 

Must  be  far  above 
average,  accurate  im¬ 
aginative,  under  40. 
For  top  Eastern  daily 
over  300,000  circula¬ 
tion.  Send  full  resume 
to  Box  I  172  Editor  & 
Publisher. 


Editorial 


COPYREADER 

A  large  metropolitan  morning  daily 
in  Chart  Area  12  is  seeking  a  young, 
experienced  copyreader.  Scale  to  $144.75 
l>er  week  plus  liberal  fringe  lienefits. 
Ideal  climate  and  recreational  area. 
Send  resume  to  Box  1135,  Editor  A 
Publisher. 


COUNTY  BEAT  REPORTER  for  top 
small  Northwest  PM.  Features,  news, 
photography.  Elxperience  considered  but 
not  mandatory.  Opportunities  advance¬ 
ment  good.  $37.5-$400  start  plus  fringes. 
Nee<l  soonest.  Box  1148,  Elditor  A 
Publisher. 


EDITOR  —  Sigma  Delta  Chi,  pro¬ 
fessional  journalistic  society,  is  looking 
for  a  fulltime  managing  ^itor.  What 
we  are  seeking  ideally  is  a  young  man 
with  magazine  and  newspaper  back¬ 
ground  who  can  take  the  lead  in  heli>- 
ing  make  The  QUILL  a  better  SDX 
monthly  and  in  developing  it  into  a 
serious,  resiiected,  mature  organ  of 
the  communications  business.  Please 
apply  by  letter  only,  including  salary 
requirements.  36  E.  Wacker  Dr.,  Chi¬ 
cago  1,  III. 


EDITOR,  Chart  Area  2  daily.  $160. 
Small-town  sparkplug.  Two  resumes. 
Headline  (Agy.)  66  W.  45  St.,  NYC 


EDITORIAL  ASSISTANT  to  become 
managing  editor,  handle  wire  desk  and 
do  some  general  assignment  reporting 
for  afternoon  daily.  Milton  Evening 
Standard,  Milton,  Pa. 


EXPERIENCED  COPY  EDITOR 
wanted  by  western  morning  daily.  Must 
lie  competent  deskman,  good  headline 
writer  and  possess  mature  news  judg¬ 
ment.  $125  for  40-hour  week.  Top 
fringes.  Send  resume,  tearsheets,  ref¬ 
erences  to  Box  1164,  Elditor  A  Pub¬ 
lisher. 


GENERAL  ASSIGNMENT  REPORTER 
cover  all  heats.  Chart  Area  10.  Daily 
offset  operation.  Box  1142,  Elditor  A 
Publisher. 


GENERAL  ASSIGNMENT  REPORTER 
wanted  for  small  daily  newspaper. 
Chart  Area  2.  Elxcellent  opportunity 
and  good  pay.  Box  1158,  Editor  A 
Publisher. 


MAJOR  MIDWESTERN  UNIVERSITT 
seeks  writers  for  its  small  public  rela¬ 
tions  staff.  Daily  newspaper  or  wire 
service  experience  is  essential.  In  addi¬ 
tion  to  handling  the  broadest  range 
of  general  assignments,  we  would  like 
applicant  to  be  able  to  spMialize  in 
one  or  more  of  the  following  areas: 
humanities  and  social  sciences,  medi¬ 
cine  and  hospital,  business  and 
nomics.  social  service  and  community 
welfare,  or  theology  and  the  ministry. 
Opportunity  for  reporting  and  writing 
in  depth  for  national  and  international 
targets.  Box  1145,  Elditor  A  Pub¬ 
lisher. 


REPORTER  with  "nose  for  nevi«." 
Challenging  job  with  Connecticut 
morning  newspaper.  Several  years  ex¬ 
perience  on  weekly  or  small  daily  pre¬ 
ferred.  Many  employee  benefits.  Writ¬ 
ten  application  and  personal  interview 
requested.  Elditor,  MERIDEIN  REICORD, 
Meriden,  Conn. 


REPORTER-PHOTOGRAPHER  —  Job 
open  because  we’re  looking  for  the 
right  prospect.  Need  man  with  some 
experience  and  desire  to  move  ahead. 
Also  person  looking  for  good  com¬ 
munity  in  which  to  live,  work  and 
play.  Afternoon  daily  14,6()0  circ.  Five- 
day— 37 '/^-hour-week.  Chart  Area  2. 
Box  1154,  Elditor  A  Publisher. 


It  is  not  advisable  to  send  ORIGI¬ 
NAL  clippings,  extracts  or  othor 
material  to  an  adverttoar.  Sand  only 
copies  or  dnplieatos.  ^ITOR  A 
PUBLISHER  cannot  assamo  re¬ 
sponsibility  for  the  retarm  of  any 
matoiial  sent  in  answer  to  "Help 
Wantsd”  advert issments- 
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HELP  WANTED 

Editorial 


Mr.  Arnold  Burnett,  ManaKin^  Editor, 
European  STARS  AND  STRIPES,  a 
non-appropriated  fund  activity  of  the 
Department  of  Defense,  publishinK  a 
daily  newspai>er  for  U.  S.  Forces  in 
Europe,  will  interview  applicants  for 
news  desk  positions  in  Darmstadt, 
Germany,  as  follows: 

Hotel  Statler-Hilton,  Washington,  D.C. 
9  AM — 6  PM,  April  17th-19th 
6  PM — 7  PM,  April  20th-21st 

Hotel  Conrad  Hilton.  Chicago,  111. 

9  AM — 6  PM,  May  3rd-6th 

Hotel  Westward-Ho,  Phoenix,  Ariz. 

9  AM — 5  PM,  May  l(jth-12th 

New  York,  N.  Y.  Office 
STARS  AND  STRIPES 
641  Washington  Street 
Tel:  WAtkins  4-1000 
9  AM — 5  PM,  May  19th,  20th  &  22nd 

Five  years  experience  in  editorial  work 
on  U.  S.  daily  newspa|>ers,  including 
three  years  e.xperience  as  copyreader 
required.  Only  qualified  persons  need 
apply.  Complete  Standard  Form  67, 
Application  for  Federal  Employment, 
desired  at  time  of  interview.  Forms 
available  at  post  offices  or  other  federal 
buildings.  StartinK  salary  $5885  to 
$6995  per  annum.  Overseas  transporta¬ 
tion  and  housint;  provided  if  selected. 


SPORTS  REPORTER  wanted  for 
small  daily  in  Chart  Area  2.  Excellent 
opportunity  for  moving  up  and  go^ 
pay.  Box  1169,  Eklitor  &  Publisher. 

SPORTS  WRITER  wanted,  preferably 
from  the  Southwest  area  or  Texas. 
Contact:  Editor,  News-Tribune,  Gal¬ 
veston.  Texas. 

WORKING 

EDITOR 

To  direct  staff  of  five  on  small  daily. 
Must  be  experience  in  all  phases  of 
job-— reporting,  editorializing,  directing. 

Give  full  resume,  references,  salary 
requirement,  availability  in  first  letter. 
All  replies  treated  confidentially.  No 
phone  calls.  R.  M.  Hennick,  Publisher, 
Naugatuck  (Conn.)  Daily  News. 


HELP  WANTED 


HELP  WANTED 

Production 


TWO  REPORTERS.  One  vacanc.v  is  INDUSTRIAL  ENGINEER  with  corn- 
combination  sports-city:  open  now.  |  mercial  shop  or  newspai)er  background 
Other  vacancy  is  city:  oi>en  about  to  work  on  production  staff  of  news- 
June  1.  Prefer  recent  or  1961  journal-  paiier  Chart  Area  9.  Reply  Box  1168, 
ism  griuluates.  Write  Executive  Editor,  Editor  &  Publisher. 

Sioux  Falls.  S.  D.,  Argus-Leader.  , 


WOMEN'S  EDITOR 

Metroi)olitan  daily  revamping  It  wom¬ 
en’s  section.  If  you  have  flair  for 
makeup,  and  the  imajrination  to  en¬ 
vision  and  execute  bri^^ht  features  and 
pajres.  write  to  Box  1152.  Eklitor  & 
Publisher.  (Chart  Area  2) 

Mechanical 

PERMANENT  EMPLOYMENT  for  ma¬ 
chinist  who  can  diagnose  trouble  and 
make  adjustments  required  on  Inter¬ 
type  mixers,  tape-operated  Comet  300’s. 
Ludlow  and  Elrod.  Also  have  opening 
for  qualified  combination  press  ma¬ 
chinist-electrician  familiar  with  16- 
unit  Hoe  press.  Write  complete  resume 
and  include  references  in  first  letter. 
All  replies  treated  confidentially. 

Personnel  Department 

OREGON  JOURNAL 
Portland  7,  Oregon 

STRIKE  CONDITIONS  EXIST 


TAPE  PUNCHER— Excellent  benefits, 
new  air  conditioned  plant  in  country 
setting.  Contact  Larry  Cure,  The  Wall 
Street  Journal.  Chicopee  Falls,  Mass. 

Photography 

PHOTOGRAPHER,  with  imagination 
to  head  two-man  department  for 
Great  Lakes  Daily.  This  is  an  opi>or- 
tunity  for  a  young  lensman  caught 
in  the  accident-fire-handshaking  rut  to 
show  what  he  can  do  with  offbeat, 
human  interest,  available  light  pho¬ 
tography,  working  for  a  paper  which 
runs  a  full  page  of  local  pictures  each 
week,  seldom  has  a  wire  photo  on 
page  one,  and  wants  every  shot  to 
count.  Must  have  technical  competence, 
some  experience.  Send  photos  or  tear- 
sheets.  Write  Box  1114,  Elditor  & 
Publisher. 


PRODUCTION 

ASSISTANT 

For  an  eastern  daily.  Immediate  oiien- 
ing  for  a  man  familiar  with  overall 
operation.  Good  opportunity.  Full  con¬ 
sideration  given  to  experience  on  a 
small  paiier.  Submit  full  details,  in¬ 
cluding  past  earnings.  Box  1170,  Editor 
&  Publisher. 

Public  Relations 


P.  R. 

Account  Executive 

Leading  Washington,  D.C.  firm  seeks 
capable  reporter-writer,  age  25  to  45, 
with  minimum  three  years'  experience 
on  metropolitan  daily  newspaper  to 
start  as  assistant  account  executive, 
develop  into  account  management. 
Initial  duties  demand  capacity  for 
solid  editorial  research;  fast,  fluent, 
accurate  writing.  Agency  services 
national  clients,  develops  community 
relations  programs,  produces  pub¬ 
licity,  literature,  speeches,  filmscripts, 
reports,  etc.  Send  detailed  resume, 
including  desired  salary  range  and 
references,  to  Box  INI,  Editor  & 
Publisher. 


PUBLIC  RELATIONS  WRITER  for 
urban  midwestcrn  university.  Please 
send  salary  expected  and  experience  in 
first  letter.  Chart  Area  6.  Box  1156, 
Elditor  &  Publisher. 


HELP  WANTED 


EXCELLENT  OPPORTUNITY  open 
for  young  man.  research-minded:  ilem- 
onstrated  or  |>otential  sales  ability  to 
represent  national  marketing  research 
organization  in  utility  and  publishing 
fields.  Must  lie  intelligent,  edinated 
and  imssess  initiative.  Position  is  a 
training  step  for  top  job.  Salary  to 
start  $6-8,000.  Write  Box  1157,  K<iitor 
&  Publisher, 


SALES  OPPORTUNITY 
WITH  MAJOR  SYNDICATE 

Major  newspaper  feature  syndicate 
seeks  man  with  sales  experience  in 
advertising,  circulation  or  allied  news- 
pa|)er  fields  who  wishes  to  increase  his 
present  earnings  substantially.  Position 
requires  traveling  to  sell  established 
and  successful  newspaper  comics  and 
columns  to  editors  and  publishers  of 
metroiK)litan  dailies.  Liberal  salary, 
commissions  and  all  exi>enses  will  be 
paid.  Also  must  be  willing  to  travel 
by  air.  Confidential  interviews  will  he 
arranged  for  interested  applicants.  Re¬ 
ply  Box  1175,  Editor  &  Publisher. 

INSTRUCTION 

Linotype  School 

OHIO  LINOTYPE  SCHOOL 
LOGAN  4,  OHIO 
Linotype.  Intertype  Instruction 
Free  Information 


EMPLOYMENT  OPPORTUNITIES 
,  .  .  happen  every  day  in  Editor  & 
Pablisher’i  classified  section.  When 
adding  or  replacing  personnel  find 
tlw  “First  Liners’’  through  an  E  &  P 
Help  Wanted  ad. 


SITUATIONS  WANTED 

The  employer's  guide  .  .  .  from  trainee  to  executive  personnel. 


J-SCHOOL  GRAD.  B.A..  M.A.  Seeks 
college  teaching  (jour,  and/or  Eng. 
comp.)  and/or  PR — Sept.  Lab  instruc¬ 
tor  (reporting) — 1  yr. :  court,  general 
assignment  reporter,  daily — 1  yr.  ;  part- 
time  reporting,  editing,  college  PR — 
4  yrs. :  PIO-Marines — 3  yrs.  Box  1132, 
Editor  &  Publisher. 

Administrative 

HERE’S  A  MAN  ...  to  handle  the 
job,  ease  your  responsibilities!  He  will 
make  you  money!  Half  million  revenue 
increase  at  low  cost  in  3  years  1  Man¬ 
agement  experience  plus  integrity. 
Seeks  challenge,  responsibility,  hard 
work  with  opportunity  to  share  suc¬ 
cess.  Confidential  liaison.  Agency,  fee 
paid.  Box  1000,  Editor  &  Publisher, 


BUSINESS  MANAGER  for  18  years, 
10,000  plus  circulation  newspai>er.  Ex¬ 
perience  in  all  phases  of  operation  in¬ 
cluding  negotiations  and  competitive 
situations.  Available  immediately!  Ex¬ 
cellent  references.  Box  1129,  Editor  & 
Publisher. 


EXP.  YOUNG  GENERAL  MANAGER 
with  three  years  in  highly  competitive 
area.  Used  to  hard  work.  Have  out¬ 
standing  record  for  gains  in  circulation 
and  advertising.  Paper  was  a  poor 
second  when  taking  over:  now  it  is 
TOP  in  a  tough  area.  Have  excellent 
job,  but  want  to  broaden  experience. 
Write  Box  1131,  Editor  &  Publisher. 


Administrative  I 


EXECUTIVE  ASSISTANT  —  Person¬ 
nel  Manager  of  one  of  the  best  dailies 
seeks  challenging  growth  opportunity, 
i^ume  on  request.  Replies  confiden¬ 
tial.  Write  Box  1063,  ^itor  &  Pub¬ 
lisher. 

Cartoonists 

AWARD-WINNING  Editorial  Cartoon¬ 
ist.  16  years  experience.  Widely  re¬ 
printed.  Highest  recommendations  pro¬ 
vided  by  present  employer.  Box  1088, 
Editor  &  Publisher. 

Circulation 

CIRCULA’nON  PROBLEMS  solved, 
plus!  Recent  Director,  one  of  the  top 
50.  See  ad  under  ’Administrative,’  Box 
1000,  Editor  &  Publisher,  entitled — 
“Here’s  A  Man.’’ 


SUPERVISOR  or  District  Manager. 
Young,  married:  nine  years  experience. 
Strong  for  carrier  promotion.  Chart 
Area  1  or  2.  Box  997,  Editor  &  Pub¬ 
lisher. 

Classified  Advertising 

CLASSIFIED  MANAGER,  eleven  years 
experience  as  assistant  and  manager 
on  over  100,000  daily,  excess  7  million 
lines  annually.  Seeking  position  as 
CAM  or  assistant  with  opportunity. 
Age  37,  family,  references.  Box  1149, 
Elditor  &  Publisher, 


Classified  Advertising 


CLASSIFIED  MANAGER,  woman.  16 
years  experience.  Southern  California 
daily,  ^cellent  lineage  building  rec¬ 
ord.  Want  Southern  (lalifornia,  prefer 
beach  area,  daily  or  weekly.  Box  1051, 
Editor  &  Publisher. 


CLASSIFIED  ADVERTISING  MAN¬ 
AGER.  under  40  years:  experienced 
successful  career;  records  available: 
prefer  Western  States.  Box  1161,  Edi¬ 
tor  &  Publisher. 

Display  Advertising 


Experienced 

Capable 

Efficient 

ADVERTISING 

MANAGER 

Proved  record  in  retail,  classified  and 
general  in  highly  competitive  large  as 
well  as  small  market  dailies.  Know 
effective  promotion,  use  of  Bureau  ma¬ 
terial  and  market  studies,  staff  organi¬ 
zation  for  greater  efficiency  and  how 
to  keep  expense  within  range.  Best  of 
all  have  promotion  ideas!  Good  reasons 
for  leaving  present  i>osition.  Will  see 
you  in  your  office  or  at  ANPA  in  NY. 
Write  Box  1106,  Editor  &  Publisher. 


Display  Advertising 


READY  TO  MOVE  to  manager’s  spot 
Eleven  years  retail  experience;  strong 
on  shopping  center  promotions,  special 
sections.  Age  36,  married.  Box  99$, 
Editor  &  Publisher. 

16  YEARS  ADVERTISING  and  admin¬ 
istrative  experience  on  28M  daily.  Four 
years  National  ad  manager  and  Credit 
manager.  Seeking  advancement  as  Ad¬ 
vertising  manager  or  equivalent.  Fam¬ 
ily.  38  years  old.  Excellent  background. 
Box  1096.  EMitor  &  Publisher. 

FLORIDA  FOR  ME!  Alert  young 
newspaper  Adman  seeks  to  relocate 
liermanently  on  solid  Florida  daily.  14 
years’  experience  in  sales,  layout,  copy, 
same  paper.  Reliable  family  man.  Box 
1102,  Editor  &  Publisher. 


ADV.  EXEC.  AVAILABLE 

...  as  Advertising  Director.  Could 
work  in  dual  capacity  as  nation^ 
manager.  Background  features  retail, 
classified  and  national  solicitor  slots 
plus  a  number  of  years  in  the  rep. 
business.  Strong  on  promotion  ideM 
specials  and  co-op  building.  Mid¬ 
thirties,  college  ad-grad.  Currently  adt. 
exec,  on  daily-Sunday  operation.  Box 
1167,  Editor  &  Publisher. 


MIDWEST  IDEA  SALESMAN  f« 
weekly,  30,  Journalism  graduata 
earning  $6000.  daily  or?  Box  1161, 
Elditor  &  Publisher, 


EDITOR  ac  PUBLISHER  for  March  25,  1961 


SITUATIONS  WANTED 


ambitious  reporter,  married,  24,  J 
iVt  year*  100,000  daily  exi>erience  gen-  i 
eral  assignment,  police,  three  years  I 
Navy  PIO.  Can  use  camera.  Available  ' 
May  5th.  Box  1002,  £Mitor  &  Publisher,  i 

CHART  AREA  9  or  12  managing  edi-  I  < 
torthip  or  city  editorship  spot  sought  by  i  - 
editor.  33.  Newsman  IT  years.  Box 
1032,  Editor  &  Publisher, 

^EDrfoR~&  REPORTERS  **  : 

National  Clearing  house  for  competent 
personnel  coast-to-coast  at  no  charge 
to  employer.  Phone.  Write  or  Wire 
HEADLINE  PERSONNEL  (Agency) 

66  W.  46  St..  New  York.  OXford  7-6728 

AWARD-WINNING  former  Cleveland 
news  reporter,  40,  male,  seeks  return 
to  daily;  strong  on  in-depth  report¬ 
ing,  feature  ideas,  rewrite,  city  desk. 
Box  1033.  Editor  &  Publisher. 

EDITORIAL  POSITION  WANTED  on 
small-town  paper.  B.A..  veteran.  29. 
no  experience.  Box  1043.  Editor  & 
Publisher. 

EDITORIAL  WRITER.  Mature,  versa-  ! 
tile,  experienced.  Share  with  other 
alert  publishers  at  fraction  of  salary. 
Exceptional,  exclusive  daily  column  j 
national,  international,  domestic  af-  ^ 
fairs  supplements  your  local,  regional  ) 
matter.  For  fortnight’s  sample  with-  i 
out  obligation,  write:  Editor,  EVERY- 
DAY  EDITORIALS,  Spring  Lake, 

N.  J. 

HUSBAND-WIFE  TEAM 

Experienced  Cleveland  dailies;  photog-  j 
raphy,  ideas,  in-depth  reporting,  fea-  I 
tures,  layout.  Available  June  1 5th. 
What  have  you  7  Box  1036,  Editor  & 
Publisher, 

JOURNALISM  GRAD.  33.  alert  and 
aggressive  with  camera  experience  and 
pr^uction  know-how  (offset  and 
printing)  seeks  place  on  house  organ, 
magazine  or  newspaper  Chart  Areas  12. 
11.  3.  4  or  N.Y.C.  Box  1102,  Studio 
City,  California. 

-  i 

PRIZEWINNER,  wants  general  news 
or  womens  page  post  on  permanent  or 
summer  basis.  Highly  qualified.  Box 
1008,  Editor  &  Publisher. 

PRIZE-WINNING  J-GRAD,  four  years 
weekly  editor,  reporter,  columnist, 
photographer;  two  years  mayor's  as¬ 
sistant  city  of  100,000.  Seeks  editorial 
or  PR  job  West  Coast.  Present  annual 
pay  is  $6,825.  Box  1009,  Editor  & 
Publisher. 

RACE  WRITER.  HANDICAPPER. 
Financially  successful  study  last  five 
years  all  major  tracks.  Specialty  2 
and  3  three-year-old  classics.  Predicted 
chart  on  request  any  current  major 
raee.  Member  National  Turfwriter’s 
Association.  Twenty  years  all  sports 
experience.  Box  1010,  Editor  &  ^b- 
lisher. 

TOP  SPORTS  OR  TELEGRAPH  post 
•ought  on  Eastern  P.M.  9%  years 
experience.  Box  1041,  Editor  &  Pub¬ 
lisher. 

‘  I  WANT  A  JOB 

Journalism  major,  finished  next  year. 

I  would  like  to  be  your  MAN  FTIIDAY 
mis  summer.  Any  ideas?  Box  977, 
Editor  &  Publisher. 

NEWSMAN,  experienced  all  beats,  fea¬ 
tures,  editorials,  copy  desk,  seeks  chal¬ 
lenging  spot  with  editorship  possibili¬ 
ties.  Chart  Areas  10,  11  or  12.  Elox 
4168.  Sylmar,  Calif. 

R^ORTER,  three  years  experience 
police,  city  hall  beats — some  desk  on 
small  dailies — seeks  position  on  pro- 
Sressive  Chart  Area  1  daily.  J  School. 
J^ran.  SDX.  Box  1067,  Editor  & 
Publisher. 

SPORTS  EDITOR 

^nts  return  to  challenging  WORK- 
piG  sports  editor's  job  on  medium- 
large  daily  anywhere.  Now  stymied  in 
deadend  desk  job  on  top  met.  42,  mar¬ 
ked.  Column,  top  layout,  camera, 
strong  local  and  features.  Best  refer- 
snces.  Box  1062,  Editor  &  Publisher. 


SITUATIONS  WANTED 


Editorial 

REPORTER  -  DESKMAN;  Missouri  j 
grad.,  36;  now  published  magazine 
free-lancer;  seeks  daily  spot  requiring  I 
versatility,  bright  writing,  craftsman’s  j 
approach.  Experienced  weekly,  large 
daily,  wire  service.  Box  1069,  Editor 
&  ^blisher.  > 

SPORTSWRITER  —  Sober,  hard-work-  * 
ing  with  60,000  a.m.  daily.  Seeks  spot  ^ 
with  a.m.  paper.  75,000  up.  Qualified  ^ 
layout  man.  With  present  paper,  4%  \ 

yrs.,  8  yrs.  writing  experience.  Sam-  ^ 
pies,  top  reference.  Box  1059,  Editor  ^ 
&  Publisher.  , 

WEEKLY  NEWS  EDITOR  ' 

Central  Mass.  Weekly.  J-grad  with  ' 
five  years  writing,  editing  experience.  * 
Know  circulation,  photo,  backshop.  * 
Available  immediately.  Salary  open.  ' 
Single,  27,  and  willing  to  relocate.  ' 
Write  Box  1066,  Editor  b  Publisher,  ■ 

AGGGRESSIVE  HS  GRAD,  interested  : 
in  newspapers,  writing  field;  beginner  ‘ 
typist.  Will  start  at  any  post.  Louis  ‘ 
Lieberman,  209-38  46th  Rd.,  Bayside  ' 
61.  N.  Y.  I 

AM  INTERESTED  IN  DEVELOPING  ‘ 
book/art  section  for  paper  over  35,000 
circ.  Reporting-feature  writing  not  ex¬ 
cluded.  European  training.  Hoid  LL.B. 
and  LL.M.  degrees.  Handle  Graphic. 
Box  1093,  Editor  &  Publisher. 

NO  EYESHADE,  BUT  .  .  . 

In  that  good,  old-time  Front  Page 
tradition — A  modern,  hard-hitting 
newsman,  26.  top  metro,  medium 
I  rewrite,  editing,  news  and  fea- 
I  ture  clips;  can  and  will  get  any 
story,  write  quick-clear-crisp-accu- 
rate  copy.  B^.  Seek  inside  and/ 
or  outside  job  NYC  or  area  or 
worldwide.  Call  NYC:  TE  1-3648, 
or  write  Box  1123,  Editor  &  Pub¬ 
lisher, 

OPPORTUNITY  on  medium-large  daily 
sought  by  reporter-deskman.  27.  with 
four  years  daily,  half-year  weekly  ex¬ 
perience.  Now  on  26,000  class  PM  in 
i  Eastern  suburb.  All  brats,  rewrite,  sub- 
I  stantial  deskwork.  Married,  child,  vet. 

I  Prefer  West  Coast,  but  will  go  any¬ 
where.  Box  1104,  Editor  &  Publisher. 

OVERSEAS  POST  SOUGHT  by  editor 
of  6.000  Southwest  daily.  Reporter, 
camera,  makeup.  Jumped  from  b^ 
ginning  reporter  to  wire  editor  32,000 
Southwest  A.M.  in  five  months.  Do 
everything  in  present  job.  Single,  27, 
BA  journalism.  Air  Force  veteran. 
Box  1037,  Elditor  &  Publisher. 

COPY  EDITOR  —  mature  capable. 
Fast,  accurate  editing,  sharp  heads. 
Experienced  slot,  wire.  Prefer  m^ium 
city,  permanent.  Box  1113,  Editor  & 
Publisher. 

RBH*ORTER,  10  years  experience  all 
brats.  B.A.,  33,  single.  Prefer  Chart 
Area  2.  will  relocate.  Box  1115,  Editor 
St  Publisher. 

REPORTER.  26.  vet,  liberal-arts  B.A., 
European  travel.  _  2  years  experience; 
wants  San  Francisco  area  job  in  news, 
PR,  etc.  Box  1101,  Editor  b  Publisher. 

SCIENCE  WRITER:  two  Journalism 
degrees,  five  years  general  experience 
Canadian  metro  daily  230,000.  Two 
yrars  university  training  reporting 
science  news.  Magazine,  newspaper  or 
international  organization  interested 
in  this  new  field.  Married.  28.  no  kids. 
Want  to  travel.  Box  1092,  Editor  b 
Publisher. 

SMALL  CITY  EDITOR  last  three 
years — metropolitan  deskman  five  years 
— wants  to  move  up.  Box  1116,  Editor 
b  Publisher. 

WINTER-WEARY  daily  reporter-edi¬ 
tor;  education,  column,  features,  fash¬ 
ion,  editorials,  general  news;  wants 
news.  PR.  mag,  similar  post  In  fall. 
Chart  Area  12,  10.  Mature  woman, 
accurate,  reputable,  long  experience. 
No  ties.  Box  1109,  Editor  b  Publisher. 

AGGRESSIVE  SPORTSWRITER  seeks 
advancement  as  assistant  or  college 
editor.  Presently  employed  on  large 
daily.  College  graduate.  Four  yrars  ex¬ 
perience.  Covering  all  sports.  Experi¬ 
ence  on  desk.  Salary  desired— $125  per 
week.  Box  1138.  Editor  b  Publisher. 


SITUATIONS  WANTED 


A  REAL  NEWSMAN 


Eager  for  writing  and/or  editing  spot  j 
on  progressive  newspB|>er  or  instructor- 
advisor  role  on  college  journalism  staff.  ] 
Weekly  editor-publisher  with  12  years  , 
of  radio  news  and  varied  daily,  weekly  | 
experience,  including  5  as  weekly  !  , 
owner.  Also  3  years  as  secondary  , 
teacher,  school  newspaper  advisor.  [  . 
Ideally-qualified  for  newspaper  seeking  ] 
to  improve  all  phases  of  school  news  | 
or  college  desiring  to  strengthen  jour-  , 
nalism  program  with  skilled  profes-  , 
sional.  Bachelor's  degree  in  journalism,  i 
very  conscientious,  top  references,  fam¬ 
ily  man,  36.  Prefer  Chart  Area  2, 
especially  New  Jersey.  Box  1153,  Editor 
&  Publisher. 

COLLEGE  SENIOR,  graduating  in 
June,  seeks  opportunity  in  sports-  ( 
writing  or  publicity  position.  Five 
years’  experience  on  large  metropolitan 
Daily  includes  sports,  news-reporting 
and  rewrite.  Assistant  in  sports  in¬ 
formation  office,  editor  of  college  pa- 
I>er,  etc.  Prefer  Chart  Area  2.  "Top 
references.  Box  1147,  Editor  &  Pul^ 
lisher. 

EXCELLENT  WRITER  —  J-grad,  27, 
married.  Experienced  in  all  phases 
newspaper  editorial  side.  Capable  car¬ 
toonist,  artist,  photographer.  Free-lance 
magazine  contributor.  Presently  in 
corporate  PR  us  editor  of  magazine 
and  newspaper,  making  $8,000.  Seek 
good  writing  or  editing  job  on  good 
magazine  or  newspaper.  Top  references. 
Go  anywhere.  Box  1137,  Editor  & 
Publisher. 

EXPERIENCED  SPORTS  EDITOR 
Good  habits.  Background  and  work 
A-I,  and  can  be  confirmed.  Box  1159, 
Eiditor  &  Publisher. 

HEADS-UP  REPORTER,  feature  writ-  I 
er,  three  years  daily  and  trade  experi¬ 
ence.  seeks  creative  spot  in  Manhattan. 
BSJ,  veteran,  25.  Brain  immediately. 
Box  1156,  Editor  b  Publisher. 

POLICE  REPORTER  -  PHOTOGRA¬ 
PHER.  Ten  years  experience.  Knowl¬ 
edge  of  law  libel.  Available  imme¬ 
diately  Chart  Areas  10.  11  or  12.  Box 
I  1162,  Editor  b  Publisher. 

REPORTER,  Sports  Reporter,  Desk- 
man,  on  25,000  circulation  award-win¬ 
ning  daily,  seek  positions  on  larger 
daily  with  chance  for  advancement. 
All  under  30,  with  college  degrees  and 
minimum  of  four  years  experience.  Box 
1146,  EMitor  b  Publisher. 

REPORTER  skilled  in  local  govern¬ 
ment.  Thorough,  enjoys  investigative 
work,  research.  Vet..  36.  family.  Box 
1141,  Eklitor  b  Publisher. 

WRITER  -  PHOTOGRAPHER,  eight 
years  pro  news  experience.  Univ.  of 
Missouri  J-School  photo  grad  assist. 
Scanagraver,  wi  rephoto.  Magazine  ar¬ 
ticles.  pix  stories.  Pix  ideas  in  Life 
Nov.  '60.  Accept  photo/editorial  spot 
any  area.  Box  1144,  Eiditor  b  Pub¬ 
lisher. 

YOUNG  (29)  public  relations  director. 
Midwest  liberal  arts  college,  wants 
REPOR'nNG  AND  FEATURE  WRIT¬ 
ING  job  with  urban  daily  in  Arizona, 
California  or  New  Mexico.  Will  fur¬ 
nish  tear  sheets,  resume  and  come  for 
personal  interview.  Box  1139,  Elditor  b 
Publisher. 

Free  Lance 

INDUSTRIAL.  FINANCIAL,  product 
news.  Specialty:  chemicals,  textile, 
transportation,  packaging,  eight  years 
editor  top  business  papers ;  iocated  New 
York  City.  Send  for  resume.  Box  1173, 
Editor  b  Publisher. 

MANAGING  EDITOR  of  8000-circula¬ 
tion  newspaper  is  taking  a  leave  of 
absence  this  summer  and  would  like 
special  assignment  requiring  travel, 
preferably  in  foreign  country.  Contact 
Box  1176.  Editor  b  Publisher. 

I  Mechanical 

!  UNOTYPE  MACHINIST  OPERATOR. 

Far  Southeast  preferred — part  or  full- 
r  time.  Write:  P.  O.  Box  1147,  Boynton 
.  Beach,  Florida. 


SITUATIWfS  WANTED 
Mechanical 

COMPOSING  FOREMAN,  all  around 
printer.  May  invest.  Newspaper,  Chsirt 
Area  10-12.  Small  daily  or  weekly. 
New  processes.  Ags  46,  26  ysars'  ex- 
periencs.  Box  1016,  Elditor  b  Publisher. 

MACHIINIST,  14  years  experience  Goss 
and  Scott  presses.  Wood  stereo  and 
paster  equipment.  Conscientious,  ex¬ 
cellent  references.  Box  1017,  Editor 
b  ihiblisher. 

MAN,  COMPOSING  (SUPERINTEND- 
EiNT)  ^ckground  seeks  job  as  assist¬ 
ant  production  manager.  Challenge, 
opportunity  important.  Box  1018,  E!di- 
tor  b  Ihiblisher. 

"production  manager 

OR 

(^IMPOSING  ROOM  FOREMAN 
Twenty-five  years  on  metropolitan 
dailies,  mostly  supervision.  Thorough 
knowMra  color,  new  processes.  Box 
1026,  Elditor  b  Publisher. 

COMPOSING  BOOM  FOREMAN  — 
Highly  recommended  to  run  your  com- 
|)Osing  room.  Age  33.  16  years  dailies. 
Chart  Area  2.  Box  1103,  Eiditor  b 
Publisher, 

IF  YOU  NEED  a  Mechanical  Super- 
intemlent  or  General  M.inager  with 
proven  record.  I  am  your  man.  Reason¬ 
able  salary  if  future  bright.  Write: 
B.  V.  Beck,  RFD  3,  Concord,  New 
Hampshire. 


Photography 

CAMERA  b  DARKROOM  KNOW- 
HOW  taught  on  your  premises.  Expsri- 
enced  photo-journalist  joins  your  staff 
in  work.  Improve  methods,  quality, 
economy.  Box  1016,  Editor  b  Publisher. 

GOOD.  HARD-WORKING  news  pho¬ 
tographer  who  can  write.  Car.  cameras, 
family.  Box  1020.  Editor  b  Publisher. 

PHOTOGRAPHER  —  "You  name  it 
and  I've  done  it.”  Six  years  experience 
with  New  York  daily,  plus  eight  years 
free  lance.  Own  equipment.  Married. 
23.  ear.  Samples  upon  request.  Will 
relocate  anywhere  in  U.  S,  Box  1079, 
EMitor  b  Publisher. 

PHOTOGRAPHER,  young,  creative, 
educated,  solid  professional  experience 
in  stories,  news,  posters,  public  rela¬ 
tions.  Published  nationally;  also  film 
production.  Seek  position  with  univer¬ 
sity,  industry,  association,  newspaper 
or  television.  Box  1143,  Eiditor  b  Pub¬ 
lisher. 

Promotion 

EXPERIENCED  advertising  promotion 
managsr  spseiidizing  in  anniversary 
editions  and  spseial  page  fratnrss  avail¬ 
able  for  select  N.Y.  and  N.J.  weekly 
publications.  Refersness.  Box  1021,  Ekli- 
tor  ft  Publisher. 

PROMOTION  MAN.  broad  experience 
in  high-powered  circulation  contests, 
book  promotions,  etc.,  for  leading 
newspapers  and  commercial  organisa¬ 
tions.  Available  full  time  or  free  lance. 
Box  1117,  Elditor  ft  Publisher. 

Public  Redatione 

PUBLIC  RELA'nONS 
We  have  hundreds  of  publicity,  public 
relations  and  employee  communications 
people  on  file.  Send  us  your  job  specs. 
We’ll  send  you  resumes  to  match.  Con¬ 
tact:  Bill  McKee.  BIRCH  PERSON¬ 
NEL.  6  E.  Madison  St.,  Chicago  2. 
Illinois.  CE  6-6670. 

Specitd  Editione 

"WE  DON’T  SCORCH  THE  ElARTH” 
Nationwide-References 
Robert  Peek  Carmean  ft  Associates 
P.  O.  Box  3362,  Austin  13,  Texas 

CENTENNIAL  SESQXn,  PROGRESS 
Eiditions.  Ten  yssirs’  experience.  Sin¬ 
cere;  will  produce  results.  College;  37. 
Box  1023,  EMitor  ft  Publisher. 

BUSINESS  REVIEW  PAGE 
sold  to  new  and  non-regular  advertisers 
for  62  weeks — commission  basis 
LESTER  LAZARUS 
62  Cutler  St.,  Winthrop,  Mass. 
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Shop  Talk  at  Thirty 

By  Robert  U.  Brown 

Truth  in  Ads  Emblem 


To  be  in  favor  of  Truth  in 
Advertising  is  like  being  in  favor 
of  motherhood,  virtue  and 
against  sin. 

A  requirement  that  one  must 
join  a  club,  sign  a  stipulation, 
pay  a  fee,  carry  an  emblem,  and 
submit  to  prior  censorship  in 
order  to  declare  oneself  to  the 
I  public  on  these  points  amounts 
to  submission  to  a  dictatorship 
j  and  is  downright  dangerous. 

The  Denver  Better  Business 
j  Bureau,  in  an  honest  attempt  to 

I  promote  Truth  in  Advertising, 

;  has  organized  an  “Emblem  of 

i  Truth  Program”  plus  a  Fair 

Practice  Code.  It  sounds  like  a 
good  thing  and  about  100  adver¬ 
tisers  have  signed  up. 

But  in  order  to  get  the  emblem 
for  display  advertisers  must  join 
the  Bureau  for  a  minimum  of 
$180,  submit  copy  to  a  “Board 
of  Control”  and  agree  that  their 
participation  can  be  suspended 
for  cause. 

Among  those  who  are  object¬ 
ing  to  the  program  is  the  Denver 
Rocky  Mountain  News  which 
j  said  editorially  the  paper  “does 
'  not  believe  that  any  business 
organization  should  be  required 
I  to  join  any  organization — in¬ 

cluding  the  BBB — to  gain  the 
;  privilege  of  advertising  that  it 

'  is  honest  and  truthful.” 

j  *  ♦  * 

1  Critics  of  the  emblem  idea, 

which  we  understand  is  opposed 
j  by  the  national  BBB  head- 

i  quarters  in  New  York,  assert 

!  that  the  Denver  organization  is 

trying: 

1.  To  be  policeman,  judge,  and 

i  jury  of  advertisers,  advertising 

agencies,  and  media; 

2.  To  grant  undue  powers  to 
an  individual  and  a  small  group 

i  of  five  persons  to  censor  the 
advertising  of  other  individuals, 
firms,  and  competitors; 
j  3.  To  force,  by  implication,  if 

not  more,  practically  all  adver¬ 
tisers,  big  and  little,  to  become 
members  of  the  Bureau; 

4.  To  force,  through  propa¬ 
ganda,  all  “accepted”  advertisers 
to  publicize  approval  of  their 
advertising  by  the  Bureau 
through  use  of  a  symbol ;  and 
,  5.  To  imply  by  failure  to  use 

that  symbol  that  the  advertiser 
i  is  not  reliable. 

Also  arousing  the  cry  of  “dic- 
i  tatorship”  in  Denver  is  this 

1  clause  in  the  rules  and  regula¬ 

tions  stating:  “These  rules  and 
j  regulations  may  be  amended  at 

any  time  by  the  Board  of  Con- 
: !  trol.  Such  amendments,  changes 


or  additions  are  not  to  be  bind¬ 
ing  upon  subscribers  unless 
signed  or  agreed  to  by  them, 
however,  failure  of  participant 
to  agree  will  automatically  dis- 
continue  his  participation  in  this 
program." 

«  «  * 

It  seems  to  us  that  the  motives 
of  the  Denver  BBB  must  have 
been  correct.  But  it  is  off  on  the 
wrong  track.  Higher  standards 
of  metlia  plus  self-discipline 
of  advertisers  and  agencies 
achieved  through  the  educational 
process  will  accomplish  more 
with  less  danger  than  granting 
a  police  power  in  this  problem 
to  a  third  party. 

• 

Rhode  Island  Will 
Host  Foreign  Press 

The  Town  Council  of  North 
Kingston,  R.  I.  has  invited  mem¬ 
bers  of  the  Foreign  Press  As¬ 
sociation  to  attend  its  annual 
Town  Meeting  on  March  28. 

The  invitation  came  shortly 
after  a  roundtable  news  confer¬ 
ence  and  sightseeing  trip  for  the 
FPA  was  cancelled  by  the  New 
Hampshire  Council  on  World 
Affairs. 

FPA  president  Hans  Steinitz, 
correspondent  for  Der  Bund  of 
Switzerland,  said  16  members 
have  applied  to  make  the  trip  to 
Rhode  Island.  Among  the  appli¬ 
cants  are  two  Soviet  newsmen 
and  a  correspondent  from 
Czechoslovakia.  The  same  three 
men  were  scheduled  to  make  the 
New  Hampshire  trip  when  one 
of  the  council  members  resigned 
asserting  he  wanted  “no  truck” 
with  Communist  newsmen  or 
“any  of  their  ilk.” 

The  FPA  was  first  contacted 
about  the  Rhode  Island  visit  by 
the  Providence  Journal,  which  is 
sponsoring  the  organization’s 
trip.  The  foreign  newsmen  will 
also  participate  in  an  editorial 
conference. 

• 

Linage  Down  9% 

Advertising  linage  in  news¬ 
papers  is  off  9%  from  last  year’s 
figure  for  January  and  February 
in  the  52  Cities  measurements 
by  Media  Records.  Total  linage 
in  February  dipped  10.1%, 
following  January’s  slump  of 
7.7%.  The  linage  decrease  was 
reflected  in  the  ANPA  news¬ 
print  report  showing  a  drop  of 
5.8%  in  February  consumption. 
Linage  details  will  be  published 
in  E&P  next  week. 


Guild  Cites  2  Papers 
For  Their  Crusading 

The  New  York  World-Tele¬ 
gram  &  Sun  this  week  won  the 
Newspaper  Guild’s  Crusading 
Newspaper  Award  for  its  series 
on  ghost  writers  in  school  ex¬ 
aminations  and  City  Hall  scan¬ 
dals.  A  citation  in  this  category 
went  to  the  New  York  Journal 
American  for  exposing  a  tow  car 
racket  and  for  an  editorial  cam¬ 
paign  on  taxes. 

The  Page  One  Awards  list 
included  a  citation  to  Dan 
Parker,  sports  editor  of  the  New 
York  Mirror,  for  his  work  as 
president  of  the  Damon  Runyon 
Cancer  Fund  and  his  record  of 
fighting  for  honesty  in  all 
branches  of  sports. 

Other  citations  to  newspaper 
people  were:  Herald  Tribune 
staff  and  Robert  S.  Bird,  cover¬ 
age  of  Brooklyn  air  crash ;  Fern 
Marja,  Post,  series  on  children 
in  West  Virginia;  Warren  King, 
News,  cartoon;  Paul  Bemius, 
News,  and  Frank  Hurley,  News, 
news  and  feature  pictures; 
Larry  C.  Morris,  Times,  sports 
picture. 

Buffalo  Guild  Awards 
€k>  to  5  ou  Oue  Paper 

Buffalo,  N.  Y. 

Page  One  Awards  of  the 
Buffalo  Newspaper  Guild  will 
be  given  April  15  to  five  staffers 
on  the  Buffalo  Evening  News, 
two  on  the  Buffalo  Courier- 
Express  and  one  on  the  Tona- 
wanda  News.  The  list  follows: 

Bruce  Shanks,  News,  editorial 
cartoon  on  Castro;  Herbert  W. 
Crispell,  News,  story  on  boy’s 
plunge  over  Niagara  Falls; 
Louis  H.  Wacker,  News,  feature 
on  Antarctica;  Kenneth  A. 
Barnette,  News,  NATO  man¬ 
euvers;  Leroy  E.  Smith,  News, 
editorials  on  police  inefficiency. 

William  M.  Folger,  C-E, 
church  coverage;  Phil  Ranallo, 
C-E,  basketball  game;  Earle 
Hannell,  Tonawanda  News, 
sports  headline. 


Kennedy  Will 
Be  Speaker  at 
Bureau  Dinner 

President  John  F.  Kennedy  ^ 
will  be  the  speaker  at  the  annual  ' 
dinner  of  the  Bureau  of  Adv’er-  i 
tising,  American  Newspaper 
Publishers  Association,  Thurs¬ 
day  evening  April  27,  it  is  an¬ 
nounced  by  Russ  Stewart,  exec-  j 
utive  vicepresident  of  the  Chi-  j 
cago  Sun-Times  and  Daily  Newt  | 
and  board  chairman  of  the 
Bureau  of  Advertising.  j 

Arrangements  for  the  Presi-  j 
dent’s  appearance  were  made  by  j 
a  dinner  committee  under  the 
chairmanship  of  Palmer  Hoyt, 
publisher  of  the  Denver  Post 
and  a  member  of  the  Bureau’s 
board  of  directors. 

A  record  attendance  of  ap¬ 
proximately  2,000  publishers  and 
other  newspaper  management 
executives  from  the  United 
States  and  Canada  is  expected, 

Mr.  Stewart  said.  The  Bureau 
dinner,  which  will  take  place  in 
the  Grand  Ballroom  of  the 
Waldorf  -  Astoria  Hotel,  New 
York,  is  the  traditional  final 
event  of  the  annual  ANPA 
convention. 

The  subject  of  President  Ken¬ 
nedy’s  address  has  not  been 
announced. 


Lodge  Joins  Time 

Henry  Cabot  Lodge,  former 
United  States  Ambassador  to 
the  United  Nations,  has  been 
appointed  general  consultant  to 
Time,  Life  and  Fortune  in  the 
field  of  international  relations. 
Mr.  Lodge,  58,  a  newspaperman 
for  nearly  a  decade  after  gradu¬ 
ation  from  Harvard,  was  'Time’s 
first  stringer-corresiK)ndent  in 
Washingfton  in  1924-25.  He  also 
worked  for  the  Boston  Tran¬ 
script  and  the  New  York  Herald 
Tribune  before  embarking  on  a 
career  in  government. 


FOR  THE  SALE  OR  PURCHASE  OF 

A  DAILY  NEWSPAPER 

IN  ANY  OF  THE  FOLLOWING  STATES— 

VIRGINIA  •  NORTH  &  SOUTH  CAROLINA  •  TENNESSEE 
WEST  VIRGINIA  •  MARYLAND  '•  KENTUCKY 
Call  Ray  Y.  Hamilton  •  Washington  Office 
—or  the  Office  Nearest  You 


BROKERS 


NEWSPAPERS 


RADIO  AND  TELEVISION  STATIONS 


W4SHIWOTOW,  P.C.  CHICA0O 


DALLAS 


SAN  FAAWCISCO 


Ray  V.  Hamilton  Richard  A.  Shahaan 

John  D.  Stabbins  Tribuna  Towar 

1737  DaSalat  St..  N.W.  DE  7-27S4 
EX  3-345« 


Dawitt  Landit 
Joa  A.  Oswald 
1511  Bryan  St. 
Rl  8-1175 


John  F.  Hardasty 
III  Suttar  St. 

EX  2-5i7l 
LOS  ANGELES 


Don  Saarla 

NATIONWIDE  •  NEGOTIATIONS  •  FINANCING  •  APPRAISALS 
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2 -second  Swing 


In  the  time  it  takes  you 
to  swing  your  golf  club,  you  can  shift 
magazines  on  the 
Model  31  Linotype! 


areau 
ice  in 


Driving  for  lower-cost  production? 
Model  31  gives  you  four  magazines,  available 
in  2  seconds  with  exclusive  one-turn  shift! 

^  More  time  for  producing;  fewer  errors 
^  from  operator  fatigue! 


Tee  off  on  any  job — 4-point  to 
30  condensed,  at  proven  cruising  speeds 
up  to  10  lines  a  minute,  with  simplest 
maintenance.  Steady  productivity 

scores  best  profits.  . 


lations. 

)ennan 


NewYorkWorld-Telegram 

Obc 


7™  SPORTS 


FINAL 


LATm  mcim; 
WALL  ST.  CLOSINO 


1  J  1 1  M TTT 

IZ/iTinB 

itmiW 

SCRIPPS- HOWARD  NEWSPAPERS 


Give  light 

and  the  people  will 
find  their  own  way. 


NEW  YORK  WORLD-TELEGRAM  «  THE  SUN  •  ALBUQUERQUE  TRIBUNE  •  BIRMINGHAM  POST-HERALO  •  CINCINNATI  POST  S  TIMES-STAR  •  CLEVELAND  PRESS  AND  NE^f^ 
COLUMBUS  CITIZEN-JOURNAL  •  DENVER  ROCKY  MOUNTAIN  NEWS  •  EL  PASO  HERALD-POST  •  EVANSVILLE  PRESS  •  FORT  WORTH  PRESS  •  HOUSTON  PRE^ 

INDIANAPOLIS  TIMES  •  KENTUCKY  EDITION,  CINCINNATI  POST  &  TIMES-STAR  •  KNOXVILLE  NEWS-SENTINEL  •  MEMPHIS  COMMERCIAL  APPEAL  •  MEMPHIS  PRESS-SCIMItA 
PITTSBURGH  PRESS  •  SAN  FRANCISCO  NEWS-CALL  BULLETIN  (Afliliated)  •  WASHINGTON  DAILY  NEWS  I 

tteneral  Advartiting  Dapt. ...  230  Pork  Av«..  New  York  City —  Chiceeo  Sen  Frandtce  Lo*  Angela*  Detreit  Cincinnati  PhiladalpMa  Della*  I 


